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The  Key  to  the  Chicago  Market—’ 

Is  The  Chicago  Daily  News 
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Metropolitan  Chicago  comprises  almost  50%  of  the  total  population  of 
Illinois — and  an  even  greater  proportion  of  its  personal  wealth  and  buying 
power. 

Chicago  is  the  richest,  most  compact  and  most  economically  served  mar¬ 
ket  in  the  middle  west. 

Its  most  profitable  buying  power,  as  advertisers  have  proved  by  long 
and  successful  experience,  is  substantially  and  effectively  covered  by  a 
single  medium — ^The  Chicago  Daily  News,  which  carries  a  greater  volume 
of  display  advertising  than  any  other  Chicago  daily  newspaper.^ 

You  can  sell  very  nearly  all  of  financially  competent  Chicago  by  using 
The  Chicago  Daily  News  alone.  An  advertising  campaign  in  Chicago  that 
omitted  The  Daily  News  would  be  Hamlet  played  without  Hamlet. 

Advertisers  who  wish  to  succeed  in  this  greatest  and  most  compact  mar¬ 
ket  in  the  world,  should  profit  by  experience  and  print  their  sales  messages 
where  they  will  be  most  effective;  in  the  “medium  of  proved  returns” — 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


*  Because  it  paid  them,  advertisers  bought  in  the  first  8  months  of  1925 
9,890,113  agate  lines  of  display  advertising  in  The  Chicago  Daily  News. 
The  next  highest  record  for  the  same  period  was  8,011,741  lines. 


Editor  &  Publisher  for  October  17,  1925 


Invitation  Accepted 

EDITOR  &  PUBLISHER,  October  10th,  asks  to  be  told  how 
to  conserve  newsprint.  It  says  the  daily  newspapers  of  the 
United  States  will  consume  3,000,000  tons  this  year. 

The  average  saving  of  print  paper  by  using  the  WOOD 
DRY  MAT  process  is  2V2%.  And  to  save  it  no  reduction  in  the 
number  of  pages  printed  or  change  in  measure  is  necessary. 

If  all  daily  newspaper  stereotype  foundries  used  WOOD 
DRY  MATS — and  of  necessity  they  must  eventually  come  to 
the  dry  mat  process — the  saving  for  the  year  in  newsprint 
would  be  2V2%  of  3,000,000  tons.  This  means  an  actual  saving 
of  75,000  tons. 

We  suggest  to  EDITOR  &  PUBLISHER  it  can  do  much 
to  aid  in  the  saving  of  newsprint  by  putting  into  effect  the 
following  plan: 

EDITOR  &  PUBLISHER  knows  the  tonnage  of  newsprint 
consumed  by  individual  newspapers  and  the  cost  of  it  to  the 
newspaper.  Let  EDITOR  &  PUBLISHER  put  the  saving  of 
2V2%  in  actual  dollars  and  call  the  attention  of  each  publisher 
to  just  what  he  can  save  in  paper  costs  every  year.  This 
saving  will  continually  increase  as  the  cost  of  paper  must  go 
higher. 

Publishers  who  are  suspicious  of  the  claims  for  WOOD 
DRY  MATS,  because  we  have  something  to  sell  them,  will 
believe  the  statements  of  EDITOR  &  PUBLISHER.  And 
furthermore  we  will  guarantee  their  accuracy. 

In  this  way  EDITOR  &  PUBLISHER  can  render  a  great 
service  to  daily  newspapers. 


WOOD  FLONG  CORPORATION 


501  Fifth  Avenue 


New  York  City 


Editor  &  Publisher  for  October  IT,  1925 


Double  the  number  of  postmen— 

^  You  feel  reasonably  secure  when,  in  New  York  or  Seattle, 
you  drop  a  letter  in  the  mail  addressed  to  Baltimore,  Md. 

You  know  that  Baltimore  is  a  city  of  close  onto  800,000; 
and  you  feel  sure  that  Baltimore  is  ably  and  efficiently 
served  by  a  large  corps  of  letter-carriers. 

To  be  exact  Baltimore’s  postoffices  employ  589  regular 
letter-carriers. 

^  Suppose  we  double  that  589 — what  have  you?  1178. 

^  Well,  that  1178  is  within  100  of  the  number  of  carriers 
who  are  every  day  employed  in  the  delivery  of  the  Sun- 
papers  through  the  length  and  breadth  of  Baltimore’s  93 
square  miles. 

^  Just  double  the  number  of  letter-carriers  in  Baltimore  and 
you  have  a  fair  idea  of  the  thoroughness  with  which  the 
exclusive  Sun  Carrier  Organization  covers  the  homes  of 
Baltimore  and  suburbs. 

^  For  the  Sunpapers  are  home  papers,  read  from  front  page 
to  back,  at  home,  leisurely,  carefully — 

^  And  that  explains,  in  part,  the  immediate  and  gratifying 
response  called  forth  by  advertising  in  the  Sunpapers. 


Average  Net  Paid  Circulation  for  6  Months 
Ending  Sept,  30,  1925 

Daily  (M.  &  E.)  .  .  239,198 
Sunday  .  .  .  183,814 


JOHN  B.  WOODWARD 
110  E.  42nd  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper;”  They  Say  “SUNpaper” 
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Selling  Men’s  Clothing  and  Furnishings 

IN 

PHILADELPHIA 

Philadelphia,  having  the  third  largest  population  in  the  United  States,  is  a  very  important  market  for  the 
maker  of  men’s  clothing,  underwear,  furnishings,  shoes,  hats,  etc. 

Philadelphia  has  been  very  prosperous  this  year  and  holiday  buying  of  wearing  apparel  on  the  part  of  its 
men  and  boys  will  be  very  big. 

Naturally  the  big  sales  will  go  to  those  manufacturers  who  educate  the  buying  public  regarding  their 
brands  of  apparel. 

What  local  advertisers  do  is  probably  the  best  guide  to  national  advertisers  in  sizing  up  the  situation  in 
any  city.  Nearly  every  Philadelphia  retail  merchant  that  advertises  uses  The  Bulletin.  Follow  him,  he  knows! 


Seftd  fora  free  copy  of  THE  BULLETIN  ROUTE  LIST  OF  MEN’S 
WEAR  DEALERS  IN  PHILADELPHIA  AND  CAMDEN,  It  will  be 
of  great  help  to  your  salesmen  when  calling  on  the  trade. 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  coneentrating  in  the  newspaper 

“nearly  everybody”  reads — 


Wm  €limn0  'Pulltlin. 

PHILADELPHIA’S  NEWSPAPER 


In 

Philadelphia 

eiyhody  reads 

JheBulletin' 


520,072 


Average  daily  net  paid  circulation  for  the  six  months  ending 
September  30,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


NEW  YORK 
247  Park  Avenue 
(Park-Lexington  Building) 


CHICAGO 

Verree  &  Conklin,  Inc. 

28  Ea»t  Jackson  Boulevard 


DETROIT 

C.  L.  Weaver,  Verree  &  Conklin,  Inc. 
117  Lafayette  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Emory,  Verree  &  Conklin,  Inc, 
681  Market  Street 


KANSAS  CITY,  MO. 

C.  J.  Edelmann.  Verree  &  Conklin,  Inc. 
1100  Davidson  Bldg. 
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Chicago  Scene  of  13  Fall  Conventions  V/ith 

Audit  Bureau  as  Focus 

More  Than  900  Attend  Mobilization  of  Publishing  and  Advertising  Forces — Vital  Topics  Discussed 
— Vote  Against  Abolishing  Publishers’  Semi-Annual  Circulation  Statements. 


(By  Telegraph  to  Kd.tor  &  Publisher) 

CHICAGO,  Ill.,  Oct.  16. — .\n  impres- 
sive  mobilization  of  the  most  power¬ 
ful  publishing  and  advertising  interests 
in  the  United  States  took  place  in  Chi¬ 
cago  this  week,  when  more  than  900 
publishers  and  advertisers  gathered  for 
the  twelfth  annual  convention  of  the 
.\udit  Bureau  of  Circulations  and  for 
the  thirteen  allied  conventions  held  dur¬ 
ing  the  week. 

It  celebrated  the  beginning  of  the  Audit 
Bureau’s  second  decade  of  service,  with 
the  bureau  standing  in  efficiency,  activity 
and  membership  at  its  highest  peak. 
Stanley  Clague,  managing  director,  in  his 
annual  report  (printed  elsewhere  in  this 
issue)  said  that  the  bureau  now  has 
1,900  members,  a  new  record. 

Every  hotel  in  Chicago  felt  the  influx 
of  convention  delegates.  On  Wednesday, 
prcccdirlg  the  opening  of  the  A.  B.*  C. 
sessions,  the  allied  activities  reached  their 
height,  with  five  different  groups  meet¬ 
ing  simultaneously  at  separate  hotels. 

Every  section  of  the  country  was  rep¬ 
resented,  and  many  Canadian  A.  B.  C. 
members  were  present. 

One  of  the  most  important  topics  up 
for  the  consideration  of  the  bureau  was 
the  proposed  abolition  of  publishers  state¬ 
ments.  The  subject  was  referred  to  the 
various  divisional  meetings  in  the  fol¬ 
lowing  form: 

“Shall  the  publisher’s  statements  be 
abolished,  with  the  work  of  the  bureau 
confined  to  the  annual  audit  report?” 

.\ction  was  to  be  taken  upon  this  im¬ 
portant  subject  at  the  general  sessions 
today. 

The  newspaper  division  Thursday  af- 
iirmed  the  resolution  paying  tribute  to 
the  late  Victor  F.  Lawson,  publisher  of 
the  Chicago  Daily  News,  which  was 
passed  by  the  board  of  directors  of  the 
Audit  Bureau. 

The  rapid  growth  of  advertising  was 
stressed  by  Stanley  Clague.  He  told  the 
convention  that  a  billion  dollars  is  now 
being  spent  annually  in  newspaper  and 
(triodical  space  in  the  United  States  and 
Canada. 

Earnestness  of  purpose  characterized 
>11  sessions.  Every  group  meeting  of  the 
*eek  was  largely  attended  and  each 
organization  edited  its  activities  down  to 
>  strictly  business  basis. 

Convention  week  opened  Monday  niglff 
•ith  a  meeting  of  the  board  of  directors 
of  the  Inland  Daily  Press  Association 
>nd  culminated  in  the  brilliant  annual 
fmner  of  the  Audit  Bureau  Friday  night, 
'!»  latter  the  most  successful  in  history. 

Held  in  the  huge  ball  room  of  the 
“Salle,  it  proved  such  an  attraction  that 
»>  overflow  dinner  had  to  be  arranged 
an  adjoining  room  where  more  than 
.‘<1  were  served. 

Headed  by  Postmaster  General  Harry 
'  New  as  the  principal  speaker,  those 
the  program  included  Senator  Ar- 
■“  ‘  lir  Capper  of  Kansas,  former  Governor 


By  WARREN  BASSETT 


O.  C.  Harn,  presiding  officer  of 
Audit  Bureau  of  Circulations,  at 
Chirago  said: 

The  real  worth  of  the  bureau 
is  not  in  “making  a  few  people 
honest.” 

The  object  is  to  create  a  better 
understanding  among  publishing 
and  advertising  interests. 

Total  membership  of  the  A.  B. 
C.  is  now  1,900,  a  new  record. 


Frank  O.  Lowden  of  Illinois,  and  Henri 
Gagnon,  publisher  of  Le  Soldi,  of  yue- 
bcc. 

Former  Governor  Lowden  said  it  was 
a  hopeful  sign  that  those  engaged  in  other 
occupations  were  beginning  to  interest 
themselves  in  the  farm  problem. 

“It  is  th&.  soil  and  its  fertility  which 
sets  a  limit  to  national  growth,”  he  de¬ 
clared.  “The  products  of  industry  may 
multiply  indefinitely.  Today  the  work¬ 
ing  man  enjoys  luxuries  denied  a  king  a 
hundred  years  ago.  Science  and  invention 
are  busily  engaged  in  suggesting  new 
wants  to  man  and  then  supplying  them. 
VVe  are  spending  uncounted  millions 
upon  luxuries  of  which  our  grandfath¬ 
ers  never  dreamed.  If  it  were  not  for  one 
limiting  factor,  no  one  can  say  to  what 
heights  this  industrial  era  in  which  we 
live  might  go.  That  limiting  factor  is 
the  raw  materials  that  come  from  out  the 
earth.  Most  important  of  all  these  is 
food.” 

Henri  Gagnon,  publisher  of  Le  Soldi, 
Quebec,  sketched  for  the  assembled  edi¬ 
tors  the  history  of  “New  France,”  its 
cultural  and  industrial  achievements.  He 
began  with  the  French  explorers  who 
landed  in  the  northeastern  part  of  .\mer- 
ica  in  the  16th  century  and  with  rapid 
strokes  brought  the  progress  of  the 
French  in  Canada  down  to  the  present 
time.  Regarding  newspaper  development, 
he  said  there  are  now  nine  important 
French  dailies  in  Canada  and  that  every 
small  town  with  a  French  population  has 
its  weeklies  and  bi-weeklies.  He  invited 
the  publishers  to  visit  the  old  capital  of 
the  province  of  Quebec. 


During  the  dinner  the  publishers  were 
entertained  by  a  galaxy  of  gp'and  opera 
singers  that  included  Rosa  Raisa,  Rimini, 
Charles  Marshall  and  Margery  Maxwell. 
Following  the  banquet  the*  delegates 
moved  en  masse  to  a  special  midnight 
performance  of  Eddie  Cantor  in  “Kid 
Boots.” 

O.  C.  Harn  of  New  York,  president 
and  chairman  of  the  board  of  directors 
of  the  A.  B.  C.,  opened  the  general  ses¬ 
sion  of  the  bureau’s  convention  Friday 
morning  at  the  LaSalle  with  his  annual 
report,  followed  by  the  presentation  of 
the  eleventh  annual  report  of  the  board 
of  directors. 

Reports  were  then  received  from  the 
departmental  meetings  held  Thursday 
afternoon,  at  which  a  number  of  ques¬ 
tions  affecting  the  six  divisions  of  the 
A.  B.  C.  were  discussed. 

Nomination  and  election  of  directors 
whose  terms  expired  at  this  convention 
was  scheduled  for  the  afternoon  meeting 
of  the  bureau. 

Meetings  of  the  six  departmental  of 
the  A.  B.  C.  were  held  Thursday  after¬ 
noon  at  the  LaSalle.  Mr.  Harn,  pre¬ 
sided  at  the  meeting  of  the  Ad¬ 
vertisers’  Division.  The  .Advertising 
.Agents  Division  met  under  E.  1.  Mitchell, 
head  of  Mitchell-Faust  .Advertising  Com¬ 
pany,  of  Chicago.  Director  David  B. 
Plum,  of  the  Troy  Record,  presided  at 
the  meeting  of  the  Newspaper  Division, 
while  Director  F.  W.  Stone,  of  the  Ameri¬ 
can  Revietv  of  Reviews,  was  in  the  chair 
at  the  meeting  of  the  Magazine  Division. 
Director  Marco  Morrow,  of  the  Capper 
Farm  Press,  was  chairman  at  the  Farm 


Paper  Division  meeting.  The  Business 
Publication  Division  met  with  Director 
Mason  Britton,  of  McGraw  Hill  Co., 
N.  Y.,  presiding.  Canadian  members  met 
under  Director  John  Murray  Gibbon 
of  the  Canadian  National  Railways. 

Thursday  evening  the  members  of  the 
board  of  directors  met  to  consider  mat¬ 
ters  referred  to  them  by  the  various  de¬ 
partmental  meetings. 

h'ncouraged  by  the  largest  attendances 
in  their  histories,  publishers,  business 
managers,  advertising  agents  and  other 
newspaper  representatives  pronounced 
their  various  meetings  the  most  success¬ 
ful  ever  held. 

The  Inland  Daily  Press  Association 
which  held  record  sessions,  reported  much 
progress  in  solution  of  various  problems 
before  it.  In  the  matter  of  the  cost  find¬ 
ing  system  the  members  directed  the  em¬ 
ployment  of  one  man  to  work  out  in  a 
practical  way  the  application  of  the  sys¬ 
tem  to  member  newspapers  desiring  it. 
The  report  that  the  Southern  Newspaper 
Publishers  Association  had  voted  to  adopt 
a  cost  finding  system  was  greeted  with 
enthusiasm  by  Inland  memliers. 

With  the  agricultural  districts  in  a 
really  prosperous  condition  for  the  first 
time  in  several  years,  the  meeting  of  the 
Agricultural  Publishers  Association  re¬ 
flected  the  optimism  of  its  members  over 
conditions  generally.  Plans  for  future 
development  took  concrete  form.  Busi¬ 
ness  publishers  outlined  futurt  policies 
and  discussed  present  day  problems. 

The  advertising  agency  members  of  the 
ABC  indivisional  meeting  Thursday 
afternoon,  voted  against  the  abolition  of 
publishers  statements.  Walter  Hine,  of 
Frank  Seaman,  Inc.,  New  York,  was 
nominated  for  director. 

The  newspaper  division  also  voted  to 
maintain  the  present  system  of  publishers’ 
statements.  At  its  session  a  lively  dis¬ 
cussion  of  combination  circulation  of  pa¬ 
pers  in  separate  cities  at  the  price  of  one 
paper  occupied  a  large  share  of  the  af¬ 
ternoon  meeting.  A  resolution  was 
adopted  requesting  the  general  assembly 
which  meets  Friday  to  ask  the  A.  B.  C 
board  of  directors  to  rule  that  when  two 
papers  are  sold  in  combination  they  must 
be  sold  at  a  price  higher  than  either.  The 
discussion  revolved  about  the  Los  Angeles 
Express  and  its  suburban  affiliated  pa¬ 
pers.  The  circulations  of  each  of  the  lat¬ 
ter  papers  has  hitherto  been  recognized 
by  the  Bureau  as  net  paid,  with  the  nota¬ 
tion  that  the  paper  was  circulated  with 
the  Los  Angeles  Express. 

The  Business  Publications  Division  fol¬ 
lowed  the  lead  of  the  agency  and  news¬ 
paper  divisions  in  voting  against  the 
abolition  of  publishers’  statements.  The 
group  decided  also  to  change  its  name  to 
the  Business  Paper  Division  of  the  A.  B. 
C.  and  eliminate  all  but  business  peri¬ 
odicals. 

The  Bureau’s  annual  report  will  be 
found  on  Page  4  and  accounts  of  other 
Chicago  meetings  appear  on  subsequent 
pages.  The  Bureau’s  closing  activities 
will  be  chronicled  next  week. 
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PUBUCATION  WASTES  DIE  HARD,  A.  B.  C  REPORTS 

Yet  They  Are  Small  Beside  Those  of  Decade  Ago,  Says  A.  B.  C.  Manager,  In  Annual  Report — Urges 
Foreign  Language  Field  Should  Get  Bureau’s  Close  Attention 


‘C'OLLOW'ING  is  the  eleventh  annual 
report  of  the  Bureau  of  Audit  Bu¬ 
reau  of  Circulations: 

The  Tenth  annual  report  submitted  to 
the  members  of  the  Audit  Bureau  of  Cir¬ 
culations  at  its  last  annual  meeting  was, 
appropriately,  devoted  in  a  large  measure 
to  a  review  of  the  achievements  of  the 
Bureau  at  the  conclusion  of  its  first  de¬ 
cade  of  service  to  the  publishing  and  ad¬ 
vertising  world. 

It  is  equally  appropriate  in  this  Eleventh 
Annual  Report  that,  not  forgetting  the 
achievements  of  the  first  decade,  we 
should  look  forward  as  to  the  manner 
and  methods  for  still  greater  achieve¬ 
ments  through  which  we  can  contribute 
to  the  allied  professions  of  publishing 
and  advertising. 

While  the  fortuitous  combination  of 
words  in  the  title  of  our  Association 
made  possible  the  familiar  “A.  B.  C.” 
which  is  now  well  known  throughout  the 
entire  civilized  world,  yet  to  a  certain 
extent  it  is  a  misnomer. 

The  inference  given  is  that  the  Bureau 
is  solely  an  auditing  institution,  whose 
duties  are  confined  to  the  adding  and 
subtracting  of  figures.  This  work  plays 
a  large  part  in  the  duties  of  the  Bureau, 
hut  if  its  activities  were  confined  to  the 
work  of  an  adding  machine  the  many 
hours  of  careful  thought  devoted  to  your 
interests  by  the  Directors  and  your  execu¬ 
tives,  and  the  time  devoted  in  traveling 
over  one  hundred  thousand  miles  annually 
to  attend  the  meetings  of  the  Board  of 
Directors  would  be  to  a  large  extent 
wasted. 

And  the  same  is  true  of  the  time  de¬ 
voted  by  the  departmental  committees 
who  were  appointed  last  year  by  some 
of  the  divisions  of  the  Bureau. 

This  does  not  mean  that  your  Board 
counsels  a  departure  from  the  sound  fun¬ 
damental  principles  which  have  made  the 
Bureau  successful  during  the  past  decade. 
But  it  does  counsel  an  open  mind  in  the 
development  of  the  Bureau’s  work. 

A  famous  educator.  Dr.  Glenn  Frank, 
President  of  the  University  of  Wisconsin, 
within  the  last  few  days  epitomized  six 
rules  for  success  given  by  a  well  known 
merchant  in  the  East.  He  characterizes 
these  six  rules  as  “the  A.  B.  C.  of  effec¬ 
tive  v/ork  in  any  job,  big  or  little.” 

The  sixth  rule  he  gives  as  follows: 
“Keep  the  plan  open  to  revision  but  do 
not  allow  it  to  be  changed  until  after  the 
most  careful  reasoning.  You  must  not 
keep  digging  up  your  heans  to  see  if 
they  arc  growing.  Be  open  minded  about 
your  plan ;  but  remember  that  a  mind 
can  he  so  open  that  it  is  drafty.  The 
best  minds  have  swinging  doors  rather 
than  open  doors.  They  open  for  a  draft 
of  fresh  inspiration  in  order  to  close  it 
on  a  decision,  to  be  gladly  opened  again 
when  the  decision  is  to  he  revised.” 

The  Board  desires  to  emphasize  again 
its  opposition  to  dejwrture  from  the  sound 
principles  on  which  the  Bureau  has  Ikh-ii 
built.  The  presentation  fif  accurate  fig¬ 
ures  hy  which  the  advertiser  and  advert¬ 
ising  agent  can  more  successfully  spend 
the  advertising  dollar  is  the  alpha  and 
omega  of  the  Bureau’s  work.  Opinions 
as  to  the  value  of  such  circulation  must 
he  left  wholly  to  the  judgment  of  the  ad¬ 
vertiser  and  the  advertising  agent. 

But  to  enable  the  advertiser  and  the 
agent  to  wisely  judge  circulation,  he  must 
be  given  the  full  facts  concerning  such 
circulation.  He  must  know,  not  merely 
the  total  copies  distributed,  but  he  must 
know  where  they  were  distributed ;  he 
mu.st  know  how  the  subscriptions  were 
secured,  the  price  paid  by  the  subscriber, 
the  condition  of  his  payments  and  many 
other  vital  facts.  In  the  Business  Paper 
field  he  must  know  the  class  and  character 
of  the  recipients. 

He  must  know  all  these  things  in  order 
to  avoil  waste.  It  is  within  the  memory 
of  many  who  will  read  this  report  that 


10%,  15%,  20%  in  some  cases  30%  waste 
existed.  This  was  before  the  days  of  the 
A.  B.  C. ;  but  even  today  there  exists  a 
volume  of  waste  in  the  publishing  and 
advertising  business  which,  while  not  as 
large  as  formerly,  is  economically  un¬ 
sound.  This  very  largely  exists  outside 
the  membership  of  the  A.  B.  C. 

It  has  been  stated  that  the  total  volume 
of  newspaper  and  periodical  advertising 
in  the  United  States  and  Canada  now 
nearly  approaches  or  has  already  reached 
the  billion  dollar  mark.  If  the  activities 
of  the  Bureau  have  saved  or  are  now 
assisting  in  saving  only  10  per  cent  of 
this  amount,  the  tremendous  figure  of 
$100,000,000  per  year  is  the  result.  .\nd 
when  the  millions  of  tons  of  white  paper 
consumed  is  taken  into  consideration,  the 
value  of  the  Bureau’s  service  has  not  been 
confined  to  advertisers  alone,  but  has  also 
embraced  the  entire  publishing  business. 

Every  ton  of  white  paper  needlessly- 
used  to  endeavor  to  secure  results  for 
the  advertiser  or  to  serve  the  public  is 
a  wasteful  decimation  of  our  forests — 
and  it  is  in  this  respect  that  the  work 
of  the  Bureau  extends  beyond  the  advert¬ 
ising  and  publishing  business,  but  should 
interest  every  citizen  of.  the  United  States 
and  Canada. 

A  careful  analysis  of  the  waste  of  a 
limited  number  of  publications  made  not 
many  years  ago  showed  that  this  waste 
(m  these  publications  alone  was  sufficient 
to  destroy  every  year  a  forest  which 
would  cover  the  whole  of  Manhattan 
Island. 

This  is  being  eliminated.  VV^aste  is 
much  less  than  it  was  ten,  five,  even  two 
years  ago.  But  the  price  of  maintaining 
this  forward  movement  in  the  elimination 
of  waste  is  eternal  vigilance  on  the  part 
of  both  advertisers  and  publishers. 

In  order  to  maintain  and  enhance  the 
results  of  the  Bureau  in  this  elimination 
of  waste,  your  Board  again  appeals  to 
advertisers  and  advertising  agents  to  care¬ 
fully  study  every  detail  of  the  analysis  of 
circulation  methods.  In  spite  of  repeated 
appeals  to  the  space  buyer  to  carefully 
analyze  every  detail  of  both  the  publish¬ 
er’s  statement  and  audit  report,  there  still 
exist  those  who  accept  total  figures  with¬ 
out  reference  to  the  full  analysis  to  be 
found  only  in  the  Bureau’s  reports. 

This  attitude  on  the  part  of  a  diminish¬ 
ing  number  of  space  buyers  is  the  result 
of  lack  of  appreciation  of  the  damage  in¬ 
volved.  Not  only  are  conscientious  pub¬ 
lishers  discouraged  in  their  effort  to  main¬ 
tain  high  ideals,  but  the  acceptance  of 
total  figures  gives  aid  and  comfort  to 
those  outside  the  Bureau  whose  last  desire 
is  to  give  the  complete  analysis  required 
from  A.  B.  C.  members. 

Aside  from  total  fi-’ures,  it  is  the  “big, 
little  things”  in  a  circulation  report  which 
count  most — and  sometimes  the  “big,  little 
things”  count  for  more  than  total  figures. 

And  it  is  to  the  adjustment  of  these 
“big,  little  things”  that  the  Board  of 
Directors  applies  its  time  at  each  meet¬ 
ing,  so  that  out  of  the  adjustments  of 
these  ca.ses  there  may  be  established  month 
hy  month  a  slow  hut  constant  advance¬ 
ment  of  the  ideals  underlying  the  institu¬ 
tion. 

If  members  of  the  Bureau  could  attend 
the  monthly  meetings  of  the  Board,  they 
would  have  a  keen  appreciation  of  the 
thought  and  care  given  to  individual  cases, 
which  may  have  an  influence  on  the  chang¬ 
ing  of  a  rule  or  the  reaffirmation  of  the 
justice  of  an  exi.sting  rule.  The  Board 
has  often  wished  it  were  possible  to  open 
up  these  meetings  to  members  in  general, 
but  this  is  not  practicable  because  of  the 
necessarily  confidential  nature  *of  the  in¬ 
formation  which  must  be  laid  before  the 
Board  before  decisions  are  reached. 

At  the  September,  1924,  meeting  of  the 
Board  the  follownig  resolution  was 
passed : 

RESOLVED,  that  the  Managing  Director  be 
requested  to  suggest  to  cacn  division  of  the 


Hureau  the  election  hy  the  division  of  a 
divisional  committee  of  five  each,  whose  duty  it 
shall  be  to  bring  before  the  Hoard,  either  in 
writing  or  in  person,  any  suggestions  which 
they  may  consider  desirable  for  the  welfare  of 
their  division  or  any  member  thereof;  such 
divisional  committees  to  be  elected  for  a  period 
of  one  year. 

In  response  to  this  suggestion  several 
departments  appointed  committees  to  work 
in  cooperation  with  the  Board  of  Direc¬ 
tors.  Several  committees  have  met  both 
separately  and  with  the  Board  of  Direc¬ 
tors,  with  beneficial  results.  Each  com¬ 
mittee  worked  upon  the  theory  that  its 
advice  and  counsel  could  be  valuable  only 
when  general  principles  were  involved. 
The  members  of  these  committees  knew 
that  they  had  neither  the  time  nor  op¬ 
portunity  for  the  adjudication  of  com¬ 
petitive  differences  and  these  were  re¬ 
ferred  to  the  Board,  which  in  every  case 
has  given  all  the  facts  possible.  It  is 
hoped  that  this  work  of  the  departmental 
committees  will  be  continued  and  extended 
during  the  coming  year.  Your  Board  de¬ 
sires  to  record  its  especial  appreciation 
for  the  work  done  by  the  Newspaper 
Committee.  The  members  have  traveled 
thousands  of  miles  to  meet  the  Board  and 
their  recommendations  have  been  soundly 
constructive. 

P'rom  this  1925  convention  of  the  Bu¬ 
reau,  there  will  be  absent  for  the  first 
time  in  many  years  the  gracious  presence 
of  Victor  Fremont  Lawson.  He  will  be 
absent  from  conventions  of  other  associa¬ 
tions — the  American  Newspaper  Publish¬ 
ers  Association — the  Associated  Press  (of 
which  he  was  one  of  the  founders) — but 
from  no  association  will  he  be  missed 
with  keener  regret  than  from  the  annual 
meetings  of  the  Audit  Bureau  of  Cir¬ 
culations. 

The  following  resolution  was  unanim¬ 
ously  adopted  at  the  September  meeting 
of  the  Board  of  Directors : 

“The  .\udit  Bureau  of  Circulations  through 
its  Board  of  Directors,  representing  a  memher- 
ship  cotn]H)sed  of  1890  of  the  leading  publishers, 
advertisers  and  advertising  agents  of  the  United 
States  and  Canada,  desires  to  place  on  record 
its  expression  of  profound  sorrow  in  the  pass¬ 
ing  on  of  Victor  Fremont  I^wson,  late  pub¬ 
lisher  of  the  Chicago  Daily  News. 

“The  journalistic  world  has  lost  a  le-ider 
whose  influence  extended  far  lieyond  the  North 
American  Continent,  one  who  hy  his  far 
sighted  vision  in  sending  emis.saries  to  all 
corners  of  the  world  to  gain  unbiased  views  of 
progress,  cunti  United  greatly  to  the  fund  of 
knowledge  so  Essential  in  the  years  of  recon¬ 
struction  since  the  W'ar.  The  passing  of  Victor 
Fremont  I.^wsnn  is  not  only  a  very  great  loss 
to  the  United  States  and  Canada,  but  a  loss  to 
the  entire  civilized  world. 

“To  an  almost  equal  extent  the  journalistic 
world  is  hereft  of  a  great  business  leader. 

“Over  thirty  .vears  ago  Mr.  Lawson  pioneered 
the  way  toward  an  honest  deal  lietween  pub¬ 
lishers.  advertise-s  and  advertising  agents.  Not 
oi  Iv  did  he  insist  on  a  fair  basic  r.ate  to  all 
advertisers,  but.  anticipating  the  -Xiidit  Bureau 
of  Circulations  of  which  he  was  a  charter  mem¬ 
ber  by  almost  four  decades,  he  insisted  upon  the 
right  of  the  advertiser  to  know  exactly  how 
many  copies  of  his  iniblication  reached  actual 
buyers  and  readers. 

“.\t  rhe  head  of  his  eilitorial  column  the  net 
paid  circulation  of  the  Chicago  Daily  News  has 
been  stated  since  the  year  1877  and  not  one 
year  since  that  iHilicy  was  established  by  Victor 
Fremont  I.awson  has  the  truth  of  his  statements 
been  successfully  assailed. 

“The  Audit  Bureau  of  Circulations,  through 
this  action  by  the  Board  of  Directors  and  the 
Canadian  .\dvisory  ('oinmittee.  feels  that  in 
honoring  the  ineinory  of  Victor  Uawson,  it  is 
placing  on  record  a  tribute  to  a  man  who,  [ler- 
haps  unconsciously,  not  only  made  possible  to 
a  large  extent  the  cst.ablishtrent  of  the  .A.  B.  C. 
but  through  his  active  jiersonal  interest  con¬ 
tributed  substantially  to  its  success. 

“Men  of  the  type  of  Victor  Fremont  I..awson 
can  l>e  ill  spared  from  the  journalistic  and 
business  world  of  the  United  States  and 
Can.ada,  but  if  his  career,  and  his  example,  in¬ 
spire  the  youth  of  the  North  American  Conti¬ 
nent  to  carry  on  in  journalism  as  he  carried 
on,  we  need  have  no  fear  of  the  future. 

“AI  DIT  BUREAU  OF  CIRCULATIONS 
“Stanley  Cl.agve 
“.Acting  Secretary.” 

Your  Board  presents  Iterewith  the  re¬ 
port  of  Arthur  Young  &  Company,  show¬ 
ing  a  satisfactory  increase  in  the  balance 
available  to  cover  membership  liability. 

The  obligation  to  members  as  estab¬ 
lished  by  .Urthur  Young  &  Company  as 
of  .\ugust  31st,  1925,  is  $186,314.39.  The 
balance  available  to  cover  this  liability  as 


shown  in  the  report  is  $185,867.96. 

There  is,  as  expected,  a  slight  increase 
in  the  liability  to  members,  due  as  stated 
in  last  year’s  report,  to  the  increase  in 
publication  membership.  This  is  caused 
by  the  fact  that  the  increase  in  publica¬ 
tion  membership  has  been  and  must  from 
now  on  necessarily  come  from  publica¬ 
tions  of  small  circulations,  the  dues  from 
which  do  not  always  cover  the  cost  of 
service  rendered  by  the  Bureau. 

The  increased  efficiency  of  the  Bureau 
must  also  result  in  increased  cost  of 
operation.  There  is  a  constantly  growing 
demand  for  more  and  more  outside  in¬ 
vestigations  supplementing  the  inside  work 
of  our  auditors,  which  will  necessarily 
result  in  a  decrease  in  the  amount  which 
can  annually  be  added  to  the  balance  avail¬ 
able  to  cover  the  liability  to  the  member¬ 
ship. 

While  the  Bureau  is  in  an  excellent 
position  in  that  its  liabilities  are  adequately 
protected  by  sound  assets,  and  while  it 
is  the  plan  and  purpose  to  meet  these 
increased  demands  for  outside  investiga¬ 
tions,  progress  in  this  direction  must 
only  be  made  with  regard  to  sound  busi¬ 
ness  practice. 

Care  should  also  be  taken  in  the  adop¬ 
tion  of  any  sugestion  which  would  sub¬ 
stantially  increase  the  cost  of  operation. 
Several  suggestions  have  been  made  as 
to  the  extension  of  the  Bureau’s  service. 
For  instance,  one  suggestion  has  been 
made  that  would  involve  an  increased 
cost  to  the  Bureau  of  approximately 
$29,000  per  annum  without  any  revenue 
to  offset  this  increased  cost. 

The  .service  which  the  Bureau  is  rend¬ 
ering  to  advertisers  and  advertising 
agents  in  connection  with  the  “Blue 
Book,”  which  has  been  so  widely  ap¬ 
preciated.  is  also  adding  to  the  cost  of 
operation.  Your  Board  believes  tiiat 
this  service  is  fully  warranted  and  it  is 
planned  to  continue  the  issuance  of  the 
“Blue  Books”  during  the  coming  year. 

The  financial  condition  of  the  Bureau 
is  thoroughly  sound,  but  every  care 
should  be  taken  to  maintain  this  status. 

Some  progress  has  been  made  during 
the  year  in  the  movement  to  secure  larger 
repre.sentation  of  this  branch  of  the  press 
in  the  membership  of  the  Bureau,  but 
not  as  much  as  the  Bureau  had  hoped. 
The  intensive  work  on  this  branch  of 
publications  will  be  continued  during  the 
coming  year. 

.Advertisers  and  advertising  agents  can 
contribute  materially  to  the  progress  of 
this  endeavor  by  appreciation  in  a  prac¬ 
tical  way  of  those  publications  which 
submit  their  circulations  to  a  thorough 
analysis  by  the  Bureau.  A  great  work 
can  be  accomplished  in  this  direction  by 
making  possible  the  success  of  worth 
while  publications  printed  in  foreign 
languages. 

.As  stated  in  last  year’s  report,  there 
arc  about  twelve  hundred  foreign  lan¬ 
guage  publications  printed  in  the  United 
States,  in  about  forty  different  languages. 

1 1  lias  been  asserted  by  an  authority  in 
this  field  that  a  real  service  would  be 
rendered  not  only  to  the  publishers  of 
foreign  language  papers  and  to  advertis¬ 
ers  and  advertising  agents,  but  also  to 
the  American  people,  if  the  light  of  cir¬ 
culation  truth  extended  to  this  branch 
of  journalism,  thereby  making  possible 
tllb  success  of  worthwhile  publications 
printed  in  foreign  languages,  which  would 
inevitably  result  in  the  spreading  of  true 
.American  principles  among  our  people  of 
foreign  birth. 

A  special  representative  of  the  Bureau, 
speaking  six  European  languages,  is  em¬ 
ployed  to  keep  in  touch  with  the  publish¬ 
ers  of  foreign  language  papers  and  to 
assist  them  in  the  maintenance  of  re¬ 
cords  adequate  to  the  Bureau’s  require¬ 
ments. 

If  advertisers  and  advertising  agents 
will  cooperate  in  this  movement  it  is 
(Continued  on  page  14) 
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SEND  FREE  PUBUCITY  TO  ADVERTISED  CONCERN 

b  Inland  Address  Huckle  Commends  EDITOR  &  PUBLISHER  Space-Graft  Fight  and  Approves 
Remedy — Bitterly  Assails  Editors  Who  Use  Free  Advertising  as  News — Situation  Improving 


PL'MLISHERS  who  run  free  publicity 
articles  were  condemned  and  propa¬ 
gandists  were  termed  “grafters”  by  T.  O. 
Huckle,  business  manager  of  the 
Ypsilanti  (Mich)  Press,  in  a  talk  on 
“Free  Publicity ;  Its  Abuses — How  to 
I  Fight  It”  before  the  Inland  Daily  Press 
1  convention  at  Chicago  on  Wednesday. 
Editor  &  Publisher  came  in  for  com¬ 
plementary  remarks  by  the  speaker,  be- 
iore  he  opened  his  formal  talk,  in  which 
he  showed  the  co-operation  extended  in 
noting  free  publicity,  and  articles  from 
SrroR  &  Publisher  were  used  in  illus¬ 
trating  his  salient  points. 

.VIr.  Huckle  quoted  the  following  letter 
I  salt  by  his  newspaper  to  a  New  York 
I  auto-truck  manufacturer: 

“Ycurs  at  hand  regarding  New  Ash  and 
I  Gtrbage  Truck.  After  reading  the  illustrated 
nterial  and  your  suggestion  that  we  run  the 
1  iSastrated  news  story  (mat  furnished)  in  our 
know  you  are  going  to  grant  us  the 
owing  request: 

“On  all  yoiir  trucks  sold  in  Michigan  will 
m  please  have  the  following  printed  on  both 
iiiks,  having  name  of  our  pajier  in  red:  ‘You 
on  not  cover  “The  Ypsilanti  Trading  Territory" 
lithout  advertising  in  the  Daily  Ypsilantiaii- 
Prtss.  Advertising  rates  on  reiiuest.’ 

“The  lawyers  say  in  law  that  a  jug  handled 

iipeemcnt  won’t  hold  water.  It  must  1* 
equalized.  In  business  there  is  only  one  satis¬ 
factory  deal,  i.  e.,  where  everyone  profits.” 

The  speaker  asked:  “Do  you  think  my 
request  is  absurd?  I  say  not  a  bit  more 
so  than  those  we  publishers  receive  in 
almost  every  mail.  .\s  publishers  we 
must  first  admit  that  some  of  the  free 
publicity  material  is  not  only  interesting 
but  beneficial  to  our  readers.”  He  men¬ 
tioned  the  financial  reviews  of  the  Guar¬ 
anty  Trust  Co.,  New  York,  and  the 
Union  Trust  Company  of  Detroit. 

Concerning  architects  who  employ 
press  agents  the  speaker  said:  “Too 
ethical  to  take  paid  advertising  they  are 
anxious  to  send  in  write  ups  in  which 
are  included  their  names.  How  many 
here  today  who  do  not  attach  the 
architect’s  name  under  the  illustration  of 
a  new  local  building,  or  in  a  real  news 
story?  How  many  have  been  featuring 
the  numerous  parts  that  are  going  into 
the  giant  salt  water  ship  Malolo  by  ac¬ 
cepting  propaganda  news  stories  sent  out 
by  Gibbs  Brothers,  Inc.,  New  York 
architects?  How  many  have  featured 
Hogganson  Bros.,  New  York  bank  archi¬ 
tects,  when  a  fine  new  liank  was  built  in 
tour  own  town?  In  doing  this  are  you 
air  with  those  who  make  your  paper 
possible  with  jiaid  advertising? 

“Another  profession  that  robs  the  cash 
irawer  with  their  so-callcd  ethics  and 
ret  as  a  national  organization  are  spend- 
Jig  thousands  of  dollars  for  so-callcd 
linmanitarian”  news  stories  broadcast 
tlirough  their  Hygeia  and  kindred  chan- 
*ls  are  the  doctors.  In  mentioning  the 
doctors  we  must  also  recognize  the  eye 
idit  conservation  propaganda. 

“As  publishers  we  realize  the  import- 
!iKc  of  the  farmer’s  prosperity  to  the 
rowth  of  the  nation,  and  .so  dex-s  the 
?lue  Valley  Creamery  Institute,  Sears 
buck  &  Co.,  and  others,  but  theirs  is 
1  different  motive. 

“When  a  new  hotel  stock  company  is 
planned  for  a  large  city,  a  big  manu- 
icturing  venture  contemplated,  a  con¬ 
solidation  of  certain  public  utilities  con- 
i'Tid,  a  railroad  merger  comtemplated, 
d  many  other  ideas  in  which  the  prime 
dve  is  to  sell  stock ;  those  behind  the 
"vement  get  in  touch  with  the  “space 
liting  publicity  writers,”  who  live  at 
^  expense  of  the  publisher  with  the  re- 
dt  that  newspajicr  editorial  rooms  are 
-nil  d  with  attractive  and  illustrated 
"iiu  ■-  stories.”  The  promoters  then 
oiply  sit  back  in  swivel  chairs,  send  out 
fir  stock  salesmen,  and  await  the  shcar- 
?  of  the  lambs  lead  to  the  slaughter 
'  the  ‘easy  mark’  publishers  who  even 
day  accept  such  propaganda  as  news._ 
“How  beautiful  are  some  of  the  pie¬ 
ces  of  the  fair  sex  used  to  illustrate 
certain  kind  of  shoe  leather,  knitted 
agents  hear,  silk  hosiery,  embroidery,  and  scores 
t  it  is  I  i  others.  Is  it  the  attractive  girl  in 
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the  picture  that  makes  such  fools  of 
publishers  who  ran  these  as  feature 
articles  to  the  detriment  of  the  cash 
drawer  ? 

“The  worst  offender  is  our  own 
government  and  particularly  the  civil 
service  department  which  issues  an 
enormous  amount  of  propaganda  all  too 
well  known  to  the  publishers.  VVYite 
them  about  it  and  their  only  answer,  in 
effect  is:  “VVe  can  see  your  point  of 
view  but  there  are  no  funds  available 
for  this,  but  really  it  is  news.”  Some 
publishers  ease  their  minds  into  believ- 


■say,  run  weekly  column  articles  for  even 
your  best  advertising  merchant. 

“How  many  state  fairs  can  exist  with¬ 
out  the  newsiwpers?  How  many  of  them 
are  taking  even  a  semblance  of  paid  ad¬ 
vertising,  they  should  in  putting  them 
over,  but  rather  are  depending  on  free 


lishers.  So  have  the  Society  for  Elec¬ 
trical  Development,  the  fruit  growers 
exchanges.  Cycle  Trades  of  .Xmcrica,  the 
Enamelware  Association  and  many 
others. 

‘’Times  have  changed  in  some  instances. 
Today  the  Portland  Cement  .Association 


ing  that  a  local  civil  service  opening  is 
of  news  value,  but  charge  their  best  local 
advertiser  for  a  classified  ad  if  he  wi.shes 
to  hire  a  new  clerk.  The  same  applies 
to  government  savings  stamps  and  the 
jwstal  savings  department,  but  the  pub¬ 
lisher  takes  cash  from  his  local  bankers 
who  use  ‘honcst-to-goodness’  advertising 
space  to  put  their  thrift  messages  across. 

“How  many  publishers  are  ‘holding  the 
bag,’  while  .jiutsiders  use  the  American 
Legion  as  the  point  of  contact  to  get 
local  interest  ?  The  outsiders  take  the 
long  end  of  the  receipts  for  entertain¬ 
ments  after  the  public  has  donated  liber¬ 
ally  with  the  thought  that  it  was  for  the 
ex-service  men  while  the  Legion  gets 
what  is  left.  f)f  course  the  publisher  gets 
nothing.  I  think  every  luiblisher  should 
visit  the  local  Legion,  and  all  others  who 
are  being  used  as  tools,  and  put  the 
matter  up  to  them  and  stop  these  public 
mulchers  riding  under  false  pretenses. 

“Isn’t  it  time  that  publishers  awoke 
and  .stopped  running  the  unlimited  amount 
of  bunk  that  is  now  coming  from  the 
automobile  industry,  even  if  it  is  spend¬ 
ing  large  amounts  for  paid  advertising? 
Is  it  news  that  the  ‘Speerlum’  car  goes 
in  high  from  the  .Atlantic  to  the  Pacific, 
or  is  it  propaganda?  Publishers  have 
made  Henry  Ford  the  richest  man  in 
the  world,  while  many  of  them  may  have 
hard  times  paying  their  own  bills.  Is  it 
fair  to  charge  higher  rates  for  automobile 
advertising  and  include  their  bunk,  as 
some  publishers  do,  and  foist  it  upon  the 
reading  public  as  news? 

“In  passing  I  might  ask  is  not  the 
’ocal  merchant  entitled  to  just  as  much 
free  publicity  as  the  automobile  manu¬ 
facturer,  and  yet  none  of  you,  I  dare 


publicity?  How  many  state  fairs  are  and  some  others  are  buying  advertising; 
Ml  the  hands  of  politicians  instead  of  real  the  cement  advertising,  by  the  way,  is 
business  managers  who  know  rural  life  running  in  nearly  every  daily  paper  in 
instead  of  the  gay  midway  and  question-  Michigan  besides  a  large  list  of  weeklies, 
able  amusements..  Y et  some  publishers  Then  note  the  co-operation  extended  this 
support  state  fairs  to  the  limit.  month  by  the  Portland  Cement  .Associa- 

“I  believe  it  is  needless  for  me  to  dwell  tion  in  Fire  Prevention  Week  advertis¬ 
ing  and  the  tie-up  advertising  of  the 
Cycle  Trades  of  America. 

“W  hile  these  and  many  other  big  na¬ 
tional  organizations  and  advertisers  are 
not  entirely  convinced  something  has  been 
accomplished  by  these  organizations  co¬ 
operating  more  freely  with  the  publishers. 
It  was  through  Mr.  Campbell’s  personal 
visit  and  free  and  frank  discussion  with 
members  of  the  Michigan  League  of 
Home  Dailies  at  a  gathering  last  year 
that  a  better  understanding  was  had  of 
the  interests  and  purposes  of  both  sides 
and  the  way  paved  for  Michigan  cement 
advertising. 

“Every  live  publisher  is  already  con¬ 
versant  with  the  fact  that  hundreds  of 
space  grafting  publicity  artists  are  being 
well  paid  and  their  clients  made  rich. 
They  want  to  know  of  a  remedy  to  help 
kill  the  octopus.  Throwing  the  material 
into  the  waste  basket  is  not  going  to 
help  much  as  long  as  some  publishers 
will  let  it  get  into  print. 

“I  would  suggest  that  all  free  publicity 
material  received  at  every  newspaper 
office  be  first  .sent  to  the  business  office 
for  perusal  before  the  editorial  end  has 
access  to  it.  The  business  office  can  more 
quickly  detect  the  joker  and  also  stop 
the  city  editor  or  others  from  letting  it 
get  through  as  news. 

“Then  I  would  mail  it  back  as  re¬ 
ceived  each  d.ay  to  the  advertiser,  (not 
publicity  grafter)  in  a  plain,  unstamped 
envelope  with  a  circular  or  folder  draw¬ 
ing  attention  to  this  great  evil  against 
the  publishers?  of  America.  It  might  be 
well  to  also  include  a  rate  card.  I  have 
used  different  methods. 

“Stop  for  a  moment  and  think  what 
it  would  mean  if  every  one  of  the  242 
members  of  the  Inland  Dailv  Press  .As¬ 
sociation  would  do  this  for  but  one 
month  and  the  advertiser  received  242 
requests  from  as  many  postmasters  tell¬ 
ing  them  a  letter  was  held  for  2  or  4 
cents  postage.  Then  if  our  association 
could  interest  other  regional  publishers 
in  this  I  venture  to  say  more  than  one 
arm  would  be  cut  from  the  octopus.” 


LAYING  THE  SPACE  GRAFT  PROBLEM  ON  THE 
DOOR-STEP  OF  THE  FREE  ADVERTISER 

'T'HE  following  is  a  circular  letter  which  is  enclosed  with  all  space  grafting 
offerings  as  they  are  returned  to  the  advertised  concern  (not  the  press 
agent) :  _ 

If  You  Were  a  Publisher 
Three  Questions 

Has  it  ever  been  your  privilege  to  sit  in  an  editorial  chair  and  receive 
the  great  amount  of  help  (?)  that  the  publisher  receives  in  every  mail  from 
those  who  have  “news”  stories  for  the  dear  public? 

If  you  were  a  newspaper  publisher,  honestly,  would  you  be  fool  enough 
to  be  asleep  at  the  switch  (or  too  lazy  to  write  real  news  stories)  and  let 
such  propaganda  as  you  are  sending  out  get  into  your  news  columns? 

Do  you  think  a  publisher  would  be  fair  to  his  readers  if  he  .should  run 
your  propaganda  (returned  herewith)  as  news  matter? 

ANOTHER  ANGLE  TO  THE  QUESTION 

The  man  who  wrote  the  enclosed;  the  artist  who  drew  the  fine  illus¬ 
trations;  the  engraver  who  made  the  cuts;  the  printer  who  printed  the 
material;  the  mat  manufacturer;  also  others  “got  theirs” — and  the  publicity 
artist  who  sent  the  enclosed  is  receiving  a  very  fancy  salary,  or  is  a  hig 
fool. 

WHAT  DOES  THE  PUBLISHER  GET? 

All  of  the  above  is  worthless  unless  it  appears  in  print — and  yet  what 
does  the  publisher  get? 

We  enclose  our  latest  rate  card  and  upon  receipt  of  your  order  and 
check  we  will  be  glad  to  run  some  “honest-to-goodness”  paid  advertising. 
In  the  meantime  please  have  The  Daily  Y psilantian-Press  taken  from  your 
list  of  “weak-kneed”  publishers. 


further  on  sjiecial  interests  or  individuals 
who  are  growing  rich  at  our  expense. 
But  in  passing  1  want  to  ask.  Are  the 
great  news  feature  services  above  re¬ 
proach  in  this  matter?  We  all  received 
an  unlimited  amount  of  propaganda  on 
Ix-half  of  the  rodeo  here  in  Chicago, 
.and  the  new  Union  Station  and  I  assume 
in  large  part  it  was  not  printed,  but  here 
we  have  an  illustrated  item  from  a  well 
known  feature  service  which  charges  well 
for  its  material,  including  both  the  rodeo 
and  the  Union  Station,  in  a  very  attrac¬ 
tive  illustrated  features. 

“Who  is  to  blame  for  this  free  pub¬ 
licity  octopus?  No  one  but  the  weak- 
kneed  or  indifferent  publishers.  I  have 
used  ‘space  grafter’  to  designate  the  man 
who  sends  out  this  material.  But  he  is 
as  human  as  we  publishers  and  I  ask, 
who  of  you  here  today,  from  a  financial 
standpoint,  would  not  consider  stepping 
into  his  shoes  to  receive  some  of  the 
fancy  salaries  paid  with  no  material 
eijuipment  capital  or  Saturday  night  pay 
rolls  to  worry  alxiut? 

“It  was  mentioned  in  our  meeting  two 
years  ago  that  one  space  grafting  organ¬ 
ization  offered  for  $80,0(W  to  do  more 
for  a  certain  national  advertiser  with 
‘news  articles’  than  they  could  get  with 
their  contemplated  $l()b,()(K)  paid  space 
appropriation.  Who  woukl  not  want  to 
save  a  clear  $20,0(K)?  Why  blame  the 
advertiser  ? 

“It  is  a  strange  coincidence  that  I  should 
be  listed  on  the  program  today  with  a 
talk  on  free  publicity  following  H.  Colin 
Campbell,  who  repre.sents  one  of  the 
greatest  co-operative  working  organiza¬ 
tions  in  .America  today,  which  has  been 
slammed  right  and  left  by  some  pub- 


PAY  FOR  Displays 


Expect 


Advertiser*  Should  Not 

Unreasonable  Free  S-rvice 

Members  of  the  Pa'^ific  Northwest 
Newspaper  .Advertising  Exe-'iitives’  Asso¬ 
ciation,  meeting  last  month  at  T.qcoma, 
discusscil  merch.qndising  co-operation 
which  would  prevent  competition  le<ading 
to  excessive  and  unreasonable  trade  ser¬ 
vice. 

The  standard  of  merchandising  prac¬ 
tice  adopted  by  the  National  Association 
of  Newspaper  Executives  was  reaffirmed, 
with  the  added  sentiment  that  newspapers 
should  not  install  window  or  counter  dis¬ 
plays  unless  such  service  is  paid  for  by 
advertisers. 

In  the  event  that  any  individual  news- 
p;iper  renders  to  any  advertiser  any  form 
of  unusual  service  not  covered  by  the 
standard  of  practice,  that  newspaper  shall 
notify  the  other  newspapers  of  the  de¬ 
tails  of  the  service  given. 

S.  S.  Anderson,  advertising  manager  of 
the  Taconui  Nnvs  Tribune,  was  elected 
President  and  J.  A.  Davidson,  manager  of 
the  merchandising  service  department  of 
The  Oregonian,  was  elected  secretary- 
treasurer. 
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‘THATS  NO  AD.  ITS  A 
PLAIN  EDITORIAL!” 

Press  Agent  for  Tailors  Guild  Imputes 

Lack  of  Brains  in  Cleveland  Editor 
Who  Wants  Pay  for 
Publicity 

When  the  Born  Tailors’  Guild  began  a 
mon'h  ago  to  flood  newspaper  ofiices  with 
matrices  and  proofs  of  free  publicity  de¬ 
signed  to  educate  the  male  public  in  mat¬ 
ters  of  good  dress,  its  offerings  to  the 
Clveland  'limes  reached  the  desk  of 
Marshall  K.  Hall,  financial  editor.  Mr. 
Hall  noted  the  satiny  stationery  which 
convoyed  the  Guild’s  copy.  He  noted  the 
“Office  of  the  Fashion  Director”  at  the 
upper  left  corner  of  the  letter-head.  Then 
he  wrote  to  the  “F'ashion  Director,”  pre¬ 
suming  that  the  mats  and  proofs  were 
for  a  schedule  of  paid  advertising  in  the 
Times  and  would  the  Guild  please  indicate 
whether  it  had  any  special  page  or  posi¬ 
tion  preference,  etc. 

“I  should  like  to  know  what  there  is 
about  the  articles  from  the  Born  Tailors 
Guild  that  should  make  you  think  that 
they  were  intended  to  be  run  as  paid  ad¬ 
vertising  in  the  Cleveland  Times,”  came 
the  prompt  rejoiner  from  the  Fashion 
Director,  Glenn  G.  Hayes  by  his  signature. 

"For  the  life  of  me,”  he  continued,  "I 
can’t  understand  how  any  advertising  man 
with  any  brains  could  misconstrue  a  plain 
editorial  as  a  paid  advertisement. 

“The  Born  Tailors  Guild  hasn’t  a  thing 
in  the  world  to  advertise.  It  is  purely 
an  educational  institution  established  to 
promote  better  dress  among  men  and  boys, 
and  what  funds  we  have  available  are 
used  entirely  in  educational  work.  Ad¬ 
vertising  is  to  sell  something,  and  we 
haven’t  a  single  thing  to  sell.  We  did 
go  to  the  trouble  to  prepare  in  mat  form 
these  articles  on  men’s  dress,  all  of  which 
are  strictly  educational  and  do  not  contain 
one  iota  of  advertising.  A  set  of  these 
were  sent  to  the  Cleveland  Times,  because 
we  believed  that  the  readers  of  this  pub¬ 
lication  would  be  interested  in  this  mes¬ 
sage.  We  still  believe  that.  We  should 
like  very  much  to  have  you  turn  them 
over  to  your  feature  fashion  editor  for 
his  best  editorial  consideration.” 

To  which  Mr.  Hall  replied : 

"Thank  you  very  much  for  your  letter 
which  disillusioned  me  about  the  matrices 
and  articles  that  were  turned  over  to  me 
in  connection  with  your  ‘educational’  drive. 

“If  by  educational,  you  mean  spreading 
through  newspapers  a  demand  for  fashions 
created  by  the  Born  Tailors  Guild,  then 
you  certainly  are  right  in  your  contention ; 
unfortunately,  however,  a  real  newspaper 
cannot  appreciate  the  subtlety  of  your 
views. 

“By  creating  a  demand  for  Born  fash¬ 
ions,  I  have  no  doubt  you  are  able  to  sell 
to  wide  numbers  of  tailors  designs  that 
originate  with  your  company.  I  can 
hardly  bring  myself  to  believe  that  you 
GIVE  this  service  away,  or  that  you  are 
a  philanthropic  institution  devoting  its  time 
and  money  to  helping  poor,  miserable 
man  to  improve  his  personal  appearance 
and  without  hope  of  remuneration  for 
your  efforts. 

“I  grant  you  that  your  matrices  and 
articles  do  not  carry  an  outright  hint  that 
you  have  anything  other  than  a  fashion 
service  to  sell,  but  you  must  surely  admit 
that  you  are  asking  a  lot  of  valuable 
space  from  newspapers  for  material  that 
is  of  no  earthly  benefit  except  to  the  Born 
Tailors  Guild. 

“I  appreciate  your  hint  that  I  haven’t 
any  brains.  If  I  really  had  any,  I  prob¬ 
ably  would  be  a  fashion  director  of  some 
tailoring  establishment  instead  of  a  lowly 
financial  editor.  There,  again,  I  am  un¬ 
fortunate.  Born  that  way,  perhaps. 

“But,  speaking  plainly,  don’t  you  think 
that  the  Born  Tailors  Guild  has  a  lot 
of  unmitigated  gall  in  asking  newspapers 
to  spread  the  firm  name  over  the  continent 
without  hope  of  remuneration  for  the 
service? 

“Despite  what  you  say,  your  stuff  is 
advertising  pure  and  simple,  and  your  pre¬ 
judiced  contentions  cannot  change  this 
condition.  You  are  spending  good  money 


on  space-grabbers  and  on  occasion  you 
doubtless  get  the  space  you  seek  from 
deluded  papers  with  editors  who  care 
more  to  (ill  up  their  columns  than  to  pro¬ 
duce  quality  news.  The  same  money  spent 
in  the  legitimate  advertising  that  you  real¬ 
ly  should  be  using  would  do  you  a  lot 
more  good  and  cover  a  lot  more  territory.” 

“Golden  Circle  List’’ 

To  make  it  easier  for  advertisers  to  use 
Southern  California  newspapers,  Ben  H. 
Read,  Managing  Director  of  the  South¬ 
ern  California  Editorial  Association,  Los 
Angeles,  has  compiled  the  rates  of  the 
members  of  that  association  and  placed 
them  before  the  advertising  agencies. 
“Golden  Circle  List”  is  the  name  coined. 


CAMP  FIRE  GIRLS  TENDER  BAIT  ON  OLD 
PRESS  AGENT  HOOK 

Scores  of  Newspapers  Fall  for  Story  Broadcast  to  Advance 
Colleen  Moore,  the  “Perfect  Flapper” 


Indiana  Daily  Chances  Field 

The  Connerszdllc  (Ind.)  Free  Press 
has  changed  from  the  morning  to  the 
evening  field. 


IVTORE  than  160,000  American  lassies, 
^  associated  in  the  Camp  Fire  Girls, 
Inc.,  learned  through  newspapers  of  the 
country  the  other  day  that  they  were  en¬ 
gaged  in  a  “crusade”  led  by  a  motion 
picture  actress. 

The  campaign  had  as  its  alleged  motive 
the  utter  abolishment  of  the  word  “flap¬ 
per.” 

None  of  these  little  girls  knew,  ot 
course,  that  this  gallant  fight  against  the 
“odious  and  unfair”  term  as  applied  to 
maidens  of  this  day  and  age,  had  been 
set  into  motion  by  the  press  agent  of  the 
First  National  Pictures,  Inc.,  but  each 
must  have  taken  quite  seriously  the  stuff 


BABY  BUNTING  RABBIT  SKIN  GAME 


EDITOR  WOlVIAN’S  PAGE: 

A  mat  of  thoe  feature*  i>  tuppUed  to  you  without  charge.  Released  upon  receipt. 

T.  B.  NILES,  INC., 

1  Madison  Ave., 

New  York  City. 


Colorful  Angora  Yam  Embroidery 

To  Add  a  Furry  Touch  of  Warmth 


[  ...r.  - it,  '*■ 


Gay  Angora  Designs 


r 


COMETTHJNO  really  new  for  your 
^  chIM’e  dresses  this  Autumn  is 
English  Angora  yarn  In  the  loveli¬ 
est  of  colors.  Little  children  are 
adorable  in  knitted  suits  made  from 
It  and  older  children  look  charming 
in  dresses  trimmed  with  it.  These 
new  yarns  are  especially  desirable 
for  children's  clothee  because  they 
wash  beautifuHy.  In  fact,  they  be¬ 
come  furrier  with  each  washing. 
They  never  mat.  They  are  made 
from  the  fur  of  Angora  rabbits, 
fluffy,  white  animals  that  grow  fur 
six  Inches  long.  The  fur  Is  spun 
Into  yam  and  dyed  In  the  newest 
French  shades.  It  can  he  worked 
in  various  cross^titch  designs  on 


net  or  any  loosely  woven  washable 
material.  The  range  of  colors  Is 
large  and  Includes  all  the  delicate 
pastel  shades  so  suited  to  children, 
as  well  as  the  der’p'^r  shades  and 
black.  In  making  a  child’s  dress  it 
Is  well  to  do  the  major  part  of  the 
I  embroidery  in  delicate  shades  and 
use  but  a  small  amount  of  the  deep¬ 
er  shades  for  contrast.  The  yarn 
is  extremely  light  so  it  can  be  em¬ 
ployed  in  complicated  designs  with¬ 
out  making  a  garment  too  heavy 
for  a  child.  While  these  Angora 
yarns  give  the  effect  of  fur,  it  Is 
ral&er  nice  to  know  that  it  is  ob¬ 
tained  without  in  any  way  harm¬ 
ing  the  winsome  rabbits  that  fur¬ 
nish  the  fur  from  which  It  is  spun. 


A  Cosy  Suit  to  Keep  Him  Snug 


.  w 


^  that  they  have  embroidered 
themselves  with  the  new  En^ish 
Angora  yama  The  one  with  the 
jumper  Ts^wearlng  a  hat  knitted 
from  the  yarn  and  embroidered  to 
match  the  Jumper.  The  jumper  Is 
made  of  a  heavy  net  embroidered 
in  tangerine  and  black  Angora 
ym  The  other  girl’s  dress  is  M 
a  finer  net  embroidered  in  a  floral 
design  that  is  carried  out  in  lovely 
pastel  shades.  English  Angora 
^a^ro^  are  made  from  the  fur  M 
Angora  rabbits,  spun  Into  yam  and 
dyed  In  the  most  delightful  French 
shades.  This  beautiful  embroidery 
actually  improves  with  washing. 


Smart  Hat  and  Scarf 


JkfOTHING  could  be  prettier  than 
a  knitted  suit  of  English  An- 
for  the  small  child.  It 
is  so  soft  and  furry  that  it  seems 
comidetely  suited  to  a  baby.  The 
yam  Is  spun  from  the  fur  ot  An¬ 
gora  rabbits,  snow  white  little  ani¬ 
mals  wHb  pink  eyes  that  differ 
from  enr  own  white  rabbits  in  that 
their  fur  attains  a  length  ot  six 
Inches.  This  new  yarn  is  dyed  In 
the  prettiest  shades.  It  makes  an 
adorable  salt  for  a  baby  In  wrhlte. 
pale  pink,  pale  blue  or  pale  yellow. 
An  older  child  might  look  charm¬ 
ing  In -a  suit  knitted  in  Antwerp 


blue  Angora  yarn,  which  Is  dark,  or 
in  a  ^leue^  de^  France,  which  Is 
bright.  A  brown  eyed  child  would 
be  pretty  In  a  suit  knitted  from  one 
of  the  browm  shades  such  as  suede, 
cameo  tan,  cinnamon  or  perhaps  a 
russet.  The  yam  washes  so  well 
that  you  do  not  have  to  think  of 
selecting  a  color  that  will  not  re¬ 
quire  washing.  In  fact,  each  time 
It  is  laundered  K  becomes  more 
furry.  English  Angora  yarn  Is 
:  very  llghT  In^.  being  made  from 
fur.  very  warm.  A  little  suit  with 
cap  and  mittens  to  match  would 
make  an  incomparable  Christmas 
I  present  for  a  child. 


^  can  be  made  by  any  girl  who  is 
clever  with  her  needle.  The  mate¬ 
rial  is  sand  colored  duvetyne.  The 
embroidery  that  makes  the  eet  so 
smart  Is  done  In  English  Aayora 
y«n^ln  warm  Autumn  ^ih'^ee. 
These  yarns  are  something  very 
new  that  bare  Just  been  Intro¬ 
duced  In  this  country  from  Eng¬ 
land.  The  colors  used  in  the  con¬ 
ventional  design  are  suede,  russet, 
cinnamon  and  tangerine.  These 
give  an  effect  of  cheerful  warmth 
most  gratifying  on  a  frosty  day 


All  free!  Just  think  of  the  high  privilege  of  publishing  these  valuable 
mooch  advertisements  for  the  English  angora  yam  people,  as  “news,.”  An 
editor  would  have  to  be  hard  up  for  “filler,”  it  would  seem. 


that  got  into  an  Associated  Press  dis¬ 
patch. 

It  was  a  fair  example  of  how  the  press 
agent  defeats  advertising  by  framing  a 
“news”  story.  Inconsequential  as  was 
the  “news”  in  world  affairs,  it  doubtless 
seemed  important  to  many  Camp  Fire 
Girls  who  were  unconscious  bait  for  a 
free  advertisement. 

The  original  “release”  of  the  First 
National’s  press  agent  coined  story  about 
Colleen  Moore,  “long  known  on  the 
screen  as  ‘the  perfect  flapper’  ”  and  now 
had  been  “invited”  by  officers  of  the 
Camp  F'ire  Girls  to  lead  a  nationwide 
campaign  against  the  use  of  the  term 
flapper.  The  actress  had  wired  from 
Holywood,  quite  naturally,  that  she  would 
accept  the  kind  invitation  and,  thus  en¬ 
couraged,  the  press  agent  fired  hundreds 
of  words  of  free  advertising  which  landed 
in  news  columns  of  many  papers,  often 
in  first-page  “boxes.” 

The  Associated  Press  put  the  story  out 
from  New’  York  under  date  of  October  5, 
saying  that  Colleen  Moore,  “known  as 
the  perfect  flapper  of  filmdom,”  had  been 
“drafted”  for  the  business  of  leading  the 
Camp  Fire  Girls’  crusade.  The  A.  P. 
carried  an  interview  with  Lester  F'.  Scott, 
national  executive  of  the  Camp  Fire 
Girls,  who  was  not  asleep  to  the  oppor¬ 
tunity  to  issue  a  little  Camp  Fire  enlist¬ 
ment  propaganda  and  appreciation  of  his 
organization. 

Miss  Moore’s  press  agent  gave  out  a 
telegram  he  said  she  had  received  from 
Mrs.  Oliver  Harriman,  President  of  the 
Camp  F'ire  Girls,  wherein  that  lady  had 
pleadingly  asked :  “Would  you  lead  a 
nationwide  crusade '  of  Camp  Fire  Girls 
to  stamp  out  the  use  of  the  odius  word?” 

Editor  &  Pubi.isher  got  at  the  facts  in 
the  case  at  the  headquarters  of  the  Camp 
F'ire  Girls,  Inc.,  in  New  York  this  week. 
It  was  admitted  that  the  press  agent  of 
the  First  National  Pictures  had  sugges*"d 
that  the  Camp  Fire  Girls  invite  Miss 
Moore  to  lead  the  battle ;  this  was  done 
with  the  full  consent  of  responsible 
officers  of  the  Camp  Fire  Girls;  the 
object  was  considered  worthy.  It  was 
stated  that  officers  of  the  Camn  Fire 
Girls,  Inc.,  were  aware  of  possible  ad¬ 
vantages  to  accrue  from  newspaper  pub¬ 
licity  concerning  its  activities,  although 
hooked  to  the  wagon  of  the  motion  pic¬ 
ture  star. 

New  News  Course  in  Birmingham 

Birmingham-Southern  College  at  Birm¬ 
ingham,  Ala.,  has  established  regular 
classes  in  journalism,  with  practical  work 
in  writing  newspaper  stories.  Professor 
Michel  C.  Huntley  of  Milsaps  and  Emory 
University  is  the  head  of  the  department. 
Professor  Huntley  has  had  several  years 
of  practical  experience  under  E.  M.  Hen¬ 
derson  of  the  Associated  Press  in  Ala¬ 
bama,  in  addition  to  his  University 
training. 

Fort  Madison,  la..  Loses  Its  Daily 

The  Fort  Madison  Broadcaster,  a 
morning  publication,  which  started  as  a 
semi-weekly  March  17  and  became  a  daily 
last  August,  has  suspended.  Mark  Hud¬ 
son  of  Nauvoo,  Ill.,  founded  the  paper, 
but  turned  the  business  over  to  four  of 
his  employes,  Nick  Cowherd,  Collie  Yot- 
ter,  Hilding  Bingston  and  Ted  Sloat. 
The  last  issue  was  dated  Sept.  26. 

Iowa  Daily  Incorporates 

The  Oskaloosa  Daily  Ffcrald  has  been 
incorporated  with  $60,000  capital.  Phil 
Hoffman  is  president  of  the  company; 
.^rthur  Walling,  vice-president,  and  Mag¬ 
gie  Hoffman,  secretary-treasurer. 

Sunday  Edition  in  Ft.  Lauderdale 

The  Ft.  Lauderdale  (Fla.)  A'rrc’J  i* 
now  publishing  a  Sunday  edition.  The 
Associated  Press  board  of  directors  last 
week  approved  the  newspaper’s  plea  for 
the  Saturday  night  news  report. 


Editor  &  Publisher  for  October  17,  1925 
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CALIFORNIANS  READ  MOST  PAPERS 
KELLOGG  TELLS  INLAND  PRESS 

Largest  Percentage  of  Newspaper  Readers  to  Population — 
Inland  to  Further  Perfect  Cost-Finding  System — 

S.  N.  P.  A.  Adopts  Inland  Methods 

By  LUCILE  BRIAN  GILMORE 

(isy  idegraph  to  Editor  &  Publisher)  and  shall  submit  said  budget  to  the  board 
PHICAGO,  Ill.,  Oct.  15. — Another  for-  q-  directors. 

^  ward  step  in  the  development  of  a  Section  5.  Expenditures  for  any  pur- 
cost-iinding  system  for  newspaper  pub-  excess  of  the  amount  allotted 

Ushers  was  taken  by  the  Inland  Daily  thereto  in  the  budget  shall  be  made  only 
Press  Association  Tuesday  and  Wednes-  ^^h  the  unanimous  approval  of  the 
day,  during  the  autumn  meeting  of  the  budget  committee. 

organization  at  the  Hotel  Sherman,  Lhi-  .  _ .  r  _ _ ...... 

cage,  when  Clifford  Yewdall,  accounting  ,  K?ili  Til 

’  .  ’  -  -  •  mittee  of  the  association  was  tabled  until 


which  all  of  the  business  activities  of  the  business  manager  have  been  brought  to  as 
paper  are  placed  in  the  hands  of  one  man.  high  a  state  of  perfection  to  render  real 
If  the  organization  of  a  newspaper  is  service  to  the  owners  of  the  paper  in  keep- 
such  that  its  business  management  in  re-  them  informed  of  their  business  at 
spect  to  its  different  departments  are  en-  times.  The  owners  of  the  paj^r  rec- 

trusted  to  the  managers  of  each  depart-  ognize  the  value  of  service  of  this  kind 
ment,  some  degree  of  success  can  be  at-  auditing  and  accounting  depart- 

tained,  provided  the  manager  of  each  have  ceased  to  be  a  necessary  evil, 

department  is  able  to  apply  business  ^  refer,  therefore,  to  the  auditing  and 
methods  and  consider  the  affairs  of  his  accounting  departments  as  an  important 
department  in  a  business  way  when  occa-  factor  in  the  management  and  operation 
sion  requires.  The  organization  of  a  large  ®f  a  newspaj^r,  believing  that  my  hearers 
metropolitan  newspaper  requires  concen-  are  interested  in  the  methods  employed  by 
tration  of  its  business  affairs  and  the  su-  for  keeping  the  business  manager  and 
pervision  by  one  man  of  that  portion  of  owners  of  the  paper  fully  informed, 
its  business  which  relates  to  its  revenues.  More  than  four  hundred  people  are  em- 
production,  disbursements  and  accounting,  ployed  in  the  business  management,  audit- 
This  department,  when  the  company  is  so  ing  and  accounting  departments  of  the 
organized,  becomes  the  manufacturing  de-  Chicago  Tribune.  This  is  about  one-sixth 
partment  of  the  concern.  The  business  of  the  entire  number  of  people  employed 
manager  is  the  manufacturer  of  the  con-  in  the  business  by  the  company  in  this 
cern  and  it  evolves  upon  him  to  produce,  country.  I  believe  this  demonstrates  to 


cTnert  of  New  York  was  eneaaed  bv  the  ui  me  dsMjLidiiun  wda  iduieu  uuiii  ccrii  aiiu  ii  cvoivcs  uptm  inin  lo  piuuucc,  i  ut-neve  mis  iiemuiisiraies  lo 

tr,  nrnmnt#.  rnet-tInHintr  thc  next  meeting  of  tile  association  in  circulate  and  attend  to  the  financial  needs  you  that  we  at  least  recognize  the  value 
anrlf  He  wilf  assist  the  members  of  f'cbruary.  A  resolution  was  adopted,  of  the  paper.  The  business  manager  in  of  the  work  performed  by  these  people, 
the  cost  findinn  committee  \  L  Miller  flanking  the  Canadian  National  Railways  particular,  and  his  staff  generally  in  the  This  department,  under  the  auditor  and 
of  Battlecreekf  Michigan;’  Chairman,  C.  invitation  to  the  as.socbtion  mem-  business  department,  whether  wholely  un-  controller  who  is  accountable  to  the  busi- 

R  Butler,  Mankato,  Minnesota;  and  A.  bers  to  make  a  rip  through  Canada.  A  der  his  control  or  only  partially  under  his  ness  manager  and  the  presuRnt  of  the 
I  Wilh«>lm  HiintinDton  Indiana  •  who  Canada  Club  Will  be  organized  control,  must  be  men  with  cool  heads  and  company,  sees  to  it  that  all  the  revenues 

have  devoted  several  years  to  the  plan  individual  members  and  the  sight-  sound  busii.ess  judgment.  The  business  are  placed  upon  the  books,  all  the  ex- 

which  has  attracted  the  interest  of  pub-  seeing  trip  most  likely  will  be  held  in  manager  must  be  able  to  act  with  decision  pen.ses  and  disbursements  are  made  in  ac- 
lishers  in  every  part  of  the  country.  .  following  the  meeting  ot  the  Asso-  and  firmness  and  he  must  have  a  general  cordance  with  agreements  and  contracts 

Af  w  d  d  •  of  *^'^1*00  then.  knowledge  of  business  and  business  meth-  entered  into  by  the  management,  attends 

aLnriatiniT^Nohn  Ceorge  C.  Lucas,  executive  secretary  ods.  He  must  be  able  to  co-ordinate  the  to  all  the  collections  of  money  and  renders 

Pnidak  IN  annniinrpH  that  fhe  National  Publishers  Association,  business  of  his  paper  with  all  other  de-  a  comprehensive  statement  of  revenue  and 

thp  Southern  Npwsnaner  Piihlishprs’  addressed  the  meeting  at  the  Tuesday  partments.  The  business  manager  and  his  expenses  each  month,  as  well  as  special 

Aworiation  had  dpridpd  to  adont  thp  roct  Hioming  session  on  postal  conditions,  fol-  subordinates,  of  necessity,  must  furnish  statements  required  by  the  management 
.■Association  naa  aeciaea  lo  aaopi  me  cosi-  „£  ,u_.  ,.„rr.m;ttpp  hv  i„i _ _ i _ *.._:..t  at  all  othor  timpc 


Aworiation  had  dpridpd  thadont  thp  post-  coming  session  on  postal  conditions,  fol-  subordinates,  of  necessity,  must  furnish  statements  required  by  the  management 
tindinp  methods  evolved  hv  the  Inland  lowing  a  report  of  that  committee  by  the  labor  and  material  for  producing  the  at  all  other  times.  Operations  of  the 
Dailv^Press  Assoriatinn  Innniries  have  Doming  of  Warren,  O.  paper.  He  must  apply  keen  business  company  are  shown  in  more  than  eight 

been^  received  from  publishers  in  Aus-  H.  Colin  Campbell,  secretary  of  the  judgment  in  the  sale  of  the  paper  and  of  hundred  accounts  and  the  cost  sheets  fur- 
iralia  and  Hawaii  as  well  as  from  hun-  Portland  Cement  Association  made  a  the  advertising  that  appears  in  the  paper,  nished  to  the  management  shortly  after  the 
A  .vipp.v.,.,’  r,p,.„=r.or.pp  short  talk  oo  “High-Wav  Construction  The  revenues  must  be  made  to  exceed  the  best  of  each  month  are  sufficiently  de- 


Daily  Press  Association.  Inquiries  have 
been  received  from  publishers  in  Aus- 


dreds  of  American  newspaper  owners.  short  talk  on  “High-Way  Construction  The  revenues  must  be  made  to  exceed  the  first  of  each  month  are  sufficiently  de- 

f  ,,  .  ,  ,  .  .  in  Relation  to  Newspaper  Delivery,  expenses  and  the  funds  must  be  conserved  tailed  by  reason  ot  this  large  number  of 

^  T  k  ‘  ass^iation  was  •> industry  that  exerts  a  and  properly  disbursed.  In  a  large  metro-  accounts  to  make  it  unnecessary,  except  in 

atten  ed  y  one  o  t  e  largest  ga  erings  influence  on  prosperity  in  this  politan  newspaper  all  of  the  mechanical  very  exceptional  cases,  for  the  manage- 

ever  assem  c  ,  a  rac  e  y  many  new  conntry,  or  the  reverse,  than  the  construe-  departments  naturally  fall  under  the  direc-  ment  to  call  for  additional  information 

So  ‘i'’"  industry,  interpreting  the  term  in  its  tion  of  the  business  manager  of  the  paper,  concerning  the  operafons. 

Bv^laws  were  accented  at  the ^ two  da v  largest  sense,’’  Mr.  Campbell  said.  “Put  The  purchase  of  raw  material  and  all  The  circulation  department  and  the 
session,  one  fi.xing  dues  of  members,  and  ^  construction  and  you  put  a  supplies  for  the  printing  of  the  paper  advertising  departoent.  both  under  the  di- 

ihe  other  nroviding  for  a  budget  com  damper  on  a  lot  of  other  things.  The  must  naturally  come  under  his  control,  rection  of  the  business  manager,  have 
mittee  to  rnntrol  the  exneiiditnreR  of  the  relation  between  literacy,  newspaper  cir-  Adequate  and  proper  machinery  and  equip-  highly  developed  sales  organizations, 
association  ^  culation  and  population  was  interestingly  ment  must  be  installed  to  meet  the  require-  Their  functions  cease  after  the  sale  is 

■  presented  to  the  association  by  R.  S.  ments  of  the  paper.  The  business  man-  made  and  it  then  is  the  function  of  the 

The  laws  adopted  read :  Amendment  to  Kellogg  of  the  Newsprint  Service  Bu-  ager  naturally  is  the  guardian  of  the  auditor  and  controller  to  see  that  the  sales 
m^hTr  nf  Ti  h  ^  ^  Iccture.  Call-  credit  of  the  paper  and  therefore  he  is  are  entered  upon  the  books,  bills  rendered 

member  of  this  association  shall  be  $10.  fomia  leads  m  the  percentage  of  news-  responsible  for  the  economies  and  the  re-  therefor  and  collections  made  This  is 

plus_such  additional  sum,  not  to  exceed  oaner  readers  to  oonulation.  according  nr  rlimin.-itinn  nf  cvir-ivnirancPR  iiL-n,.Mc»  .r...  .k„. 


fornia  leads  in  the  percentage  of  news-  responsible  for  the  economies  and  the  re-  therefor  and  collections  made.  This  is 
ti  f  11  non  •  1  paper  readers  to  population,  according  diiction  or  elimination  of  extravagances.  likewise  true  of  sales  made  for  any  other 

charts  with  Illinois  p^or  to  the  world  war  many  nows-  service  in  any  other  department.  It  has 
hv  flip  UrnrH  Di'rpptnrc  •  anH  cairl  unusiial  addition  to  tlic  papers  conductcd  their  business  regardless  been  accepted,  I  believe,  as  a  fact  that  a 

cfrculation  to  ho  the  fipuros  Ri’ihmitiod  hv  extravagances  which  would  salesman  makes  a  very  poor  collector  and 


circulation  to  be  the  figures  submitted  bv  dent’s  unclVeon  We^  at  which  T  C  u.xiravag.ii.Les  wuili.  wou.u  ^a.LMi.a.  ...aKus  a  very  ^or  coi.ecior  ana 
Iho  tnomhor  in  its  roonrrl  tniho  trnvorn-  s  lunciicon  vveonesaay  at  wnicii  j^e  success  of  any  this  perhaps  accounts  tor  the  fact  that 

ment  the  October  nrecedinir-  nrovidod  remimsences  of  past  in-  business,  and  evils  then  existed  in  the  methods  employed  by  us  the  sales- 

ihat  the  maximnni  amnnnt  of ’rl„o«  to  he  T"  iw' which  were  accepted  a_s  being  necessary,  men  do  not  attempt  to  influence  or  con- 


ment  the  October  preceding;  provided  an  \lavs  were  reca  1^^^^  omer  ousincss,  ana  ev.is  uien  ex.siea  ...  me  i.ieu  oos  emp.oyea  oy  us  me  saies- 

ihat  the  maximum  amount  of  rliieR  to  he  a  r-i  recaiiea  oy  me  speaxers.  ^yhich  were  accepted  as  being  necessary,  men  do  not  attempt  to  influence  or  con- 

Wid  bv  anv  member  shall  be  $100  This  *  without  any  thought  of  their  elimination,  trol  the  gathering  in  of  the  proceeds  of 

1«10  Dy  any  memoer  Shall  ne  ^ilW.  this  association  from  1902  to  190d,  who  is  I  „k„r  then  va«  m..rh  loiver  than  it  ic  their  sales  and  a«  a  ronReonence  the  rhi 

method  of  computing  dues  shall  become  associated  with  the  Excelsior  Fur-  •much  lower  than  it  is  itieir  sales  and  as  a  consequence  the  Lhi- 


methrxl  of  computing  dues  shall  become  now  ass^ia  ed  wi  h  thrPxcelsio^^  ,”k'’  v-as  .much  lower  than  it  is  ine.r  sales  anu  as  a  consequence  the  Lhi- 

tffective  laniiarv  1  an.l  d.ies  shall  a  scKiaieo  With  me  r.xceisior  riir  present  time  and  the  trend  of  most  cago  Tribune  and  other  metropolitan 

be  payable  semi-annually,’ in  advance.  flg"  Ts  toaLSaTeT’^’ R^aS^’or  die  newspapers  was  toward  extravagance,  first  newspapers  are  enabled  to  conduct  their 
,.A  1  A.'iac  •  A  toast  master.  itecause  oi  ine  consumption  of  paper  and  second,  business  on  a  cash  basis. 

[  Amendment  to  Article  2,  Section  4:  press  of  business  attendant  upon  the  in  the  acceptance  of  advertising  for  which  Wc  are  able  to  collect  our  revenue  and 
The  president,  secretary,  and  chairman  launching  of  a  new  publishing  enterprise  ;r  lo  coiitti  our  revenue  ana 

of  the  board  of  directors  shall  constitute  in  Sarasota,  Fla..  President  George  D.  .  ’  ^  Tj  ^  nanp,  wn«  rimilati-d  possible  lor  the  busiiiess  man- 

the  budget  committee.  In  December  of  Lindsay,  of  the  Marion  (O.)  Chronicle  -T  ^ .  i  o  nn  o  ant  in  ^^cment  to  function  without  the  h*icer- 

_ . _ t  .  . .  .  ...  f  without  much  reirard  to  revenue  and  in  tmntv  nt  rnsh  roro<nt<  I  nscpc  nn,  hn,l 


nace  Fittings  Company,  Chicago,  presi¬ 
ded,  as  toast-master.  Because  of  the 
press  of  business  attendant  upon  the 


The  president,  secretary,  and  chairman  launching  of  a  new  publishing  enterprise 
of  the  board  of  directors  shall  constitute  in  Sarasota,  Fla..  President  George  D. 


«ch  year  the  budget  committee  shall  meet  was  unable  to  be  present  at  the  session  of 
ind  formulate  a  budget  for  the  ensuing  the  Inland  .Association.  J.  E.  Campbell 
fiscal  year,  which  budget  shall  include  of  the  Chvosso  (Mich.)  Argus  Press, 
ihe  amount  necessary  to  he  raised  from  vice-president,  acted  in  Mr.  Lindsay’s 
fues  and  the  manner  of  its  expenditure,  absence. 


BUSINESS  MANAGEMENT  VITAL  FACTOR 

a  -  me  proms  mane.  i  ms  new  conmuo..  Every  advertisement  appearing  in  the 

3  Bv  H  C  Stillev  made  it  necessary  that  the  owners  o  paper  is  checked  into  the  books  of  the 

ily  I  oy  n.  V..  ouiiey  newspapers  should  make  an  inventory  of  company;  every  paper  circulated  is 

id-  Chief  Accountant  of  Chicago  Tribune  in  an  Address  This  Week  Before  the  conditions.  Within  a  few  years  the  checked  into  the  books  of  the  company; 

er.  Inland  Daily  Press  Association  at  Chicago.  j"  newsprint  ^en  nia  eriaUy  g^g^y  commodity  bought  for  consumption 

of  •^f'uccd  and  many  economies  were  em-  i.ghecked  as  to  its  receipt  and  use;  every 

ot-  ^  ployed  which  put  the  business  on  a  sound  labor  is  verified  and  checked  into 

lat.  Tv  .  .  ,  .  t  .  financial  plane,  ^fcire  attention  was  paid  jhc  books  of  the  company;  every  payroll 

my  opinion  the  most  important  factor  proper  attention  was  not  given  to  the  busi-  to  accounting  and  the  accounting  depart-  |,,hor  and  every  bill  for  material  ami 

^  in  the  development  of  the  newspaper  ness  side  of  their  operations.  Publishing  ment  became  a  real  factor  in  the  business,  supplies  is  checked,  verified  and  distrib- 

fmsiness  is  its  business  department  and  its  <1  newspaper  cannot  become  a  reality  with-  Never  in  the  history  of  newspaperdom  uted  on  the  books  of  the  company.  Ev- 

fiusiness  management.  Let  it  be  under-  out  some  sort  of  business  management,  has  the  accounting  department  been  so  g^y  pjgge  of  mail  addressed  to  and  rc- 

ew  nood  that  a  newspaper,  in  every  depart-  ‘and  therefore  that  part  of  the  business  of  vital  and  important  as  it  is  today.  The  ceived  by  the  company  is  received  and 

fflent  of  its  activity,  must  apply  common  publishing  a  newspaper  which  relates  to  owners  of  newspapers  through  their  busi-  distributed  to  its  proper  destination  in  the 

'fflse  business  methods.  The  more  at-  the  revenues,  the  expenditures,  the  pro-  ness  managers  are  able  to  ascertain  the  organization  without  delay. 

*8"  itntion  paid  to  its  business  management,  diiction,  and  the  accounting  should  pro-  actual  conditions  of  their  business  through 

'it  greater  is  the  promise  of  success  of  perly  he  under  the  supervision  and  con-  the  accounting  department  which  mirrors  ,  higlily  developed  credit  department  is 

la  business.  It  has  been  true  in  the  past  trol  ot  a  man  especially  fitted  to  analyze  and  reflects  a  true  picture  of  revenues  in  accordance  with  modem  ideas 

t  ’lut  a  large  number  of  newspapers  have  and  direct  the  affairs  of  the  company  by  and  costs.  It  is  generally  conceded  that  .and  practice.  Advertising  space  is  sold  only  to 
^  able  to  exist  by  employing  slipshod  acceptable  business  methods.  The  sub-  The  Chicago  Tribune  is  one  of  the  most  '  financial''abiUt'"*to  *  a°  for” 

The  * business  methods,  hut  if  the  ject  under  discussion,  therefore,  is  one  progressive  newspapers  in  this  country  and  cla5sified*advert%inVis°accepted'^v^thout  credit 

J"  Onses  for  financial  failures  in  the  news-  of  tremendous  importance  and  in  the  lim-  I  can  say  without  fear  of  contradiction  supervision  from  individuals  who  are  telephone 

business  were  analyzed,  I  venture  ited  time  at  my  disposal,  I  will  attempt  that  there  is  no  other  newspaper  in  this  credit  supervision  does  not  he- 

°  ^opinion  that  a  large  majority  of  such  to  dwell  only  upon  the  functions  of  the  country  in  which  the  business  department  Smii  they*  fail  To  pay '*their**bins  wHch'^re 

“•lures  can  be  atributed  to  the  fact  that  business  departments  of  a  newspaper  in  and  the  accounting  department  under  the  rendered  promptly  after  the  appearance  of  their 


without  much  regard  to  revenue  and  in  tainty  of  cash  receipts.  Losses  and  bad 
some  instances,  at  least,  of  which  I  have  j^bt  accounts  have  practically  been  elimin- 
personal  knowledge,  the  only  thermometer  ated.  Waste  and  extravagance  in  the  pro- 
by  which  the  owners  and  publishers  of  the  duction  of  the  newspaper  have  been 
paper  determined  the  success  of  _  their  brought  down  to  a  minimum  and  the  busi- 
operations  was  the  available  cash  in  the  m-ss  management  is  able  to  calculate  to  a 
bank  on  the  first  of  each  month.  The  war  certainty  how  much  there  is  available  at 
brought  on  a  changed  condition.  Labor  all  times  for  expenses  and  improvements 
became  scarce,  the  supply  of  news  print  beyond  the  actual  needs  of  the  paper  in  its 
was  regulated  and  a  tax  was  levied  ujwn  current  operations. 

the  profits  made.  This  new  condition  Every  advertisement  appearing  in  the 
made  it  nec«sary  that  the  owners  o  paper  is  checked  into  the  books  of  the 
newspapers  should  make  an  inventory  of  comnanv;  everv  oaoer  circulated  is 


A  highly  developed  credit  department  is 
maintained  and  contracts  and  sales  are  entered 
into  and  made  in  accordance  with  modern  ideas 
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advertisements.  The  summary  of  charges  to 
advertisers  of  all  classes,  compiled  by  a  force 
of  men  who  check  the  advertisements  which 
appear  in  the  paper  and  enter  same  to  what 
we  call  charge  sheets,  are  compared  with  the 
monthly  summaries  which  are  compiled  by  the 
billers  and  are  taken  from  the  bills  actually 
rendered  and  these  are  compared  with  the  ad¬ 
vertising  revenue  for  the  month  and  tested  as 
to  space  and  rates,  thereby  proving  their 
accuracy  before  the  bf)oks  are  closed  for  any 
month.  (Mrculation  revenue  is  checked  some¬ 
what  in  the  same  way.  Monthly  summaries  are 
compiled  from  reports  of  the  pressroom  and  the 
circulation  departments  and  these  reports  are 
compared  with  the  records  of  the  accountin'/ 
department  to  show  the  total  revenue  derived 
from  circulation.  The  quantities  delivered  ns 
recorded  by  the  circulation  department  are 
summarized  and  designated  in  respect  to  the 
various  rates  effective  in  the  several  territories. 

The  rates  are  applied  to  the  qu.nntities  delivered 
and  compared  with  the  revenue  determined  bv 
the  accounting  department  at  the  close  of  each 
month,  f'harges  are  checked  against  roll  sheets 
and  compared  with  the  summary  of  charges 
with  individual  accounts  in  the  city  on  a 
special  ledger  containing  the  names  of  city 
carriers  and  the  charges  to  the  carriers  in  this 
ledger  with  the  total  shown  by  the  roll  sheets 
for  each  month  are  compared  and  verified.  The 
same  process  is  employed  with  country  new’S- 
dealers  whose  accounts  are  kept  in  its  separate 
leflger. 

The  totrd  of  all  bills  for  any  month  are  com¬ 
pared  with  the  quantities  as  shown  by  the 
summary  of  such  bills  for  the  month  with  those 
as  sluiwn  by  the  blotters  or  charge  sheets 
furnished  to  the  accounting  department  by  the 
circulation  department. 

d  he  raniificati<  ns  of  the  auditing  and  ac¬ 
counting  departments  cover  a  wide  scope  as 
every  attempt  is  made  to  check  and  recheck 
every  item  that  is  entered  upon  the  books.  .Ml 
cash  from  every  source  comes  to  and  passes 
through  the  hands  of  a  general  cashier.  De¬ 
partmental  cashiers  are  located  in  several  of 
the  departments  which  arc  separated  in  loca¬ 
tion  from  the  main  office  and  all  such  depart¬ 
mental  cashiers  report  to  the  general  cashier  all 


moneys  received  during  every  day.  The  ac¬ 
counting  department  functions  twenty-four 
hours  a  day,  seven  days  a  week.  Representa¬ 
tives  of  its  staff  are  located  in  almost  every 
department  of  the  organization.  This  is 
especially  true  in  dei)artments  in  which  it  is 
necessary  to  obtain  highly  exhaustive  and  ac¬ 
curate  cost  records,  both  as  to  labor  and  ma¬ 
terial. 

Payrolls  are  prepared  by  each  department 
under  the  supervision  of  the  chief  payroll  clerk 
and  all  payrolls  are  checked,  verified  and  ap¬ 
proved  by  the  departmenl  manager,  after 
which  they  are  forward  to  the  payroll  depart¬ 
ment  and  bank  checks  are  prepared  to  be  de¬ 
livered  to  the  paymaster  for  distribution. 

.Special  attention  is  paid  to  complaints  and 
adjustments,  the  cancellation  and  correction  of 
orders  for  advertisements  and  an  effort  is 
crnstantlv  being  made  in  this  department  to 
further  the  good  will  of  the  public  in  its  deal¬ 
ings  with  the  paper. 

The  accounts  of  advertising  agencies  are 
car'’jr<l  in  a  separate  set  of  books  under  the 
supervision  of  men  trained  by  experience  and 
learn  ng  to  cone  with  the  special  requirements 
of  this  highly  organized  profession. 

Mechanical  devices  are  employed  wherever 
practical  and  every  effort  is  made  to  reduce  the 
ial>or  costs  by  the  substitution  of  mechanical 
devices  unless  the  employment  of  a  mechanical 
device  promises  in  its  use  to  create  friction  with 
the  patrrns  of  the  paper.  For  instance  The 
Chicago  Tribune  discarded  mechanical  book¬ 
keeping  devices  after  we  found  that  we  had  a 
potential  enemy  and  dissatisfied  patron  in  over 
50  per  cent  of  the  people  to  w'hom  w'e  rendered 
bills.  This  was  no  reflection  on  the  device 
which  simply  did  not  lend  itself  to  our  needs. 
In  our  business  we  found  that  the  rendering 
of  bills  and  statements  requires  at  least  some 
brains  in  their  preparation  of  the  books  of 
account  and  we  returned  to  old  fashioned  bof  k- 
keeping  by  intelligent  bookkeepers  who  knew 
the  importance  of  detail  in  posting  items  upon 
the  books  and  in  rendering  statements  to  their 
patrons. 

'T'he  institutional  c(»pv  seems  most  effective 
with  our  regular  advertisers,  bitt  it  mtist  have 
strong  attention — getting  jmwer  in  illustration 


and  headline.  Such  advertising  copy  is  em¬ 
ployed  to  increase  the  regular  advertiser*s  ap¬ 
preciation  of  our  service.  Our  testimonial  copy 
aids  our  sales  people  in  proving  their  claims, 
and  the  copy  suggesting  the  various  classi¬ 
fication  uses  seemed  to  stimulate  interest  both 
in  prospects  and  in  previous  advertisers.  We 
are  in  the  same  situation  as  many  of  the 
paper’s  display  advertisers — our  prospects  do 
not  all  fall  into  one  category;  consequently  w'C 
have  to  devise  totally  different  kinds  of  ap- 
j)eals  for  every  group. 

Probably  the  most  effective  thing  ever  done 
by  The  C  hicago  Tribune  for  the  benefit  of  want 
advertisers,  was  the  develon‘nent  and  exploita¬ 
tion  of  the  theory  “The  More  You  Tell,  The 
Quicker  You  Sell.** 

I.ast  year  a  professor  of  psychology  at  North¬ 
western  L'niversity  submitted  a  plan  for  a 
scientific  test  of  our  theory.  He  claimed  that 
l)ccause  the  advertisement  which  faile<l  in  our 
“Tell  More”  example,  and  the  advertisement 
which  succeeded  were  not  puldished  on  the 
same  date,  that  the  results  accomplished  for  our 
advertisers  did  not  constitute  a  scientific  en¬ 
dorsement  of  the  “Tell  More”  theory.  We 
agreed  to  accept  any  test  he  wished  to  make, 
and  he  submitted  a  plan  of  inserting  four  ad¬ 
vertisements  in  each  of  four  classifications  in 
the  .Sunday  Tribune.  He  was  to  write  the  ad¬ 
vertisements,  which  would  be  graduated  in  sizes 
from  two  to  nine  or  ten  lines,  using  box  number 
addresses  and  holding  the  call  tickets  himself. 
W’e  userl  the  standarcl  classifications  of  “Situa¬ 
tions  W’anted.”  “For  Sale — Houses,”  “For  Sale 
— Household  Goods,**  “For  Sale — Automobiles.** 

At  the  same  time  we  felt  that  market  conditions 
were  not  i)articulariy  favorable  for  those  classi¬ 
fications.  Jn  three  out  of  four  classifications 
(the  exception  l)eing  .Situations  W’anted)  the 
two  and  three  line  advertisements  brought  no 
returns  whatever.  Hut  none  of  the  other  ad¬ 
vertisements,  ranging  from  four  to  nine  lines, 
failed  to  bring  results.  And  in  each  instance 
but  cne  “that  exception  again  being  in  Situa¬ 
tions  W’anted),  the  larger  advertisement  brought 
more  results  than  the  advertisement  next  under 
in  size. 

It  may  interest  you  to  know  that  in  1924  The 
riiicaf'o  Tribune  used  in  its  own  columns  290,- 
000  lines  of  space  for  w’ant  ad  promotion. 


CLASSIFIED  ADVER’nSlNG  PROMOTION 

By  W.  E.  Macfarlane 

Classified  Advertising  'Manager  Chicago  Tribune,  Before  Inland  Daily  Press 
Association  at  Chicago  This  Week. 


^IIE  Chicago  Tribune  will  print  approxi- 
mately  1,460,000  want  ads  this  year, 
totaling  approximately  8,500,000  net  agate 
lines.  The  Tribune  maintains  a  private 
post  office  for  the  benefit  of  its  advertisers 
through  which  was  received  and  distribu¬ 
ted  last  year  more  than  3,300,000  letters 
in  reply  to  box  number  advertisements 
alone.  Fifty  street  salesmen  cover  their 
allotted  territories  every  day.  We  have 
a  telephone  adtaking  department  capable 
of  receiving  67  advertisements  simulta¬ 
neously.  And  we  maintain  a  want  ad 
store  employing  24  people  who  give  ser¬ 
vice  in  person  to  want  ad  patrons.  In  ad¬ 
dition,  our  telephone  and  store  forces  are 
augmented  on  Fridays  and  Saturdays  so 
that  we  employ  an  extra,  or  part-time 
force,  which  often  ecpials  the  numlK'r  of 
regular  workers  in  tho.se  departments. 

With  a  large  number  of  small  orders 
and  early  dea<llines,  we  are  confronted 
constantly  with  the  need  for  speeding  up 
organization  activities.  In  our  endeavor 
to  provide  the  best  service  to  readers  and 
advertisers,  while  at  the  same  time  adding 
to  our  records  of  volume  and  revenue,  we 
keep  closely  to  the  following  plan  of  pro¬ 
motion  : 

First  — Organir.ation  efficiency. 

Second — IntelliKent  Sales  Aggressiveness. 

Thiol — Kigid  Censorship. 

Fourth — .\dc()uate  advertising. 

We  proceeil  in  the  Itetief  that  when  we  re¬ 
ceive  an  order  from  a  want  advertiser,  the  most 
imimrtant  part  of  the  transaction,  so  far  as  he  is 
concerned,  is  accuracy  in  puhlication.  We  may 
train  our  sales  (teople  to  he  courteous,  and 
patient;  we  may  hire  those  of  goml  presence 
and  educathn;  hut  when  an  error  is  matle  in 
the  h.andiing  of  an  order,  so  that  it  docs  not 
apitear  as  given,  all  the  benefit  of  good  sales¬ 
manship  and  service  is  lost  to  us  until  that 
error  is  rectified.  Even  when  rectified,  it  be¬ 
comes  a  set  back  from  which  it  takes  time  to 
recover. 

It  is,  therefore,  inii>erative  to  us  that  a  high 
degree  of  accuracy  shall  be  maintained  in  all 
departments  having  to  do  with  the  receiving 
and  handling  of  want  a<l  orders.  To  assist  us 
in  this  effort,  our  accounting  department  pre¬ 
pares  and  submits  to  the  business  management 
a  detailed  monthly  record  of  the  number  of 
errors  made  by  our  mechanical,  clerical  and 
sales  departments.  By  the  number  of  these 
errors  and  their  percentage  to  the  grand  total 
of  advertisements  printed,  we  are  enabled  to 
judge  how  well  each  and  all  of  these  depart¬ 
ments  are  functioning.  When  we  find  by  this 
monthly  record  that  the  percentage  of  errors 
is  increasing  in  any  particular  department,  we 
investigate  for  the  purpose  of  finding  the  cause 
and  applying  the  necessary  remedy.  The  great¬ 


est  percentage  of  errors  is  made  by  the  me¬ 
chanical  department  and,  as  is  probably  true  of 
all  new.spai>ers  printing  a  great  number  of 
want  ads,  this  is  due  to  the  hurry  in  setting  and 
classifying  advertisements  just  before  the  dead¬ 
lines. 

We  continually  strive  for  greater  efficiency 
in  the  detail  of  organization  work,  because  we 
feel  that  errors  constitute  a  business  illness  and 
when  they  reach  undue  proportions  may  under¬ 
mine  the  best  planned  sales  work. 

Much  effort  is  put  into  the  selecting  and 
training  of  those  who  are  to  do  the  selling  of 
want  ad  space.  The  successful  men  are  pro¬ 
moted  to  the  local  display  advertising  depart¬ 
ment. 

The  percentage  of  our  advertisers  who  de- 
lilieratcly  deceive  is  small,  but  small  as  it  is,  it 
is  sufficiently  large  in  numbers  to  call  for  a 
Ixiok  of  niles  on  censorship.  Kigid  censorship 
began  with  us  about  fifteen  years  ago.  .\d- 
ditional  rules  of  censorship  are  constantly  being 
formulated  as  tbe  need  arises.  We  can  never 
reach  a  state  of  [lerfection  in  censorship,  but 
we  have  fought  many  a  good  fight  against 
usury,  fraud  and  immorality,  and  our  readers 
are  generally  aware  of  our  attitude  to  protect 
them. 

.•\s  an  illu.stration:  t<  day  there  is  an  .almost 
nationwide  real  estate  boom.  We  are  feeling 
the  advertising  sales  activity  of  Chicago  and 
Florida  oi)erators.  In  their  competitive  haste 
even  many  reliable  dealers  began  to  make 
speculative  statements  tb.at  we  felt  paralleled 
misreprescnt.ation.  In  the  face  of  resistance 
anil  possible  loss  of  advertising  linage,  we 
recently  made  a  new  censorshi|i  decision  cover¬ 
ing  real  estate  advertising.  Now  we  endeavor 
to  eliminate  all  speculative  copy,  such  as  '•Buy 
now  and  clean  up,"  “Will  double  in  value  iii 
3  months,"  and  so  on.  liecatise  such  statements 
are  virtually  guarantees  not  only  of  profit  but 
of  a  definite  ;unount  of  profit,  .and  we  <lo  not 
feel  that  that  is  good  investment  copy  for  our 
want  ad  readers. 

In  all  cases  where  the  names  of  institutions, 
organizations,  or  individuals  are  mentioned,  the 
relationship  to  the  advertiser  and  his  offer  must 
lie  iiassed  uiHin  liefore  tiublication. 

We  have  another  iiroblem  of  censorship  in 
holding  out  of  our  c  Itimns  the  floating  furniture 
dealers.  'I'hese  advertisers  are  bold  and  in¬ 
genius.  When  held  nut  they  come  right  to 
headquarters  and  cry  "mock”  tears.  Thev  try 
to  brilie  those  in  control  of  censorship.  When 
they  find  cur  censorship  is  rigid,  they  “squeal” 
on  those  who  have  gotten  by  us,  aiding  us  in 
our  task. 

Every  .s.ales  [lerson  and  every  order  clerk, 
together  with  a  number  of  individual  censors, 
is  charged  with  the  responsibility  of  censorship. 
Much  additional  help  is  given  by  proof-readers. 

.\dequate  advertising  is  as  essential  to  a 
newspaper’s  want  ad  business  as  to  the  busi¬ 
ness  of  a  merchant  or  a  manufacturer.  Con¬ 
sistently  employed,  it  breaks  down  sales  re¬ 
sistance  and  htiilds  institutional  prestige. 

We  divide  our  advertising  exploitation  into 
three  classifications  of  copy:  Institutional,  sug¬ 
gestive,  and  testimonial  copy.  We  buy  the  best 
of  art  work  available  and  employ  able  copy¬ 
writers. 


REPORT  OF  SECRETARY 
INLAND  DAILY  PRESS 


Prosperity  has  attended  the  year’s 
work  of  the  Inland  Daily  Press  Associa¬ 
tion,  according  to  the  report  of  VVil  V. 

Tufford,  secre¬ 
tary  and  treasurer 
of  the  as.sociation 
since  February 
1899.  The  mem¬ 
bership  now 
totals  244,  he 
said. 

The  report 
treated  in  detail 
the  fight  against 
free  publicity  be¬ 
ing  waged  by 
Inland  under  Mr. 
Tufford’s  direc¬ 
tion  ;  public 
utility  advertis¬ 
ing  the  postal 
situation ;  newsprint  conditions ;  and  the 
history  of  the  group. 

.Regarding  free  publicity,  Mr.  Tufford 
suggested  humorously  that  a  D.  of  F.  P., 
Doctor  of  Free  Publicity,  be  awarded 
him. 

"I  have  only  one  suggestion  to  make 
about  continuing  the  fight,”  he  continued, 
"and  that  is  that  T  think  it  should  be  di- 
rectetl,  not  so  much  against  the  free 
publicity  fakers,  as  towards  the  education 
of  publishers,  coupled  with  some  influ¬ 
ence.  to  get  them  to  cease  printing  the 
stuff,  because  there  is  no  crime  com¬ 
mitted  until  the  publisher  actually  prints 
the  stuff." 

The  Inland,  Mr.  Tufford  said,  was  the 
first  newspajier  group  to  try  and  impress 
public  utility  managers  with  the  need  of 
newspaper  advertising.  This  was  three 
years  ago.  Since  then  systematic  adver¬ 
tising  campaigns  in  local  newspapers  have 
been  advocated. 

‘■.\t  the  present  time,”  he  added,  “tbe 
rule  is  firmly  established,  that  a ti  public 
utility  manager  is  rated  as  succesifful  or 
not  as  he  is  a  successful  advertiser.  The 
increased  business  of  the  utilities  is  the 
result." 

.\  similar  program  is  now  being  advo¬ 
cated  by  the  .\merican  Gas  .Association, 
he  pointed  out. 

In  closing  his  report,  Mr.  Tufford  told 
the  history  of  his  association  from  its 
incorporation  in  1887,  describing  its  vari¬ 
ous  accomplishments. 


MORNING-EVENING  MEN 
ORGANIZE 


Combination  Publichers  Form  AstocU- 
tion  at  Chicago  for  Cities  Under 
100,000 — Seek  to  Promote 
Their  Special  Interests 


(By  Telegrath  to  Editor  &  PeBLlsiiER) 

Chica(X),  Ill.,  Oct.  14. — A  new  pub¬ 
lishers  group.  The  Combination  News¬ 
paper  Publishers’  Association,  organized 
by  publishers  of  combination  morning¬ 
evening  papers  in  cities  of  less  than  lOtl,- 
(KK)  population,  was  formed  at  a  meet¬ 
ing  at  the  I^Salle  Hotel  on  Tuesday. 

j.  S.  Parks,  of  the  Tort  Smith  (.Ark.) 
Southiocst  American  and  Times  Record, 
was  elected  president  and  Cowgill  hlair, 
of  the  Joplin  (Mo.)  Globe  and  Navs 
Jlerald  was  named  secretary. 

The  following  executive  committee  was 
namc<l:  E.  N’owels,  Colorado  Sprint’s 
(Col.)  Telegraph-Gaaette;  W.  Y.  Mor¬ 
gan,  Hutchinson  (Kan.)  Xczes  and 
Herald;  J.  H.  Bixby,  Muskogee  (Okla.l 
Phoenix  and  Times-Dcmocrat. 

The  meeting  came  as  one  of  the  un¬ 
expected  activities  of  .A  B  C  week.  The 
new  group  plans  to  meet  twice  yearly, 
in  Chicago  during  the  .A  B  C  convention 
and  in  Kansas  City  in  February.  The 
new  association  was  formed,  Mr.  Blair 
said,  to  promote  an  exchange  of  ideas 
among  publishers  of  combinatiem  news¬ 
papers.  No  other  publishers  group,  he 
declares,  considers  thoroughly  the  special 
problems  common  to  this  body. 

Newspapers  in  cities  under  50,000  have 
increased  such  combinations  100  per  cent 
in  the  last  three  years,  Mr.  Blair  told 
the  meeting  editorial  problems  resulting 
from  these  combinations  naturally  are 
subject  of  immense  concern  to  the  pub¬ 
lishers  especially  where  papers  consoli¬ 
dated  have  held  radically  different  politi¬ 
cal  views  most  of  the  combinations  solve 
the  editorial  problem  by  an  independent 
attitude  printing  both  sides  in  political 
controversies  and  leaving  the  decision  to 
their  readers,  Mr.  Blair  declared. 

“Experience  has  shown,”  Mr.  Blair 
said,  "that  a  combination  old  enough  to 
have  a  Irackground  and  a  definite  aim 
can  give  vastly  increased  service  to  its 
advertisers  and  readers  at  greatly  reduced 
prices  to  both.  It  is  neces.sary,  of  course, 
to  sell  the  community  the  idea  of  the 
publication’s  honesty  and  its  intention  to 
devote  itself  to  the  welfare  of  the  com¬ 
munity  rather  than  its  own  interest.” 
He  advocated  institutional  advertising 
whereby  the  publisher  frankly  tells  the 
public  of  his  problems  to  instill  confi¬ 
dence. 

Other  members  of  the  association  pre¬ 
sent  at  the  meeting  were;  J.  S.  Parks 
of  the  Tort  Smith  (.Ark.)  Soutinvest 
American  and  The  Times  Record:  J.  H 
Bixby,  of  the  Muskogee  (Okla.)  Plwcnis 
and  the  Times-Democrat ;  J.  M.  .Steven¬ 
son,  of  the  South  Rend  (Ind.)  Sen's- 
Times;  Y.  Morgan  and  C.  L.  Nichol 
son,  of  the  Hutchinson  (Kan.)  .Vciw- 
Martin  J.  Hutchins,  of  the  Missoula 
(Mont.)  Sentinel;  \V.  P.  Stanley,  of 
Sedalia,  Missouri:  C.  E.  King,  Appa¬ 
lachian  Publications,  Inc.,  Johnson  City 
Tenn. ;  W.  M.  Taylor,  Enid  Publishing 
Company,  Finid,  Okla.;  J.  C.  Seacrest 
Xebraska  State  Journal.  Lincoln: 
Charles  !•'.  Mar.sh,  .Austin,  Tex.;  I.  A 
Chew,  Chew  Publications,  Xenia,  ()•;  ' 
D.  Black,  Cargo  Torum,  Eargo.  X.  P  : 
and  lames  E.  Thompson,  of  the 
Orleans  Item.  The  meeting  was  calW 
bv  Mr.  Parks,  Mr.  Blair  and  Mr.  I.  H 
Bixby  of  the  Muskogee  Pbocnix  and 
Times-Democrat. 


Honor  Wilcox  for  48  Years’  Work 

J.  L.  Wilcox,  for  48  years  editor  ■ 
publisher  of  the  Ashland  (Mo.)  Ruga 
will  be  honored  Oct.  23  at  an  appreciati  ' 
picnic.  The  entire  membership  of  t 
Missouri  Press  Association  has  been  ■' 
vited.  Dean  Walter  Williams,  of  > 
Missouri  school  of  journalism  and  presi 
dent  of  the  Press  Congress  of  the  Worf 
will  be  the  chief  speaker. 
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I '  MAJORITY  DO  NOT  READ  “DIRECT  MAIL” 

85  P er  Cent  of  Newspapers’  Readers  Throw  Away  Such  Advertising,  T.  E.  Murphy  Reports  to  News¬ 
paper  Advertising  Executives — Important  Topics  at  Chicago  Meeting 


(By  Telegraph  to  Kditor  8:  Publishkh  ) 

Chicago,  Ill.,  Oct.  14. — Lightening  the 
advertising  columiis  of  newspapers  by 
elimination  of  heavy  black  type  and  re¬ 
verse  cuts  was  one  of  the  principal  topics 
discussed  at  the  one  day  fall  meeting  of 
the  Association  of  Newspaper  Advertising 
Executives  held  at  the  Morrison  Hotel, 
Wednesday. 

It  was  one  of  the  important  allied  con¬ 
ventions  of  A.  B.  C.  week  and  more  than 
seventy  advertising  executives  from  the 
area  bounded  by  Colorado,  Texas,  Mis¬ 
sissippi,  Kentucky  and  Ohio  were  present. 

There  was  no  set  program  of  speeches, 
members  liaving  voted  to  spend  the  day  in 
free  discu.ssion  of  whatever  important 
subject  was  suggested. 

Beginning  with  the  question  of  smudgy 
advertising  copy  the  meeting  successively 
considered  the  direct  mail  activities  of 
department  stores,  newspapers  vs.  maga¬ 
zines  for  national  advertisers  and  private 
store  sales  in  advance  of  public  announce¬ 
ments. 

Frank  Carroll,  of  the  Indianapolis 
Ncii'S,  presided.  The  first  speaker  was 
VV.  E.  Donahue,  local  display  manager 
of  the  Chica-ga  Tribune  who  declared  that 
newspaper  advxrtising  departments  can 
educate  advertisers  away  from  smudgy 
black  copy. 

Jason  .Rogers  talk-od  on  the  general  ad¬ 
vantages  of  newspapers  over  magazines 
for  national  advertisers.  W.  H.  Moore, 
national  advertising  manager  of  the  De¬ 
troit  News,  said  that  despite  the  direct 
mail  propaganda  which  has  centered  re¬ 
cently  in  Detroit,  store  advertising  in  The 
News  has  increased  over  any  previous 
period.  He  made  the  statement  in  answer 
to  a  question  as  to  whether  the  direct 
mail  activities  of  J.  G.  Pattee,  of  the 
Newcomb  Endicott  department  store,  had 
had  any  effect  on  newspaper  linage.  Mr. 
Pattee’s  arguments  in  behalf  of  direct 
mail  were  printed  in  lxK)klet  form  and 
distributed,  and  fully  exposed  in  Editor 
&  Pura.iSHER. 

Continuing  on  the  direct  mail  question, 
Thos.  G.  Murphy  of  the  Janenillr 
(Wls.)  Gazette  reported  that  his  paper 
recently  sent  questionnaire  to  6,(XK)  read¬ 
ers  asking  whether  they  read  direct  mail 
copy  or  news[raper  advertising.  Eighty- 
five  per  cent  reported  they  did  not  read 
direct  mail.  .Xn  equal  number  said  they 
read  newspaper  copy.  The  extensiem  divi¬ 
sion  of  the  University  of  Wisconsin  is 
now  compiling  further  data  from  the 
questionnaires,  Mr.  Murphy  .said,  the  full 
report  on  it  to  be  released  at  an  early 
date. 

The  questions  were  sent  out  as  from 
the  “Bureau  for  Better  Business,”  The 
Gazette  paying  half  the  ex|)ense  and  the 
Janesville  merchants  half. 

Private  store  sales  held  for  a  select 
charge  account  list,  notified  by  mail  two 
to  three  days  in  advance  of  the  public 
sales  annouiKed  in  newspaper  space,  were 
scored  by  Harvey  Young  of  the  Columbus 
(O.)  Dispatch.  “This  system  is  highly 
unfair  to  the  general  public  and  to  the 
store’s  best  trade — the  cash  customers,” 
he  declared. 

“We  have  been  trying  to  eliminate  this 
practice  in  Columbus  by  enlisting  the  local 
better  business  bureau.  We  intend  to 
place  the  question  before  the  owners  of 
the  stores  rather  than  the  advertising 
managers,  and  show  them  how  unfair  it 
is  to  the  public.” 

.\t  the  afternoon  session  Don  Bridge, 
Indianapolis  News,  secretary  of  the  A. 
N.  .A.  E.,  announced  that  the  Association 
had  completed  a  survey  intended  to  show 
just  what  form  of  merchandising  service 
was  considered  most  valuable  by  adver¬ 
tising  agencies  and  national  advertisers. 
A  full  report  on  the  survey  will  be  re¬ 
leased  in  the  near  future.  Following  Mr. 
Bridge,  Ralph  A.  Turnquist,  of  the  Mil- 
’eaukee  Journal,  described  the  local  na¬ 
tional  rate  system  adopted  hy  his  news- 


Frank  T.  Carroll  Don  Brid<;e 

pajK'r  last  January.  Under  it  the  local 
rate  is  allowed  only  to  strictly  retail 
stores.  The  national  or  general  rate  ap- 
I)lies  to  all  manufacturers,  distributors, 
and  jobbers  regardless  of  location.  This 
method  requires  a  local  manufacturer  or 
jobber  to  pay  the  general  rate  in  the  local 
newspaper. 

H.  .A.  Sprague,  business  manager  of 
the  5/.  Joseph  (Mo.)  A'cau-Prerr,  talked 
on  measuring  advertising.  The  session 
adjourned  at  four  P.M.  The  association 
had  as  guests  at  hmeheon  fhe  local  repre- 
sentatfve  and  visiting  executives  of  the 


H.  R.  Yoesic.  T.  L.  Rya.n 

Bureau  of  .Advertising  of  the  .Ameri¬ 
can  Newspaper  Publishers  Assticiation. 

.Among  those  attending  the  A.  N.  A.  E. 
session  were :  Thomas  L.  Ryan,  general 
manager,  St,  Louis  Star;  R.  K.  Stocks, 
advertising  manager,  Toronto  Globe;  J. 
W.  E'isk,  Cincinnati  Post;  Harvey  R. 
A'oung,  Columbus  Diipatcli;  George  M. 
Burbach.  St.  Louis  Post  PHspatch;  W. 
G.  Johnson,  Jackson  (Miss.)  Daily 
Xi’ws;  H.  W.  Roberts,  Clezvland  Plain 
Dealer;  S.  Kelton,  Houston  Chrcmicle; 
Harry  T,  Watts,  Des  Moines  Register 
and  Tribune- Nezi'S. 


MID-WEST  CIRCULATORS  COMPLAIN  OF 
MOUNTING  DISTRIBUTION  COSTS 

Motor  Routes,  Buses,  High  Postal  Rates,  Aeroplanes  and  Fancy 
Methods  Make  Reader  Service  Expensive — Say  Tabloid 
Best  Suited  to  Cities  with  Newsstand  Circulation 


iBy  Telegraph  to  KxtvoR  &  Pcblishvii) 

^HICAGO,  Oct.  14. — High  postal  rates 
have  virtually  d(k)med  “bargatn  day” 
as  an  effective  circulation  builder  for 
newspapers. 

Dtstrihuting  costs 
have  reached  such 
a  figure  that  it  no 
longer  pays  to 
to  f  f  e  r  cut-rate 
subscriptions  once 
a  year.  It  is  im¬ 
perative  ttxlay  for 
newspaiirrs  to  get 
the  maximum 
revenue  from 
subscriptions  and 
street  sales. 

This  was  the 
concensus  of 
opinion'bt  the  fall 
meeting  o  f  the 
Central  States  Circulation  Managers’  .As¬ 
sociation  held  Wednesday  in  conjunction 
with  .A.  B.  C.  week  in  Chicago. 

The  one  day  session,  attended  by  more 
Ilian  fifty  mid-west  circulators,  was  chiefly 
spent  in  round  table  discussions  under 
the  leadership  of  H.  W.  StiKlgliill  of  the 
Louinillc  (Ky.)  Courier-Journal,  presi¬ 
dent  of  the  group. 

The  question  of  mounting  distribution 
costs  was  touched  on  hy  several  speakers. 
It  was  intnKluced  by  E.  R.  Hatton,  presi¬ 
dent  of  the  International  Circulation 
.Managers  .Association,  first  on  the  pro¬ 
gram,  who  declared  that  the  adding  of 
motor  routes  and  the  high  jKistal  rates 
had  pushed  expenses  beyond  former 
peaks. 

“Each  field  is  becoming  more  competi¬ 
tive,”  he  said.  “.Any  facility  which  will 
get  the  day’s  paper  home  earlier  is  being 
added.  Motor  routes  are  being  extended, 
airplanes  have  even  been  experimented 
with. 

“However,  the  outlook  for  circulation 
increases  in  1926  is  bright,  but  it  will  be 
increasingly  expensive  to  add  readers.” 

The  problem  of  bus  transportation 
was  considered  from  the  standpoint  of 


standardizing  the  rates  in  each  state.  It 
was  brought  out  that  the  privately  oper¬ 
ated  bus  companies  are  charging  a  flat, 
arbitrary  rate  for  carrying  newspapers, 
the  rates  varying  among  the  different 
bus  ownerships. 

Sampling,  properly  done,  is  a  highly 
successful  method  of  adding  readers,  it 
was  brought  out  at  the  round  table  dis¬ 
cussion.  A'irtiially  all  circulation  man¬ 
agers  present  reported  excellent  results 
from  this  mt'thod.  However,  for  the 
best  returns,  a  strong  follow-up  campaign 
must  be  carried  out. 

Tabloids  were  touched  upon  briefly,  the 
prevailing  opinion  being  that  the  tabloid 
is  not  feasible  as  a  lionic-<lelivered  paper, 
but  has  its  greatest  field  Hn  cities  where 
newsstand  sales  predominate. 

Tlie  next  meeting  of  the  as.sociation  will 
he  held  in  Chicago,  the  third  Tuesday  in 
.April,  1926. 


nFTY  HONOR  GUESTS 


Luncheon  Given  by  G.  B.  Dealey  to 
Veteran  Employees  in  Dallas 

The  first  public  function  in  the  new 
$.\,s(K),0(H)  Baker  Hotel  at  Dallas  was  ri 
luncheon  tendered  in  honor  of  the  50 
emifloyes  of  .A.  H.  Belr)  &  Co.  who  have 
Ken  with  the  company  21  years  or  more. 
Thirty-seven  of  the  50  atteiuled  the 
hmeheon.  which  was  in  celel)ration  of  the 
Dallas  News’  recent  4l)th  aniversary. 

G.  B.  Dealey,  president  aiul  general 
manager  of  the  comi)any,  with  a  record  of 
more  than  50  years'  continuous  service, 
was  toastmaster,  who  after  tlie  invi)catioti 
hv  DeW’itt  McMnrray,  59  years  with 
.A.  H.  Rclo  &  Co.,  eulogized  former  em¬ 
ployes  who  have  passed  from  the  scene 
of  journalistic  activities.  Various  others 
spoke. 


New  Tabloid  “Page  One” 

The  Rochester  (N.  Y.)  Herald,  which 
changed  to  tabloid  form  on  Sundays  re¬ 
cently,  has  altered  its  front  pjige  from  a 
picture  to  a  news-story  layout. 


FORESHADOWED  EVENTS 

Oet.  19-21 — National  Industrial 
-Advertisers’  .Assn.,  annual  eonven- 
tion.  .Atlantie  City. 

Oct.  19. — New  England  .A. I’. 
Members,  Eall  meeting.  Boston. 

Ort.  20-21 — New  York  State  Cir- 
eulution  Managers'  .Assn„  Fall 
meeting,  Staller  Hotel,  Buffalo. 

Oet.  26-28  -  Insurance  Advertis¬ 
ing  Conference,  Fall  meeting. 
Boston. 

Oet.  28-JO—  Direet  Mail  Ailver- 
tisers’  Assn.,  annual  eonvention, 
Boston. 

Oet.  28  Ohio  State  Cireulatioii 
Managers’  .Assn.,  Fall  eonvention, 
Columbus,  O. 

Oet.  29-31 — University  Press  Club 
of  Miehigan.  annual  meeting.  Ann 
Arbor,  Mieh. 

Oet.  30-31-'  New  York  Stale  Pub¬ 
lishers’  Assn.,  meeting,  Syracuse, 

N.  Y. 


BUSINESS  PAPERS  MEET 


Chicago  Scene  of  Convention*  of  Pub¬ 
lisher*  and  Editor*  This  Week 

(By  Telegraph  to  Kditor  &  Publisher) 

Chicago,  Oct.  IS — More  than  200  hun- 
dreil  editors  and  publishers  of  business 
papers  gathered  at  the  Congress  Hotel 
Thursday  in  two  of  the  Important  allied 
conventions  of  A.  B.  C.  week. 

“Better  Business  Papers"  was  the  theme 
of  K)th  meetings.  One  was  the  twenti¬ 
eth  annual  convention  of  the  Associated 
Business  Papers,  Inc.:  the  other  the  an¬ 
nual  meeting  of  the  National  Conference 
of  Business  Paper  F'ditors. 

No  addres.ses  were  schcduletl  for  the 
Tuesday  sessions  of  the  Associated  Busi¬ 
ness  Papers,  Inc.,  the  entire  day  being 
devoted  to  general  business  and  commit¬ 
tee  reports.  John  M.  Nind,  president  of 
the  group,  presided. 

.Among  siieakers  Wednesday  were 
Charles  E.  Herrick,  vies  president,  Bren¬ 
nan  Packing  Company.  Chicago;  C.  J. 
Stark,  editor.  Iron  Trade  Reznezv,  Cleve¬ 
land;  Harlan  J.  Wright,  Chicago  Mer¬ 
chant  Pconomist ;  Arthur  L.  Rice,  Pozver 
Plant  P.ngineering,  Chicago;  and  Prof. 
Paul  T.  Chcrington,  Director  of  Re¬ 
search.  J.  Walter  Thompson  Company, 
New  York. 

Mr.  Herrick  paid  tribute  to  the  power 
of  tlie  business  press. 

“The  business  press  has  become  more 
and  more  the  crutch  of  business,  having 
a  salubrious  effect  on  the  improved  ad¬ 
vertising  policies  of  the  business  world,” 
he  stated. 

■A  complimentary  luncheon  was  ten¬ 
dered  the  visiting  publishers  and  editors 
Wednesday  by  the  Chicago  Business 
Publishers’  Association.  In  the  even¬ 
ing  the  annual  banquet  was  held. 

The  following  officers  were  elected  at 
the  closing  business  session  Thursday 
morning : 

Malcolm  Muir,  McGraw-Hill  Company, 
New  A’ork,  president;  J.  H.  Bragdon, 
'/ e.rtile  World.  New  York,  vice-president; 
Warren  C.  Platt,  National  Petroleum 
Nezi's,  Cleveland,  Secretary,  and  Jesse  H. 
Neal,  executive  secretary. 

Paul  I.  .Aldrich  of  the  National  Pro- 
visioner,  Chicago,  was  elected  chairman 
of  the  National  Conference  of  Business 
Paper  Editors,,  succeeding  Julian  Chase. 
Chilton-CJass  Journal  Company,  New 
York,  at  the  business  sessions  held  Tues¬ 
day,  Frank  C.  Wright  of  Engineering 
Nezi'.z-Record,  New  York,  was  named 
vice-president  and  Douglas  G.  Woolf  of 
Te.rtile  If  orld,  New  York,  secretary- 
treasurer. 
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MEMORIAL  SERVICE  FOR 
.  VICTOR  LAWSON 


Walter  A.  Strong  Point*  to  Columns 
o{  Daily  News  as  Best  Guides 
to  Character  o{  Chicago 
Publisher 


The  late  Victor  F.  Lawson,  editor  and 
publisher  of  the  Chicago  Daily  News,  the 


ary  sale  in  Friday  and  Saturday  evening 
papers,  with  8  pages  in  the  Chicago 
Tribune,  of  Sunday,  and  7  pages  in  the 
llerald-Examiner,  Sunday  issue. 

These  advertisements,  it  is  announced, 
produced  net  sales  on  Monday  of  $480,- 
UOO,  breaking  all  merchandising  records 
in  the  history  of  the  big  store. 

A  gain  in  sales  for  the  week  through 
the  use  of  newspaper  space  totalled  for 
The  Fair  $1,000,000,  the  highest  record 
in  the  store’s  history,  the  operation’s  eclips¬ 
ing  Macy’s,  New  York,  August  sale 


BIG  STORE  ADVERTISING 


Does  Not  Dominate  Some  Papers  and 
“Shopping  News’*  is  Not  Feared 

(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  111.,  Oct.  15. — The  attitude  of 
newspaper  business  office  executives  at¬ 
tending  the  sessions  of  the  newspaper 
departmental  here  this  week,  is  one  of 
supreme  indifference  to  the  propaganda 
of  direct-by-mail  producers  and  to  the 
users  of  shopping  store  “newspapers” — 


SAYS  FARMERS  DRAW 
MONTHLY  “WAGES” 


Meredith  Finds  Advertisers  Have  Mis¬ 
taken  Ideas  of  Farm  Economics — 
Advertising  Bobtail  Waste 
Scored 

(By  Telegraph  to  Editor  &  Publisher) 


Chicago,  Oct.  13. — A  more  scientific 


examples  of  his  life  work  and  the  legacy  when  the'gain^in  the  month  totalled  about  the  executive  of  one  big  central  states  ^manufactuTer'^^^disUibut'^o^^^^ 

advertising  men  and  agricultural  publish- 


given  the  Congregational  church  in  Chi¬ 
cago  by  his  will  were  discussed  by  the 
Chicago  Congregational  association  Oct. 
13,  in  the  church,  in  which  Mr.  Lawson 
worshipped,  the  New  Lngland  Congrega¬ 
tional. 

The  first  speaker  of  the  day  was  Wal¬ 
ter  A.  Strong,  business  manager  of  the 
Daily  News. 

“Twenty  years  in  the  Daily  News  office 
and  my  impression  as  a  boy  before  that 
time  have  given  me  some  fundamental 
impressions  of  Mr.  Lawson's  work  and 
of  him  as  a  man,”  said  Mr.  Strong. 
“Certainly  no  man  could  have  come  into 
contact  with  him  without  feeling  his 
great  personality. 

“Dr.  Ozora  Stearns  Davis  said  that 
Mr.  Lawson  was  a  lover  and  defender 
of  the  truth  and  first  of  all  a  Christian 
gentleman.  Those  words  will  remain  in 
my  mind  forever. 

“1  believe  that  Mr.  Lawson’s  vision  of 
Chicago  is  best  interpreted  in  the  columns 
of  the  Daily  News  in  the  past  fifty  years. 
In  the  Daily  News  you  have  a  book  in 
which  can  be  read  Mr.  l^wson’s  life. 
He  was  a  master  of  detail.  It  is  the 
small  things  by  which  we  sometimes 
measure  greatness.  In  the  building  of 
the  Daily  News  we  see  a  picture  of  his 
mind  in  the  making.  I  really  believe  that 
Mr.  Lawson’s  mind  was  such  as  we  see 
only  once  in  a  generation.  He  was  a 
defender  of  the  truth  and  he  knew, 
moreover,  what  the  truth  was. 

“The  Daily  News  was  not  an  accident. 
Its  fifty  years  of  success  and  unique  ac¬ 
complishments  were  due  to  the  character 
of  Mr.  Lawson.  In  the  early  days  most 
newspapers  were  subsidized  by  groups  of 
people  or  were  in  the  hands  of  radicals 
who  had  set  up  false  gods.” 

Speaking  of  the  Associated  Press, 
which  Mr.  Lawson  founded,  Mr.  Strong 
said  that  Mr.  I^wson  was  not  satisfied 
with  the  sources  of  news  existing  fifty 
years  ago. 

“Press  associations  were  fighting  among 
themselves,”  said  Mr.  Strong,  “and  it 
was  Mr.  Lawson’s  distrust  of  weak  links 
that  caused  him  to  found  the  Associated 
Press.  He  told  me  on  one  occasion  that 
he  left  his  office  with  the  statement  that 
he  would  not  return  until  he  had  induced 
100  of  the  best  publishers  in  the  country 
to  subscribe  to  his  idea.  He  spent  the 
next  six  months  on  the  road,  trying  to 
convince  these  publishers  and  at  the  end 
of  that  time  the  simultaneous  announce¬ 
ment  in  all  of  these  newspapers  of  the 
establishment  of  the  .^ssociated  Press 
stopped  all  the  fighting  among  the  press 
associations.  I  believe  that  no  one  but 
Mr.  I^wson  could  understand  the  tre¬ 
mendous  importance  of  the  work  he  was 
doing. 

“Truth  in  advertising  w'as  another  dif 
ficult  matter  at  that  time.  The  pub¬ 
lishers  had  no  yardstick  by  which  to 
measure  it,  and  so  Mr.  T^wson  decided 
to  put  the  daily  circulation  of  the  Dailv 
News  on  the  ‘masthead’  every  day.  It 
has  been  there  ever  since.  That  action 
finally  resulted  in  the  orennization  of  the 
Audit  Bureau  of  Circulations.” 


$1,000,000.  The  Fair  gained  $1,000,000 
in  a  week  as  compared  with  Macy’s  gain 
of  $1,000,000  in  a  month. 


PROSPEROUS  NEW  YEAR 


O’Shaughnessy  Predict*  Big  Advertising 
Business  in  1926 

(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  15. — Future  advertis¬ 
ing  contracts  already  signed  guarantee  age  specialty  store  advertisers. 
1926  will  exceed  that 


that  business 

done  in  1925, 
James  O’Shaugh¬ 
nessy,  e.xecutive 
secretary  of  the 
American  Associ¬ 
ation  of  Adver¬ 
tising  Agencies, 
told  members  of 
the  Agricultural 
Publishers  .Asso¬ 
ciation  at  their 
annual  meeting  in 
the  Hotel  LaSalle 
Thursday. 

“This  condition 
safeguards  our 
national  welfare 
against  any  arti¬ 
ficial  panic,”  he  asserted,  “it  will  make 
business  recession  impossible.” 


morning  and  Sunday  paper  said  that  de¬ 
partment  store  advertising  in  the  columns 
of  his  paper  now  represents  but  fifteen 
per  cent  of  the  total  volume  of  business 
carried  and  that  his  paper  could  lose  it 
all  without  making  any  very  great  dif¬ 
ference  in  annual  net  profits.  The  rate 
paid  by  big  stores  is  now  the  same  as 
the  rate  paid  by  the  small  advertiser  who 
uses  but  one  hundred  lines  per  day.  The 
present  trend  is  to  raise  rates  in  depart¬ 
ment  store  classifications  and  to  encour- 

There 

has  been  an  enormous  increase  in  the 
volume  of  specialty  store  advertising  in 
all  of  the  larger  centers  of  population,  it 
is  said. 


AGENTS  ENTERTAIN 
THE  PUBLISHERS 


Gay  Luncheon  at  Chicago  Attended 
by  800  —  “You  Are  All 
Respondents,’’  Says 
Thomason 


Marco  Morrow 


Marco  Morrow  of  the  Capper  Publica¬ 
tions,  Topeka,  Kan.,  president  of  the 
group,  opened  the  session.  One  of  the 
important  questions  considered  was  the 
request  of  the  Association  of  National 
Advertisers  that  the  organization  intro¬ 
duce  in  the  various  state  legislatures  a 
bill  making  it  unlawful  for  any  firm  or 
business  to  substitute  another  article  for 
an  advertised  article  ordered. 

The  following  directors  of  the  associa¬ 
tion  were  elected:  .A.  F.  Jones.  Farm 
Journal,  Philadelphia;  J.  F.  Young, 
Pacific  N orthwes!  T'ann  Trio,  Spokane, 
Wash. ;  W.  C.  Allen,  Dakota  Farmer, 
Minneapolis;  J.  A.  Falconer,  Springfield 
(Mass.)  Northeastern  Homestead ;  11.  C. 
Klein,  the  Farmer,  St.  Paul ;  Morgan 
Shepard.  Southern  Planter,  Richmond, 
\a. 


(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  111.,  (Dct.  15. — One  of  the  out¬ 
standing  features  of  convention  week  was 
tlie  luncheon  tendered  the  visiting  pub¬ 
lishers  and  advertising  men,  Thursday 
noon,  at  the  Drake  Hotel,  by  the  Ameri¬ 
can  .Association  of  Advertising  Agencies. 

More  than  8(X)  persons  attended. 


ers  by  E.  T.  Meredith,  publisher  of  Sue- 
eessful  Farming,  Des  Moines,  la.,  lunch¬ 
eon  speaker  at  a  farm  food  conference 
held  in  the  Hotel  LaSalle  Tuesday  in  con¬ 
nection  with  the  A.  B.  C.  Week. 

Held  under  the  auspices  of  the  advertis¬ 
ing  council  of  the  Chicago  Association  of 
Commerce,  the  conference  considered 
every  angle  of  the  farm  food  problem. 
Special  consideration  was  given  the  ques¬ 
tion  of  distribution  and  selling. 

Mr.  Meredith  pointed  out  that  agri¬ 
culture  definitely  affects  every  business, 
and  that  manufacturers,  in  order  to  cut 
down  overhead  and  increase  sales,  must 
carry  on  intensive  research  in  the  farm 
market. 

“\yhen  the  farmers  are  doing  an  in¬ 
creasing  business  you  can  increase  your 
own  business  no  matter  what  you  are  in," 
he  declared. 

“Among  national  advertisers  there  are 
many  mistaken  ideas  in  regard  to  the 
farmer.  They  say,  ‘I  won’t  advertise 
now ;  I’ll  wait  until  fall  when  the  farmer 
gets  his  corn  money.’ 

“A  recent  survey  that  we  conducted 
showed  that  the  farmer  gets  his  money 
every  month,  with  almost  the  same  regu¬ 
larity  as  a  salaried  man.  In  no  month 
does  he  get  more  than  ten  percent  of  his 
year’s  income,  m  no  month  less  than  seven 
percent.” 

Mr.  Meredith  stated  that  a  more  scien¬ 
tific  conception  among  manufacturers 


It 

was  the  first  occasion  upon  which  all  the  and  advertisers  of  how  the  farmer  lives, 
separate  groups  convening  during  .A.  B.  what  he  buys  and  when,  will  eliminate 
C.  week  assembled  simultaneously.  Guests  advertising  waste  and  increase  sales. 


S.  N.  P.  A.  ADVER’nSING 


GAINS  $1,000,000  in  Week 


Through  Newspaper  Advertising 
Chicago  Store  Breaks  Record 


Big 


Discussed  by  Director*  at  Chicago 
Dinner  Meeting 

Members  of  the  southern  newspaper 
publishers  association  who  were  in  Chi¬ 
cago  for  Publishers  Week  held  an  in¬ 
formal  meeting  and  dinner  Oct.  16.  Plans 
were  discussed  for  the  1926,  joint  adver¬ 
tising  campaign,  but  no  formal  action  was 
taken. 

Among  those  who  attended  were  :  Presi¬ 
dent  W.  C.  Johnson,  Chattanooga  Neivs; 
W.  L.  Morgan,  Knoxville  Sentinel, 
secretary-treasurer ;  Cranston  Williams, 
manager,  Chattanooga;  and  A.  G.  New- 
myer,  Nezv  Orleans  Item-Tribune ;  John 
A.  Park.  Raleigh  Times;  J.  S.  Parks, 
Ft.  Smith,  (Ark.)  Times-Record ;  W.  G. 
Tetrick,  Clarksburg,  (W.  Va.)  Exponent. 
Directors :  Edgar  M.  Foster  of  the  Nash¬ 
ville  (Tenn.)  Banner,  chairman  of  the 
advertising  committee,  outlined  plans  for 
the  advertising  campaign  now  under  con¬ 
sideration. 


were  seated  five  at  a  table,  with  the  sixth 
place  rcserveil  for  the  host,  in  each  case 
a  member  of  the  .A.  .A.  .A.  A. 

L.  R.  Northrup,  chairman  western 
council  of  the  four  A’s,  presided,  first 
introducing  James  O’Shaughnessy,  execu¬ 
tive  secretary,  who  welcomed  the  guests 
on  behalf  of  the  organization,  (j.  C. 
Harn,  president  of  the  .Audit  Bureau  of 
Circulations,  the  next  speaker,  empha¬ 
sized  that  the  real  work  of  the  bureau 
was  not  in  “making  a  few  people  honest,” 
but  in  creating  a  better  understanding 
among  publishing  and  advertising  inter¬ 
ests.  S.  E.  Thomason,  president  of  the 
American  Newspaper  Publishers’  Associ¬ 
ation  and  business  Manager  of  the  Chi¬ 
cago  Tribune,  amused  the  gathering  by 
referring  to  the  recent  move  by  the  Fed¬ 
eral  Trade  Commission,  seeking  to  join 
the  .A.  N.  P.  A.,  with  the  Southern  News¬ 
paper  Publishers’  .Association  and  the 
four  .A’s,  in  a  complaint  alleging  restraint 
of  trade  in  connection  with  agency  com¬ 
missions. 

“Virtually  all  of  you  are  respondents,” 
be  said,  “I  had  intended  seriously  to  dis¬ 
cuss  our  common  problems,  in  fact  all  of 
you  have  come  to  Chicago  for  the  pur¬ 
pose,  but  when  you  realize  that  we  are 
taking  our  liberty  in  our  hands  when 
we  do  so,  you  will  recognize  that  I  can 
talk  nothing  but  pleasantries.” 

Following  tbe  luncheon  the  entire  group 
returned  to  the  LaSalle  for  the  opening 
divisional  sessions  of  the  A.  B.  C.  at 
2  o’clock. 


Telegram  Rate  Raise  Proposed 

A  new  scale  of  transit  and  terminal 
charges  on  all  classes  of  telegraph  mes¬ 
sages  was  adopted  Oct.  9  by  the  tariff 
committee  of  the  International  Telegraph 
Congress,  meeting  in  Paris.  The  new 
scale  provides  for  from  10  to  35  per 


Editor  Held  for  Libel 


(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  14. — The  power  of  news¬ 
paper  advertising,  when  both  bv  ^  good 
values  in  merchandise  and  the  service  of 
a  big  store  of  good  reputation,  was 

demonstrated  here  during  the  week  of  -  , .  . . ,  t,  17  .  «  •  -  .  r 

October  4  last,  by  The  Fair,  now  owned  cent  higher  tariffs.  If  adopted  in  plenary  will  be  initiated  on  the  common  on  Au-  oy  Fred  Coneen,  city  recorder,  after 
by  S.  S.  Kresge.  Advertisements  were  session  the  scheme  will  mean  higher  gust  15,  1926,  at  the  rate  of  $2.(X)  Davey  had  attacked  the  city  administra- 


To  Change  International  Stock 

The  International  Paper  Company,  it 
was  learned  this  week,  contemplates  hold¬ 
ing  a  stockholders’  meeting  on  November 
6  to  change  the  common  shares  to  no  par 
value  and  offering  additional  common 
stock  to  present  common  stockholders  on 
a  share  for  share  basis  at  $50  a  share, 
pavahle  in  equal  instalments  on  November 
.30,  1925;  March  1,  1926;  June  15,  1926, 
and  .August  1,  1926.  Quarterly  dividends 


The  power  of  newspaper  advertising 
was  testified  to  by  John  B.  Carver,  au- 
vertising  manager  of  the  Carver  Brothers 
Company,  country  grocers  of  Strasburg, 
Ohio. 

Speaking  on  “A  Country  Grocer's 
X'iewpoint”  he  scored  the  advertising 
waste  represented  in  the  large  display 
cards  and  window  promotion  material 
sent  to  retail  stores  by  manufacturers  ot 
food  and  products.  “Seventy-five  percent 
of  this  material  goes  into  the  stove,”  he 
declared. 

He  urged  manufacturers  to  cooperate 
with  retailers  more  through  their  sales¬ 
men  than  through  printed  promotion.  He 
said  many  salesmen  try  to  sell  on  the  basis 
that  their  products  are  nationally  adver¬ 
tised,  rather  than  on  the  specific  merits 
of  the  products  themselves. 

Mr.  Carver  said  his  store  last  year 
sold  $234,642  worth  of  groceries  in  a  town 
of  less  than  one  thousand  population. 
Newspaper  advertising  is  considered  a  ne¬ 
cessity  in  pushing  sales.  Each  week  copy 
is  placed  in  four  county  weeklies.  Twice 
each  week  space  is  purchased  in  two 
dailies. 

“We  use  all  the  newspapers  in  our 
territory,”  he  declared.  “We  have  dem¬ 
onstrated  that  newspaper  advertising  sells 
goods.” 

^  Another  speaker  at  the  conference  was 
K.  K.  Bell,  president.  Calumet  Baking 
Powder  Company  who  discussed  “The 
Problem  of  Food  Distribution.” 

Homer  J.  Buckley,  president  of  Buck- 
ley,  Dement  &  (Zo.,  made  the  opening 
address.  Frank  B.  White  of  the  Frank 
B.  White  Company,  Chicago,  led  a  round 
table  discussion  at  the  conclusion  of  the 
conference. 


Robert  E.  Davey,  editor  of  the  New¬ 
port  (Ore.)  Journal,  has  been  bound 
over  to  the  grand  jury  on  a  charge  of 
criminal  libel.  The  charge  was  brought 
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published,  based  on  the  fiftieth  annivers-  world-wide  telegraph  and  cable  rates.  annually. 
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Editor  Publisher  for  October  17,  1925 


STATE  FIELD  MEN 
COMPARE  NOTES 


THIS  CLEAN  FOREST  MEANS  WEALTH 


SCIENCE  UNEXPLORED 
JOURNAUSM  FIELD 


In  Convention  at  St.  Louis  They  Talk 
Newspaper  Problems  —  Edgecombe 
and  Wood  Are  Speakers — Thir¬ 
teen  Managers  Attend 

(By  Telegraph  to  Eoitok  &  Publisher) 

St.  Louis,  Mo.,  Oct.  12. — The  National 
A^isociation  of  State  Press  Field  Men, 
meeting  in  third  annual  convention  in  St. 
Louis,  Oct.  9  to  13,  emphasized  a  number 
of  problems  incident  to  newspaper  ad¬ 
vertising  as  well  as  matters  peculiar  to 
the  tasks  of  the  field  manager.  Thir¬ 
teen  of  the  fifteen  managers  who  com¬ 
pose  the  membership  were  in  attendance, 
each  leading  a  discussion  on  an  outstand¬ 
ing  topic.  Several  invited  speakers  ad¬ 
dressed  the  sessions,  including  F.  O. 
Edgecombe,  president  of  the  National 
Editorial  Association,  and  \V.  C.  Wood, 
superintendent  of  the  Division  of  Classi¬ 
fications  Washington,  D.  C.  Mr.  Wood’s 
talk  dealt  with  second  class  mail  rates, 
and  Mr.  Edgecombe  spoke  on  coopera¬ 
tion  between  the  field  manager  and  his 
official  board. 

Edwin  A.  Bemis,  field  manager  of  the 
Colorado  Editorial  Association  was  re¬ 
elected  president  and  Ole  Buck,  field 
manager  of  the  Nebraska  Press  Associa¬ 
tion,  was  reelected  secretary  and  treasurer 
of  the  National  Association  of  Press  Field 
Managers  at  a  late  session  of  the  con¬ 
vention.  A  new  office  of  vice  president 
was  created  and  L.  W.  h'eighner,  of 
Michigan  was  elected  to  the  post  for  a 
two  year  term. 

■A  board  of  directors  composed  of  three 
members  was  added  to  the  list  of  execu¬ 
tives.  The  elected  members  are  O.  W. 
Little,  Kansas,  G.  L.  Caswell,  Iowa,  and 
Ben  Read,  one  year.  St.  Paul  was 
chosen  for  the  next  annual  convention 
which  will  be  held  Aug.  21  to  30.  After 
the  closing  session  the  delegates  were 
guests  of  the  St.  Louis  Advertising  Club 
on  a  river  excursion. 

Edwin  A.  Bemis,  field  manager  of  the 
Colorado  Editorial  Association,  Little¬ 
ton,  Colo.,  and  president  of  the  associa¬ 
tion,  was  chairman  at  all  sessions. 

The  National  Association  of  State 
Press  Field  Men,  is  an  organization  com¬ 
posed  of  full-time  paid  secretaries  of 
state  press  associations.  Ole  Buck,  field 
manager  of  the  Nebraska  Press  Associa¬ 
tion  and  secretary  of  the  national  organ¬ 
ization,  stated  that  there  are  fifteen  states 
eligible  for  membership,  and  that  the  re¬ 
maining  states  are  not  as  yet  sufficiently 
organized  to  support  a  paid  secretary. 
He  intimated  that  additional  states  would 
be  eligible  to  elect  representatives  in  the 
near  future. 

The  organization  was  created  two 
years  ago  to  further  the  interests  ol 
newspaper  men  by  obtaining  the  adoption 
of  advantageous  legislation,  improving 
business  conditions  and  business  methods. 
Once  a  year  the  members  meet  in  in¬ 
formal  convention  to  review  past  activ¬ 
ities  and  lay  plans  for  the  future.  Topics 
discussed  at  round-table  sessions  here, 
and  the  leaders,  included :  “Promotion 
of  Employment  of  Eield  Men  in  Other 
States,”  G.  L.  Caswell,  managing  directo- 
lowa  Press  Association;  “Schools  of 
Journalism,”  J.  S.  Hubbard,  Field  Man¬ 
ager  Missouri  Press  Association,  “Space 
Grafters,”  Will  V.  Tufford,  President  In¬ 
land  Press  .Association,  “Uniform  Advert¬ 
ising  Rates,”  Len  W.  Feighner,  Field 
Manager  Michigan  Press  Association, 
“Legislative  Work,”  11.  L.  Williamson, 
secretary  Illinois  Press  Association,  “The 
Selling  and  Production  Costs  of  News- 
piiper  Advertising,”  W.  J.  Keyes,  Win¬ 
nipeg,  Can.,  and  “Price  Lists  and  What 
the  Future  Holds,”  Harry  Porte,  vice- 
president  Porte  Publishing  Co. 

President  Bemis  led  a  discussion  on 
“Proper  Subjects  for  Field  Work,”  and 
Secretary  Buck  spoke  on  side  issues. 
There  were  also  informal  discussions  on 
“Honest  Circulation  Statements,”  “Indi¬ 
vidual  Experiences  in  Field  Work.”  and 
other  matters  of  interest  to  field  managers. 

Secretary  Buck  said  that  424  of  the  425 
Nebra.ska  newspapers  were  members  of 
the  association  and  were  enabled  to  handle 


Walter  Lippmann,  New  York  World, 
Say»  Editors  Need  Trained  Scien¬ 
tific  Writers  to  Round  Off 
Editorial  Pages 

Science  was  described  this  week  as 
“the  great  unexplored  field  of  jour¬ 
nalism”  by  Walter  Lippmann,  editor  of 
the  Nexv  Y  ork 


'T'HIS  is  the  picture  of  a  young  clean  spruce  forest. 

A  little  money  has  been  spent  to  protect  it  from  fire  on  the  theory  that  this 
growing  timber  is  wealth  stored  up  for  the  future. 

The  future  of  the  publishing  business,  as  well  as  many  other  industries,  is  depend- 


X  lie  luiuic  ui  me  jKiiiiiMiiii>;  liuaiiieds,  wen  as  iiiaii^  luiiei  inuuMiiea,  i^  uepeiiu'  £ 

ent  Upon  the  future  supply  of  wood-pulp  from  spruce.  Editor  &  Publisher  need  '  J 


World's  editorial 
page. 

In  an  inter¬ 
view  with  Editor 
&  Publisher,  Mr. 

Lippmann  said  de¬ 
velopment  of  a 
special  class  of 
scientific  writers 
was  the  greatest 
need  today  of  the 
director  of  the 
modern  news¬ 
paper’s  editorial 
page.^ 

“Newspapers,”  Wai  ter  I.ippmash 
he  said,  “have 

successfully  steered  away  from  excessive 
editorial  political  partisanship.  Skull¬ 
duggery  is  a  thing  of  the  past. 

“Rut,  in  science,  we  are  still  at  sea. 
The  average  newspaper  editorial  com¬ 
ment  on  a  scientific  subject  is  often  a 
disgrace. 

“This  presents  a  very  curious  situation, 
which  I  believe  all  newspaper  editors 
should  pause  to  consider.  Technical 
science  is  at  the  foundation  of  pnictically 
every  current  human  activity,  yet  very 
few'  editors  are  fit  to  pass  judgment  on 
any  important  or  unimportant  phase  of 
the  subject  to  their  readers. 

“All  sorts  of  so-called  scientific  ‘cures’ 
are  forever  coming  up.  Their  evalua¬ 
tion  constitutes  an  unsolved  editorial 
problem. 

“For  instance  not  long  ago  it  was  an¬ 
nounced  that  the  cancer  germ  had  been 
segregated.  All  the  editors  knew  w'as 
that  what  appeared  to  he  a  group  of 
reputable  doctors  were  behind  the  story. 
Rut  that  knowledge  would  get  no  editor 


not  reiterate  to  its  readers  that  the  future  supply  is  in  peril.  .Again,  a  universal  germ-luller  is  an- 

Uncle  Sam  made  the  first  important  step  to  safeguard  the  future  of  spruce  wood-  nounced.  Fortunately  in  this  case  a 
lands  when  the  Weeks  Act  was  passed,  having  as  its  objectives — grow  new  forests  srnattering  of  scientific  knowledge  is  sut- 
and  protect  the  headwaters  of  the  streams.  To  date  2,122,970  acres  have  been  pur-  ficient  to  inform  the  newspapers  Mitori- 
chased  under  the  Weeks  Act,  but  the  appropriations  have  gone  to  states  where  ^  universal  germ-killer  is 

there  are  few  paper  mills.  impossible. 

Further  advances  are  possible  under  the  budgeting  of  appropriations  for  e.xten-  “The  problem  is  not  in  obf.iining 
sion  of  the  National  Forests,  now  being  considered  by  a  Congressional  Committee,  scientific  articles.  It  is  an  editorial 
It  is  the  duty  of  journalism  to  interest  itself  in  a  program  which  will  apply  suitable  question.  \Vhat  we  need  is  a  class  of 
appropriations  for  the  growth  of  pulpwood  and  its  protection.  scientific  writers  capable  of  sifting  the 

_ _ _ _  _ _ _  _  _  true  from  the  false,  the  important  from 

.  unimportant.  Slosson  is  one  of  the 

certain  matters,  mainly  advertising,  with  is  this;  The  National  Editorial  Associa-  few  such  writers  we  now  have  in 

efficiency  and  dispatch.  He  said  he,  as  tion  is  the  only  present  national  voice  of  .America.” 

field  manager  of  the  state  association,  re-  the  publishers  composing  those  state  asso-  Mr.  Lippmann  said  he  had  tried  hi_m- 
cently  accepted  a  political  advertisement  ciations.  To  stop  with  state  organization  .self  to  obtain  the  services  of  a  scientific 
to  be  run  in  every  newspaper  in  the  state  is  to  leave  the  job  half  done.  I  beg  of  writer  without  avail, 
and  thar  another  blanket  advertisement  you  to  impress  upon  your  members  the  “There  are  very  few  .American  scien- 
had  been  handled  in  connection  with  the  fact  that  the  National  Editorial  .Associa-  tifie  men  who  are  able  to  write  for  news- 

state  fair.  But  two  letters  were  mailed  tion  is  just  as  soundly  managed  from  a  l>aper  readers.  Some  few  who  Mn 

to  each  newspaper,  one  giving  the  order  business  point  of  view  as  any  state  asso-  write  refuse  to  do^  so,  saying  it  is  be- 


and  another  sending  a  check. 

The  papers  were  protected  in  that  the  fessionally  as  any  state  association  or  any  ■  fi**  unexplorefl  nelrts  ot  science  nitist 
political  advertisement  was  accepted  only  professional  school  for  the  training  of  discovered  by  newspaper  editors.  Mr. 
with  immediate  payment.  This  was  de-  newspaper  workers.  We  must  place  large  Lippmann  believes,  before  a  well-rounded 

manded  to  preclude  the  possibility  of  a  ilependence  upon  you.  the  field  men  of  newspaper  editorial  page  in  this  age  o 

defeated  candidate’s  objection  to  buying  a  the  several  states,  to  convince  the  pub-  spen.aliza  ion  is  possi  •  e. 

“dead  horse.”  lishers  of  your  several  states  that  they  ,,  The  omniscient  editor  is  no  more. 

Mr.  Edgecombe  in  his  address  said:  owe  the  National  Editorial  .Association  a  ■  -'Ppniann  con  inue< .  le  utmos 


ciation  and  has  just  as  high  ideals  pro-  their  dignity. 


write  refuse  to  do  so,  saying  it  is  be- 


The  unexplored  fields  of  science  must 


“dead  horse.”  lishers  of  your  several  states  that  they 

Mr.  Edgecombe  in  his  address  said:  owe  the  National  Editorial  .Association  a 

“Of  all  of  the  forms  of  organized  hu-  professional  duty  and  a  imancial  obliga- 
man  endeavor  the  purely  co-operative  is  tion.” 

the  most  difficult  to  keep  going  efficiently  - - 

and  profitably.  Division  of  responsibility  „ 

and  lack  of  authoritv  are  among  its  in-  Correction 

herein  weaknesses.  We  all  find  it  difficult  Ry  mistake  of  a  correspondent  Editor 

to  yield  our  own  views  on  minor  points  &  Pi  bi.isher  recently  stated  that  the 

and  limit  our  independent  action  for  the  lYorrestcr  (Mass.")  Tclegravi  had  estab- 

common  good.  We  also  find  it  difficult  lishetl  the  first  newspaper  radio  broadcast 


;  several  states,  to  convince  the  pub-  spen.alization_  is_  possible. 

hers  of  vour  several  states  that  thev  „  The  omniscient  editor  is  no  more, 

■e  the  National  Editorial  Association  'a  Tippmann  continued.  The  utmost 

ofessional  duty  and  a  financial  obliga-  editor  may  know  these  days  is 

s,  ^  ^  wlio  to  ask  and  where  to  look  for  in- 

formation.  Newspaper  editorial  pages 
are  on  the  metropolitan  ilailies  the  pro- 
Correction  ducts  of  experts.”  , 

The  World  editor  said  he  had  a  staff 
By  mistake  of  a  correspondent  Editor  f,f  seven  editorial  men  each  one  of  whom 
&  Pi'Bi.iSHER  recently  stated  that  the  specializes  in  some  one  particular  subject, 
Worcester  (Mass.)  Telegram  had  estab-  such  as  municipal  problems,  federal 

I-  l.-.l  C _ _ _ _ 1 _ I^ - .  rr  ■ 


common  good.  We  also  find  it  difficult  hshed  the  first  newspaper  radio  broadcast  government,  foreign  affairs,  economics, 
to  devote  some  of  our  private  time  to  the  station  in  New  England.  military,  church,  and  law.  He  recently 

welfare  of  our  neighbor  and  to  the  effort  .As  a  matter  of  fact  the  first  New  Eng-  engaged  W.  O.  Scroggs,  former  financial 
necessary  to  cinvince  him  that  our  in-  land  station  was  establi-hed  by  Edward  editor  of  Nexv  York  Ex’ening  Post,  and 
terests  are  common  and  that  they  can  he  Gans,  publisher  of  the  Fall  Rher  Daily  later  with  the  Western  Electric  Co.,  to 
served  best  by  a  union  of  numerical  and  Herald.  This  was  not  only  the  first  in  write  editorials  on  economics.  The  World 
financial  strength.  Appreciation  of  these  New  England  but  was  one  of  the  pioneer  also  employs  a  lawyer  for  advice  on  all 
basic  facts  by  his  directors  will  earn  the  operations  in  the  United  States.  That  editorial  questions  involving  constitu- 
gratitude  of  every  earnest  field  man.  station  is  listed  in  the  government  records  tional  law. 


gratitude  of  every  earnest  field  man.  station  is  listed  in  the  government  records 
“May  I  ask  you  to  take  a  message  to  as  WTAB  and  its  success  has  been 
the  state  associations  you  represent?  It  notable. 


What  Mr.  Lippmann  lacks,  he  said, 
is  a  specialist  in  science. 


-  f 


i  i 


Editor  &  Publisher  for  October  17,  1925 


UPTON’S  TEA  OPENS  HARD  TERRITORY  "get  ¥»»  free  can  now  i  URGE  $5,000,000  FUND 

BY  COUPON  DRIVE  IN  NEWSPAPERS  caSS  X' unltl'J  FOR  BRITAIN 

_  States.  Buy  a  15  cent  can  of  Delicia  - 

Company  Strengthen.  Distribution  in  Greater  Bo.ton,  Long  "rarStS^lTcenfci^Ft^^^^ 


URGE  $5,000,000  FUND 
FOR  BRITAIN 


Known  as  a  Salada  Market — Other  Special  Offer 
Stunts  Have  Won  Success  for  Advertisers 


By  HAMMOND  EDWARD  FRANKUN 


you  an  extra  15  cent  can  FREE — you  get 
two  cans  for  the  price  of  one.  We  will 
pay  the  dealer  for  the  extra  can.  Go 
while  this  special  distribution  is  on. 
Don’t  hesitate  to  ask  for  the  free  can. 
This  coupon  entitles  you  to  the  extra  can 
free. 


Should  Advertise  in  Newspaper, 
to  Stimnlate  Its  World  Trade 
— Cites  India  Success 


rVERV  manufacturer  has  territory  in  were  effected  wherever  it  was  possible. 

which  his  distribution  is  weaker  than  A  feature  of  the  portfolios,  usually  sup-  15(.  cash.  that  the  British  government  shall  tie 

it  should  be.  phed  Lipton  salesmen,  ts  an  analysis  of  -when  customer  presents  this  cou-  interest  in  publicity  and  spend  the  tax- 

Perhaps  his  competitors  have  been  ac-  ^trin^towS'^"  A  ktter  fromTe  locL"  buys  1  can  of  Delicia  Sandwich  mono;  on  it.  declared  Sir  Charles 

tive  m  the  territory  for  years.  Possibly  ntignboring  towns.  A  letter  trom  the  local  c„„ad  for  15c  irive  her  an  extra  can  Higham,  British  advertising  expert,  in  an 

the  section  has  not  been  given  the  atten-  a  ™oteV*^fro^'*^the  'space  •'cmove  the  wrapper  from  one  of  the  the  trade  dinner  of  the  I^ndon 

tion  It  deserves  from  the  sales  depart-  Hoboken  and  a  letter  trom  tlie  space  attach  it  to^is  coupon  Send  Colony  Club  on  “Should  the  British 

Sanv'wi  h  the  scheduk.  iluanv''are  pasted  coupons  with  wrappers  attached, 


1..1S  coupon  emuies  you  lo  me  e^i.a  can  LONDON,  Oct.  6.- Advertising  is  as  es- 

sential  to  inter-imperial  trade  as  it  is  to 
“RETAILER:  This  coupon  good  for  the  individual  advertiser,  and  it  is  right 
15c.  cash.  that  the  British  government  shall  take 


act  against  him*:  More  often  he.  has  -ng.”  Agems-General  of  fivesWeT  wiX 

failed  to  do  the  intensive  local  advertising  a  large,  imposing  strong  brown  paper  ic.*  »»  in  the  Kmnire  and  renresentative*;  nf  manv 


S  ^ cSc;?^ve  c;:;:[«lT  reM  d^mS  ii^nf  Ji^^i;k{r^i;:;!  p;^y  paid  ISc.  apiece  in  cash  for  them. 


he  may  be  depending  upon  too  thin  na-  copy. 


Please  note  that  the  dealer  has  to  re-  (  Carles 


in  the  Empire  and  representatives  of  many 
important  business  interests  heard  Sir 


The  government  has  appropriated  £1,- 
(KW.OOO  to  stimulate  the  sale  of  Empire 


tional  magazine  “coverage.”  Coupons  are  excellent  indication  of  the  move  a  wrapper  from  a  can  to  accompany  government  has  appropriated  £1.- 

Something  more  than  simply  a  volley  creation  of  new  users  and  it  is  well  worth  the  coupon.  (KX),0()0  to  stimulate  the  sale  of  Empire 

of  local  newspaiK-r  advertising  out  of  a  paying  the  dealer  the  lull  retail  price  lor  Hams  are  an  important  Christmas  line  produce  within  the  Empire.  Sir  Charles 

clear  sky  is  necessary  to  strengthen  his  customer  j,,  Zealand.  The  New  Z.  Bacon  &  believed  the  only  way  any  producer  could 

position  in  such  a  market.  There  must  started,  it  there  is  going  to  be  a  steady  Meat  Packing  Company,  the  principal  successfully  advertise  a  commodity  was 

be  a  merchandising  plan  behind  the  ad-  rciieat.  lo  redeem  a  thousand  coupons^  bacon  house  on  the  island,  noti-  in  newspapers  and  periodicals,  and  when 

vertising  and  the  plan  must  be  put  across  would  only  cost  it  there  is  any  bed  its  dealers  that  on  Dec.  1  of  last  year  it  came  to  a  national  matter  the  voice 


it  came  to  a  national  matter  the  voice 


in  advance  by  good,  old-fashioned  per-  suspicion  of  gross  dishonesty  on  the  part  jt  would  conduct,  through  advertising,  a  should  be  in  the  newspapers  of  the  world. 


Quoting  the  case  of  India,  which  spends 


sonal  selling.  of  dealers  in  sending  in  coupons,  it  is  pos-  competition  for  one  word  as  a  trade  name  Quoting  the  case  of  India,  which  spends 

Thomas  1.  Lipton,  Inc.,  long  has  ad-  “P  people  whose  their  Swan  Ham,  with  cash  prizes  to  £100,000  a  year  on  publicity  for  the  pro 

vertised  Lipton’s  Tea  as  having  “The  are  signed  on  the  coupons  and  also  be  awarded  after  the  close  of  the  contest,  motion  of  its  tea  trade.  Sir  Charles 

largest  sale  in  the  world.”  lie  has  used  numl^r  of  packages  which  20.  Advertising  played  up  tlie  ham  r.aid  the  country  could  spend  £1,000,000  on 

much  newspaper  space,  including  special  the  dealer  ^ught  from  the  manufacturer  appetizingly  for  Christmas  and  talked  the  advertising  to  enormous  advantage, 

campaigns  and  tie-up  copy  with  the  coupons  contest.  It  was  required  that  each  entry  A  resolution  in  favor  of  the  govern- 

“Drink  India  Tea”  campaign,  which  is  can  be  keyed  to  show  which  advertisement  be  accompanied  by  a  tag  from  a  Swan  ment  spending  £1,000,000  on  advertising 

iiainiiiR  headway.  and  which  medium  produced  the  most.  uncooked  Christmas  ham.  It  also  was  was  carried. 

Greater  Boston  has  always  been  known  ,  ^  -American  Totacco  Company  the  stated  that  the  winning  names  would  not  - 

f  s^darX';:  Sd  Xs=  XS  --essadly.  BOLD-FACE 


as  a  ^aiat  a  l  ea  marKer,  uue  lo  uie  laci  propositions  to  keep  ^  ALTMAN  USES  BOLD-FACE 

that  It  IS  the  home  tovyn  of  Salada  Tea  turniiig  over  fast.  Its  Ordinarily,  the  grocers  do  not  receive  _ 

which  has  been  advertised  in  the  local  t  .  Strike  nffer  ponrl  one  div  onlv  '^’cse  hams  in  their  stores  until  Dec.  10.  w  v  i  n 

papers  steadily  for  years.  How  Salada  /  -  -.^ckaire  of  I’uckv  Strikes  for  9c  Francis  Shearer,  manager  of  the  grocery  New  York  Shop  for  First  Tune 

Tea  under  discouraging  circumstances  .  pavinc  the  6c  tax  was  onlv  tleparlment  of  Graham  &  Co.,  Masterton,  AUo  Employs  Cuts  in  Advertising 


built  a  national  American  market  by 


the  company  paying  the  6c.  tax,  was  only  utparimeiu  oi  uranam  oc  v..o.,  Aiasierion, 
one  of  a  number  of  offers  made.  These  Zealand,  ordered  the  stores  hams 


^  •  L)  1  1  11  one  OI  a  numoer  oi  oners  maue.  i nese  ,  - - ; - ti"  '  -  ", -  B.  Altman  &  Co.,  of  New  York  has 

starting  in  Boston  and  gradually  reaching  j  ^  salesmen  something  new  to  talk,  delivered  on  Dec.  1.  His  store  made  a  broken  ancient  precedent’s  in 

out  over  the  country  with  non-stop  ex-  ^  display  of  the  hams,  all  priced.  It  cut  j^eir  aLertising  i^licv  by  usi^  iXstrl 

clusively  newspaper  advertising  and  sell-  ,  .,  W  ii,  out  a  number  of  the  advertisements  of  ^  i>oiiey  uy  using  luusira 


ciusive.y  newspapei  auve  using  ai.u  sen-  ^^e  public  a  motive  for  buying  in  |  OI  ine  aaveriisemems  OI 

mg  already  has  been  detailed  by  Editor  &  quantity  without  delay.  S"?"  adverti.sements  appearing  that 


tions. 

pTTnTi‘c\Tvp  "“Thk"‘‘hratw^^  in  Quantity  without  delay.  me  onan  anveiii.seincnis  appeal  mg  inai  Recently,  the  Altman  concern  changed 

PuBLiSHLR.  This  brand  IS  a  leader  in  ^  featured  Alfred  W.  week  m  the  leading  newspapep  and  its  type,  in  advertising,  using  a  bold  face 

practically  all  of  the  worthwhile  Boston  q,,  Van  Camp’s  Evapo-  Pasted  them  up  in  the  window.  A  show  ^  of  the  former  open  face  type. 

.  .  ...  rated  Milk  had  a  “hook”  in  the  form  of  card,  saying.  Secure  your  s  now'— remem- 


,  ...  .  a  ,  ,  ,  rated  Milk  had  a  “hook”  in  the  form  of  cara,  saying,  secure  yoiirs  now--remem- 

Plainly,  just  to  go  m  and  start  plug-  ^  ^^upoii  good  for  one  can  of  Van  Camp’s  ber  competition  closes  20th.”  The  dealer 
gmg  advertising  of  itself  was  not  enough  „  „„r,.i,oce  nf  oi^-  used  small  local  advertisements  to  an- 


gmg  auverusmg  OI  use.i  was  .101  eiiougu  Ton^^to  Soup  free  wiili  a  purchase  of  six  “SCO  small  local  aaveriisemems  to  an-  Father  of  U.  P.  President  is  Dead 
to  increase  Lipton  s  distribution  w^ich  ^ans  of  the  milk.  nounce  the  arrival  of  the  hams  and  to  tie  ^  ^  j  f^^ber  of 

I’iibTe  ouS  Thb  Baker  Food  Product,  Company  “P  '“'>1'  "»  S'™"'  aJvert.amg.  Karf  A  BieW  p?e,iS  'the  ^ 

‘  Thn  rnmnanv  rlpriilwl  tn  mnkp  p  ctrnnir  introducing  its  Delicia  Sandwich  1  he  result  was  that  this  enterprising  Press  -Associations,  died  Oct.  12  in  Chi- 

drive  on  ZrLaXna  iS  mr  cent  nros  merchant  sold  out  his  usual  Christmas  eago.  Mr.  and  Mrs.  Bickel,  who  are  on 

neru  tn  he  fnlloweH  nn  hv  a  hiir  news  drives  followed  by  full  page  supply  of  hams  the  first  week  and  repeated  a  trip  to  South  America,  were  due  to 

Lner  eatni^i.rn  whiVh  wn.iM  h^ve  nc  its  Smaller  advertising  offering  two  cans  his  order  before  most  dealers  had  even  arrive  in  Buenos  .Aires,  Oct.  14,  and  news 
paper  campaign,  which  WOUia  have  as  its  r  •  r  T-.  is  nf  stm-kwl  thnirs  This  is  an  intPrPstiniT  ..V-  lUo  ,-okl„-l  I* 


Dr.  .A.  Bickel  of  Chicago,  father  of 
Karl  A.  Bickel,  president  of  the  United 


for  the  price  of  one.  The  coupon  is  of  stocked  theirs.  This  is  an  interesting  ex-  of  the  death  was  cabled  there.  It  is  not 


>  -  t  £  m  1  iiic  ICC  uiic.  X  lie  cvuuuii  is  3ii.»civcvi  incus.  X  Ills  IS  ail  iiitci  csiiiiK  c- 

eature  a  coupon  good  or  a  10c.  package  ggpgj-jM  interest  as  it  required  no  signa-  ample  of  how  a  dealer  can  benefit  from 


free  to  every  woman  who  would  present  io\loy,s: 

It  and  buy  a  package  at  the  regular  price.  .  .  . 

The  grocer  was  told  to  redeem  the  cou- 
pon  during  Sept.  23-28  at  full  cash  price, 
he  to  make  his  regular  profit  on  both 

A  general  meeting  was  held  at  Boston 
late  in  August  with  Joseph  Saunders, 

Lipton  general  sales  manager ;  H.  R. 

Schaeffer,  manager  of  the  producton  de-  \  'WR 

partment  of  the  William  H.  Rankin  Com- 

pany  advertising  agency;  Earle  K.  Wood-  w 

man  of  the  Boston  Post,  and  E.  W.  Pres-  \ 

ton  of  the  Boston  Herald-Traveler,  among 
those  present.  The  newspapers  were  glad 

to  give  their  co-operation.  — f  1 

Some  15  salesmen  were  hired  locally,  I 

furnished  portfolios  and  full  information  m 

and  put  to  work.  The  special  offer  gave  — GrOWfl  ^ 

them  an  approach  better  than  ordinary.  „  , 

Early  in  the  drive,  Mr.  Saunders  wired  — oOrtCQ  ^ 

his  agency:  “839  new  accounts  closed  and  _ 

have  received  orders  for  3,787  dozen  pack-  DlCnuCtl 

ages  to  date.  Very  well  pleased  with  _ Packed 

everything  which  has  taken  place  in  con- 

nection  with  Boston  campaign.”  — Guaranteed 

Distribution  was  greatly  strengthened  ,  i/.T7^ 

further  in  the  three  weeks  remaining  be-  by 

fore  any  copy  was  released,  which  was  on  _ 

Sept.  23,  in  the  Post,  Globe  and  Herald-  * _ _ — i  r*/ 

Tra7>eler.  liVTON’S  2 

Full  pages  featured  “two  for  the  price  I  t.  •» 

of  one.”  This  was  followed  by  half  j 

pages,  featuring  the  packages,  the  offer  I 

and  the  coupon  together  with  the  fact  the  * 

tea  won  gold  medals  at  Ceylon  and  India.  i 

Poster  followup  copy  in  smaller  space  t  "  _ 

continues  the  educational  work,  bearing 

down  especially  on  the  fact  that  Lipton  - - 

grows  his  own  tea. 

Window  displays  and  other  tie-ups 


special  advertising  drive. 


expected  he  will  return  to  this  country 
for  the  funeral. 


— Grown 
—Sorted  y 
— Blended 
—Packed 
—Guaranteed 
by 


And,  Madame, 

—the  Gold  Medal  Tea 
Quality  of  the  World 


packag 


fbrl 

the  price  of  I 


Sir  Thomas  ].  Lipton^  incotnpar'  MEDALS  autirdeiL  Thus  have  tea 
able  offer— tu>o  ten  cent  pocluiges  for  experts  proclaimed  Lipton  Teas  the 
the  price  of  one— applies  on  the  most  finest  in  the  world, 
famous  blend  in  tea  historv.  It  it  «  peerless  blend  of  matchless 

Ceylon  and  India  are  the  centers  teas  that  Sir  Thomas  offers  you— 
of  the  world.  ot  tuo  for  the  pries  ofortel 

All  that  is  known  about  tea  leaf  Tea  grown,  sorted,  blended  and 
texture,  tea  leaf  fragrance,  tea  leaf  packed  entirely  under  lipton  super* 
delicacy  is  known  there.  vision— direct  from  the  tea  garden 

At  great  fxhibitions  in  both  Ceylon  to  ycnir  tea  poL 


and  India  it  is. the  custom  to 
award  prises  for  the  best  teas 
grown  on  district  tea  estates. 

Teat  grown  by  Sir  ThomsAl 
Lipton  on  his  own  ^ 

estate  won  not  only 
the  first  prizes  but 
the  ONLY  gOLD 


Sir  'Ilwmas’  offer  holds  but  for 
‘  a  few  days.  Clip  the  handy,  money* 
saving  coupon.  Use  it— 'today, 
^  Treat  yourself  and  &mily  to  a 
v  .  '  ^  tea  that  for  sheer  d^ 

lickmsness,  piquao* 
cy,  flavor  and  taste 
cannot  be  rivalled. 


; _ _  w  I 


OaJy  a  few  Doys  More 
dip  the  Cbupim— 'Ond 


THOMAS  ).  LIPTON.  Inc.  Hohoksa.  N.  J, 


t  _ _ \ 

I  I  ,  _ —  I 

\  ^  Aii—  — ' 


\  n»i»-.N““  _ — — 

\  _ _ _ 

I—  — — - ^ - 


LIPTOMS  TE 


LARGEST  SALE  IN  THE  WORLD^ 


Specimen  of  Lipton  Half-Page  Copy  in  Bogton  Dailies 
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Annual  Convention  of  New  England  A.  A.  C.  W. 
-  Members — Advertising  Successes  Related 


N*T  R  a  mo  UFTI  TRMQ**  as  an  advertising  medium  to  give  up  the  tising,  giving  examples  of  effectively  wnt- 

*  i  1  IxHt  I  tJfVlvO  listed  the  varied  mediums  of  ten  sales  letters.  Louis  E.  Kirstein,  vice- 

PIMRFI  mRFC'nrOR  TFI  IQ  AO  I  IRQ  advertising  used  and  said  in  part:  "I  president  of  William  Filene’s  Sons  Com- 

I  WIV  IILI^L.0  mentioned  in  pany,  of  Boston,  told  of  the  actual  work 

-  this  t^k.  I  have  even  tried  some  not  to  reach  a  standard  of  absolute  honesty 

irns  Against  Air  Advertising — Lively  Interest  in  Sixth  mentioned.  My  store  uses  practically  one  as  exemplified  in  the  methods  of  the  Bet- 

.  ..  FttlJAAr'  W  medium  and  that  is  newspapers.  We  have  ter  Business  Commissions,  of  whose  na- 

Annual  \»onvenilon  or  new  ungiana  A.  A.  V*.  W.  never  discovered  any  agency  which  could  tional  organization  he  is  a  director.  Rob- 

•  Members — Advertising  Successes  Related  convey  to  the  public  store  news  as  quickly  ert  J.  Murray,  head  of  the  Murray 

and  economically  as  newspapers,  nor  have  Company,  of  Honesdale,  Pa.,  told  in 

„  ,  _  so  ^  -1  •  .  .  .  .  •  .  we  ever  been  through  a  period  when  mer-  graphic  and  interesting  fashion  of 

i,  Telegraph  to  tpiro*  &  Publishex)  tail  or  in  wholesale  business,  its  value  to  chandising  measured  up  to  that  policy  has  what  advertising  had  done  for  his  firm, 

;RINGFIELD,  Mass.,  Oct.  14. —  individuals  and  communities  and  its  abso-  j^ld  readily  if  the  quantity  of  that  type  how  it  had  built  it  up  from  a  house  doing 
Sew  England,  its  products,  spirit,  and  necessity  in  busii^ss  life,  was  the  q£  tnerchandise  is  available.  We  do  not  a  business  of  $10,tXX)  gross  a  year  until 
■ty,  dominate  the  sixth  annual  con-  l^ynote  sounded  at  Monday  s  session,  hesitate  to  buy  enough  space  to  acquaint  now  what  was  once  a  small  town  hard¬ 
-on  of  t  he  Practically  every  rnajor  phase  of  adver-  people  with  it.  If  our  space  is  small  it  ware  store  is  doing  a  half  million  dollar 

“  '  *  tising  and  merchandising  was  treated  by  jg  ^ot  because  we  are  trying  new  media,  business  yearly. 

an  expert.  hut  simply  because  there  is  not  enough  of  The  delegates  were  guests  of  the 

C.  K.  Woodbridge,  president  of  the  that  kind  of  merchandise  to  warrant  the  Sprmj’field  Ketmblican  and  the  Doily 

.Associated  Advertising  Gubs  of  the  use  of  more  space  that  day.  Speaking  News  at  a  dinner  Monday.  Waldo  R. 

World,  treated  the  general  theory  of  ad-  personally,  therefore,  I  believe  the  adver-  Cook,  editor  of  the  Republican,  welcomed 

vertising,  urging  the  use  of  systematic  or-  tising  of  the  future  will  be  similar  to  that  them  on  behalf  of  the  press  of  the  city 

ganization  of  advertising  departments  and  of  the  present.  It  will  appear  in  media  that  a  hoax  was  perpetrated  when  John  Dan- 

the  use  of  a  system  in  writing  the  adver-  lave  proved  most  productive.  Its  size  will  iels,  of  Boston,  was  introduced  as  “Sir 

tisements.  be  determined  by  other  agencies.  As  Alexander  Ferguson,  editor  of  the  Glas- 

Sheldon  R.  Coons,  director  of  sales  and  circulation  and  rates  grow,  and  they  seem  gotv  (Scot.)  Chronicle,”  which  was  dis- 
- - - - - - closed  only  at  the  close  of  his  speech 


England 
'let,  Assod- 
:  Advertising 
:bs  of  the 
:  :d,  the  first 
;;  days  of  this 
(<  Tlu'  slo- 
"Make  Your- 
Worthy  of 
«  England,” 

:ed  at  the 
afternoon 
n,  was  the 
te  of  the 
V  convention. 

the  final  ban-  q  k.  Woodbbidce 
and  meeting  j .  . 

iiv  night,  which  was  addressed 

Dr  Tehyi  Hsieh,  head  of  the 

Trade  and  Labor  Bureau  of 

and  Maj.  Gen.  John  Charteris, 
of  the  British  military  intelligence 
the  convention  was  termed  the  most 
.  lul  of  the  distrifct’s  gatherings,  “a 
,ni  crowded  with  information  for  the 
-r-  and  dominated  by  the  New  Eng- 
;  faith." 

"  \V.  Longnecker,  of  the  Hartford, 

•  )  Publicity  Club,  was  elected  dis- 
chairman,  and  John  Cline,  of  New 
!,,  was  chosen  secretary  and  treas- 

•  No  convention  city  was  chosen, 
decision  being  left  with  the  executive 
-htev,  with  Worcester  and  Boston  as 
iavoritc  cities.  For  the  first  time  in 

story  of  the  organization  a  women’s 
won  the  prize  for  the  best  attendance 
-i  The  Women’s  Publicity  Club,  of 
leiici',  was  awarded  the  cup  donated 
;  Kimball  Hotel,  the  records  being 
ted  in  consideration  of  distance, 
rship  and  percentage  present. 
Tuesday  afternoon  session  in  the 
oield  Auditorium  was  devoted  to 
-  of  advertising  successes,  told  by 
:o;ntatives  of  well  known  New  Eng- 
companies.  Each  of  the  speakers 
■  the  development  of  his  business 
a  small  restricted  selling  house  to 
j1  prominence  and  stressed  the  im- 
::  part  played  by  advertising  of  all 

ard  B.  Rogers,  president  of  the 
“idng  Club  of  Hartford,  presided, 
.'the  speakers  were  H.  Ronald  Car- 
:  the  William  Carter  Company; 
a  M.  Gordon,  of  the  S.  D. 

Paper  Company,  of  Boston; 
G.  Manning,  General  Agent  of 
!in  Hancock  Mutual  Life  Insur- 
ompaiiy;  H.  C.  Ray,  of  the  Ameri- 
Optical  Company,  of  Southbridge; 
m  F.  Johnson  of  the  International 
Company ;  and  William  T.  Card, 
-  George  E.  Keith  Company,  of 
"jn. 

'  S.  Lawrence,  of  Boston,  chairman 
'Governor’s  joint  committee  for  the 
England  Conference  in  Worcester, 
12  and  13,  addressed  the  Tuesday 
session,  giving  a  detailed  account 


SONGS  OF  THE  CRAFT 

(W’riMen  Exclusively  for  Editob  &  Publisher) 

By  Henry  Edward  Warner 
CONFESSION 

(Will  you  of  the  Craft  pardon  the  diversion  from  purpose  in  this  verse  of 
other  than  Craft  things? — //.  E.  W .) 

Within  an  outdoor  sanctum 
I  kneel  in  spirit,  I 
Who  came  to  Earth  a  child  of  sin 
And  who  in  time  must  die. 

Above  me,  thru  the  foliage 

Of  trees,  just  peeking  through 
The  network  of  the  forest,  is 
My  Temple’s  roof  of  blue. 

In  spirit  kneeling,  humbly 
I  search  my  soul  to  find 
The  errors  and  the  sins  that  lurk 
In  body  and  in  mind; 

But  when  I  find  an  error 
1  And  moan  the  cursed  thing. 

Somewhere  among  the  flowers  there 
A  bird  begins  to  sing! 

Ah  miserere  mei! 

O  sinful  man  of  men! 

In  ashes  must  I  purge  my  soul 
To  live  in  peace  again? 

But,  I  who  should  be  mournful 
In  that  so  sacred  bower. 

Behold,  I  cannot  weep  at  all. 

Because  ...  I  smell  a  flower! 

And  God  who  reads  me  rightly. 

He  lifts  me  from  my  knees 
.4nd  starts  a  feathered  choir  aloft. 

In  His  own,  deathless  trees! 

I  come  to  my  confession 

In  that  great  wooded  hall 
To  find  that  I,  a  sinful  man. 

Have  never  sinned  at  all! 


when  he  pulled  off  a  huge  beard  he  had 
been  wearing.  There  was  no  doubt  of 
Mr.  Daniels’  sincerity  however,  in  his 
scathing  denunciation  of  billboards  that 
clutter  up  hills  and  valleys  and  make  an 
eyesore  of  what  should  be  a  scene  of 
beauty  and  charm. 

Frederick  W.  Bliss,  chairman  of  the 
New  England  District,  offered  a  creed  for 
New  England.  The  creed  suggested  was: 

“NEW  ENCLANIV-KNOW  THYSELF!’’ 

“Know  thy  weakncs-cs  tb.it  they  may  1>« 
cured  by  the  liRht  of  proper  publicity. 

“Know  thy  conservatism,  that  it  may  guide 
and  be  guided  arivht. 

“Kntw  thy  opportunities,  that  they  may  be 
improved  by  constant  effort  and  cooperation, 
and  offered  to  the  world. 

“Know  thy  extensive  resources,  that  they 
may  be  used  in  exemplary  fashion. 

“Know  thy  infinite  charm,  thy  great,  green 
clad  hills,  thy  silver  rivers  gently  flowing 
through  fertile  meadows,  thy  alluring  shores  ol 
the  eternal  sea. 

“Know  thy  proximity  to  the  markets  of  the 
world,  that  thy  relationships  may  be  the  closer. 

“Know  the  advantages  thou  hast  in  thy 
rnature^  craftsmanship,  in  thy  venerable  tradi* 
tions,  in  thy  repute  for  character  higher  tfian 
the  mere  honesty  of  justice. 

“Know  thy  own  maturity.  New  England,  lesti 
thou  be  confused  by  the  babel  of  lusty  vaunting 
cries  from  youthful  regions  still  immature. 

“Know  thyself.  New  England,  so  that  thou 
mayst  veritably,  ‘Turn  tradition  into  trade,’ 
rememlierittg  th.at  future  tradition  must  be  built 
on  iire-ent  trade  in  the  service  of  the  world." 

Rev.  Laurence  Breed  Walker,  of  Saco, 
Me.,  in  an  address  at  the  opening  of  the 
convention  Sunday  night,  urged  church 
advertising.  He  said:  “We  must  sell  the 
church  to  the  people  and  the  only  way 
that  can  be  done  is  through  advertising. 
Advertise  in  the  newspapers  with  things 
that  touch  the  level  of  average  mentality.” 
A  municipal  organ  concert  preceded  Mr. 
Walker’s  address. 

Exhibits  of  Springfield  products  were 
arranged  around  the  main  hall  and  attrac¬ 
ted  much  attention.  The  J.  D.  Bates  Ad¬ 
vertising  Company  loaned  about  50  for¬ 
eign  posters,  collected  in  Europe  by  Mr. 
Bates  and  a  part  of  one  of  the  finest  Am¬ 
erican  poster  collections.  Francis  M. 
Waters,  of  Springfield,  was  chairman  of 
the  committee  arranging  the  convention 

POSTPONE  HEARING 

Advertising  Case  Put  Over  by  Federal 

Trade  Commission  Until  November 

Washington,  Oct.  14.— The  Ferleral 
Trade  Commission  hearing  in  the  adver¬ 
tising  “restraint  of  trade”  case,  was  today 


f  organization  of  the  New  England  publicity  for  Gimbel  Brothers,  of  New  to  be  ever  on  the  upward  grade,  our  space  postponed  from  October  23  to’ .November 
Miss  Marion  Brown,  picsi-  York,  and  president  of  the  Associated  will  be  cut  down  even  greater.  Emphasis  2.3. 

the  Advertising  Women’s  Oub,  Retail  Advertisers,  spoke  on  the  “Future  will  be  placed  upon  copy,  layout,  illustra-  - —  . 

m.  presided.  Prof.  E.  H.  Schell,  of  Retail  Advertising.”  He  touched  on  tion  and  typography.  More  and  more  em-  P  .  p.  . 

of  business  management  at  the  its  history,  told  of  the  various  periods  phasis  will  be  placed  on  accuracy  in  pres-  v-oast  Lities  riant  Joint  Ads 

'huM  Its  Institute  of  Technology,  through  which  it  had  passed,  and  ex-  entation  of  merchandise  news  and  of  so-  Plans  for  an  all-Pacific  Coast  campaign 

'  speaker  of  the  morning,  said  that  pressed  the  belief  that  for  the  retailer  called  institutional  news.  The  level  of  of  tourist  advertising  were  announced 
needs  some  “town  criers  who  there  was  no  advertising  medium  that  public  confidence  in  our  printed  message  Oct.  6  by  the  Seattle  Chamber  of  Com- 
■  on  their  feet  and  tell  of  the  ad-  would  ever  take  the  place  of  the  news-  will  be  raised  in  proportion  to  the  in-  merce.  The  plan,  first  proposed  to  Cali- 
‘  5  of  New  England.”  paper.  creased  effort  we  make  to  convey  to  them  fomia  and  Oregon  cities  by  President 

fjf  p.  Neff,  advertising  manager  Warning  against  an  attempt  to  adver-  news.”  David  Whitcomb  of  the  Seattle  Chamber 

I  ckiiis,  Packard  and  Wheat,  de-  tise  by  radio  was  sounded  by  Sheldon  R.  Robert  J.  Murray  of  the  Murray  Co.,  of  has  received  numerous  indorsements  by 
-  in  detail  the  planning  and  conduct  Coombs.  Director  of  Gimbel  Bros.,  New  Honesdale,  Pa.,  told  how  his  company  had  chambers  of  other  Coast  cities  and  a  gen- 
"rtore  event.”  Arthur  Freeman,  York.  Mr.  Coombs  said  that  although  built  up  a  $500,000  business  in  a  town  of  eral  meeting,  the  Seattle  chamber  was  re- 
-t  of  the  Freeman-Smart  Com-  his  firm  operated  a  radio  broadcasting  5,000  population.  cently  informed,  will  be  called  at  San. 

rf  Chicago,  also  spoke,  and  Albert  station  it  did  not  advertise  its  goods  Charles  R.  Weirs,  of  the  National  Francisco  within  the  next  month  to  dis¬ 
using,  of  Vining  and  Borrner,  of  through  the  station  and  added  that  he  Shawmut  Bank,  Boston,  advanced  a  sug-  cuss  definite  procedure.  The  name  of 
%  spoke  in  a  humorous  vein.  wished  to  warn  any  others  who  might  be  gestion  that  advertisers  use  the  direct  mail  “Pacific  Cities  Associated”  has  bera  prn- 

'>ty  in  advertising,  whether  in  re-  contemplating  installing  a  radio  station  system  to  supplement  newspaper  adver-  posed  for  the  new  organization. 
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SAUNA,  KAN.,  PAPERS 
CONSOUDATED 


Laubengayer  Purchases  Journal  and 
Union  and  Promises  Strong  Daily 
— Say  City  Could  Not  Sup¬ 
port  Two 


{By  Telegraph  to  Editor  &  Publisher) 

Salina,  Kan.,  Oct.  13.— R.  J.  Lauben- 
gayer,  who  recently  acquired  the  Salina 
Evening  Journal  by  purchase,  announced 
today  that  he  also  had  secured  control 
of  the  Salina  Daily  Union  and  that  the 
two  papers  would  at  once  be  consolidated 
into  the  Salina  Journal  which  will  be 
owned  by  the  General  Newspaper  Publish¬ 
ing  Company,  of  which  he  is  principal 
owner.  The  Journal  building  will  be  re¬ 
modelled  and  while  this  is  being  done 
the  paper  will  be  published  from  the  Union 
plant,  after  which  it  will  be  operated  as 
a  commercial  job  printing  establishment. 

A  Hoe  32  page  Simplex  press  has  been 
ordered  and  will  be  delivered  within  a 
few  weeks,  while  two  new  Model  Eight 
linotypes  are  to  be  shipped  at  once  giving 
the  journal  a  battery  of  eight  machines 
to  handle  news  and  advertising. 

Mr.  Laubengayer  will  be  publisher, 
while  Roy  F.  Bailey,  who  has  been  man¬ 
ager  of  the  Journal,  will  be  general  man¬ 
ager  of  the  consolidated  newspaper.  Fred 
L.  Ludes,  managing  editor  of  the  Journal, 
will  continue  to  hold  that  positon,  while  E. 
C.  Woodward,  formerly  editor  of  the 
Union  will  be  advertising  manager  of  the 
Journal,  and  C.  P.  Parker  of  the  Journal, 
will  handle  national  advertising.  C.  W. 
Wheeler,  who  was  manager  of  the  Union, 
will  be  in  charge  of  the  job  printing  plant. 

■  Associated  Press  leased  wire  service  of 
the  Journal  will  be  supplemented  by  spe¬ 
cial  service  from  United  Press  and  News¬ 
paper  Enterprise  Association. 

Mr.  Laubragayer,  who  is  a  prominent 
central  Kansas  business  man,  secured  his 
newspaper  education  on  the  Ann  Arbor 
(Mich.)  Times-News  and  the  Detroit 
News.  In  announcing  the  consolidation 
he  said: 

“For  many  years  it  has  been  my  ambi¬ 
tion  to  engage  in  the  newspaper  business, 
and  it  therefore  is  with  a  great  deal  of 
pleasure  that  the  Salina  Journal  comes 
into  my  possession  as  a  consolidation  of 
the  Safina  Evening  Journal  and  the  Salina 
Daily  Union.  There  is  a  place  for  a 
strong  newspaper  that  will  serve  Salina 


and  Central  and  Northwest  Kansas  and  it 
will  be  the  aim  of  the  Journal  to  meet 
that  need. 

“Having  no  personal  ambitions  to  serve, 
and  no  enemies  to  punish  or  friends  to 
reward,  it  will  be  the  mission  of  the 
Journal  to  print  all  the  news  that  is 
fit  to  print,  both  local  and  national,  truth¬ 
fully,  fearlessly  and  fairly.  While  the 
Journal  will  continue  to  be  a  Republican 
paper,  there  will  be  no  attempt  to  throttle 
opinion.  Its  columns  will  be  open  to  those 
who  disagree  with  its  policies,  and  during 
political  campaigns  the  Democrats  will 
be  given  space,  free  of  all  cost,  in  which 
they  may  present  their  views.” 

The  publishers  of  the  Union,  in  their 
farewell  statement  said: 

“The  main  reason  for  the  suspension 
of  the  Daily  Union  and  for  this  consolida¬ 
tion  is  the  fact  that  there  is  not  room  for 
two  daily  papers  in  a  city  the  size  ot 
Salina,  nor,  we  believe,  in  one  of  less 
than  50,000  population. 

“During  the  last  fifteen  years  several 
different  managements  have  tried  to  make 
the  Union  a  financial  success.  We  be¬ 
lieve  the  only  solution  here,  as  it  has  been 
in  many  other  cities  the  size  of  Salina,  and 
larger,  is  consolidation.  During  the  last 
few  years,  newspaper  costs,  and  by  that 
we  mean  all  the  elements  entering  into 
the  making  of  a  newspaper,  have  steadily 
increased.  Newspaper  costs  are  greater 
now  than  they  were  during  the  war.” 


BANQUET  FOR  EISENLORD 


Chicago  American  Executives  Celebrate 
His  25th  Anniversary 

Department  managers  of  the  Chicago 
Evening  American  gave  a  banquet,  Oct. 
13  for  John  H.  Eisenlord,  circulation 
manager,  in  honor  of  his  25th  anniversary 
with  the  publication. 

Mr.  hiisenlord  who  went  to  the  Eve¬ 
ning  American  shortly  after  the  paper 
started,  has  been  with  the  publication 
ever  since  and  has  worked  himself  up 
through  the  circulation  department. 


A.  B.  C.  DIRECTORS’ 
REPORT 

{Continued  front  page  4) 


hoped  that  the  plans  inaugurated  two 
years  ago  will  have  met  with  every  sub¬ 
stantial  success  by  the  next  annual 
meeting. 


Your  Board  is  pleased  to  announce  to 
you  that  the  total  membership  of  the 
Bureau  has  now  passed  the  1,900  mark. 

During  the  year  the  Bureau  has  added 
to  its  membership  168  advertisers,  ad¬ 
vertising  agents  and  publishers.  As 
against  this  10  publications  were  discont¬ 
inued  ;  8  advertisers  and  advertising 

agents  ceased  business;  24  publications 
were  consolidated;  21  publications  and  1 
agent  were  dropped  from  membership; 
there  were  36  resignations,  8  of  which 
were  local  advertisers. 

The  net  result,  after  taking  into  ac¬ 
count  applications  rejected,  etc.,  shows  a 
total  membership  and  applicants  for 
membership  in  the  Bureau  of  1,908  as  of 
October  6th,  1925. 

The  first  report  of  the  Bureau  showed 
a  membership  of  499.  The  reaching  of 
the  1,900  mark  in  its  eleventh  year  is, 
therefore,  a  gratifying  indication  of  the 
appreciation  of  the  Bureau’s  benefits  to 
its  members.  It  is  the  hope  of  your 
Directors  that  at  the  next  annual  meet¬ 
ing  they  will  be  able  to  report  the  pass¬ 
ing  of  the  2,000  mark. 

The  present  members  of  the  Board  of 
Directors  whose  terms  will  expire  ali  this 
meeting,  and  who  will  be  reappointed  or 
whose  successors  will  be  named,  arc: 
ADVERTISERS 

F.  R.  Davis,  General  Electric  Co., 
Schenectady,  N.  Y. 

Ralph  Starr  Butler,  Resigned,  United 
States  Rubber  Co.,  New  York,  N.  Y. 
(one  year). 

B.  H.  Bramble,  American  Chicle  Co., 
Long  Island  City,  N.  Y. 

L.  B.  Jones,  Eastman  Kodak  Co., 
Rochester,  N.  Y. 

E.  E.  Taylor,  Postum  Cereal  Co.,  Inc., 
New  York,  N.  Y. 

W.  K.  Towers,  Paige-Detroit  Motor 
Car  Co.,  Detroit,  Mich. 

W.  W.  Wheeler,  The  Pompeian  Co., 
Cleveland,  Ohio. 

ADVERTISING  AGENT 
Walter  Hine,  Frank  Seaman,  Inc., 
New  York,  N.  Y. 

NEWSPAPER 

W.  A.  Strong,  The  Chicago  Daily 
News,  Chicago,  ill. 

MAGAZINE 

S.  R.  Latshow,  Butterick  Pub.  Co., 
New  York,  N.  Y. 

FARM  PAPER 

B.  Kirk  Rankin,  Southern  Agricultur¬ 
ist,  Nashville,  Tenn. 

BUSINESS  PUBLICATION 
E.  R.  Shaw,  Power  Plant  Engineering, 
Chicago,  Ill. 


We  have  released  during  the  ti  ! 
months  which  this  report  covers 
audits,  or  an  average  of  117  audits 
month. 

This  means  that  within  the  fiscal 
the  total  number  of  audits  made  ex 
the  total  number  of  publisher  mt 
of  the  Bureau.  Not  every  audit  due 
completed  at  the  end  of  the  fiscal  \r 
that  would  not  be  possible  from  an 
nomic  viewpoint. 

During  the  year  a  conference  was 
between  the  executive  officers  of  the 
reau  and  the  members  of  the  Intern; 
Circulation  Managers’  As'oeiati.; 
their  annual  meeting  held  in  Col 
Springs.  At  that  conference  the  ' 
Auditor  presented  a  set  of  forms  c 
ing  bookkeeping  methods.  At  the  s 
tion  of  the  convention  these  forms  i 
distributed  to  members  who  were  r 
attendance  and  numerous  requests 
since  been  received.  This  will 
great  progress  toward  the  adi  iitl 
uniform  records  and  the  work  oi 
Bureau’s  auditors  will,  therefore, 
greatly  expedited. 

The  auditing  force  numbers  fort, 
field  auditors,  six  house  auditors  and 
special  investigators  in  addition  to 
Chief  Auditor,  Assistant  Chief  .\i: 
and  Manager  of  the  New  York  O" 

Holding  fast  to  the  sound  prli 
which  have  made  the  past  succe>> 
the  Bureau  possible,  your  Board  1 
forward  to  another  year  of  steady 
gress.  While  a  drastic  change  in 
or  purpose  is  not,  in  our  opinion, 
desire,  yet  the  present  Board  believes 
will  have  full  confidence  that  the 
Board  which  you  will  elect  at  this 
vention  will  approach  the  future  wi; 
open  mind  and  seek,  by  the  wise  sol 
of  all  problems  with  which  it  m". 
confronted,  to  further  advance  and 
hance  the  Bureau’s  prestige  and 
fulness. 

May  we  urge  that  in  many  ar- 
decisions  which  may  be  reached  at 
convention,  this  underlying  thought 
prevail,  so  that  out  of  your  deliber; 
may  come  an  inspiration  for  fa 
achievement  which  will  mark  the  e: 
year  as  the  greatest  year  in  thv  Bu: 
history? 

Respectfully  submitted, 

O.  C.  Harn,  President,  1 
W.  A.  Strong,  Secretary, 
E.  R.  Shaw,  Treasurer, 
Stanley  Clague,  Man;H 
Director. 


NEW  YORK  AND  BROOKLYN  CIRCULATION  STATEMENTS 
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Filed  with  the  Government  for  six  months  ending  October  1,  1925;  compiled  by  Statistical  Department  of  New  York  Evening  Post,  Inc. 
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1918 

1919 

1919 

1920 

*1920 

1921 

1921 

1922 

1922 

1923 

"1923 

1924 

1924 

1925 

1925 

z 

% 

October  1 

April  1 

Oclober  1 

April  1 

October  1 

April  1 

Oclober  1 

April  1 

October  1 

April  1 

October  1 

April  1 

October  1 

April  1 

October  1 

Gain 

Loss 

Gain 

American  . 

384,414 

396,960 

383,366 

385,271 

379,049 

406,311 

440,941 

456,335 

429,071 

434,198 

439,177 

411,471 

405,044 

379,975 

362,862 

42,182 

Commercial  . 

9,641 

10,373 

11,141 

11,329 

11,390 

11,595 

11,645 

11,068 

11,701 

12,461 

1 3,060 

14,010 

11,800 

11,300 

11,793 

7 

Herald  . 

108,972 

107,642 

109,267 

t214,891 

205,127 

202,088 

193,368 

177,629 

178,078 

170,257 

165,710 

tt . 

Herald  Tribune.. 

89,478 

108,011 

117,053 

119,479 

126,192 

142,384 

142,069 

137,485 

130,161 

131,613 

133,230 

154,435 

276,755 

283,197 

287,386 

10,631 

3.9 

Journal  of  Com. 
Sun  (Morning).. 
Times  . 

21,782 

117,807 

368,492 

23,682 

117,414 

393,178 

24,352 

131,951 

362,971 

26y396 
n . 

28,292 

29,294 

30,394 

27,825 

27,685 

26,333 

26,156 

25,772 

26,935 

26,972 

26,707 

228 

351,939 

342,553 

352,528 

348.607 

372,801 

356,671 

370,266 

362.361 

378,174 

383,005 

387,934 

382,005 

1,000 

Wall  St.  Journal, 

14,359 

13,424 

18.168 

18,514 

18,750 

19,076 

19,203 

19,196 

19,582 

22,242 

21,883 

22,191 

22,266 

25,772 

28,329 

6,063 

27.2 

World  . 

346,312 

368,318 

370,289 

365,014 

373,403 

385,892 

392,478 

387,191 

382,087 

392,387 

382,739 

391,421 

404,377 

**157,796 

786,398 

381.536 

218,431 

795.160 

342,928 

249,649 

920,956 

91,853 

134,558 

61,449 

5^2 

News  (Tab.)  Daily 

122,333 

250,283 

336,149 

415,006 

440,482 

522,635 

551,457 

633,578 

720,862 

17.1 

News  ('lab.)  Sun. 

191,510 

268,061 

348,711 

438,810 

567,381 

662.142 

807,279 

987,199 

1,122,065 

314,786 

38.9 

Evening  Journal. 

657,912 

675,118 

685,428 

712,778 

622,892 

649,834 

633,083 

654.952 

622,749 

643,489 

601,837 

641,192 

666,886 

649,072 

635,805 

31,081 

Evening  Mail. ... 

109,908 

102,204 

155,160 

158,288 

172,703 

155,148 

168,073 

137,760 

161,215 

144,135 

170,327 

tt . 

Evening  f*ost.... 

32,234 

32,369 

30,026 

33,818 

36,875 

38,596 

32,706 

35,006 

32,318 

32,694 

32,506 

35,768 

31.291 

35,501 

32,415 

1,124 

3.6 

Evening  World.. 

324,745 

355,069 

339,199 

335,233 

351,684 

313,143 

289,871 

280,727 

265,049 

277,853 

272,335 

271,114 

314,489 

310,850 

311,933 

2,556 

Evening  Globe. . 

177,344 

179,906 

188,780 

179,192 

181,475 

164,429 

177,066 

149,882 

166,196 

159,786 

II . 

Sun  . 

178,437 

194,695 

198,491 

205,565 

191,719 

190,218 

183.253 

180,442 

179,937 

177,290 

t236,165 

260,026 

255,212 

247,370 

256,234 

1,022 

.4 

Telegram  &  Mail 
Evening  Graphic. 
Brooklyn  Citizen. 

186,612 

190,687 

181,519 

134,407 

120,148 

109,511 

116,187 

107,710 

119,431 

111,088 

133,594 

155,194 

220.707 

190,519 

•95.697 

199.556 

96,998 

21,141 

34.864 

35,699 

39,586 

,39,498 

39,365 

40,126 

41,003 

41,137 

41,221 

41,186 

41,352 

42,237 

42,311 

42.455 

42,'470 

159 

.38 

Brooklyn  Eagle.. 

46.068 

49,656 

45.328 

51.496 

53,431 

58.521 

60,395 

63,595 

61,737 

65,568 

63,475 

67,553 

69,102 

72,493 

71,912 

2,810 

4.1 

Bkn.  Std.  Union 

50,642 

54,088 

55,100 

57,991 

58,916 

62.755 

65.068 

67.051 

68,586 

71,557 

79  9^9 

71,187 

67,365 

64,339 

61,742 

5,623 

39.8 

r»kn.  1  )aily 'rimes 

34,704 

41,289 

41,480 

43,280 

45,102 

46,897 

46,982 

46,987 

45,139 

45,313 

45,389 

37,637 

57,269 

65,471 

80,081 

22,812 

ToUils .  3,294,727  3,449,782  3,488,655  3,394,379  3,608,712  3,714,495  >3,775,470  13,770,629  13,796,402  >3,865,08413,837,669  >3,691,855  >4,130,562  >4,311,478  >4,430,500 


'Morning  Sun  and  Press  consolidated.  USun  and  Herald  combined  into  Sun-Herald  Feb.  1,  1920;  name  changed  to  Herald  Oct.  1,  1920.  tAverage  for  two  months  Sun-Herald. 
JEvening  Sun  and  Globe  combined  June  4,  1923.  Name  changed  to  Sun  March  10,  1924.  tAverage  for  2  months  Sun  and  4  months  Sun-Globe. 

IPrice  of  evening  newspapers  advanced  from  2  cents  to  3  cents  June,  1920. 
ttTelegrarr.  and  Mail  combined  January  28,  1924.  Sunday  issue  discontinued  March  16,  1924.  Name  changed  to  Telegram  May  18,  1925. 
ttHerald  and  Tribune  combined  March  19,  1924. 

SSMirror  (Tabloid)  first  issue  June  24,  1924 

>  Includes  daily  average  of  the  Daily  News,  inclusive  of  the  Sunday  News. 

•Evening  Graphic  first  issue  September  15,  1924.  Sunday  edition  inaugurated  May  3,  1925,  discontinued  September  1,  1925. 

"During  the  general  strike  of  the  New  York  newspaper  pressmen,  from  September  18  to  26,  1923,  inclusive,  “combined  morning”  and  “combined  evening”  papers  were  published.  St  ' 
of  the  following  newsjiapers  show  that  circulation  figures  of  this  period  were  omitted:  Times,  Herald,  World,  Mail,  Sun-Globe,  Eve.  World,  Eve.  Telegram,  Brooklyn  Eagle,  Brooklyn  St 
Union,  Brooklyn  Citizen. 
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On  these  patfe  diagrams,  drawn  to  scalet  the  420 -line  advertisement  occupies 
37.4%  of  the  tabloid  page}  18.7%  of  the  lartfe  pa^e. 


Up  22,000! 

The  Washington  Daily  News  gained  more  than  22,000  net  paid  circulation 
October  1,  1925,  as  compared  with  the  corresponding  six  month  period  of  1924. 

This  gain  of  55%  was  the  result  solely  of  reader  demand  —  no  premiums  nor 
other  artificial  stimulants  were  used. 

Through  The  Daily  News,  the  national  advertiser  may  secure  the  second  largest 
home  delivered  circulation  in  the  nation’s  capital. 

The  plan  on  which  advertisements  are  arranged  in  the*5-column-16-inch  pages 
of  The  Daily  News  provides  that  every  advertisement  has  favorable  position. 
Daily  News  space  has  double  value  per  unit  of  circulation  because  of  the  high 
visibility  of  each  advertisement.  Not  a  single  eye  is  wasted. 

Include  the  Daily  News- (circulation  62,274)  in  your  Washington  schedules  as 
your  best  and  most  economical  contact  with  the  permanent  Washington  popu¬ 
lation. 


The  Washington  Daily  News 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 


New  York  Chicago  Oeveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 


Was  the  average  daily  net  paid  circulation  of  the  Evening  Journal  for  September,  1925 

Supremacy  in  Circulation  and 
Supremacy  in  Advertising 

In  New  York  Evening  Newspaper  Field 

Supremacy  in  Circulation  for  26  Consecutive  Years 

The  NEW  YORK  EVENING  JOURNAL  is  the  choice  of  evening  newspap)er  readers  in  New 
York  because  nearly  half  of  them  buy  it.  The  NEW  YORK  EVENING  JOURNAL  is  therefore  the 
choice  of  New  York  advertisers,  and  they  use  it  more  than  any  other  New  York  evening  paper.  The 
choice  of  the  buyer  is  the  choice  of  the  seller. 

The  NEW  YORK  EVENING  JOURN.AL  is  shown  by  the  latest  Post  Office  circulation  state¬ 
ments  to  stand  so  unquestionably  head  and  shoulders  above  any  of  the  other  evening  papers  that  it 
represents  nearly  half  of  the  total  paid  circulation  of  the  entire  New  York  evening  field. 

The  circulation  of  the  NEW  YORK  EVENING  JOURNAL  is  greater  than  that  of  the  Evening  World 
and  Sun  combined.  It  is  more  than  twice  the  circulation  of  the  Evening  World  by  over  11,000,  and  more 
than  twice  the  circulation  of  the  Sun  by  over  123,000. 

It  gives  advertisers  the  largest  evening  circulation  in  America — more  buyers  than  the  total  popu¬ 
lation  of  Pittsburgh,  the  ninth  largest  city  in  the  country — more  readers  than  the  total  population  of 
Philadelphia — America’s  third  largest  city. 

Supremacy  in  Advertising  for  11  Consecutive  Years 

What  Post  Office  figures  show  for  supremacy  in  circulation,  official  lineage  records  show  for 
the  NEW  YORK  EVENING  JOURNAL’S  supremacy  in  advertising.  During  the  nine  months  of 
1925  it  PUBLISHED  MORE  TOTAL  ADVERTISING  than  any  other  New  York  evening  newspaper 
by  over  583,000  lines. 

IT  PRINTED  MORE  DEPARTMENT  STORE  ADVERTISING  than  any  other  evening  pap>er 
during  first  9  months  of  1925  by  over  646,000  lines. 

IT  PRINTED  MORE  WOMEN’S  WEAR  ADVERTISING  than  any  other  evening  paper  in 
New  York  by  over  544,000iines  during  the  first  nine  months  of  1925. 

IT  PRINTED  MORE  MEN’S  WEAR  ADVERTISING  during  this  period  than  any  other  evening 
paper  by  over  206,000  lines. 

IT  PRINTED  MORE  FURNITURE  ADVERTISING  than  the  Evening  World  and  Sun  combined 
during  first  nine  months  of  1925  by  over  104,000  lines. 

IT  PRINTED  MORE  BOOT  AND  SHOE  ADVERTISING  than  any  other  evening  paper  by 
over  2 1 ,000  lines  for  the  nine  months. 

Every  New  York  advertiser  has  available  in  the  EVENING  JOURNAL  a  direct  and  tested  method 
of  increasing  sales  in  New  York  City  and  suburbs. 


Largest  Evening  Circulation  in  America  -  and  at  3c.  a  copy 


I 
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CHICAGO  CONVENTION  SIDEUGHTS 


'T'HE  twister  of  convention  activities 
swirled  in  a  circle  through  five  Loop  g' 
hotels,  with  the  vortex  in  the  lobby  of  the  ( 
La  Salle,  where  the  A.  B.  C.  convention  tl 
assembled  Thursday  and  Friday.  The  ir 
Saile  lobby  on  Wednesday,  preceding  the  rr 
A.  B.  C.  opening  session,  was  jammed  si 
with  publishers,  advertisers,  circulation 
men,  advertising  managers  and  other 
groups  present  for  the  meetings.  Cara-  w 
vans  of  bell  boys  squirmed  through  the  s< 
crowds  burdened  with  reserve  chairs  for  a 
meeting  rooms.  The  atmosphere  was  one  S 
of  greetings,  handshakes,  cigar  smoke,  ji 
jostle  and  fellowship.  t< 

The  simultaneousness  of  the  various 
conventions  made  reporters  present  wish  q 
for  a  pneumatic  tube  transportation  cir-  / 
cuit.  On  Wednesday  five  meetings  were 
in  progress  at  the  same  time  at  five  dif-  3 
ferent  places.  They  were :  At  the  Sher-  n 
man  llotel.  Inland  Daily  Press  Asso¬ 
ciation;  LaSalle  Hotel,  Central  States 
Circulation  Managers’  Association;  Mor-  ^ 
rison  Hotel,  Association  of  Newspaper  ^ 
advertising  executives;  Congress  Hotel,  ^ 
Associated  Business  Papers  Inc.  and  Na- 
tional  Conference  of  Business  Paper  ^ 
Editors ;  Offices  of  the  Bureau  of  -Xd- 
vertising,  A.  N.  P.  A.,  Meeting  of  Bureau 
Executives. 

_  ( 

All  the  convention  delegates  were  j 
interested  in  seeing  the  new  Tower  home  j 
of  the  Chicago  Tribune  on  Michigan  i 
Boulevard  and  many  inspected  the  plant,  j 

Florida  interests  prevented  George  D. 
Lindsay,  president,  and  Mrs.  M.  B.  Shaw  , 
of  the  Dixon  (Ill.)  Telegraph  from  at-  j 
tending  the  Inland  Press  Convention.  ^ 
Mr.  Lindsay  had  planned  to  be  present,  , 
but  at  the  last  moment  he  was  detained  in 
Florida  where  he  is  planning  to  ff)und  a 
new  paper.  Mrs.  Shaw  was  unable  to  , 
leave  Homosassa,  Fla.,  where  she  and  her  , 
son,  R.  T.  Shaw  are  launching  a  new  , 
weekly,  which  will  be  followed  shortly  by  , 
a  daily. 

Cowgill  Blair  of  the  Joplin  (Mo.) 
Globe,  secretary  of  the  new  combination  . 
Newspaper  Publishers’  Association 
formed  during  A.  B.  C.  week,  reports 
high  prosperity  in  his  section.  So  far 
this  year  the  lead  and  zinc  mines  about 
Joplin  have  exceeded  last  year’s  entire 
production  and  1924  was  the  banner  local 
year. 

One  of  the  most  ardent  sports  enthus¬ 
iasts  at  the  Inland  meeting  was  George 
W.  Purcell  of  the  Vmcennes  (Ind.)  Sun, 
who,  in  addition  to  promoting  the  educa¬ 
tional  interest  of  his  community,  is  boost¬ 
ing  local  basket-ball  as  a  grand  old  game. 

Former  Secretary  of  Agriculture  E.  T. 
Meredith’s  Plea  for  more  scientific  re¬ 
search  in  the  farm  market  met  the  ap¬ 
proval  of  manufacturers,  distributors  and 
retailers  gathered  for  the  Farm  Food 
Conference  held  at  the  I.aSalle  Tuesday. 
He  cited  instances  showing  that  in  many 
cases  advertisers  do  not  comprehend  the 
farm  market  in  its  relation  to  their  own 
business  progress. 

George  Morris,  who  was  in  charge  of 
the  Inland  program,  is  head  of  the  busi¬ 
ness  survey  of  the  Chicago  Tribune.  He 
was  formerly  a  reiyirter  on  the  Tribune, 
but  later  entered  his  present  department, 
taking  charge  when  James  E.  Cleary  re¬ 
signed  to  become  associated  with  the 
Studebaker  Corporation. 

R.  E.  Williamson  was  present,  his  first 
attendance  at  an  Inland  meeting  since 
he  became  advertising  manager  of  the 
Ludlow  Typograph  Company. 

Mrs.  Zell  Hart  Deming  of  the  Warren 
(O.)  Tribune-Chronicle,  one  of  the  few 
women  publishers  in  the  United  States, 
expects  to  leave  shortly  for  her  anual 
trip  to  Europe. 


Wiley  L.  Morgan,  vice-president  and 
general  manager  of  the  Knoxville 
(Tenn.)  Sentinel  extended  a  welcome  to 
the  Inland  in  behalf  of  the  S.  N.  P.  A., 
inviting  the  members  to  attend  the  annual 
meeting  of  the  Southern  Association  next 


.\mong  the  interesting  people  present 
was  Mrs.  Wil  V.  Tufford,  wife  of  the 
secretary  of  the  Inland,  formerly  a  dram¬ 
atic  lecturer  on  the  Chatauqua  circuit. 
She  is  now  actively  engaged  in  dramatics 
in  Clinton,  Iowa,  the  Tufford’s  home 
town. 

August  J.  Fertig,  advertising  manager 
of  the  Cleveland  (O.)  Waechter  and 
Anceiger,  German  daily,  attending  the 
A.  N.  A.  E.  and  .'\.  B.  C.  meetings,  said 
32  foreign  language  newspapers  are  now- 
members  of  the  .-X.  B.  C. 


So  valuable  and  so  scarce  was  time 
amid  so  much  convention  activity  that 
many  small  parties  and  luncheons  were 
held,  and  in  several  instances,  small 
groups  were  entertained  at  “breakfast” — 
a  unique  departure  from  usual  customs.  ^ 

.Xfter  spending  several  days  in  Chi-  , 
cago  looking  in  on  all  press  meetings,  H.  , 
L.  Williamson,  secretary  of  the  Illinois 
Press  Association,  left  Thursday  night 
for  St.  I^uis  to  attend  the  sessions  of  the 
Missouri  Press  .Association,  October  IS, 

16  and  27.  ] 

Homer  Gard,  of  the  Hamilton  (O.) 
News,  accompanied  by  Mrs.  Gard,  com¬ 
bined  pleasure  and  business  last  week  in 
Chicago  where  he  was  attending  the 
meeting  of  the  A.  B.  C. 

An  unusually  large  number  of  wives  of 
members  of  the  A.  B.  C.  were  present  at 
the  banquet,  and  most  of  them  joined 
the  group  which  viewed  the  special  mid¬ 
night  performance  of  “Kid  Roots”  after¬ 
wards. 

W.  C.  Johnson,  president  of  the  South¬ 
ern  Newspaper  Publishers  .Asssociation, 
and  publisher  of  the  Chattanooga  (Tenn.) 
Times,  with  W.  L.  Morgan  of  the 
Knoxville  (Tenn.)  Sentinel,  secretary 
and  treasurer  of  the  association,  and 
Manager  Cranston  Williams  of  Chat¬ 
tanooga.  were  prominent  attendants  at  the 
.■X.  B.  C.  meeting. 

FIX  EDITORS’  MEET  DATE 

American  Society  Annual  Convention 
at  Washington,  Jan.  15-16 

(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Ill.,  Oct.  14. — At  the  close 
of  a  meeting  of  the  board  of  directors  of 
the  American  Society  of  Newspaper  Ed¬ 
itors,  at  the  Blackstone  Hotel  yesterday, 
it  was  announced  that  the  annual  con¬ 
vention  of  the  organization  will  be  held 


Our  Customers  Write  Our  Ads 

“We  have  found  single  and  dou¬ 
ble  page  circular  work  more  profit¬ 
able  on  our  DUPLEX  FLAT 
BED  press.” 

Camden,  Arkansas, 
Evening  News 

DU^EX 


in  Washington,  D.  C.,  Jan  15  and  16, 
1926. 

Casper  S.  Yost,  editor  of  the  editorial 
page  St.  Louis  (Mo.)  Globe  Democrat, 
president  of  the  society,  and  E.  C.  Hop- 
wood,  editor  of  the  Cleveland  Plain 
Dealer,  the  secretary,  were  present. 

New  Pre«*e«  for  S.  F.  Bulletin 

In  the  cargo  of  the  S.  S.  “President 
Monroe,”  which  left  New  York  last  week, 
was  half  of  the  heavy-pattern  unit-type 
double  sextuple  press  that  the  San  Fran¬ 
cisco  Bulletin  recently  purchased  from  R. 
Hoc  &  Co.,  Inc.  Included  in  the  same 
shipment  were  four  multi-color  units  to 
be  attached  to  the  Hoe  color  press  already 
in  the  Bulletin  pressroom. 

U.  P .  Expands  Printer  Circuit 

The  United  Press  has  added  four  news¬ 
papers  to  its  printer  circuit  in  Indiana, 
which  is  now  being  operated  out  of 
Indiana.  The  additional  newspapers  are 
the  Connersville  News-Examiner;  Green- 
burg  News,  Newcastle  Courier,  and 
Rushz’ille  Republican. 

News  Print  Service  Meet 

The  fall  meeting  of  the  News  Print 
Service  Bureau  will  be  held  at  the  Hotel 
Commoilore,  Wednesday,  October  21. 
.Arrangements  are  being  made  for  a 
discussion  of  economic  and  business  con¬ 
ditions  in  Europe  and  America. 

Minnesota  Weekly  Quits 

The  Fergus  Falls  (Minn.)  Free  Press 
has  suspended.  It  was  owned  mostly  by 
farmers. 


BUREAU  OF  ADVER-nSING 

Fall  Meeting  at  Chicago  Reviews  Work 
and  Plans  for  New  Activities 

Chicago,  Oct.  14. — The  Bureau  of 
Advertising,  American  Newspaper  Pub¬ 
lishers  Association,  held  its  regular  Fall 
meeting  at  the  Chicago  offices  Wednes¬ 
day.  Chairman  William  F.  Rogers  of 
Boston,  presided  and  others  present  were; 
Louis  XViley,  New  York  Times;  D.  E 
Town,  Hearst  papers;  Chas  D.  Atkinson, 
Atlanta  Journ^;  David  B.  Plum,  Troy 
Record;  Allison  Stone,  Providence  Jour¬ 
nal;  Frank  H.  Burgess,  LaCrosse  Tri¬ 
bune;  William  A.  Thomson,  Director  of 
the  bureau;  Thomas  H.  Moore,  Associ¬ 
ate  director  and  F.  Guy  Davis,  Western 
Manager. 

It  was  voted  to  give  Mr.  Hofmann  of 
the  committee  and  the  Pacific  Coast  man¬ 
ager,  full  authority  to  operate  for  the  bu¬ 
reau  at  the  San  Francisco  meeting  of 
Pacific  Coast  publishers.  Matters  in 
connection  with  the  Fall  convention  of 
the  A.  N.  P.  A.  were  discussed  and  there 
was  a  detailed  review  of  various  phases 
of  the  bureau’s  work. 

The  bureau’s  finances  were  found  to 
be  in  good  condition  and  several  sugges¬ 
tions  were  made  for  immediate  activi¬ 
ties. 

The  committee  voted  to  hold  another 
annual  dinner  in  connection  with  the  A. 
N.  P.  A.  April  convention  in  New  York 
and  the  chairman  was  authorized  to  name 
a  dinner  committee  which  will  be  ap¬ 
pointed  at  a  later  date. 

At  the  conclusion  of  the  business  ses¬ 
sion,  the  committee  adjourned  to  have 
luncheon  with  the  association  of  news- 
naper  advertising  executives  at  the  Hotel 
Morrison. 


FOR  ALL  NEWSPAPERS 

Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


A  Word  of  Caution 
to  Radio  Advertisers 


Yours  is  an  infant  industry,— a  giant  undoubtedly,  but  an  infant 
nevertheless.  Your  rate  of  growth  is  amazing  but  your  rate  of 
mortality  is  even  more  so.  Those  among  you  who  are  most 
scientific  survive.  Those  who  fail  to  profit  from  the  cumulative 
knowledge  that  experience  makes  available  to  all, — they  are  “on 
the  way  out”  before  they  get  fairly  started. 

In  th^  field  of  radio  advertising  definite  and  cumulative  knowledge 
of  profitable  media  is  available.  Experimenting  is  unnecessary. 
The  manufacturers  of  musical  instruments,  talking  machines, 
pianos  and  similar  lines  of  household  merchandise  have  done  the 
experimenting  for  you.  They  have  added  their  findings  to  those 
of  builders  of  furniture,  makers  of  electrical  goods,  manufacturers 
of  drug-store  merchandise,  clothing,  boots  and  shoes,  food  and 
confectionery.  They  have  checked  their  evidence  against  the  ex¬ 
perience  of  department  stores  and  specialty  shops,  automobile 
tire  and  accessory  dealers. 

In  Cincinnati  it  is  true  that  the  Times-Star,  during  the  first  months 
of  the  present  year,  has  carried  thousands  of  lines  of  radio  adver¬ 
tising  more  than  any  other  newspaper.  But  more  significant  than 
this  leadership  in  radio  lineage  is  the  fact  that  for  eighteen  con¬ 
secutive  years  the  Times-Star  has  held  undisputed  leadership 
among  the  Cincinnati  newspapers  in  every  one  of  the  above- 
named  classifications. 

This  composite  record  of  results  is  the  safest  guide  for  the  radio 
advertiser.  No  amount  of  experimentation  with  other  media  can 
make  it  obsolete  or  detract  from  its  market  value.  It  is  the  one 
established  body  of  advertising  data  which  the  radio  industry 
can  safely  accept  for  guidance  in  the  Cincinnati  market. 
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NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER - 


PUBLICITY  BEST  WEIAPON  “rns  have  named  in  fraud  orden 

issued  since  Postmaster  General  Harry 

AGAINST  MAIL  FRAUDS  S.  New  b^ame  head  of  the  department 

early  in  1923 — a  greater  number  than 
has  ever  before  been  issued  during  a  like 
Better  Busine**  Bureau  Executive*  Told  period,  Mr.  Donnelly  said. 


of  Fight  Po*t  OCBce  Department  The  schemes  cover  a  wide  range,  he 
I*  Wavinv  Aaainat  perhaps  the  most  pitiable  in 

oV  their  results  are  those  which  lure  to  their 

Swindler*  deaths  with  fake  remedies  persons  suffer- 

_ _  ing  from  real  diseases,  such  as  cancer  and 

“Meet  the  mail  swindler  with  his  own  tu^rculosis.  ... 

Weapon-Publicity,”  was  the  plea  of  ^ot  so  serious  are  those  where  elder 
Hor^e  J.  Donnelly,  solicitor  for  the  Post  seeking  youth  and  younger  men 

Office  Department  in  an  address  before  a  Jooking  for  more  youth,  literally  jump 
convention  of  executives  of  Better  Busi-  “^9?  rejuvenation  cure  to  another, 
ness  Bureaus  at  Indianapolis.  until  they  cover  the  entire  field. 

That  part  of  the  investing  public  which  - 

“Falls  for  mail  schemes,”  Donnelly  said,  STILL  A  NEWS  MAN 

differs  from  the  proverbial  burnt  child  - 

who  dreads  the  fire.  They  come  back  Howard,  Traveling  in  Orient, 

again  and  again  for  more,  undoubtedly  /.  . .  c  ^  u*  u  ^ 

actuated  by  that  burning  desire  to  get  Cable*  Story  to  Hi*  New*papert 

something  for  nothing,  but  actually  giv-  Roy  Howard,  chairman  of  the  board  of 

ing  their  something  for  nothing.  Lists  the  Scripps-Howard  newspapers,  hasn’t 
of  their  names  command  high  prices  from  forgotten  he  is  a  news  writer,  as  well  as 


from  one  rejuvenation  cure  to  another, 
until  they  cover  the  entire  field. 

STILL  A  NEWS  MAN 


‘Sucker  List”  brokers. 

Hundreds  of  millions  of  dollars  are 


manager  of  a  newspaper  chain. 

Traveling  in  China  with  Mrs.  Howard, 


saved  to  hundreds  of  thousands  of  the  Mr.  Howard  met  and  interviewed  Chang 
investing  public  annually  through  the  is-  Tso  Lin,  former  ‘candit  military  leader 
suance  of  fraud  orders  by  the  Post  Office  of  Manchuria,  and  General  Feng,  the 
Department,  Mr,  Donnelly  pointed  out,  Christian  loader,  cabling  the  stories 
but  fraud  orders  and  prison  sentences  are  tained  to  his  newspapers, 
not  going  to  entirely  eliminate  the  fraudu-  The  Howards  left  on  their  trip  to  the 
lent  promoter  so  long  as  he  can  so  readily  Orient  last  month  and  are  due  to  return 
find  dupes  upon  whom  to  prey,  and  until  to  this  country  the  latter  part  of  Novem- 
the  public  becomes  more  educated  and  ber. 

pays  more  heed  to  warnings,  such  dupes  _ 

^  Cigaret  Set  Plant  Afire 

The  Press  and  the  printed  word  are 


Gone  are  the  good  old  days. — K.  M.  Anderson  pays  more  heed  to  warnings,  such  dupes  _ 

it’s  prohibition.  I  don’t  a  good  police  reporter  that  it  looked  as  ^Pr^s'^and^ the  printed  word  arc  Cigaret  Set  Plant  Afire 

know.”  though  they  would  keep  him  at  that  job  effective  ways  of  teaching  the  public,”  he  Fire  believed  to  have  been  caused  by  a 

Karl  M.  Anderson,  managing  news  without  opportunity  for  going  higher,  “The  printed  word  is  convincing;  cigaret  did  slight  damage  in  the  hallway 

editor  of  the  San  Francisco  Chronicle,  Every  once  in  a  while  his  chief  would  promoter  finds  it  so  and  of  course  of  the  Worcester  Evening  Post  building, 

sank  back  in  his  swivel  chair  and  lit  a  bring  him  inside  as  city  editor,  but  al-  profits  by  it.  recently.  The  fire  broke  out  in  the  hall- 


cigarette,  the  better  to  look  into  smoky  ways  he  would  send  him  back  to  cover  “Some  newspapers  give  a  good  deal  of  way  near  the  office  of  the  Labor  News, 
dream  clouds  and  remember  days  gone  by.  police.  space  to  fraud  orders  issued  by  the  Post  published  by  Freeman  M.  Saltus.  Dam- 

“But  it’s  fact.  We  don’t  have  real  His  first  work  on  the  Chronicle  was  Office  Department.  Others  give  scarcely  was  to  furnishings  in  the  Labor 

newspaper  men  any  more.  They  don’t  political  writer,  and  he  eventually  be-  j^^y.  News  office. 

like  a  good  fight.  They  don’t  like  to  came  political  editor  of  that  newspaper.  “Wide  publicity  is  desirable  in  these - 

work  nights.  They  want  to  be  human  During  the  Exposition  in  San  Francisco,  matters  in  order  that  the  public  may  be  If  swimming  the  English  Channel  were 

beings,  that’s  the  trouble.  he  was  assigned  to  take  charge  of  the  acquainted  with  the  methods  employed  by  always  properly  rewarded,  think  how 


newspaper  men  any  more.  They  don’t  political  writer,  and  he  eventually  be¬ 
like  a  good  fight.  They  don’t  like  to  came  political  editor  of  that  newspaper 


3rk  nights.  They  want  to  be  human  During  the  Exposition  m  San  hrancisco,  matters  in  order  that  the  public  may  be  If  swimming  the  English  Channel  were 

ings,  that’s  the  trouble.  he  was  assigned  to  take  charge  of  the  acquainted  with  the  methods  employed  by  always  properly  rewarded,  think  how 

“Fifteen  or  twenty  years  ago,  before  ,..hronicle_  bureau  on  the  fair  grounds,  mail  order  swindlers  and  profit  by  such  many  medals  would  be  pinned  on  the 


the  days  of  the  telephone  and  the  early  From  this  work,  he  was  promoted  to  knowledge.” 


edition,  when  a  story  broke,  a  man  went  his  present  position, 
out  and  got  it,  cleaned  it  up,  came  back  — - — - — 

to  the  office  and  wrote  it.  If  it  wasn’t  WAGNER  1 

written  right,  he  got  Hell  for  it.  _ 


Nearly  a  thousand  persons  and  con- 


average  herring. — New 
Tribune. 


WAGNER  PROMOTED 


“Time  however,  has  brought  us  the  to  Gener.1  Manager  of  Lo. 

wretched  telephone,  which  is  the  biggest  »  i  r 


detriment  and  the  greatest  help  the  news¬ 
paper  world  has  ever  known.  News- 


Angeles  Expres* 

Announcement  was  made  this  week  by 


paper  stories  are  now  no  longer  stories;  Guy  C.  Earl,  Jr.,  president  of  the  Los 
they  are  fragmentary  bulletins  and  scrap-  Angeles  Express  Publishing  Company,  of 
ends.  The  personal  touch  is  missing.”  the  appointment  of  Frederick  Wagner  as 
Perhaps  Anderson  expects  so  much,  general  manager  of  the  Los  Angeles 
because  his  27  years  of  newspaper  ex-  Evening  Express.  He  is  succeeded  as 
perience  date  back  to  the  wild  gold  rush  business  manager  by  H.  S.  Sharpless,  who 
days  of  the  Northern  Pacific  Coast.  His  for  many  years  has  been  auditor  of  that 
first  reportorial  work  was  on  the  Seattle  newspaper. 


Post-Intelligencer.  Gun  fights  were 
frequent.  Anderson’s  adventures  as 


re  Mr.  Wagner  has  been  identified  with 
us  Pacific  Coast  newspapers  for  23  years 


police  reporter  are  dime  novel  thrillers,  and  during  tlie  last  nine  years  has  served 
He  knows  some  good  stories  about  battles  in  the  capacities  of  manager  of  the  auto- 
between  reformers  and  gamblers  over  the  motive  department,  national  advertising 
important  question  as  to  whether  or  not  manager  and  business  manager, 
resorts  should  be  moved  from  the  first  The  promotion  of  Mr.  Wagner  to  the 
to  the  second  floors.  _  post  of  general  manager  is  part  of  a 

In  1902  Harry  Tracy,  notorious  outlaw  program  for  the  vigorous  and  comprehen- 
broke  loose  from  penitentiary  and  killed  sive  development  of  the  Evening  Express, 
13  men  before  he  was  captured.  Ander-  which  is  the  oldest  newspaper  in  Los 
son  carries  today  the  marks  of  three  of  Angeles.  With  the  recent  acquisition  of 
Tracy’s  bullets — 30-30  dum-dums.  He  control  of  the  F.vcning  E.r press  by  Mr. 
also  carries  a  gold  watch  presented  him  Earl,  considerable  additional  capital  has 
for  his  heroism  by  Sheriff  Williams.  been  provided  for  intensified  upbuilding 
Anderson  was  with  a  posse  when  Tracy  of  the  newspaper  in  editorial,  circulation 
was  cornered.  Bullets  flew.  Tracy  killed  and  business  production  departments  of 
three  of  the  sheriff’s  men,  before  he  him-  the  publication. 

self  was  wounded.  Anderson  was  first  In  addition  to  a  wide  acquaintance  on 
to  hit  the  outlaw,  shooting  him  in  the  the  Pacific  Coast,  Mr.  Wagner  is  well 
band.  known  in  the  east  through  annual  business 

But  Anderson  found  himself  becoming  trips  in  the  interests  of  the  Evening  Ex- 
faint  from  loss  of  blood.  Sheriff  Wil-  press. 

Hams  dropped  beside  him  badly  wounded.  _ 

Anderson  picked  up  the  man  and  carried  t,  ,  ... 

him  a  half  a  mile  back  to  a  farm  house  ® 


HE’S  TRIED  THEM  ALL— 

CERTIBEDS  ARE  THE  BEST 


In  Tirriting  to  a  fellow  publisher,  who  had  inquired  about 
Certified  Dry  Mats,  this  publisher*  wrote: 

“Please  be  advised  that  we  have  used  dry  mats  exclusively 
since  almost  their  inception. 

“The  mat  we  are  now  using  is  the  Certified  Dry  Mat,  sold  us 
by  the  Certified  Dry  Mat  Corporation,  342  Madison  Avenue,  New 
York  City.  We  find  that  in  all  our  experience  they  are  the  best  dry 
mat  we  have  ever  used." 

This  letter  typifies  the  opinion  users  hold  of  CertiBeds.  To 
know  our  mats  is  to  use  them,  but  you  cannot  know  them  until 
you  have  tried  them  in  your  own  plant  under  your  own  working 
conditions. 

Samples  of  Certified  Dry  Mats  are  yours  free  for  the  asking — 
there  is  no  charge  or  obligation — in  fact  it  is  a  pleasure  for  us 
to  put  our  mats  to  the  test  in  your  plant. 

Now  is  the  time  to  try  Certifieds! 

♦Name  on  request. 


and  safety. 

Tracy  escaped. 

“Yes,”  said  Mr.  Anderson,  throwing 
the  cigarette  butt  to  the  floor  and  stamp¬ 
ing  on  it.  “My  greatest  difficulty  to¬ 
day  is  finding  good  newspaper  men.” 

Mr.  Anderson  has  been  in  charge  of 
the  Chronicle’s  news  department  since 
1915.  Altogether  he  has  been  on  the 
Chronicle  staff  19  years. 

He  came  to  San  Francisco  from  Seattle. 
In  the  latter  place  he  had  become  such 


Hugh  O’Neill,  former  editor  and  pub¬ 
lisher  of  the  Denver  Times,  and  contribu¬ 
tor  at  various  times  in  his  career  to  the 
editorial  columns  of  the  Kansas  City  Star, 
Denver  Post,  New  York  World,  and  other 
newspapers,  died  Oct.  8,  at  Mercy  Hos¬ 
pital,  Denver,  of  pneumonia  following  an 
operation.  Upon  loss  of  his  eyesight  nine 
years  ago,  O’Neill  had  retired  from  news¬ 
paper  work.  He  is  survived  by  his  widow 
and  a  son  and  daughter  by  his  former 
marriage. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Maduon  ATeaoe,  New  York,  N.  T. 

For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds 
Made  in  the  V.  S.  A. 
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f  very  special 
significance  to  adroit 
National  Advertisers  .  . 

EATED  3,000  miles  from  the  scene  of 
sales  it  sometimes  is  difficult  for  space 
buyers  to  get  a  proper  focus  on  the 
newspapers  of  a  community  they  intend 

to  enter. 

So  put  this  down  in  the  book  for  Los  Angeles — 

The  merchants  on  the  ground  increased  their 
advertising  lineage  the  first  9  months  of  this  year 
in  on/y  ONE  Los  Angeles  newspaper! 

’  That  was  an  expression  of  gratitude  for  sales 

made,  and  an  intelligent  business  move  to  make 
more  like  them. 

The  one  paper  chosen  was  The  Los  Angeles 
Examiner.  The  gain 

304,4^3  ]-.ines 
local  display 

In  addition  to  presenting  national  advertisers  with  the  same  buying-power  and  responsiveness,  The  Los  Angeles 
Examiner  places  at  their  disposal  its  Merchandising  Service  Department,  the  biggest  in  the  West,  paving  the  way 
to  quicker,  better  distribution,  dealer  co-operation,  and  maintenance  of  position.  One  success  is  worth  a  million 
promises!  Let  us  tell  you  how  we  do  it  and  for  whom  it  has  been  done! 


Joseph  Connell 

Pacific  Coaat  Representatiye 
571  Monadnock  Bldg. 
Telephone  Garheld  3858 
San  Francisco 


W.  W.  Chew 

Eastern  Representative 
1819  Broadway 
Telephone  Columbus  8342 
New  York  City 


Wm.  H.  Wilson 

Western  Representative 
915  Hearst  Bldg. 
Telephone  Main  5000 
Chicago 


More  Than  165»000  Daily;  More  Than  380,000  Sunday 
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GREATER  RESULTS  FROM  NEWSPAPERS 
DIRECTING  AD  FLOW  TO  DAILIES 


Newspapers  Carrying  50  Per  ^Cent  of  All  Paid  Advertising 
Says  E.  S.  Friendly  of  New  York  Sun — Discusses 
Three  Successful  Campaigns 


lyfUCH  more  than  SO  per  cent  of  all 
advertising  in  the  United  States  is 
now  being  done  in  the  daily  press — a 
greater  amount  than  in  magazines,  street¬ 
cars,  bill  boards,  trade-journals,  miscel¬ 
laneous  media,  and  other  forms  of  ad¬ 
vertising  combined — Edwin  S.  Friendly, 
business  manager  of  the  New  York  Sun 
declared  this  week  in  discussing  the  pres¬ 
ent  advertising  trend  toward  newspapers. 

“The  reason  of  it  may  be  expressed  in 
one  word :  Results,”  he  said. 

"That  is— more  results,  better  results, 
quicker,  real,  apparent ;  perceptible,  and  at 
less  cost. 

“In  New  York — the  world’s  greatest 
market— tangible  proofs  are  presentable. 
Take  three  cases  of  recent  record — Can¬ 
ada  Dry  Ginger  Ale,  Tao  Tea  Balls,  and 
Post  Toasties  and  Post  Bran. 

“The  latter  has  been  one  of  the  out¬ 
standing  newspaper  successes  during  the 
current  year.  The  campaign  was  con¬ 
ducted,  as  I  am  reliably  informed,  solely 
through  the  newspapers.  The  goods  were 
thus  sold  through  the  dealers  and  whole¬ 
salers  to  the  retail  grocers,  chain  stores 
and  others.  Shelves  were  amply  stocked, 
and  the  public  promptly  responded  through 
newspaper  advertising.  Trainloads  were 
sold  and  re-orders  were  repeated  with 
regularity. 

“A  similarly  successful  campaign  was 
conducted  for  Canada  Dry  Ginger  Ale. 
In  this  case,  as  in  the  one  above,  copy 
and  cuts  were  of  superior  excellence.  As 
fine  a  product  as  this,  backed  by  such 
superior  advertising,  using  as  good  news¬ 
papers  as  was  done,  must,  and  naturally 
does,  produce  satisfying  results.  Ample 
space  was  used,  with  pages  in  color  as 
well  as  in  black  and  white,  and  the  in¬ 
crease  in  sales  of  this  judiciously  adver¬ 
tised  brand  of  ginger  ale  was  surely 
phenomenal. 

“The  residents  of  New  York  City  buy 
18,000,000  pounds  of  tea  a  year,  for  which 
they  pay  $16,000,000.  Apparently  not  an 
encouraging  outlook  for  a  tea  advertis¬ 
ing  campaign.  Yet  the  producers  of  Tao 
Tea  Balls  successfully  conducted  a  cam¬ 
paign  exclusively  in  newspapers.  They 
report  practically  a  100  per  cent  dis¬ 
tribution  with  sales  increases  ’way  be¬ 
yond  expectations. 

“Recently  the  Bureau  of  Business  Re¬ 
search  of  New  York  University  asked 
1000  represtative  retailers,  ‘What  form  of 
manufacturers’  advertising  is  most  help¬ 
ful  to  you  in  creating  sales?’  The  replies 
summarized  were ;  magazines,  47 ;  posters, 
91 ;  car  cards,  185 ;  newspapers  677. 

“In  these  three  instances,  I  am  pleased 
to  say,  the  New  York  Sun  played  an  im¬ 
portant  part,  as  it  has  in  other  cases  too 
numerous  to  mention.  But  it  was  the 
combined  results  of  two  or  more  high- 
grade  newspapers  pulling  simultaneously 
in  a  common  cause  for  the  welfare  of 
readers  in  presenting  truthful  messages 
pertaining  to  dependable  products.  The 
Sun,  as  a  family  newspaper  is  justly 
proud  of  the  important  part  it  has  played 
in  developing  tremendous  sales  enjoyed 
by  worthy  brands  of  worthwhile  products. 

“But,  after  all,  it  is  all  a  re-affirmation 
of  the  maxim:  Truthful  advertising, 
backed  by  attractive  copy,  neatly  dis¬ 
played,  and  placed  in  a  dependable  news¬ 
paper,  is  bound  to  bring  adequate  re¬ 
turns. 

“One  of  the  reasons  for  increased  ef¬ 
fectiveness  in  newspaper  advertising  is 
censorship. 

“The  following  paragraph  is  not  self- 
praise  of  the  Sun,  but  used  simply  for 
illustration.  Other  newspapers  are  estab¬ 
lishing  similar  modes  of  procedure,  and 
are  reporting  gratifying  results. 

“Advertisements  to  appear  in  the  Sun 
are  required  to  pass  two  boards  of  cen¬ 
sorship.  The  first  group  of  censors  passes 
on  accuracy,  truthfulness  and  depend¬ 


ability.  The  second  board  of  censors 
passes  on  the  typographical  appearance 
of  the  advertisements  offered.  Advertise¬ 


ments  having  big  black  type,  heavy  black 
illustrations,  bizzare  arrangement,  or 
otherwise  untasteful  display,  are  not  ac¬ 
ceptable.  But  the  Sun  is  not  over-exact¬ 
ing.  It  maintains  a  department  for  the 
purpose  of  improving  copy  and  rendering 
every  constructive  service  possible  to  its 
advertisers. 

“These  are  among  reasons  why  the  pul¬ 
ling  power  of  newspaper  advertising  is 
greater  today  than  ever  before,  and  grow¬ 
ing  greater  daily.  This  statement  is 
borne  out  by  the  testimony  of  both  local 
and  national  advertisers,  large  and  small, 
all  over  the  United  States.” 


OBSCENE  MATTER  IN  THE  MAILS 

By  LOUIS  F.  JORDAN 


A  N  advertisement  in  a  recent  issue  of 
The  Nation,  sets  me  to  thinking. 

I  see  a  page  notice  that  a  new  and 
unique  publication  is  soon  to  come  into 
existence  with  tales  that  are  risque;  and 
Rabelaisian  anecdote.  The  periodical  is 
to  appear  quarterly  at  a  price  of  $10.00 
per  annum;  but  what  is  interesting — it 
will  be  sent  by  express  instead  of  through 
the  mail. 

Advance  account  of  such  a  work  causes 
skepticism.  Is  it  of  the  kind  the  postal 
authorities  would  ban  from  the  mails? 
Is  it  to  be  offensive  to  the  common  de¬ 
cency  and  modesty  of  the  community? 

But  this  is  not  an  article  dealing  with 
the  merit  or  demerit  of  the  ten  dollar 
quarterly.  Its  notice  in  The  Nation 
simply  serves  to  cause  investigation  of  the 
law  concerning  the  mailing  of  obscene 
literature  and  just  what  the  word  ob¬ 
scene  means  in  the  statute  regulating  the 
Post  Office  Department. 

The  test  of  obscenity  has  been  well 
put  in  the  following  definition.  “Matter 
is  obscene  within  the  statute  making  it  a 
criminal  offense  to  mail  obscene,  lewd  or 
lascivious  publication,  when  it  is  offensive 
to  the  common  decency  and  modesty  of 
the  community,  and  is  such  as  to  deprave 
and  corrupt  those  whose  minds  are  open 
to  such  immoral  influences.” 

And  yet,  merely  coarse  language  is  not 
banned  by  the  statute.  But,  we  find  that 
“It  is  not  necessary  that  the  entire  con¬ 
tents  be  objectionable.  A  single  article 
or  passage  (offensive  to  common  decency) 
is  sufficient  to  cause  ban  by  the  postal 
authorities.” 

One  would  think  a  medical  work  cer¬ 
tainly  entitled  to  passage  through  the 
mails.  It  all  depends  however,  for  it  is 
said  in  Burton  v.  U.  S.  142  Fed.  57 
“Where  the  acts  described  and  the  ideas 
conveyed  in  a  book  are  calculated  to  de¬ 
prave  the  morals  of  the  reader  by  excit¬ 
ing  sensual  desires  and  libidinous  thoughts, 
the  book  is  obscene,  and  it  is  immaterial 
that  the  information  conveyed  is  accurate 
and  scientific  and  tends  to  prevent  disease 
and  other  ills  resulting  from  existing 
ignorance  upon  the  topics  discussed.” 

This  decision,  while  dealing  with  a 
medical  work  is  of  value  in  analyzing  all 
publications.  And  it  is  further  said  by 
the  Court  in  this  case  that  it  is  imma- 
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terial  that  the  book  as  a  whole  is  meant 
to  be  of  value  to  the  medical  practitioner 
or  to  men  and  women  in  the  marriage 
relation.  Even  the  approval  of  several 
physicians  did  not  save  it. 

One  singular  distinction  is  drawn  in 
this  case,  however,  for  it  is  intimated 
that  the  book  would  not  be  banned  if 
it  had  been  sent  by  a  physician  to  his 
patient  or  to  another  physician. 

As  said  in  Brill’s  able  work  on  Crim¬ 
inal  Law  “The  statute  (meaning  the 
Federal  law  regulating  the  mailing  of 
obscene  matter)  is  within  the  power  to 
establish  post  offices  and  post  roads  con¬ 
ferred  on  Congress  by  the  Constitution. 
It  does  not  violate  the  constitutional  guar¬ 
antees  of  religious  freedom  and  freedom 
of  the  press.  Nor  is  it  invalid  as  failing 
to  provide  any  certain  criteria  of  guilt.” 

And,  in  construing  the  meaning  of  the 
word  obscene  matter,  Mr.  Brill  has  this 
to  say :  “The  test  is  whether  the  language 
ha«  a  tendency  to  deprave  and  corrupt  the 
morals  of  those  whose  minds  are  open  to 
such  influences,  and  into  whose  hands  it 
may  fall,  by  arousing  or  implanting  in 
such  minds  sensual,  obscene,  lewd,  or 
lascivious  thoughts  or  desires.  Whether 
it  actually  had  such  an  effect  on  the  mind 
of  the  recipient  is  immaterial.”  “The 
code  also  makes  it  an  offense  to  deposit 
or  cause  to  be  deposited  for  mailing  or 
delivery  any  matter  otherwise  mailable 


upon  the  envelope  Oi  outside  cover  ot 
wrapper  of  which,  any  delineations,  epj. 
thets,  or  language  of  an  indecent  ch«. 
acter  may  appear.” 

There  have  been  interesting  articles  of 
late  about  the  tendency  toward  the  oi>. 
scene  in  much  of  our  literature.  Not 
many  months  ago  an  important  deUtt 
took  place  in  New  York  on  a  proposed 
censorship  law  for  that  state. 

Magazines  or  other  periodicals  maj 
escape  the  ban  of  the  Postal  authoritio 
by  expressing  their  wares  instead  of  mail- 
ing  them  but  there  is  danger  of  action 
by  state  authorities  if  the  material  printed 
tails  within  the  established  meaning  of 
the  word  obscene. 

The  few  citations  of  legal  authorih 
are  given  here  to  show  that  the  word 
“obscenity”  has  a  decided  meaning  in  tl* 
law,  and  to  contrast  the  attitude  of  the 
courts  with  that  of  the  man  of  liteiature 

In  scanning  the  report  of  a  debate  held 
in  New  York  between  John  S.  Sumnu 
and  Ernest  Boyd,  I  find  a  statement  that 
is  much  at  variance  with  the  opinions  of 
able  judges.  Says  Mr.  Boyd :  “The  law 
existing  at  this  moment  barring  obscene 
matter  from  the  mails  is,  fundamentally 
ludicrous ;  for  the  simple  reason  that  ob¬ 
scenity  has  not,  can  not  and  never  can 
be  defined,  because  it  is  purely  subjective. 
Certain  conventions  may  be  observed 
But  conventions,  even  during  my  life,  are 
being  altered  so  frequently  that  to  build 
legislation  on  such  a  thing  is  ludicrous. 
The  actual,  fundamental  issue  of  whether 
obscenity  can  be  dealt  with  by  law  is  an¬ 
swered  by  the  simple  fact  that  you  car. 
not  define  obscenity.” 

Mr.  Boyd’s  conclusion  is  not  borne  out 
In  a  country  where  the  judiciary  is  thi 
final  arbiter  on  matters  of  constructioii 
such  as  ours,  we  find  that  the  word  “ob 
scenity”  has  been  amply  defined  and  thr 
Postal  regulations  interpreted  accordlnj 
to  the  true  import  of  Federal  statutes. 

Occasions  of  late  have  not  been  in 
frequent  where  State  authorities  havf 
made  wholesale  raids  on  newsstands  aiK 
withdrawn  from  public  consumption  ob 
scene  matter.  Not  only  is  there  Federa 
law  against  obscene  publications  but  prae 
tically  every  state  in  the  union  has  : 
statute  directed  against  the  disseminatioi 
of  such  matter. 


The  LudloW" 

a  demon  for  work 


WHEN  the  copy  hook’s  full  and  press  time  is 
drawing  near,  it’s  no  time  to  hunt  for  sorts. 
Last  minute  copy  gets  last  minute  attention. 

By  the  old  one-type-at-a-time  method,  second  choice 
type  becomes  good  enough.  Anything  goes,  even  bat¬ 
tered  and  worn  faces — of  course  the  paper  and  the 
advertiser  suffer  but  it  can’t  be  helped — unless  a 
Ludlow  is  installed. 

No  matter  how  deep  the  copy  is  piled,  the  Ludlow 
will  dig  you  out.  It’s  a  demon  for  work — producing  an 
unending  supply  of  type  on  slugs  as  you  want  it  in  any 
size  from  six  to  sixty  point  including  light,  bold  and 
extended,  in  a  large  variety  of  faces — and  all  without 
mold  or  machine  changes. 

The  feature  edition — the  heavy  Sunday  issue — 
ceases  to  be  a  problem  to  the  Ludlow  equipped  news¬ 
paper.  With  distribution  of  used  forms  eliminated,  the 
time  formerly  used  for  distribution  is  now  used  for 
productive  work. 

Ludlow  Typograph  Company 

2032  Cly bourn  Avenue,  Chicago 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


New  York :  6.3  Park  Rovr 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 


Editor  &  Publisher  for  October  17,  1925 


What  New  York’s  Big 
Stores  Think! 


During  the  month  of  September,  the  follow^ 
ing  leading  New  York  department  stores 
increased  their  Evening  World  space  from 
272,420  lines  (used  in  the  corresponding  month 
last  year)  to  388,700  lines  this  year,  a  gain  of 
116,280  lines: 


B.  Altman  6?  Co. 

Arnold,  Constable  6?  Co. 
Bon  wit,  Teller  fe?  Co. 
Hearn  6?  Co. 

James  McCreery  6?  Co. 


Best  6?  Co. 
Bloomingdales 
Gimbel  Brothers 
R.  H.  Macy  ^  Co. 
Stern  Brothers 


John  Wanamaker 

This  gain  of  42%  is  greater  by  71,900  lines 
than  the  gain  shown  among  the  same  group  of 
stores  by  The  Evening  World’s  nearest  com¬ 
petitor. 

National  Advertisers  cannot  go  wrong  in 
accepting  the  judgment  of  the  very  merchants 
through  whom  the  bulk  of  Nationally  advertised 
products  is  sold  in  New  York. 
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ABILITY  TO  MAKE  FRIENDS  CALLED 
SALESMAN’S  TRUMP  CARD 


Every  Person  Met  and  Every  Incident  of  Daily  Life  Can  Be 
Turned  to  Advantage,  Writer  Says — But 
Don’t  Become  a  Nuisance,  He  Adds 


BY  CHALMERS  L.  PANCOAST 


p’VERY  person  he  meets  and  every 
incident  of  every  day  life  can  con¬ 
tribute  something  toward  the  success  of 
the  salesman  who  throws  himself  open 
to  meeting  people  and  having  interesting 
experiences. 

Sales  are  made  in  many  ways,  some 
are  the  result  of  keeping  the  eyes  open 
for  opportunities,  many  come  through 
just  the  ordinary  happenings  of  everyday 
life,  some  of  these  are  credited  to  luck 
or  fate,  but  the  greatest  number  come 
through  substantial  and  helpful  friend¬ 
ships. 

We  all  go  through  blind  days,  days 
when  we  shut  ourselves  off  from  the 
people  we  can  and  should  meet  and  talk 
with.  We  do  not  realize  that  life  is 
made  up  of  people,  the  more  people  we 
know  the  more  interesting  will  our  lives 
become. 

I  knew  a  young  salesman  who,  when 
traveling,  found  pleasure  in  engaging  in 
conversation  with  anyone  who  might 
happen  to  step  in  his  pathway.  He  was 
just  naturally  a  friend-maker.  He  craved 
human  companionship. 

One  time  he  was  in  the  club  car  of 
the  Merchants’  Express  going  to  Boston. 
An  old  gentleman  came  in  and  sat  beside 
him.  He  was  the  president  of  a  large 
factory.  His  mind  was  busily  occupied 
with  a  perplexing  sales  problem.  The 
young  man  started  a  conversation.  He 
was  a  salesman  and  knew  how  to  talk 
and  what  to  talk  about.  You  may  call 
it  luck  or  fate,  but  he  started  to  talk 
about  selling  goods  and  he  hit  upon  the 


very  subject  that  was  worrying  his  el¬ 
derly  traveling  companion. 

As  the  talk  took  form  it  developed 
that  the  young  salesman  had  the  very 
solution  to  the  problem.  They  got  to¬ 
gether,  the  young  man  had  something  to 
sell,  his  services,  and  he  replaced  an  older 
man  who  was  taking  it  easy  back  at  the 
factory  without  worrying  about  the  old 
man’s  problems. 

Another  salesman  whose  job  it  is  to 
sell  cement,  told  me  recently  that  he  finds 
it  necessary  to  cultivate  a  prospect  before 
he  can  close  a  big  sale. 

He  is  a  radio  bug.  He  has  built  sets. 
He  listens  in  almost  every  night  and  he 
can  talk  the  subject  from  R  to  O.  He 
told  me  he  found  he  could  many  times 
talk  Radio  where  he  could  not  talk  ce¬ 
ment — just  yet. 

He  had  a  particularly  tough  prospect. 
It  was  impossible  to  get  an  audience. 
One  day  on  the  train  he  met  this  man 
and  started  to  talk  radio.  The  prospect 
was  having  trouble  with  his  set.  He 
liked  to  D  X  but  could  not  get  far  away 
points.  The  salesman  went  out  to  his 
home,  fixed  up  his  set  so  he  could  get 
anything  he  wanted.  Within  a  month  he 
had  sold  the  prospect  a  big  order  of  ce¬ 
ment. 

The  point  is  that  they  had  something 
in  common  over  which  to  build  a  good 
friendship.  This  subject  of  radio  gave 
the  salesman  an  entry  into  many  offices 
where  a  cold  hard  business  proposition 
kept  him  out. 

His  idea  of  salesmanship  is  to  extend 
his  acquaintanceship  in  every  way  possi¬ 


ble.  Meeting  men  on  any  kind  of  an  in¬ 
teresting  basis  is  better  ^an  not  meeting 
them  at  all. 

This  young  man  is  making  a  success 
because  he  keeps  up  on  new  inventions, 
popular  pastimes  like  the  radio.  He  is 
a  golfer  and  he  finds  a  great  many  men 
will  talk  about  golf  when  they  haven’t 
time  for  business. 

He  simply  uses  popular  subjects,  sports 
and  interesting  developments  to  make 
himself  better  known.  He  knows  few 
sales  are  made  on  first  calls.  He  knows 
big  sales  are  made  on  the  basis  of  ac¬ 
quaintanceship  and  more  often  friendship 
of  long  standing. 

The  more  friends  a  salesman  has  the 
piore  chances  he  has  of  making  sales. 
All  other  things  being  equal  it  is  human 
nature  to  do  business  with  the  man  you 
admire,  you  know,  or  you  want  to  help 
along.  You  can  talk  all  you  want  to 
about  business  being  done  on  a  strictly 
cold  basis,  but  the  most  successful  sales¬ 
men  know  that  lasting  friendships  are 
the  foundation  of  a  growing  sales  record. 

This  is  a  very  human  world  and  there 
is  a  lot  of  sentiment  mixed  with  business. 
If  this  were  not  so,  the  business  world 
would  be  a  dreary  and  unhappy  place. 

I  have  checked  up  with  a  great  many 
successful  salesmen  and  I  find  they  were 
all  good  mixers,  that  they  make  friends 
readily — not  merely  for  what  they  can 
get  out  of  their  friends — but  because  it 
is  their  nature  to  be  genuinely  friendly 
and  sociable.  They  like  to  meet  people — 
they  enjoy  knowing  people  and  they  prize 
friendship  above  all  else. 

They  are  successful  because  many  good 
friends  make  a  greater  success  possible. 
A  noted  psychologist  made  the  remark 
that  the  more  people  a  man  knew  in¬ 
timately  the  more  successful  he  would 
be.  Friends  just  naturally  want  to  help 
other  friends  and  the  more  friendly  the 
closer  the  relationship. 

Mutual  friendships  are  profitable  and 
most  worthwhile.  The  good  salesman 
cannot  operate  without  building  confi¬ 
dence.  We  want  to  do  business  only 
with  the  man  in  whom  we  have  explicit 


confidence — he  can  be  no  other  than  a 
friend  in  whom  we  trust 

But  mere  friendship  will  not  hold 
business.  You  must  give  these  friend- 
customers  the  best  you  have  to  give.  I 
saw  an  advertisement  a  short  time  ago 
which  covered  this  point  very  well.  The 
headline  said: — ‘Some  day  your  friendly 
old  customer  may  be  exposed  to  a  new 
idea.”  This  idea  followed — “Then  you 
may  lose  him  unless  you  have  always 
given  his  business  the  same  attention  you 
have  given  your  new  prospects.  Every 
salesman’s  new  customer  was  some  other 
salesman’s  old  customer.” 

It  is  never  a  good  idea  to  take  a 
friend’s  business  for  granted.  The  fact 
fhat  he  has  been  a  good  friend  of  yours 
and  has  given  you  his  business  for  years 
does  not  mean  that  you  can  neglect  or 
abuse  that  friendship. 

The  man  who  values  friends  for  merely 
what  he  can  get  out  of  them  does  not 
hold  friends  or  business.  Friends  are 
made  by  giving  and  giving — not  merely 
receiving. 

The  salesman  who  has  a  good  person¬ 
ality,  and  a  host  of  friends  who  admire 
him  for  his  ability  and  resi^ct  him  for 
his  honesty  and  square  dealings  has  the 
right  foundation  for  sucessful  salesman¬ 
ship.  Without  these  he  can  resort  to  all 
the  cleverness,  subtle  tricks  and  use  the 
most  powerful  arguments  conceivable 
but  he  will  get  nowhere — because  he  is 
not  a  human  salesman — merely  a  machine. 


Ly nett’s  Thirtieth  Anniversary 


Scranton,  Pa.,  Oct.  13. — The  thirtieth 
anniversary  of  E.  J.  Lynett’s  ownership 
of  the  Scranton  Times  was  observed  re¬ 
cently  when  the  Times  2S-year  club  held 
its  annual  meeting  here.  John  E.  Bradley, 
business  manager,  was  host  to  the  club 
this  year,  while  William  R.  Lynett,  assis¬ 
tant  to  the  publisher,  was  elected  presi¬ 
dent  for  the  coming  year.  The  25-year 
club  holds  its  dinners  on  October  10  of 
each  year.  Chester  Kellar,  foreman  in 
the  composing  room  and  Charles  Wat¬ 
kins,  pressman,  were  admitted. 
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The  DAILY  NEWS,  St.  Petersburg’s  Picture  Paper,  has 
the  largest  circulation  in  the  Sunshine  City. 


The  DAILY  NEWS  was  started  on  March  sixteenth  last. 
Its  circulation  is  growing  daily  .  .  .  On  October 
tenth  it  reached  fifteen  thousand,  without  the  aid  of 
any  circulation  campaign. 


There  are  three  editions  daily  and  it  is  published  every 
day  in  the  year.  The  mail  edition  is  more  than  dou¬ 
ble  the  combined  mail  editions  of  all  its  competitors. 


It  carries  the  flag  of  progressive  newspaper  achieve¬ 
ment  in  Western  Florida.  Everybody  reads  the 
NEWS.  Any  bank  reference. 


REPRESENTED  BY 

GEORGE  B.  DAVID  COMPANY 


NEW  YORK:  110  East  42nd  Street 
CHICAGO:  1010  Hartford  Building 


Copies  of  the  DAILY 
NEWS  may  be  obtained 
At  these  offices. 
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BUFFALO  THE  WONDER  CITY  OF  AMERICA 


Ask  Department  Store 
Buyers  About  Buffalo 
Evening  News  Pulling 
Power 


They  Must 
Get  Action! 


Good  Department  Store  Buyers  fight  for  their  merchandise. 

They  battle  with  their  merchandise  Manager  for  more  “buy¬ 
ing”  money.  They  battle  with  the  Employment  Office  for  more 
help.  And  in  Buffalo  they  battle  with  the  Advertising  Manager 
for  more  space  in  the  Buffalo  Evening  News. 

T^EPARTMENT  Store  methods  demand  quick  merchandise 
turnover.  Sales  figures  must  be  made  every  day  and  inven¬ 
tories  are  never  permitted  to  run  high.  Buyers  are  judged  by  their 
turnover  and  their  inventories.  One  promotion  failure  leaves  a 
department  overbought.  That  is  why  buyers  watch  so  closely 
the  pulling  power  of  Newspapers. 

That  is  why,  when  you  ask  a  Buffalo  Buyer  to  choose  one 
of  two  or  more  Buffalo  Newspapers  he  will  invariably  choose 
the  Buffalo  Evening  News. 


Buffalo  Evening  News 


A.  B.  C.  Mar.  31, 1925 

EDWARD  H.  BUTLER,  Editor  and  Publisher 

Present  Average 

129,777 

KELLY-SMITH  COMPANY,  National  Representatives 

134,720 

Marbridge  Building,  New  York 


Lytton  Building,  Chicago 


SEVERAL  Intertype  “Mixers” 
were  ordered  last  Spring 
when  the  first  handmade  machine 
was  exhibited — before  it  was  even 
put  in  production.  Now  is  the 
time  to  investigate  if  YOU  are  to 
be  among  the  first  to  profit  by  this 
new  machine. 


Standardized 


The  first  step  in  the  development  of  the 
Intertype  “Mixer”  was  to  determine  what 
type  of  machine  was  wanted  by  publishers 
and  printers. 

The  opinions  of  those  who  use  machines  were 
sought  and  recorded  by  Intertype  executive  offi¬ 
cers,  branch  managers,  salesmen,  and  traveling 
mechanics. 

Additional  research  work  was 

employed  through  an  outside 

agency.  A  man  familiar  with 

slug  machines  was  sent  into 

scores  of  plants  to  get  first- 

hand  advice  from  publishers,  HHK 

superintendents,  composing 

room  foremen,  machinists, 

and  operators. 

The  consensus  of  opinion 

(1)  that  a  new  machine 
“mixing”  two  or  more  matrix 
faces  in  the  same  line  was 
badly  needed — a  machine  per-  ^ 

mitting  instant  changes  from 
one  type  face  to  another,  with- 
out  waiting  for  the  distribu- 
tor;  ^ 

(2)  that  above  all  the  new 
machine  should  be  simple  and 
dependable; 

(3)  that  it  should,  if  possible,  be  standardized, 
with  magazines  interchangeable  on  all  other 
Standardized  Intertypes. 

The  Intertype  “Mixer”  was  built  to  meet  these 
specifications. 

It  mixes  “mats”  at  the  operator’s  will  from  two 


or  three'or  four  magazines — and  then  sorts  and 
distributes  them  automatically. 

There  are  no  mechanical  complications. 

And  the  machine  is  thoroughly  standardized 
and  interchangeable  with  all  other  Standardized 
Intertypes. 
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Matrices  from  all  four  magazines  (two  main 
and  two  side)  can  be  assembled — “mixed” — in 
one  line. 

Matrices  of  standard  maximum  width  can  be 
run  in  both  upper  and  lower  magazines. 

Main  magazines  are  removed  from  the  rear — 
exactly  the  same  as  on  all  other  Standardized 
Intertypes.  The  side  magazines  also  are  easily 
removable. 

i.tertigpe“Mixer” 

— a  machine  that  sets  Roman,  Bold,  Italic,  Small 
Caps,  Special  Figures,  etc. — ail  in  the  same  line 
— with  automatic  sorting  and  distribution  of 
matrices; 

— a  machine  that  effects  enormous  savings 
by  making  easy,  inexpensive  work  out 
of  what  was  formerly  difficult  composi¬ 
tion; 

—  a  machine  that  enables  the  operator  to 
change  from  one  type  face  to  another 
in  one  second  (no  shifting  of  magazines, 

» 

—  a  machine  that  proves  that  a  “mixer” 
can  be  made  to  run  as  dependably,  with 
as  little  expert  care,  as  any  other 
machine. 


Send  for  literature  illustrating  new  features  of  the  Intertype  ^^Mixer” 
and  showing  typical  layouts  and  specimens  of  composition. 


no  waiting  for  the  distributor) 


Mechanism 


incluck's  only  one  distributor  box  (easily 
removable,  as  shown  above),  two  distrib¬ 
utor  bars  (side  by  side)  with  the  usual 
conveyor  screws,  and  a  double  channel 
entrance  built  as  a  single  unit. 

The  sorting  of  mixed  fonts  is  done  by  the 
single  distributor  box,  which  automatically 
moves  back  and  forth  from  one  distributor 
bar  to  the  other  (controlled  by  simple  font 
notches  in  the  matrices),  placing  each 
matrix  on  the  right  bar  for  its  magazine. 


New  Features 

Carries  two  standard  90-channel  magazines — 
interchangeable  on  all  Standardized  Intertypes. 

Can  be  furnished  with  or  without  side  unit  car¬ 
rying  two  extra  wide  34-channel  magazines. 

To  change  from  one  main  magazine  to  the  other, 
or  from  one  side  magazine  to  the  other,  the  oper¬ 
ator  simply  shifts  a  convenient,  light-touch  lever. 
Magazines  do  not  have  to  be  shifted. 


Standardized 


I  N  T  E  RT  Y  P  E 


TRADE  MARK 


-7^ 


oOSlON 


INTERTYPE  CORPORATION,  EXECUTIVE  OFFICES,  1440  BROADWAY,  NEW  YORK 
CHICAGO  NEW  ORLEANS  LOS  ANGELES  SAN  FRANCISCO 


LONDON 
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$100  REWARD  OFFERED 


Editor  &  publisher  hereby  offers  the  sum 
of  $100  to  any  person  who  will  furnish  conclu¬ 
sive  information  that  any  newspaper  syndicate, 
regularly  in  the  business  of  selling  editorial  materials 
to  the  daily  press  of  this  country,  has  been  guilty  of 
offering  to  procure  publication  of  an  editorial  favor¬ 
able  to  a  special  interest  in  “at  least  35  daily  news¬ 
papers  throughout  the  country  at  a  total  cost  to  you 
(meaning  the  special  interest)  of  $350,”  or  any  other 
number  of  daily  papers  or  any  other  sum  of  money, 
in  the  circumstances  related  herewith. 

In  the  New  Republic  for  October  7,  the  charge  is 
made  that  an  American  syndicate,  unnamed,  addressed 
a  venal  proposal  to  an  individual  or  corporation,  also 
unnamed. 

Here  is  the  letter  the  New  Republic  charges  was 
sent  by  the  syndicate: 


“Gentlemen : 

“A  happy  circumstance  provides  a  most  unusual  opportunity 
for  nation  wide  newspaper  publicity  for  the  work  of  the 
.  through  an  editorial  on  the  subject. 

“In  this  timely  editorial  direct  and  effective  mention 
would  be  given  to  any  facts  to  which  you  wish  to  give  wide¬ 
spread  publicity,  with  the  aid  of  interesting  information  you 
could  furnish  on  the  subject.  I  am  able  to  guarantee  to 
obtain  publication  in  at  least  thirty -five  daily  newspapers 
throughout  the  country  at  a  total  cost  to  you  of  $350. 
Marked  copies  of  the  papers  would  be  furnished. 

“The  .  Railway  Co.,  the  . 

Co.,  the  .  Works,  the  .  Co.,  the 

. Association .  Inc.,  and  others 

have  found  this  service  the  most  effective  means  for  nation¬ 
wide  publicity  of  the  best  kind. 

“Timely  interest  in  the  subject  has  created  this  opportunity 
for  one  organization.  Timely  action  will  capitalize  it  for 
you. 

“Very  truly  yours. 


Editor  &  Publisher  believes  that  this  letter  was 
not  sent  by  any  syndicate,  but  may  have  been  the  work 
of  a  crooked  press  agent.  However,  we  have  no  way 
of  knowing  this  to  be  true  and  we  are  willing  to  pay 
a  reward  to  any  person  who  can  demonstrate  that 
newspapers  are  thus  being  imposed  upon  by  a  crooked 
syndicate.  The  woods  are  full  of  grafting  press  agents 
operating  sham  “syndicates.”  It  is  entirely  possible 
that  the  New  Republic  has  picked  up  the  letter  of 
one  of  the  well-known  space  moochers.  The  element 
that  creates  doubt  in  our  mind  is  the  agreement  to 
furnish  35  marked  copies.  We  do  not  believe  that 
any  moocher  could  make  such  a  delivery,  although  it 
is  admitted  that  there  are  some  stupid  editors  who 
still  fall  for  gifts  from  Greeks.  But  can  one  press 
agent  .stand  35  such  in  a  row?  We  doubt  it. 

Editor  &  Publisher  will  not  hesitate  to  expose  any 
syndicate  guilty  of  the  venal  offense  against  the  press 
charged  in  the  New  Republic  and  our  reward  offer 
is,  of  course,  open  to  the  editor  of  our  esteemed  con¬ 
temporary. 


“I  don’t  carry  any  xtatistics  regarding  mar¬ 
kets  or  media  in  my  brief-case  when  I  eall  on 
advertisers,”  said  an  English  agent  visiting 
America,  “because  /  am  supposed  to  know  these 
facts.  If  you  don’t  believe  I  do,  ask  me  some¬ 
thing."  That’s  the  way  to  master  your  job! 


FISHING  FOR  SUCKERS 


Here  is  something  for  editors  to  keep  in  their 
mind’s  eye  when  they  are  publishing  dainty 
menu  suggestions,  handed  out  free  by  a  New 
York  press  agent,  which  mention  the  use  of  fish: 
Recently  the  United  States  Fisheries  Association  met 
at  Atlantic  City  to  discuss  advertising.  Seventy  per 
cent  of  the  members  came  to  the  meeting  convinced 
that  newspaper  advertising  should  be  done.  Then  up 
stepped  a  New  York  advertising  agent,  said  to  have 
been  a  representative  of  the  Charles  W.  Hoyt  Co., 
and  proposed  that  the  advertising  appropriation  be 
made  for  magazines  and  that  free  publicity  be  given  to 
the  newspapers  in  the  form  of  daily  menus  and  “news 
features.”  The  exact  proposal  was  that  the  magazines 
be  given  $67,163.47  and  the  newspapers  free  publicity 
on  fish  for  which  the  press  agent  would  be  paid  $700. 
Does  this  cause  any  sensation  under  the  skin  of  editors 
who  play  with  press  agents? 


Don’t  let  an  advertiser  who  would  bite  off 
more  than  he  ean  chew  buy  the  space  at  owy 
price! 


RIAL 


Debate  thy  cause  with  thy  neighbor  himself; 
and  discover  not  a  secret  to  another; 

A  word  fitly  spoken  is  like  apples  of  gold 
in  pictures  of  silver. — Proverbs,  XXV ;  9,  11. 


NEW  SPIRIT  AT  CHICAGO 


WE  are  attracted  by  the  new  spirit  demonstrated 
at  the  several  important  Fall  meetings  of 
newspaper  men,  representative  of  all  depart¬ 
ments,  at  Qiicago  this  week.  That  so  many  meetings 
were  held  at  one  time  indicates  the  breadth  of  the  fra¬ 
ternal  spirit.  That  each  meeting  attracted  such  large 
attendance  signifies  that  the  long-sought  organization 
of  the  forces  of  journalism  is  rapidly  being  attained. 
But  it  is  especially  striking  that,  rather  than  giving  so 
much  attention  to  the  social  side,  the  delegates  got 
down  to  the  brass  tack  facts  of  the  industry  and  were 
seen  unitedly  pleading  for  standard  practices  through 
analysis  of  causes  leading  to  reasons  for  a  thousand 
publishing  riddles. 

The  delegates  at  Chicago  talked  in  the  terms 
of  science.  Our  ills  are  being  cured  by  skilled  men  in 
conference.  The  newspaper  business  is  getting  onto 
a  new  plane.  Surely  this  is  subject  for  congratulation. 

Business  is  good — that  is  the  testimony  from  all 
sides.  Never  was  there  a  better  year  in  which  to  place 
solid  foundations  under  the  national  structure  of  pub¬ 
lishing. 


The  editorial  page  is  still  the  spinal  column 
of  our  press. 


A  little  about  something  beats  m^h  about 
nothing. 
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GOOD  MANAGEMENT 


BUT  NOT  DEMANDED 

JOHN  K.  BLITZ,  of  Detroit,  Mich.,  is  issuing  free 
advertising  publicity  for  the  Detroit  Steel  Prod¬ 
ucts  Company,  and  what  do  you  suppose?  Over 
his  handout  Mr.  Blitz  makes  the  quaint  suggestion 
that  editors,  grateful  to  him  for  his  “service,”  might 
be  willing  to  pay  him  space  rates.  Honest  injun! 
Here’s  faithful  John’s  own  statement:  “You  will  not 
be  billed  for  this  copy,  whether  you  use  it  or  not. 
Payment  at  space  rates  will  be  acceptable,  but  not 
demanded.”  Laugh  that  off  without  breaking  a  rib! 


The  new  spirit  in  industry,  by  no  means  uni¬ 
versal,  but  hopefully  progressing  in  every  line 
of  endeavor,  calls  for  relations  of  employer 
and  employe  based  upon  sound  appreciation  of  re¬ 
ciprocal  service,  human  rights,  ordinary  civility. 
Look  over  the  newspaper  field  and  witness  splendid 
advances  during  the  past  decade.  Wasteful,  hateful, 
head-long  fighting  between  employes  and  employers 
is  very  uncommon.  No  one  ever  made  a  dollar  from 
such  scrapping.  All  sensible  people  seek  peace  and 
the  fruits  of  peace,  one  of  which  is  prosperity.  This 
applies  equally  in  our  press  world  to  inter-office  r^ 
lationships  and  to  harmonious  operation  of  news¬ 
papers  in  the  same  field,  supplanting  the  old,  insane 
competitive  methods  which  left  both  sides  bleeding 
after  every  fray. 

Welfare  is  replacing  warfare.  Welfare  means  to 
the  employer :  I  am  the  daddy  of  this  industrial  family. 

I  cannot  prosper  unless  my  business  family  prospers. 

I  cannot  be  in  health,  nor  enjoy  life,  nor  play  a 
spirited  game  if  I  am  not  supported  by  healthful, 
happy,  spirited  people.  I  owe  as  much  or  more  to 
my  employes  than  they  owe  to  me,  for  our  mutual 
successes.  I  propose  to  deal  with  them  with  full 
consideration  of  every  right,  not  on  the  basis  of 
master  and  servant,  not  because  I  wish  to  speed 
them  up  to  increase  my  profits,  but  because  we  are 
a  family  of  workers  striving  for  the  same  goal. 

To  the  employe,  it  means:  I  yield  my  time,  talent, 
skill,  loyalty,  to  the  best  of  my  ability.  These  are 
my  investments.  I  expect  a  happy,  fruitful  life. 
The  success  of  this  business  is  important  to  me. 
When  I  do  not  serve  it  faithfully,  it  owes  me  nothing. 
When  I  do  serve  it  loyally  and  well,  it  owes  me  a 
living  and  sound  savings. 

This  sort  of  spirit  works. 

Here  are  incidents  to  illustrate  the  point:  Some 
years  ago  the  Washington  Star,  one  of  the  larger 
employers  in  the  newspaper  business,  began  welfare 
work  among  its  employes,  though  not  under  that 
name.  Some  wise  person  in  the  management  con¬ 
ceived  the  idea  that,  as  all  of  the  folks,  up-stairs 
and  down-stairs  and  all  around  the  shop,  encountered 
the  usual  human  peril  of  imperfect  dentistry,  the  Star 
should  select  a  skilled  dentist  and  make  him  re¬ 
sponsible  for  the  tooth  health  of  the  whole,  big  news¬ 
paper  family.  The  plan  was  a  success,  greatly  ap¬ 
preciated  by  all.  The  next  logical  step  was  the 
establishment  of  a  Star  medical  clinic,  with  a  physi¬ 
cian  and  nurse  in  attendance.  )  Recently  it  was  stated 
that  this  clinic  averaged  16  patients  per  day,  all 
Star  people,  and  the  management  had  figured  out 
the  practical  proposition  that  whereas  the  Star’s 
sick  benefits  in  a  previous  year  had  amounted  to 
$8,000,  let  alone  lost  time,  through  the  clinic  they 
had  been  reduced  to  $3,000.  It  paid  in  dollars,  as 
well  as  in  finer  coin.  The  Star  encourages  many 
forms  of  welfare  among  its  people. 

This  is  by  no  means  uncommon  among  newspapers 
— this,  or  similar  forms  of  cooperation.  Group  in¬ 
surance  has  become  usual.  In  good  years  some  news¬ 
papers  share  profits  with  faithful  employes,  on  a 
bonus  basis.  Scores  of  newspapers  provide  the  noon¬ 
day  meal  in  pleasant  surroundings,  with  economy  to 
the  employe.  There  are  dozens  of  methods  of 
fraternization.  All  are  in  the  spirit  of  the  new  day. 

No  longer,  in  many  cities  of  the  country,  is  there 
the  old,  hateful  hostility  toward  mechanical  depart¬ 
ments,  or  by  mechanical  departments  toward  the 
management  of  newspapers.  'The  “grind  ’em  down” 
employing  attitude  has  been  a  futile  policy  wherever 
tried.  Equally  vain  and  foolish  has  been  unreasoning, 
violent  resistance  on  the  part  of  the  employed.  The 
liberal  policy  has  won  for  both  sides. 

We  heard  a  pleasant  story  the  other  day  regard¬ 
ing  George  Berry,  head  of  the  pressmen’s  union.  His 
organization  called  the  attention  of  the  publishers 
of  a  certain  city  to  inefficiency  of  their  press-rooms. 
There  was  needless  waste.  It  was  something  that 
the  publishers  were  overlooking.  Constructive  sug¬ 
gestions  were  made.  The  publishers  accepted  them 
with  thanks,  and  instituted  reforms  which  have  re¬ 
sulted  in  important  economies. 

Give  men  an  opportunity  to  express  their  souls, 
as  well  as  their  brains  and  brawn,  and  you  get  thrill¬ 
ing  surprises. 


I 
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Edward  F.  Meara,  Jr.,  a  former  Prince- 
DITDCrkKIAIC  University  student,  has  joined  the 

rHiKoLfPIALO  reportorial  staff  of  the  Trenton  Times. 

Bliss  Isely,  former  city  editor  and  Sun- 

CHARLES  R.  SKINNER, 


ASSOCIATION  CHIEFS 


W.  D.  Junkins  and  Paul  S.  Junkin  have 
sold  the  Chariton  (la.)  Herald-Patriot 
to  a  firm  consisting  of  Victor  E.  Swartz- 
endruber.  Will  D.  Allender,  Charles  F. 
Wennerstrum  and  Kenneth  F.  Baldridge. 


JJON.  CHARLES  R  SKINNER.  has‘"^en  on ‘a  lea^  of  JOSEPH  ALDEN  editor  of  the  p  ,  s  Junkin  publishes  the  Fairheli 

AA  fomer  editor  of  the  Watertovm  absence  for  several  months  on  account  of  .  (Neb.)  R^b/ican  and  presi-  (la.)  Daily  Ledger. 


Republican  and  at  one  time  an  edi-  juness  is  back  at  his  desk  Nebraska  Press  Association, 

torial  writer  for  the  IVatertown  ,  !  r,  r-  t.  i  j  has  spent  consid- 

Titnes,  will  retire  from  state  ser-  Combs,  general  meager  and  enable  time  in  as- 

vice,  Oct.  31,  when  he  will  be  W  years  the  Parjtwj  (Kan.)  Daily  Sun,  gQ^jation  work, 

of  age.  He  has  been  engaged  in  state  i  parents  of  a 

and  Federal  work  for  a  period  of  16  daughter,  Carol  Bird.  vice-president  of 

jears,  being  state  legislative  librarian  and  Philip  Kerby,  formerly  New  York  the  Nebraska 
formerly  an  assemblyman  and  congress-  Herald  Tribune  correspondent  in  China  group,  and  prior 
man,  and  was  the  father  of  the  special  has  returned  to  this  country  to  spend  a  to  that  served 
delivery  letter  law.  He  is  the  author  of  year  here.  several  years  as 

“The  Manual  of  Patriotism”  and  “Bright  Arthur  Chapman,  one  of  the  Sunday  member  of  the 

Side”.  Mr.  Skinner  will  continue  to  re-  feature  writers  for  the  New  York  Herald  executive  corn- 

side  in  Albany.  Tribune,  supervised  the  daily  picture  mittee. 

Lou  E.  Holland,  president  of  the  Hoi-  pages  and  rotogravure  sections  in  the  Mr.  A 1  d  e  n 
land  Engraving  Co.,  Kansas  City,  Mo.,  absence  of  Morris  Gilbert,  picture  editor,  started  newspa^r 
and  former  president  of  the  Associated  Mr.  Gilbert  spent  his  vacation  in  Ber-  work  on  the 
Advertising  (Tlubs  of  the  World  has  been  muda.  Aurora  (N  eb.) 

elected  president  of  the  Kansas  City  p.  F.  Johnson  has  rejoined  the  San  Republican, ^ork-  Joseph  G.  Alden 

aamber  of  Commerce.  Mr.  Holland  (Tex.)  Lig/if  staff  after  a  trip  to  IP.S  ..“P  irom 

has  been  vice-president  and  head  of  the  Germany  devil  to  compositor,  foreman,  manager 

Sam  Druck  of  Scranton  has  been  named  ?/avSfg  sicceedS  filtS  Pemose,  X^ar  his  newspaj^r  was 

publisher  of  the  Carbondale  (Pa.)  Leader  resigned  Nebraska  cup  for  the  best 

to  succeed  his  brother.  Jack  Druck,  ^ 


«  SPC.U  p^3  ASSOCIATION  NOTES 

JJAYMOND  CLAPPER,  United  Press 
staff  correspondent,  who  contracted 
typhoid  fever  while  reporting  the  Dayton 
trial,  this  week  left  the  Port  Chester, 
N.  Y.  hospital  where  he  was  confined 
nine  weeks. 

C.  B.  Kelsey,  formerly  of  the  United 
Press  Chicago  bureau,  has  been  appointed 
manager  of  the  Cleveland  office,  succeed¬ 
ing  Raymond  Bruner,  resigned. 

Carl  Groat,  cable  editor  of  the  United 
Press,  will  return  next  week  from  a 
lurora  (Neb.)  vacation  spent  in  New  England. 

Republican,  work-  Joseph  G.  Alden  Mrs.  Ed  Keen  sailed  from  New  York 

ng  up  from  l^st  week  to  join  her  husband  who  is 

‘devil”  to  compositor,  foreman,  manager  European  manager  for  the  United  Press 
.nd  then  owner  of  that  enwspaoer.  with  headquarters  in  London. 


to  succeed  his  brother,  jack  Druck. 


owner  of  the  publication  The  latter  re-  Ledger 

cently  purchased  interests  in  daily  news-  ,  ,  v  u  u  f j  j  u 


naners  at  New  Bedford  Mass  and  Jack  Kurtz  has  been  added  to  the  sports 

^ston  Penna  ’  '  staff  of  the  Vtwarit  (N.  J.)  Ledger  staff.  CHANGES  IN  OWNERSHIP  Tex.,  vice  president;  Roselee  Manlon, 

JAMES  1.■.^RQUHAR  o,  .he 

elected  to  head  the  Midland  city  govern-  rc/cgram  has  announced  his  intmtion  of  ^  (la  )  Daily  has  JJ^ato^^^"” 

ment,  was  Texas’  youngest  mayor,  has  running  for  the  office  of  City  Commis-  sold  the  Dcrw/f  (la.)  to  A.  C.  '  , 

been  chosen  president  of  the  Midland  sioner  of  Salt  Lake  this  fall.  .McKinsey,  who  is  publisher  of  the  Ma-  With  a  class  enrollment  of  556  stu- 

Chamber  of  Commerce.  Miss  Edith  Shank,  formerly  of  the  ‘P*pketa  (la.)  Excelsior.  Fulton  Me-  dents  and  with  280  students  registered  in 

_  Canton  (O.)  Repository,  has  become  Kinsey  will  edit  the  Observer.  the  four-year  course  of  journalistic 

IN  THE  BUSINESS  OFFICE  editor  of  the  Co»im««ffj'  Vewr,  Colum-  r.  l.  Howell,  who  recently  di.sposed  degree,  the  Course 

,  bus,  O.  She  succeeds  Miss  V.  Phillips,  Qf  j^jg  interests  in  the  Alta  fla  1  Adnyer-  J?ucnalism  at  the  University  of  VVis- 

IVTR.  ARNOLD  SANCHEZ  of  the  ^ho  has  become  a  feature  writer  on  the  to  W  R  Covle  has  boueht  the  beginning  its  twenty-first  year. 

New  York  Times,  left  last  week  Mansfield  (O.)  News.  B«rjcy  (la.)  Record  and  will  revives  that  128  students  in  commerce 

for  an  extended  vacation.  He  will  visit  R^jph  Wheelock,  formerly  with  the  paper,  which  has  been  suspended  several  “"‘I  journalism  are  enrolled  in  the 
Havana,  St.  Petersburg,  Key  West,  Minneapolis  Tribune,  who  underwent  months.  Mr.  Howell  was  formerly  with  advertising.  The  frphman 

\hami  and  Jacksonville,  returning  in  treatment  in  the  Mayo  hospital  for  a  the  Sioux  City  Advertiser,  three  years  numbers  85  and  the  senior  class  53. 

about  five  weeks.  nervous  breakdown,  has  recovered  com-  in  the  advertising  department.  .  Eo’’  the  first  time  in  its  history  a  class 

Mr.  Wainwright  began  his  advertising  pletely.  w  xr  xr  u  u  t.-  •  .  •  journalism  is  a  part  of  the  course  of- 

career  with  the  New  York  TtWr  twenty  Clifford  Russell  is  now  associate  editor  the  Crore  S'^( P^ V Slra/Vto^'^K*  C 

years  ago.  For  sixteen  years  he  was  the  Mankato  (Minn.)  Daily  Free  SJeet  of  leEon  Ohio  Y’  Dondore,  Ph.  D., 

With  ihp  P.'T'pntHff  Mntl  and  has  Keen  n _  oicci,  ui  jciicrbon,  \^nio.  Iowa  Citv.  Tnwa  assisted  hv  Micq 


SCHOOLS  OF  JOURNAUSM 

JOURNALISM  students  of  the  Univers- 
"  ity  of  Missouri  have  elected  officers 
as  follows:  George  N.  Elliot,  Kansas 
City,  president;  Tom  Mahoney,  Dallas, 
Tex.,  vice  president ;  Roselee  Manlon, 
Sedalia,  secretary  -  treasurer ;  George 


with  the  Evening  Mail  and  has  been  press. 


with  the  New  York  Telegram  since  the 


Arthur  C.  Gemes  has  been  named  city 


eei,  01  jenerson,  Uhio.  of  Iowa  City,  Iowa,  assisted  by  Miss 

Dwight  L.  Miller  has  sold  the  Laihrop  Ernestine  French,  college  director  of 

ifex  \  T7  T  T7:_t- _ T?  f  J  niiKliVifxr  Ic  e  o  f 


amalgamation  of  the  two  papers.  ^  IVinona  fMinn  )  RePubll-  Optimist  to  E.  L.  Fisher  of  Edina,  publicity,  is  acting  as  instructress.  Nine- 

J.  V.  Mahoney,  from  the  Sioux  City  Zl-Heraldsucc^^^  hS  M  &  ‘^^n  students  are  taking  the  course. 

ItValAZ^s  rnbHHc  havOoS  Mrs.  Theodora  Sohst  has  taken  over  A.  G,  Campbell,  for  three  years  owner  - 


A.  G.  Campbell,  for  three  years  owner 


Se  Slv  ad^HisinT“staff  ortlir  if  “Women  in  Sport”  column  in  the  and  editor  of  the  Tina  (Mo.)  Journal  SPECIAL  EDITIONS 

C°'-'^“BUS(0,)  DISPATCH  .,.„d 

Jack  Emmons  of  the  advertising  de- _ j-  .  ,  a  special  section  on  Oct.  11,  featuring 

partment  of  the  Lewiston  (Me.)  Journal  wnADDiinv  ®ud  owner  of  “Home  Beautiful  Week,”  which  had  been 

has  resigned  and  with  his  wife  moved  MARK  the  Eog/e  Groz’c  (la.)  Times  has  sold  a  arranged  in  cooperation  with  the  local  fur- 

to  Chicago,  where  he  is  employed  in  a  ROBERT  A.  BARRACKS,  of  the  edi-  half  intrest  in  the  plant  to  Russell  F.  niture  dealers  asswiation. 
school  of  window  trimming  and  show  torial  staff  of  the  Decatur  (Ill.)  Re-  Rogers,  New  York.  Mr.  Rogers,  who  Livonia  (N  Y  )  Ga-ette  semi-centennial 
card  writing.  view  to  Miss  Charlotte  Proctor,  in  St.  for  six  years,  has  l^en  on  the  .  staff  of  editfon  32 Vages  devoted  largd^^ 

Miss  Marjorie  Sines,  of  the  Trenton  I-ouis,  Mo.  "formerlv”  whh  ^the  lections  of  the  past,  a  tribute  to  its  former 

Timer  business  office,  who  had  been  out  Harry  H.  Page. of  the  st^e  news  desk,  OttLwa  Courier  a^id  AtlSk  o<litor,  C.  M.  Alvord.  who  recently  died, 

several  months  recuperating  from  a  sen-  Des  Moines  Register  to  Mildred  Blan-  »r„„,  ti  ,diKi  \  n  u  ■  j 

ous  operation,  has  returned  to  her  work,  chard  of  Des  Moines,  last  week.  Nnvsjelegraph.  He  assumed  his  duties  Millershurg  {O.)  Hub  issued  a  centen- 

Ben  W.  Poole  is  now  connected  with  Rarj  Rostberg  of  the  engraving  depart-  ‘  ’  edition  Uct.  14. 

the  Paris  (Tex.)  News,  as  advertising  ^ent,  Des  Moines  Register  and  Tribune-  , 

manager.  Formerly  he  was  with  the  to  -^jss  Esther  Brandt,  last  week.  1; - - -  - li 


/^OLUMBUS  (O.)  DISPATCH  issued 
a  special  section  on  Oct.  11,  featuring 
“Home  Beautiful  Week,”  which  had  been 


Brownwood  Bulletin  for  18  years. 

IN  THE  EDITORIAL  ROOMS 

MAJ.  CARL  F.  WHITE,  managing 
editor  of  the  Kansas  City  (Kan.) 
Kaiutan  recently  was  elected  president  of 
the  Reserve  Officers’  association  of  Kan¬ 
sas. 


Walter  Blair,  of  the  editorial  staff, 
Spokane  Spokesman-Review,  to  Miss 
Carol  Conrad,  Spokane,  Sept.  21. 

WITH  THE  SPECIALS 

p  EORGE  B.  D.WID,  publishers’ 
representative.  New  York,  has  been 


Jack  Keefe,  formerly  on  the  city  desk  appointed  special  representative  for  the 
of  the  New  York  Mirror,  has  gone  into  Harrisburg  (Pa.)  Courier  and  the  Holly- 
pubheity  work  m  the  West.  (Fla.)  News. 

Foster  Dulles,  of  the  Ne^v  York  Herald  - 

Tribune  staff  in  Paris,  is  visiting  in  New  HOLDING  NEW  POSTS 

York  and  working  on  the  New  York  pTR^^K  DALY,  from  artist  and  layout 
mmg  IS  s  ay.  ^  ^  man  for  the  Newark  (N.  J.)  Ledger, 

Joe  Berger,  copy  desk,  of  the  Kansas  Jersey  Transcript,  a  New  Jersey 

Ct/y  (Kan.)  Kansan  won  a  prize  re-  tabloid, 

cently  of  $150  offered  by  McCalVs  Maga-  r  w-  ry  u  t  i  *  * 

me  for  the  best  letter  of  500  words  on  \  from  real  estate  edi  or. 

the  subject  “The  Things  I  Wish  My  J  )  Ledger  to  news  editor 

Neighbors  Wouldn’t  Do.”  “’e  Jersey  Transcript. 

Henry  Cabot  Lodge,  Jr.,  formerly  state  ,  ?^M1  to  Columbus  (O.)  Citixen 

house  reporter  for  the  Boston  Transcript  9^*^,  Journal. 

is  now  in  Washington  where  he  has  ,  Mark  Staples,  from  reporter  Ya^m 
begun  his  duties  as  political  correspond-  ( NIass)  Aewr,  to  staff.  Concord  (N.  H.) 
«nt  for  the  New  York  Herald  Tribune.  Ez'enmg  Telegram. 

He  is  a  grandson  of  the  late  Senator  Oliver  Jenkins,  from  Lynn  (Mass.) 
Henry  Cabot  Lodge.  He  was  graduated  Telegram-News,  to  staff.  Concord 
from  Harvard  last  year.  (N.  H.)  Evening  Telegram. 


"The  Arabian  Nights” 

In  a  Cartoon  Strip! 

WRITE  or  telegraph  today  for  first  proofs  of  the  greatest  feature  “buy” 
of  the  year.  The  best  loved  fiction  stories  in  the  world,  the  1001  tales 
of  “The  Arabian  Nights”  are  now  available  in  six  column  daily  cartoon  strip 
form. 

The  drawings  are  by  T.  Crawford  Hill,  and  they’ll  surprise  you  with 
their  marvelously  beautiful  and  graphic  presentation  of  these  incomparable 
stories.  The  lines,  matted  with  the  pictures,  are  taken  verbatim  from  authori¬ 
tative  translations.  The  eyes  of  your  readers  simply  will  not  be  able  to  resist 
the  drawings. 

This  is  a  feature  you  can  exploit  and  put  to  work  making  and  holding 
readers. 

If  you  want  to  be  the  lucky  newspaper  in  your  territory,  telegraph  us  at 
once  to  reserve  your  territory  until  you  see  the  proofs. 

Central  ^resisi  lllsffiioctation 


V.  V.  McNitt 
President 


Central  Press  Bldf. 
Cleveland 


H.  A.  McNitt 
Manager 


treasurer,  and  Harold  W.  Cole,  Scheme-  Henry  Ford  despises  the  new-fangled 
tady  Union-Star,  secretary.  The  pur-  dances,  but  his  lizzie  still  clings  to  the 
pose  of  the  club  is  to  promote  sociability  shimmy.— Fergiw  Falls  (Minn.)  Journal 
among  its  members  and  to  provide  an  *  *  « 

open  forum  for  discussion  of  newspaper  it  is  said  that  we  carry  a  weight  of 
and  publicity  work.  fifteen  tons  of  air  on  our  bodies.  And 

Womens  Advertising  Club  of  probably  the  fact  that  so  much  of  the 

Chicago  met  Oct.  6,  C.  K.  Woodbridge,  burden  is  hot  air  is  what  gfives  us  that 

president  of  the  A.  A.  C.  of  W.  and  pain  in  the  neck.— Brooklyn  Eagle. 
president  of  the  Dictaphone  Corporation,  *  «  4. 

discussed  the  organization  work  of  the  n  is  encouraging  to  learn  that  scien- 
J\.  V...  01  W.  tiefo  a-p  Pvt#.riH;n.T  I - 


CIRCULATION  PROGRESS 


Sampling  Followed  Up  by  Salesmen 
Advocated  by  William  Cunningham 


Mru/  PI  AMTC  AMPk  crii  iiDUE-M-r  me  iiiiAiub  oi  louay  may 

NEW  PLANTS  AND  EQUIPMENT  i,ve  to  realize  the  fulfilment  of  these  tax- 

pHESTER  (PA.)  TIMES  has  added  reduction  promises.— Memphis  Commer- 
an  eight-page  deck  to  its  32-page  Appeal. 

Hoe  Simplex  press.  r-  i  r  •  1  l 

With  the  moving  of  job  and  business  gets  the  beauty  prize,  but 

offices,  the  Homcll  (N.  Y.)  Tribune  rMonda  s  real-estate  profits  can  also  show 
Times  is  now  completely  installed  in  its  ®  pretty  figure.  Springfield  Republican. 
new  home.  A  formal  opening  will  be  ♦  ♦  ♦ 

held  son.  If  there’s  anything  in  evolution,  there 

.^mong  recent  newspaper  installations  is  sure  to  be  developed  in  time  a  tougher 
of  Ludlow  machines  are  those  of  the  and  more  resistant  pedestrian. — Tacoma 
New  York  Times,  Meriden  (Conn.)  Ledger. 

Journal,  Lexington  (Ky.)  Leader,  Lodi  v  ♦  ♦ 

(Cal.)  Sentinel,  and  North  Fcnn  Review,  This  age  of  substitutes  has  not  yet 
Lansdale,  Pa.  reached  the  point  where  a  flat  head  can 

- - - - -  be  substituted  for  a  level  head. — Arkan- 

.........  Gasette. 

FLASHES  V  * 

- — -  After  all,  the  United  States  isn’t  in  a 

Dr.  Arthur  McDonald,  of  Washing-  So®?’  Position  to  sneer  at  China  be¬ 

cause  It  IS  overrun  with  bandits. — Detroit 
Free  Press. 

♦  ♦  ♦ 

What  the  future  has  in  store  for  you 
depends  in  large  measure  on  what  you 
place  in  store  for  the  future. — Fergus 
Falls  (Minn.)  Journal. 


of  Yakima,  Wash.,  and  D.  P.  Smith,  E 

Oakland,  Cal.,  as  members  of  the  execu-  I 

committee.  It  was  decided  not  to 
affiliate  with  the  but 

members  the  Pacific  Coast 
association  the  option  of  holding  member- 

ship  in  both  they  chose  ^ 

to  do  Seattle  was  for  yW 

The  Vancouver-Westminster 

luncheon  an  2500 

Oct.  as  guests  the 
West 

Hallowe’en  Cabaret  the  British  Colum- 
bia  Institute  of  Journalists  will  be  held 

Oct.  30  at  the  Hotel  Vancouver  ballroom.  William  Cunningham 

Lower  Rio  Grande  Valley  Press  _  .  •  , 

Association,  meeting  at  McAllen,  Tex.,  WAMPLIN'G,  followed  up  by  trained  ton,  has  sent  a  coi 
recently,  discussed  the  problem  of  coping  salesmen,  is  advocated  by  William  gress  asking  that 
with  transient  advertising  solicitors  and  Cunningham,  circulation  manager  of  the  Representatives  pei 
voted  to  instruct  the  secretary  to  write  Macon  (Ga.)  Nervs,  as  the  best  meth-  their  brains  in  the 
the  city  commissioners  of  every  valley  od  of  obtaining  circulation  “that  sticks.”  Well,  it  may  be 
town  urging  passage  of  an  ordinance  “Any  circulation  department  can  render  science,  but  it  has  c 
levying  a  $50  daily  license  tax  upon  such  good  service  and  any  circulation  de-  dirty  dig. — R.  H.  L 
solicitors.  The  association  elected  the  partment  can  sell  anyone  any  paper  once,”  * 

following  officers  for  the  ensuing  year:  he  said.  “If  the  paper  can  stand  the  acid  Among  exploded 
Isadore  Moritz,  Raymondville,  president;  test  of  comparison,  the  job  is  complete.”  about  drinking  wh 
Mrs.  M.  M.  Huffor,  Donna,  vice-presi-  When  sixteen,  Mr.  Cunningham  started  for  poison. — Clevela 
dent;  W.  (i.  Holland,  San  Benito,  sec-  work  in  the  business  office  of  the  Balti-  * 

retary-treasurer ;  Ralph  Buell,  Mercedes,  more  American,  on  a  salary  of  $4.00  per  High  shoes  are  i 

and  T.  J.  Howarth,  McAllen,  directors,  week.  He  was  rapidly  advanced  from  don.  The  women 
Adcraft  Club  of  Detroit  is  mapping  one  position  to  another  learning  the  de-  something,  you  kno 
out  a  program  for  the  publicity  and  ad-  ta'l®  of  the  business  end  of  the  newspa-  pnse.  ^ 

vertising  for  a  $150,000  expansion  cam-  Per.  ,,  ...  ,  t.,  •  .u-  *  1 

paign  of  the  Detroit  Convention  and  ,  After  the  close  of  the  World  War,  he  There  is  this  to  1 

Tniirist  Bureau  Durinv  the  current  vear  became  connected  with  the  Baltimore  paper  man  walking 
hTs  e^cted"hat  and  American  M  was  consoli-  in  better  shape  to 

have  been  brought  to  Detroit  through  the  dated  at  that  time  through  the  purchase  than  a  lot  of  em.-. 
efforts  of  the  Bureau,  and  that  these  will  of  the  American  by  the  Frank  A.  Mun- 
have  enriched  the  city  by  $50,000,000.  sey  Com^ny.  When  Mr.  Munsey  sold  _ 

A  j  •  /-II  u  t  his  two  Baltimore  properties,  Mr.  Cun- 
Womens  Advertising  V  .  ,P^  ningham  went  to  work  for  the  New  /  fl 

Toledo,  twice  winner  of  trophip  in  t  e  York  Herald,  as  circulation  promotion  /  /* 

Federation  of  Women  s  Advertising 

Clubs,  will  this  offer  a  silver  cup  From  the  Herald  he  came  to  Macon  to 
to  the  women  s  club  which  makes  t  e  take  charge  of  the  circulation  department  /  /of 

most  si^al  achievement  in  Mtter  busi-  News,  the  position  he  is  now  oc-  F/fj 

ness  work.  This  announcement  w^  made  (.upyj^g  Cunningham  received  his 


DiyMats  guarantee 
a  Perfect  Print 

Use 
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Dry  Mats 
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Beatrice  Burton’s 


Latest  and  best  serial  is  more  fascinating  than  “  The 
Flapper  Wife”  which  was  a  record  circulation  builder. 
It  will  create  a  sensation  that  will  far  outclass  her 
previous  serials  as  circulation  producers. 

Why  Men  Fall  in  Love  With  Their  Stenog¬ 
raphers  ! 

Why  Wives  are  Suspicious  of  Their  Husbands* 
Secretaries ! 

Does  the  Efficiently  Trained  Secretary  Make 
Him  a  Better  Wife  Than  the  Untrained 
Woman  Who  Marries  Him  I 


Beatrice  BurtorCs  ^^Love  Bound 


Is  a  serial  that  every  woman  will  read,  and  about  which  every  man  will  be  questioned, 
H^ire  your  reservation  now  for  this  best  of  all  newspaper  serials. 


JOHNSON  FEATURES,  Inc 


New  York 


1819  Broadway 


i 
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HNANCIAL  AD  EXHIBIT 


MacDonald'Wood  Incorporates  With  Detroit  Headquarters — Power, 
Alexander  &  Jenkins  Company  Suspends — Ede  Joins 
John  S.  King  Company 


_ _ _  rrzmrr  tzztttzz -  nNANciAL  ad  exhibit  a  series  of  four  advertisements  to  appear 

ADVERTISING  AGENCY  AFFAIRS  _  on  alternate  Sundays,  beginning  Oct^d' 

Feature  of  Tenth  Annual  Convention  according  to  plans  announced  this  week 
MacDonald-Wood  Incorporates  With  Detroit  Headquarters — Power,  Financial  Advertisers  ^  Retail  Credit  Men’s  National  As- 

Alexander  &  Jenkins  Company  Suspends— Ede  Joins  More  than  250  panels  of  financial  ad-  “Pay '°Your^°Bm 'p'JomStly?’  ^*’fu11-°S 

John  S.  King  Company  vertising  were  exhibited  this  week  at  the  space  is  contemplated  for  the  larger  cen- 

_ _ _ _  tenth  annual  convention  of  the  Financial  ters. 

Advertisers’  Association  at  Columbus,  O.  _ 

TNCORPORATION  of  Cole-MacDon-  class  in  “Advertising  for  Printers”  to  be  It  formed  the  largest  display  of  adver-  a.  Morales,  manager  of  A.  S.  Hinds 

-*■  aid- Wood,  Inc.,  to  operate  as  advertis-  held  in  New  York  beginning  Oct.  19.  tisements  of  this  nature  ever  shown  at  Co.,  and  William  B.  Hay,  advertising 

ing  agents  in  the  national  and  local  fields  The  class  is  offered  by  the  New  York  any  convention  of  the  association.  manager  of  the  company,  with  Mrs 

was  announced  this  week.  Employing  Printers  Association,  Inc.  Speakers  at  the  convption  included  C.  Morales  and  Mrs.  Hay,  narrowly  escaped 

This  new  organization,  whose  general  _  King  Woodbridge,  president  of  the  Asso-  serious  injury  this  week  when  a  sedan  in 

office  is  in  Detroit,  is  headed  by  Walter  ,  ,  ^  ,  ,,,  ciated  Advertising  Qubs  of  the  World;  vvhich  they  were  riding  failed  to  nego- 

C.  Cole,  former  Secretary  of  the  Detroit  Claude  H.  Miller,  of  the  Charles  W.  Gov.  A.  V.  Donahey,  of  Ohio,  and  H.  tiate  “Dead  Man’s  Curve”  at  Bowdoin- 

Board  of  Commerce.  Col,  Cole  will  serve  Hoyt  Company,  was  elected  president  of  Ennis  Jones,  Philadelphia.  President  E.  ham,  run  up  an  embankment  and  over- 

as  president  and  treasurer.  the  Rockaway  River  Country  Club  of  H.  Kittredge,  of  Boston,  presided.  Some  turned.  Their  injuries  were  only  slight. 


Edmund  D.  Wood,  first  vice-president,  Denville,  N.  J.  300  delegates  attended.  Mr.  Hay  was  driving.  The  sedan  was 

an  automotive  advertising  and  merchandis- - considerably  damaged. 

WITH  THE  GENERAL  ADVERTISERS  ;E.na  Co™„™.  «, 

H.  pi...  SP.C.  i.  N,..- 

MacDonald  has  served  as  a  creative  ad-  papers — R.  J.  Reynolds  Starting  Newspaper  Drive  Leavitt  s  superintendent  of  publicity,  and  the  se- 

vertising  executive  in  Chicago  and  New  Lancaster  Address  lection  of  Reimers  &  Osborn,  Inc.,  of 

York  and  will  act  in  a  similar  capacity  _ _ _ _  New  York,  as  its  advertising  agency. 

'^*Pau?Va"k  BrS^former  advertising  T)EpiTE  the  fact  a  questionnaire-vote  in  the  country  their  sales  have  grown  j  Kelly,  formerly  sales  mana- 

manager  of  the  Studebaker  and  Maxwell  showed  the  majority  of  the  member-  more  rapidly  than  their  advertising.  appointed  vice-president  of 

interests,  has  been  appointed  copy  chief.  ship  favored  newspaper  advertising,  the  ^.m' onlf  Donovan  Nl^or  Car  Company,  and 

Cole-MacDonald-Wood,  Inc.,  with  a  United  States  Fisheries  Association  pro-  costs  them  only  3%  o‘  their  gross  sales  ^  ^  been  appointed  gen- 

staff  of  over  30  people,  has  leased  the  poses  to  invest  the  bulk  of.  its  appropria-  as  compared  wnh  M%  manager,  "^according  t^  the  re^rt 

twelfth  floor  of  the  new  Metropolitan  tion  this  year  in  the  magazines,  according  Their  other  sales  e^^^^  given  out  by  President  Donovan  of  that 

Building  to  a  report  presented  at  a  recent  conven-  Rs  compared  with  / /o  in  l»yt5.  thus  to-  _„tnnanv 

Sa;;'co;  S^rMotora,  Inc  ''XI.Xc  .hi” ?ep„n  ,6;  ,63.4;  ”  SS 

B™thby,''Smniercial  National  S.f  Cov-  "'onl'l  ^  invested  in  paid  nugaeine  SM^  Increased  use  of  advertising  s^ce  in  "" 

ert  Gear  &  Manufacturing  Co.,  U.  S.  while  a  press  agent  would  be  paid  $700  newspapers  to  promote  good-will  and  siock,  payaoie  ivov.  i. 

Motor  Truck  Co.,  W.  M.  Finck  Co.,  Stin-  ^  month  to  get  free  publicity  into  the  business  was  urged  at  the  seventh  annual  t  j- 

er  Piston  Ring  Inc  Michigan  Railroad  newspapers.  convention  of  the  American  Gas  Associa-  Cnarles  hreshman  Company,  Inc.,  radio 

Association  and  a  wide  variety  of  other  “Your  advertising  will  concentrate  in  tion  held  in  Atlantic  City,  N.  J.,  this  equipment  manufacture^,  re^rt  gross 

advertising  assignments  magazines,  it  is  explained.  You  want  week.  Delegates  were  unaninTous  in  as-  sales  for  September  of  $690,708,  as  cora- 

^  ®  ■  your  publicity  to  tie  up  with  this  adver-  serting  that  investments  in  newspaper  ad-  pared  with  $1W,630  for  the  month  of 

tising.  You  want  the  same  people  to  see  vertising  was  the  best  way  “to  tell  the  September,  1924. 

George  M.  Murray,  formerly  advertis-  both  advertising,  news  stories,  and  fea-  story  of  public  utility  service.”  - 

ing  manager  and  assistant  to  the  president  tures.  Newspaper  publicity,  however,  - 1 -  Charles  W.  Myers,  director  of  trade 

of  the  Lehn  ^  .hink  Products,  Inc.  of  New  w’ill  also  be  aimed  for.  Throughout  the  nation,  in  every  city  relations.  Armour  &  Co.,  Chicago,  de- 

York,  has  joined  the  Charles  Hoyt  “Womens  pages  of  the  newspapers  are  and  town  where  there  is  a  retail  mer-  dared  newspaper  advertising  was  “the 
Company  as  account  executive  in  the  New  eagerly  watched  by  housekeepers  to  help  chant’s  organization,  there  will  be  pub-  greatest  factor  in  making  the  buyer  buy,” 

York  offices.  solve  their  cooking  problems.  The  lished  in  one  of  the  leading  newspapers  in  a  recent  speech  in  Kansas  City. 

-  housewife  is  at  her  wits  end  to  know 

The  new  firm  of  Cole-MacDonald-  what  to  prepare  for  her  family  that  is 
Wood  is  taking  over  some  of  the  accounts  wholesome,  palatable  and  different.  She  I 
previously  handled  by  the  Power,  Alex-  turns  to  the  newspaper  for  ideas.  There  I 

ander  &  Jenkins  Company,  suspended.  she  finds  the  daily  menus  most  helpful.  I  A  CtVT/^¥  T! 

‘We  can  see  that  there  is  more  fish  in  I  INICtl  .H. 


WITH  THE  GENERAL  ADVERTISERS 


Mr.  Hay  was  driving.  The  sedan  was 
considerably  damaged. 


Fiaheries  Group  Plant  Magazine  Advertising,  Expecting  Free  Space  in  News¬ 
papers — R.  J.  Reynolds  Starting  Newspaper  Drive — Leavitt’s 
Lancaster  Address 


The  iFitna  Insurance  Company,  of 
Hartford,  Conn.,  announces  the  appoint¬ 
ment  of  George  E.  Crosby,  Jr.,  as  its 
superintendent  of  publicity,  and  the  se¬ 
lection  of  Reimers  &  Osborn,  Inc.,  of 
New  York,  as  its  advertising  agency. 


Henry  J.  Kelly,  formerly  sales  mana- 


ander  &  Jenkins  Company,  suspended. 


.  .  .  these  menus,  by  furnishing  the  newspap- 

Lynn  B.  Dudley  has  joined  the  Detroit  Qj-g  menus  that  feature  fish, 
staff  of  the  Campbell-Ewald  Company,  re-  “We  can  also  submit  stories  on  the 
signing  a  connection  with  the  Michigan  food  value  of  fish,  the  many  ways  to 
Electrotype  Company  to  return  to  the  cook  it,  the  many  edible  varieties,  the 
agency  field.  interesting  ways  to  serve  it  for  breakfast, 

-  for  luncheon,  for  dinner,  for  supper.  All 

Kenneth  L.  Ede,  formerly  with  Henri,  of  these  subjects  would  yield  ample  mate- 
Hurst  &  McDonald  of  Chicago,  has  joined  rial  for  many  stories  for  the  women’s 
the  staff  of  the  John  S.  King  Co.,  Inc.,  pages  of  the  newspapers.” 

Cleveland  advertising  agency,  in  charge  The  committee  of  the  United  States 
of  market  research.  Fisheries  Association  that  presented  this 

-  report  is  made  up  of  T.  J.  .\nderson,  .\t- 

The  advertising  firm  of  Battenfield  and  v”*?’ 

Ball  has  been  formed  in  Des  Moines,  la.,  York;  Dana  F.  Ward  and  James  E. 
and  will  maintain  offices  in  the  Register  T 

and  Tribune-News  building.  Walter  E.  Uallctt,  and  C.  C.  Robbins.  Chi- 


A  Single 

Advertising  Appropriation 


Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 


EDITOR  &  PUBLISHER 

IVew  York 
and 

ADVERTISING  WORLD 

London,  Eng. 


Battenfield,  for  several  years  managing  Henry  S.  Wirsching,  Provi- 


editor  and  later  general  manager  of  the 
Des  Moines  Daily  News  and  John  W. 
Ball,  for  years  managing  editor  of  the 


The  R.  J.  Reynolds  Company,  Winston- 


Des’ Moines  Capital  organized  the  com-  Salem,  is  returning  to  use  of  newspaper 


have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 


pany.  Until  recently  Mr.  Battenfield  was  M>ace,  promoting  Prince  Albert  tobacco. 


associated  with  L.  R.  Fairall  in  advertis-  f 'I*'  ^  number  of  years  bilAwards  were 
ing  work.  Associated  with  the  new  nrm  exclusively.  N.  \\ .  Ayer  & 

will  be  Leonard  Gneier,  Gordon  Hitten-  handles  the  account. 

mark,  Sherman  Long  and  Guy  Young.  - - 

-  “.Advertising  is  the  lubricant  of  the 

Miss  Alma  Zaiss  has  been  appointed  to  selling  machine,”  Robert  K.  Leavitt,  see¬ 
the  staff  of  the  Chicago  office  of  the  retary  of  the  Association  of  National  .Ad- 
George  Ratten  Company,  Inc.  Prior  to  vertisers  declared  in  an  address  before 
joining  this  agency.  Miss  Zaiss  has  spe-  the  Advertising  Club  of  Lancaster,  Pa., 
cialized  in  special  style  merchandising  Hte  last  week.  _ 

work  for  Chicago  department  stores  and  increasing  quantity  _  of  salts  it 

as  a  free  lance  copywriter.  makes  large-scale  production  possible 


Combination  Advertising  Rates  for  12  Insertion  Contract 


Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page...  82.50  per  insertion 


_  with  resulting  economies  and  reduction 

Louis  H.  Sebbes  formerly  of  the  Mer-  in  manufacturing  costs  .  .  ^  ^ 

-  ■  -  |tist  one  storv  will  show  the  extent 


You  are  cordially  invited  to  communicate  with  Editob  &  Pitbliirzb, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Adtzbtisino  Woild.  TTiis 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  BriUin.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


chandising  Staff  of  the  Class  Journal  .  i  -  1  •  .  »  j  »  .u 

Company  and  until  recently  editor  of  the  ’K  ’  Hr*  7  ‘  f 

direcLies  division  of  the  Chilton  Class 


Editor  8C  Publisher 


Journal  Company  has  resigned  to  be-  J" 

come  account  executive  in  the  automotive  j  7.  eamoTrpar  tUpv  Inpnt  '71/'^ 

division  of  Reino^s  Company.  KL.tS 

along  the  line  of  advertising,  and  kept  on 
Robert  E.  Ramsay  of  the  Robert  E.  growing  until  today  they  spend  more  for 
Ramsay  Organization  will  conduct  ?  magazine  advertising  than  any  other  firm 


1700  Times  Building 
Broadwsy  at  42d  St. 

New  York,  N.  Y. 
Telephones : 

Bryant  3052  -  3053  -  3054  -  3055  -  3056 
CabI  Address:  EDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gerrard  7615 
Cable  Addreae ; 

ECOPUBLISH,  RAND,  LONDON 


ll 
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/business  from  that  wonderful 
city  just  grows  and  grows  and 
grows. 

And  to  meet  its  increasing  de¬ 
mands  we  have  opened  a  branch 
office  in  Detroit  where  we  are 
comfortably  situated  in  the 
General  Motors  Building. 

Axel  W.  Blomberg  in  charge. 


Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

New  York  Chicago  Detroit  Kansas  City  San  Francisco  Atlanta 
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MIMIC  BALL  GAMES  f  cm '1 

new  rim  enables  trucks 

HOLD  CROWDS  to  b>jck  mud 

Louisville  Courier-Journal  and  Times 

Institute  “Radiogame”  Played  by  i”  ^ 

Semi-Professionals — Diamond 

Wired  for  Play  Ij 

During  the  world’s  series  ball  games 
the  Louisville  (Ky.)  Courier- Journal  and 
Louisville  (Ky.)  Times,  presented  to  the 
public  “radiogame,”  in  which  the  big 
league  games  were  played  off  by  local 
semi-profesisonals,  simultaneously  with 
the  series  games.  I 

So  faithfully  were  the  big  league  piays 
duplicated  that  photographs  taken  at 
Forbes  Field,  Pittsburgh,  and  at  Park¬ 
way  Field,  Louisville,  were  similar  in 
nearly  all  respects. 

Baseball  experts  who  viewed  the  open¬ 
ing  game  declared  the  “radiogame”  as 
good  entertainment  as  “regular”  base¬ 
ball.  The  radiogame  was  worked  out 
mechanically  by  Credo  Harris,  director 

of  WHAS  radio  station  of  the  two  pa- _ 

pers  and  by  Emmett  Graft,  chief  elec¬ 
trician,  from  the  idea  supplied  by  Jos.  4  P'TER  years  of  experiment  by  after- 
A.  Humphreys,  Jr.,  news  promotion,  for  noon  newspapers  throughout  the 
the  two  papers.  ...  countrv  to  find  some  means  of  transoorta- 


Oregonian.  Mr.  and  Mrs.  Cuddy  were  was  one  of  the  founders  of  the  Pittsburgk 
the  parents  of  12  children,  and  20  grand-  Press.  He  also  served  as  managing  edi.] 
children  survive  him.  His  love  for  tor  of  the  Pittsburgh  Dispatch  and  wai 
children  was  one  of  the  traits  that  en-  active  in  the  affairs  of  the  Western  Penn- 
deared  him  to  his  fellows.  He  became  a  sylvania  Historical  Society.  For  the  past 
sort  of  godfather  to  most  of  the  children  ten  years  he  had  been  superintendent  ot 
whose  fathers  were  employed  by  the  the  Humane  Society  of  Western  Pennsyl- 


Oregonian. 

DAVIS  WILL  PROBATED 

Publisher  of  Bloomington  Pantagraph 
Remembered  25  Employes 


vania.  His  widow,  one  son  and  a 
daughter  survive. 


(Pbituarg 


The  will  of  Hibbard  O.  Davis,  late  pub-  p  EORGE  W.  MASCORD, 


Usher  of  the  Bloomington  Daily  Panta-  ^  works  superintendent  of  the  London 
graph,  admitted  to  probate,  directs  imme-  Daily  Chronicle  and  international! 
diate  sale  of  all  his  properties,  and  be-  known  newspaperman,  died  in  Lond 
queaths  half  the  proceeds  to  his  widow;  Sept.  25,  according  to  word  received  b 

a  $5,000  bequest  to  Louis  E.  Davis  post,  friends  in  Boston,  where  he  was 

American  Legion,  and  directs  that  the  ployed  up  to  two  years  ago.  He  w 
remainder  be  placed  in  trust  in  the  recognized  as  a  world  authority  on  news 

Peoples’  Bank.  From  this  fund  $2,000  is  paper  and  printing  machinery, 

to  be  distributed  annually  to  a  number  of 

relatives,  and  the  remainder  of  the  trus-  John  H.  Bentley,  63,  mcchani 
teeship  income  divided  equally  among  25  superintendent  of  the  P  lat  t  sburg 
^1  employes  of  the  Pantagraph,  many  of  (N.  Y.)  Sentinel,  died  in  Plattsburgh 
them  associated  with  the  paper  since  the  cently.  He  entered  newspaper  wo 

k  T'-rcD  f  •  .  U  -  elder  Davis’  death.  from  the  printer’s  trade  on  Plattsbur 

Ah  TER  years  of  experiment  by  after-  These  annuities  are  not  to  exceed  $500  Telegram,  that  city’s  first  daily  news 
noon  newspapers  throughout  the  yntjer  the  will.  In  event  of  excesses  from  paper, 
country  to  find  some  means  of  transporta-  fund,  the  remainder  is  to  be  divided  .  \r  r'  cn 


Two  Ixiuisville  semi-professional  teams  {j^^n  whereby  afternoon  delivery  service  between  the  Davis  nost  and  such  chari-  Lloyd  McCutheon,  50  years  old,  editi 

represented  Pirates  and  Senat^^^^  The  could  be  maintained  the  year  around  on  table  organizations  as  the  trustee  may 

Kentucky  &  Indiana  Terminal  Lo.  turn-  the  muddy  rural  routes,  the  Springfield  designate  Record  died  Oct.  10  following  an  ope 


ished  fifteen  players  who  had  won  the  Illinois  State  Register  has  perfected  an  Davis’  interest  in  the  Pantaeranh  f'®**  Cedar  Rapids,  Iowa 

Industrial  attachment  lor  a'pord  autofobile  wheel  eonsStS  of  a  lirSrtunde,  fc 

Goldbergs,  an  independent  team,  furnished  which  is  said  to  take  the  machine  through  his  father  William  O  Davis  and  the 

a  similar  squad.  _  They  were  equipped  the  mud.  ,nn’s  shar^  nnw  nasses  to  the  nlHer  Dav.V 


Record  died  Oct.  10  following  an  ope 


with  different  uniforms,  wearing  W’s  and 


.na.  cn  w  en.  ^  COnSlSteO  01  a  llie  eState  UnOer  lOe  will  Ol  foi  F  r  HlICKAnFF  for 

uch  IS  said  to  take  the  machine  through  his  father,  William  O.  Davis  and  the  memfcr  oMhfSrSa  (Tel)™ 
emuu.  son  S  share  now  passes  to  the  older  Davis  Cum  eta ff  HieH  at  hie  home  rerentW  Tk 

grandchildren,  Adlai_E.  Stevenson,  Eliza-  entire  Sun  nerslnel  were  nXa;er? 


P’s  to  distinguish  them,,  used  gloves,  bats  the  ff  cirVumfePce^^n^^  tweWe  Ch%"‘S:ven^TDavisX"^^,Te?^  0^X1^^:  assJ^S?^"" 

and  masks.  Two  umpires  were  used  in  inches  mud  hooks  were  welded.  This  bert  E  Merwin  arid  Loring  C  Merwin  ‘uneral  ot  their  late  associate. 

each  game.  r  was  bolted  to  the  rim  already  ■  . . . ' _ L  Robert  K.  Hamilton,  56,  a  vete 

Associated  Press  reports  of  the  play  by  ^n  the  car  by  lengthening  the  rim  bolts.  ,  ,  _  .  emolove  of  the  McKecsbort  fPa  f  II 

play  games  in  the  big  leagues  were  taken  Jn  order  to  solidify  the  entire  wheel  an  John  Sturgis  Ritenour  A'e^j^died  in  PittsburSi ‘oct.  7raged 

directly  from_  the  wire  in  The  Courier-  old  brake  drum  was  bolted  mside-out  to  John  Sturgis  Ritenour,  75,  a  veteran  years. 


John  Sturgis  Ritenour 


directly  frorn  the  wire  in  the  txiurier-  old  brake  drum  was  bolted  inside-out  to  John  Sturgis  Ritenour,  75,  a  veteran  years. 

Journal  and  Times  building  and  read  over  the  outside  of  the  wheel.  From  this  were  newspaper  editor  and  publisher  died  sud-  -c  c 

a  microphone  standing  beside  the  key.  A  run  four  iron  rods  which  connect  up  with  denly  at  his  home  in  Pittsburgh  on  ,  W.  B.  Johnson,  wife  of 

receiving  apparatus  in  the  press  box  at  the  third  rim.  When  these  rods  are  October  8  Mr.  Ritenour  practically  all  of  the  E/yna  (0 

Parkway  Pield  caught  the  plays.  For  drawn  up  the  wheel  is  capable  of  with-  his  life  was  engaged  in  newspaper  work,  k  Saturday  at  St.  Peten 

the  sake  of  accuracy  they  were  not  radio-  standing  any  ordinary  jolts  of  a  trip  He  was  editor  of  the  Uniontown  Genius, 


cast  directly  to  players,  but  were  taken  through  mud  or  clay, 

on  an  earphone  and  copied.  A  second  - 

microphone  was  installed  in  the  press  box,  HE  MET  A  SOLDIEJI’S  DEATH 

into  which  the  plays  were  read  as  fast  _ 

as  received,  time  being  allowed,  however,  d  •  t  cu 

for  each  play  to  be  completed  before  a  Kahn,  Bans  lamps,  ah 

second  one  was  given.  In  this  way  a  Down  on  Moroccan  Front 

play  could  be  held  back  if  the  local  game  /  Cfirrial  in  Fnin 
was  running  even  with  the  big  league,  or  Paris  Oct  7 _ F 


which  he  later  owned.  He  located  in  Harry  I.  Isted,  50,  for  25  years 
Pittsburgh  a  number  of  years  ago  and  San  Francisco  pressmen  died  Sept.  9. 


{Special  to  Editor  &  Publisher) 
Paris.  Oct.  7. — French  newspapermen 


one  or  rnore  balls  or  strikes  could  be  deplore  the  loss  of  one  of  their 

diminated  if  the  Louisville  game  were  comrades  in  the  war  in  Morocco,  which 

.  .  Ill  's  ^  teal  war  and  no  mere  border  cam- 

Batters  and  base-runners  could  not  hear  pgign  as  some  far  away  might  think, 
plays,  but  were  coached  by  players  on  the  jhe  Paris  Temps  correspondent  with  the 
various  bases,  all  of  whom  were  equipped  French  forces  in  Morocco,  Reginald  Kahn, 
with  earphones.  All  bases  were  wired  to-  g  soldier’s  death 

gether  and  all  connected  with  the  press  Reginald  Kahn,  who  has  been  writing 
box  microphone.  Each  player  was  equip-  for  Le  Temps  since  1907,  had  seen  much 
ped  with  a  complete  wire  device  by  which  campaigning  in  his  life,  having  followed 
he  received  each  play  as  called.  This  Japanese  Army  in  the  war  against 
equipment  could  be  detached  when  his  Russia  and  been  with  the  Serbs  in  the 
team  came  in  to  bat  and  handed  to  the  Balkan  war.  The  Great  War  found  him 
opposing  player  taking  the  held.  Electri-  the  thick  of  the  fighting  from  the  start, 

cian  was  kept  on  the  field  at  all  times  Kahn  was  both  soldier  and  writer,  and 

to  examine  connections  at  the  end  of  each  while  his  descriptions  gave  a  graphic  idea 
inning  and  insure  all  players  being  “alive”  of  what  was  taking  place  on  the  field  of 
at  all  times.  onerations  his  technical  knowledge  tnade 


Things  You 
Don’t  Want 


S] 


inning  and  insure  all  players  being  alive  of  what  was  taking  place  on  the  field  of 
at  all  times.  operations  his  technical  knowledge  made 

So  well  were  the  final  two  games  timed,  his  articles  of  real  value.  His  reports 
that,  starting  a  full  inning  behind  the  during  the  Russo-Japanese  war  were  as 
Washington  game,  the  “radio”  players  valuable  as  military  reports  from  a  mili- 
caught  up  with  the  big  leaguers  in  the  last  tarv  observer  could  be. 


half  of  the  seventh  inning.  During  the 
eighth  the  announcer  kept  three  plays  be- 


He  was  among  the  first  to  realize  the 
new  conditions  which  came  with  that  war. 


hind  Washington,  in  the  ninth  he  sped  up  the  need  for  closer  co-operation  between 
and  kept  one  play  behind.  When  the  last  the  different  branches  of  an  army,  and 
Pirate  batsman  took  his  post  the  an-  hjs  articles  had  great  influence  in  military 
nouncer  caught  up  with  Washington,  and,  circles  in  France. 


by  eliminating  one  ball  and  one  called  Kahn  was  born  Dec.  15,1876. 

strike,  announced  the  final  play  simul-  _ 

tar^ously  with  its  reception.  “UNCLE  BILL”  DEAD 

The  crowds  at  Parkway  Field,  Louis¬ 
ville,  and  at  Griffith  Stadium,  Washing- 

ton  left  the  stands  simultaneously.  Cuddy  Was  Pioneer  Member  of  Port- 

Fans  numbering  2,000  daily  flocked  to  land  Oregonian  Staff 

the  local  field  to  see  the  games,  despite  nr-n-  t  jj  1 
cold  raw  wind  and  overcast  skies.  \  ilham  J.  Cuddy,  known  to  news^per 

men  throughout  Oregon  as  l^ncle  Bill, 
died  on  Oct.  7  at  Portland.  He  was  a 
To  Advertise  Cremation  pioneer  member  of  the  Oregonian  staff, 

^  T,  .  r  T,  .  .  ^  having  served  as  editor  of  the  Weekly 

George  W.  Baldwin  of  Portland,  Ore.,  Oregonian  before  that  edition  was  discon- 
recently  elected  president  of  the  Crema-  tinned  and  since  then  as  exchange  editor 
tion  Society  of  America,  has  announced  and  writer  of  editorial  paragraphs, 
that  he  will  head  a  national  movement  Mr.  Cuddy  was  71  years  old  and  had 
for  an  educational  campaign  of  advertis-  been  a  printer  and  newspaper  man  for 


TOR  ED  away  in  many  Newspapier 

I 

offices  are  pieces  of  machinery  or  other 
equipment  that  are  not  in  use.  They 
are  in  excellent  condition  and  to-day 
have  a  value.  A  year  from  now  that 
value  will  have  lessened,  and  it  will 
continue  to  depreciate  until  eventually 
the  article  will  reach  the  junk  pile. 

To-day,  commanding  the  highest 
price,  is  the  time  to  dispose  of  unused 
material. 


You  can  find  a 
an  advertisement 


buyer  by  inserting 
under  “Elquipment 


To  Advertise  Cremation 


For  Sale”  in  the  classified  pages  of 

EDITOR  &  PUBLISHER 


ing  on  the  subject  of  cremation. 


56  years,  35  of  which  were  spent  on  the 


Editor  &  Publisher  for  October  17,  1925 


35 


IN  THE  FIRST  THREE 

Sixty-four  papers  have  joined  in  preparing  a  survey 
of  the  eighty-one  major  markets  of  America. 
The  list  is  given  below — 

These  sixty-four  papers  represent  the  best  selling 
opportunities  in  sixty -four  of  America’s  great  cities. 

Here  is  what  a  tabulation  of  the  figures  shows — 

Total  city  population  served  Total  city  circulation  of 

by  these  64  papers  these  64  papers 

30,853,7 1 3  3,753,65 1 

The  average  for  these  64  papers  is  one  paper  for  every  8.2  inhabitants.  Get  that  into  your  mind! 

For  64  of  the  leading  markets  in  America  the  circulation  of  the  dominant  papers  averages  only  one  paper 
for  every  8.2  people  in  those  cities,  and  these  are  64  of  the  most  dominant  cities  in  America! 

In  the  entire  list  of  64  papers  there  are  only  three  that  sell  ONE  PAPER  FOR  T.ESS  THAN  FOUR 
INHABFTANTS.  These  three  are— 

THE  RICHMOND  (VA.)  NEWS  LEADER 
THE  GRAND  RAPIDS  (MICH.)  PRESS 
THE  KANSAS  CITY  (MO.)  STAR 

There  are  but  THREE  PAPERS  in  America  that  have  a  saturation  of  more  than  one  PAPER  FOR 
EVERY  FOUR  INHABITANTS,  and  THE  NEWS  LEADER  is  one  of  those  three. 

There  are  only  two  other  papers  in  America — circulation  and  rate  considered — that  offer  any  such  re¬ 
turns  to  the  advertiser  as  THt)  RICHMOND  (VA.)  NEWS  LEADER. 

The  Richmond  merchant  who  uses  THE  NEWS  LEADER  knows  that  he  is  getting  more  customer 
prospects  at  a  lower  rate  than  any  other  merchant  in  America,  except,  perhaps,  only  two  other  papers. 

Advertisers  in  THE  NEWS  LEADER  reach  every  prospect  every  day  in  the  great  and  populous  city 
of  Richmond,  Virginia. 

Akron,  Ohio:  Beacon-Journal  Erie,  Pa.:  Dispatch-Herald  Oklahoma  City,  Okla.:  Oklahoman  Spokane,  Wash.:  Spokesman- 

Albany,  N.  Y.:  Knickerbocker  Press  Flint,  Mich.:  Journal  Oklahoma  City,  Okla.:  Times  Kevicw 

Albany,  N.  Y.:  Evening  News  Grand  Rapids,  Mich.:  Press  Omaha,  Neb.:  World-Herald  Spokane,  Wash.:  Chronicle 

Atlanta,  Ga.:  Journal  Houston,  Tex.:  Chronicle  Paterson,  N.  J.:  Press-Guardian  St.  Louis,  Mo.:  Post-Dispatch 

Baltimore,  Md.:  Sun  Indianapolis,  Ind.:  News  Peoria,  III.:  Journal-Transcript  St.  Paul,  Minn.:  Dispatch 

Boston,  Mass.:  Globe  Kansas  City,  Kan.:  Kansan  Philadelphia,  Pa.:  Bulletin  Syracuse,  N.  Y.:  Herald 

Canton,  Ohio:  Repository  Kansas  City,  Mo.:  Star  Portland,  Ore.:  Oregonian  Toledo,  Ohio:  Blade 

Chicago,  III.:  Daily  News  Los  Angeles,  Cal.:  Times  Providence,  R.  L:  Journal-Bulletin  Troy,  N.  Y.:  Record 

Cincinnati,  Ohio:  Times-Star  Lynn,  Mass.:  Item  Richmond,  Va.:  News  Leader  Tulsa,  Okla.:  Tribune 

Cleveland,  Ohio:  News  Memphis,  Tenn.:  Com.-AppesJ  Rochester,  N.  Y.:  Times-Union  Utica,  N.  Y.:  Observer-Dispatch 

Columbus,  Ohio:  Dispatch  Milwaukee,  Wis.:  Journal  Salt  Lake  City  Tribune  Washington,  D.  C.:  Star 

Dallas,  Tex.:  Times-Heridd  Minneapolis,  Minn.:  Journal  San  Antonio,  Tex.:  Express  Waterbury,  Conn.:  Republican  and 

Dayton,  Ohio:  News  Nashville,  Tenn.:  Banner  San  Antonio,  Tex.:  News  American 

Des  Moines,  Iowa:  Register  and  ^ew  Haven,  Conn.:  Register  San  Francisco  Chronicle  Wilmington,  Del.:  Journal  and  News 

Tribune  New  Orleans,  La.:  Times-Picayune  Schenectady,  N.  Y.:  Gazette  Worcester,  Mass.:  Telegram- 

Detroit,  Mich.:  News  ew  York,  N.  Y.:  Times  Scranton,  Pa.:  Times  Gazette 

El  Paso,  Tex.:  Herald  Oakland,  Cal.:  Tribune  Seattle,  Wash.:  Times  Youngstown,  Ohio:  Vindicator 

KELLY-SMITH  COMIPANY 

Lytton  Bldg.i  Chicago  National  Advertising  Representatives  Marbridge  Bldg.,  New  York  City 


DOCTOR  RUNS  AD  COPY 
IN  DULUTH  HERALD 


BRITISH  PUBLISHERS  IN  AUSTRALIA 


Unique  Announcement  Written  by  Dr. 
E.  G.  Hutterer  Answer*  Affirma¬ 
tively  the  Question  “Should  a 
Physician  Advertise?” 


British  Empire  Press  Conference  delegates  took  two  days  off  to  climb  the  famous  Blue  Mountains  in  New  South  Wales. 
In  the  background  are  the  peaks  known  as  the  “Three  Sisters” 


‘FOR,  OF,  AND  BY  WOMEN 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Oilman  Feature  Service  Adds  to  Staff — New  Love  and  Marriage  Series  on 
Market — Money  Making  Helps  for  Women 


TTLLMAN  I'KATUKE  SERVICE,  .Xfraid  of  Marriage,”  which  is  being  dis- 
Washington,  D.  C.,  has  appointed  tributed  l)y  McXaught  Syndicate,  Inc., 
Wellington  J.  Voss  and  W.  J.  Mealy  New  York. 

members  of  its  staff.  _  _  - ; - - 

Mr.  Voss,  who  was  graduated  from  An  addition  to  its  list  of  Women’s 
Catholic  University,  served  on  Washing-  Page  Features  was  announced  this  week 
ton  newspapers  for  the  last  seven  years,  by  the  Ledger  Syndicate,  Philadelphia, 
specializing  in  features  and  special  ar-  under  the  title,  “100  New  Ways  for  Wo- 
ticles.  Because  of  his  familiarity  with  men  to  Make  Money”.  The  series,  de- 
the  various  governmental  departments  signed  to  run  a  half  a  column  daily  is 
at  the  National  Capital,  he  will  devote  written  by  Ruth  Leigh,  author  of  “The 
himself  in  his  new  position  exclusively  Human  Side  of  Retail  Selling.” 

to  writing  articles  based  on  information  - - 

gathered  from  the  Bureau  of  Public  Sop^je  Irene  Loeb  has  written  a  series 
Rotds,  the  Bureau  of  Mines,  the  Bureau  jg  articles  telling  what  modern  meth- 
of  Standards  and  other  branches  of  the  accomplishing  in  the  Holy  Land. 

Government  having  a  direct  faring  on  g^e  dated,  Haifa,  Palestine.  Dis- 

ihe  varied  activities  of  the  Ullman  Pea-  tribution  is  being  handled  by  the  New 

ture  Service.  York  World  Syndicate,  New  York. 

Mr.  Mealy  formerly  was  connected 
with  the  Washington  Times  as  reporter  t-  t  j 

and  later  with  the  Houston  (Tex.)  Post  E.  J.  Clode  has  rejoined  the  staff  of 
as  automobile  editor.  He  has  made  a  toe  Bell  Syndicate,  Inc.,  New  York,  as 
special  study  of  automobile  sections  of  salesman. 

newspapers  and  will  act  as  a  contact  - - 

representative,  promoting  such  features  “Gross  Exaggerations”  comic  Yiddish 
offered  by  the  Ullman  Syndicate  as  “The  feature  by  Milt  Gross,  New  York  World 
Sunday  Motorist,”  “John  Smith  and  His  cartoonist,  is  now  being  nationally  dis- 
Car,”  “That  Car  of  Yours,”  etc.  tributed  by  the  New  York  World  Syndi- 

_ _  cate. 

Current  News  Features  is  offering  a  - - - - 

series  of  three  stories  entitled  “Grooming  Editor  Killed  by  Crooks 

Miss  America”  by  Mrs.  Emily  Lanphier,  Dovery,  Kelso  (Wash.)  editor, 

mother  of  Miss  who  was  murdered  several  months  ago, 

chosen  as  the  most  hwutiful  girl  m  ^^.g^  jj  g  £  crooks  and 

America  at  the  annual  beauty  contest  at  because  of  llcal  polices,  it  has  been 
Atlantic  City.  announced  by  officials  who  have  been 

•  working  on  the  crime.  Dovery  was  slain 

Frances  McDonald,  noted  newspaper  while  a  town  row  was  under  way  in 

free-lance  writer,  is  author  of  a  new  love  Kelso  and  his  death  was  generally  laid 

and  marriage  series  entitled  “Are  You  to  his  opponents  in  that  controversy. 


NEW  TAMPA  DAILY 


^FOR  PROMPT  SERVICE^ 


TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

'Tr inters  ^  Supplies 

KELLY  PRESSES'KLYMAX  FEEDERS ' PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stoek  for  prompt  shipment  at  the  following  Selling  Houses  of  thij 

(^ydmerican  Type  Founders  (pmpany 

BOSTON  RICHMOND  DETROIT  MINNEAPOLIS  SAN  FRANCISCO 

NEW  YORK  ATLANTA  CHICAGO  KANSAS  CITY  PORTLAND 

PHILADELPHIA  BUFFALO  CINCINNATI  DES  MOINES  SPOKANE 

BALTIMORE  PITTSBURGH  ST.  LOUIS  DENVER  WINNIPEG 

J,  CLEVELAND  MILWAUKEE  LOS  ANGELES 


Editor  &  P  ubli  sh  er  f  o  r  O  ct  ob  er  1  7,  1  9  2  5  37 


HEN  a  representative  of  this 
newspaper  sextette  walks  into 
the  office  of  a  space  buyer  he 
gives  FULL  VALUE  for  every  moment 
of  time  that  he  takes  up. 

It  is  a  case  of  ONE  MAN  equipped 
with  facts  and  figures  on  SIX  major 
markets  and  six  newspapers  instead  of 
six  men  with  six  selling  talks. 

This  standardized  service,  representing 
centralized  and  up-to-the-minute  infor¬ 
mation,  saves'  time  for  the  space  buyer 
and  simplifies  the  matter  of  media 
selection  in  six  highly  responsive 
markets. 
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POSTAL  SITUATION  IN  REVIEW 

Speculation  at  to  Outcome  of  Hearings  and  Publication  of  Voluminous 

Testimony 


'T’HE  hearings  before  the  Joint  Postal 
Committee  terminated  in  St.  Paul  on 
Sept.  28,  and  have  recently  been  issued 
by  the  Government  Printer  and  consist 
of  over  1,100  pages  of  testimony.  An 
announcement  is  now  made  that  sup¬ 
plemental  hearings  will  be  held  in  Wash¬ 
ington,  beginning  Oct.  26. 

There  has  been  considerable  conjecture 
as  to  what  subsequent  action  will  be 
taken  by  Congress,  and  how  soon.  Un¬ 
doubtedly  several  bills  will  be  introduced 
into  the  coming  Congress  on  Dec.  1, 
requiring  changes  in  the  new  rates,  all 
of  which  will  be  referred  to  the  respective 
committees  of  the  House  and  the  Senate. 

At  the  time  of  the  creation  of  the 
Joint  Postal  Committee  it  was  instructed 
to  report  back  a  measure  at  the  opening 
of  Congress  that  would  embody  permanent 
rates,  or  a  readjustment  of  rates,  as  might 
l)e  determined  from  the  testimony  sub¬ 
mitted.  The  impression  prevails,  how¬ 
ever,  that  the  committee  will  request 
permission  to  postp^me  the  presentation 
of  such  a  measure  until  more  complete 
returns  are  secured  from  the  Post  Office 
Department  as  to  the  increases  that  the 
present  rates  have  brought  about.  This 
opinion  is  shared  by  those  who  are  closely 
in  totich  with  the  situation. 

Judging  from  the  monthly  statement 
of  the  increase  in  revenue  from  the  50 
principal  cities,  it  undoubtedly  will  show 
that  an  average  of  approximately  12  to 
13  per  cent  will  be  established,  and  if 
one  will  compare  that  presentation  with 
the  total  revenues,  which  for  the  last 
fiscal  year  were  approximately  $580,000,- 
000,  it  will  be  seen  that  with  the  average 


increases,  as  pointed  out  above,  there  will 
be  quite  sufticient  revenue  to  meet  the 
increased  rates  of  pay  granted  by  the 
measure  passed  in  the  last  Congress.  It 
is  well  to  keep  in  mind  that  the  wage 
increases  were  made  retro-active  to  Jan.  1, 
and  that  the  new  rates  went  into  effect 
on  April  15. 

A  quick  review  of  the  hearings  as  now 
printed,  together  with  close  observation 
of  things  (luring  the  course  of  the  hear- 
ffigs  hcM  in  the  various  cities  from  Atlanta 
to  St.  Paul,  yields  the  following  general 
impression ;  The  feeling  prevails  that  the 
newspapers,  through  the  Southern  News¬ 
paper  Publishers  Association  and  the 
American  Newspaper  Publishers  Associa¬ 
tion,  made  an  unusually  convincing  case 
for  a  favorable  consideration  of  second 
class  rates.  It  was  emphasized  that  their 
services  to  the  country  as  a  whole,  both 
in  the  cities  and  in  the  rural  districts, 
were  of  a  character  to  warrant  consider¬ 
able  flexibility,  but  that  the  methods  em¬ 
ployed  in  the  ascertainment  and  allocation 
of  the  costs  of  various  classes  were  of 
so  inequitable  a  character  as  to  show 
a  serious  loss  on  papers  delivered,  es¬ 
pecially  in  the  R.  F.  D.  service.  So  far 
as  the  magazines  and  periodicals  were 
concerned,  their  case  was  ably  presented 
even  to  the  extent  of  showing  that  a  great 
many  of  the  larger  national  magazines 
under  the  re-entry  system  were  paying 
a  good  profit  to  the  Post  Office  Depart¬ 
ment. 

The  briefs  presented  at  Atlanta  by  the 
Postal  Committee  of  the  Southern  News¬ 
paper  Publishers  Association,  and  by  the 
local  Postal  Committee  of  the  American 


Newspaper  Publishers  Association  at 
Philadelphia,  New  York  and  Boston,  were 
enlightening  as  to  the  effect  of  the  pres¬ 
ent  rates  upon  circulation.  In  Chicago 
the  A.N.P.A’s  case  was  presented  by  a 
representative  of  the  Chicago  Tril^ne 
and  the  line  of  argument  swung  around 
to  a  request  for  a  bundle  rate,  somewhat 
parellel  to  the  rate  that  the  many  metro¬ 
politan  papers  of  the  country  are  enjoying. 

It  is  a  well  established  fact  that  a  great 
many  of  the  papers  are  enjoying  a  low 
competitive  baggage  and  express  car  rate 
and  should  the  rate  be  calculated  on  a 
cost  basis  and  compared  with  similar 
service  on  commodities  which  are  under 
the  supervision  of  the  Interstate  Com¬ 
merce  Commission,  it  might  act  as  a 
boomerang  in  raising  the  rate  which  they 
are  now  enjoying  by  competition,  should 
the  Post  Office  Department  make  a  recom¬ 
mendation  for  a  rate  at  cost. 

The  zone  system  h.as  been  generally 
accepted  as  a  permanent  thing  and  it 
is  most  seriously  advocated  by  the  smaller 
newspapers,  both  daily  and  weekly,  which 
are  contiguous  to  the  territories  covered 
by  the  larger  metropolitan  papers,  whose 
circulation  extends  deep  into  their  terri¬ 
tory. 

This  has  always  been  the  subject  of 
endless  discussion  in  associations  com¬ 
posed  of  smaller  papers,  and  in  order 
to  present  a  united  effort  for  a  reduction 
to  the  1920  rate,  which  seems  to  have 
been  generally  agreed  upon  by  all  classes 
of  users  of  second  class  mail,  it  would 
be  well  not  to  confuse  the  major  issues 
by  bringing  up  these  different  local 
problems  that  are  particular  to  a  few 
publishers. 

If  personal  impressions  are  any  indica¬ 


tion  of  the  attitude  of  the  Committee, 
it  is  reasonable  to  anticipate  that  some 
consideration  will  be  given  by  the  Senate 
at  the  earnest  request  of  the  Postal  Com¬ 
mittee  of  the  A.N.P.A.  It  seems  probable 
too  that  the  new  rates  will  provide  rev¬ 
enue  to  such  extent  that  practically  no 
difficulty  will  arise  in  the  Department 
on  this  account.  The  essential  problem 
before  the  next  Congress  will  be  as  to 
the  policy  of  the  government  in  the  postal 
service  as  it  applies  to  the  various  classes 
of  mail. 

One  of  the  outstanding  features  of  the 
hearings  was  the  harmony  in  which  users 
of  second  class  worked  in  presenting  their 
cases  before  the  Joint  Committee.  In 
fact  there  seemed  to  be  little  conflict 
between  the  various  organizations  rep¬ 
resented.  Undoubtedly  there  will  be  an 
early  readjustment  of  the  rates  on  postal 
cards,  also  on  transient  second  class  mail, 
but  it  is  believed  that  it  will  be  well  into 
the  next  year,  following  the  supplemental 
hearngs  and  the  holiday  business,  plus  a 
further  investigation  by  the  Joint  Com¬ 
mission  of  the  methods  of  bookkeeping 
employed  in  the  Department  and  the  al¬ 
location  of  the  various  expenses,  before 
any  definite  measure  will  be  submitted, 
keeping  in  mind  that  the  popular  issue 
of  tax  reduction  and  the  essential  dis¬ 
cussion  of  appropriation  bills  always  en¬ 
joyed  the  preference  on  calendars  of  both 
the  House  of  Representatives  and  the 
Senate. 

Jamestown  (N.  D.)  Sun  Now  a  P.  M. 

The  Jamestown  (N.  D.)  Sun  has 
changed  from  the  morning  to  the  eve¬ 
ning  field. 
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TRUTH  IN  REPORTING  AND  AD  COPY  STRESSED 
IN  CANADIAN  ETHICS  CODE 


'T'llF.  following  code  of  ethics  was  re- 
ported  by  the  Editorial  Committee 
of  the  Canadian  Weekly  Newspapers’ 
Association  at  the  recent  annual  conven¬ 
tion  in  Winnipeg: 

We  lielieve  that  journalism  is  an  hon¬ 
orable  profession,  essential  to  the  welfare 
of  society. 

W'e  believe  that  the  success  of  demo¬ 
cratic  government  depends  upon  sound 
public  opinion  and  that  the  newspapers 
should  aid  in  creating  and  maintaining 
sound  public  opinion  by  publishing  signifi¬ 
cant  news  and  editorial  interpretation  of 
news. 

We  believe  that  newspaper  writers  and 
editors  should  be  adequately  prepared  for 
the  great  responsibilities  placed  upon 
them. 

We  belive  that  a  newspaper  should  pub¬ 
lish  the  truth,  the  whole  truth,  and  noth¬ 
ing  but  the  truth  concerning  all  matters 
of  importance  to  readers  as  citizens  of 
the  community,  the  state  and  the  nation. 

W’e  believe  that  a  newspaper  that  goes 
into  the  home  should  publish  nothing 
which  cannot  be  read  aloud  in  the  family 
circle. 

We  believe  that  news  of  crime,  scandal 
and  vice  should  be  presented  in  such  a 
manner  as  to  deter  readers  from  imitating 
the  criminal  and  the  vicious. 

\ye  believe  that  all  persons  and  organi¬ 
zations  arc  entitled  to  fair  play  in  the 
columns  of  the  newspaper. 

W’e  believe  in  the  right  of  privacy  of 
individuals  in  all  matters  not  of  public 
concern. 

We  believe  that  no  propoganda  or  pub¬ 
licity  matter  should  be  published  unless 
it  contains  information  to  which  readers 
are  entitled,  and  that  whenever  such 
material  is  printed,  its  source  should  be 
plainly  indicated. 

W^e  believe  that  editorials  should  pre¬ 
sent  the  truth  as  the  writer  sees  it,  un¬ 
colored  by  bias,  prejudice  or  partisanship. 

W’e  believe  that  neither  the  business  in¬ 
terests  of  a  newspaper  nor  any  outside 
influence  should  interfere  with  the  pub¬ 
lication  of  the  truth  in  news  or  editorials. 


W’e  believe  that  the  purpose  of  news¬ 
paper  advertising  is  to  create  a  demand 
for  commodities  or  services,  to  inform 
readers,  not  to  mislead  or  to  defraud 
them. 

W'e  believe  that  advertisements  should 
be  as  clean  and  wholesome  as  news  and 
editorials. 

We  believe  that  rates  for  subscription 
and  advertisements  should  be  sufticient  to 
insure  the  publisher  a  fair  profit. 

W’e  believe  that  all  statements  of  cir¬ 
culation  should  give  the  actual  number 
of  bonafide  subscribers. 

We  believe  that  only  such  newspapers 
as  maintain  the  highest  standards  of  truth, 
honesty  and  decency  in  news,  editorials, 
and  advertisements,  deserve  the  support 
of  the  community. 

We  believe  that  news])apers,  which  find 
it  advantageous  to  copy  from  other  papers 
editorials  or  news  features  that  have  cost 
the  writer  time,  effort  and  money,  should 
give  due  credit. 


;San3i’‘anrisf(< 


P.AYING  circulation 
deternnines  the  logi¬ 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
Francisco  and  North¬ 
ern  California  it  is  a 
recognized  ’  fact  that 
I'hc  Chronicle  follow¬ 
ing  has  the  buying 
power. 
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Two  Advertisements 
or  Fifty -Two? 


Why  schedule  advertising  to  overcrowd 
churches  on  Christmas  and  Easter  and  leave 
them  half-empty  the  rest  of  the  year? 

Dr.  W.  S.  Abernethy,  a  prominent  Baptist 
pastor  in  Washington,  D.  C.,  gives  this  hint  to 
newspapers ; 

“Washington  newspapers  (as  do  news¬ 
papers  everywhere)  make  a  mighty  effort 
to  get  the  churches  to  advertise  their 
special  day  services, — Easter,  Christmas, 
and  so  forth.  Those  are  the  days  when  we 
do  not  need  to  advertise  at  all.  We  always 
turn  people  away  then. 

“If  the  newspapers  could  find  out,  say  on 
Friday  morning,  from  the  weather  fore¬ 
caster  what  the  weather  on  the  following 
Sunday  was  likely  to  be,  and  then  call  the 
ministers  and  say  ‘Rain  is  prophesied  for 
next  Sunday,  how  about  an  advertisement,’ 
they’d  be  more  likely  to  get  it.  I  believe 
in  advertising.  The  newspapers  are  a 
valuable  aid.” 

This  is  the  opportune  time  to  start  a  church 
page.  The  churches  are  getting  into  full  swing 
now  for  their  winter’s  programs. 

We  will  help  you  to  start  your  church  page. 

Do  you  want  copy  and  plans? 

Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS, 

383  Madison  Avenue, 

.  New  York,  N.  Y. 
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NEWS  QUALITY  IN  NEWSPAPER  COPY 
MAKES  IT  DOMINATING  MEDIUM 


I.  j. 


Hentschell  of  Minneapolis  Tribune  Ad  Staff  Answers 
J.  G.  Pattee’s  Attack — Cites  Volume  of 
Retail  Business 


TT  is  the  news  quality  afforded  by  news- 

paper  advertising  which  makes  news¬ 
papers  the  most  important  medium  for 
retail  stores,  I.  J.  Hentschell,  of  the 
Minneapolis  Tribune  advertising  staff 
recently  told  members  of  the  Minneapolis 
Salesmanagers  Association,  in  answering 
the  attack  against  newspaper  space  made 
several  months  ago  by  J.  G.  Pattee,  sales 
director  of  the  Newcomb-Endicott  Com¬ 
pany,  Detroit  department  store.  Mr. 
Pattee  upheld  direct  mail  advertising  in 
an  address  and  his  remarks  were  later 
printed  in  booklet  form  and  distributed. 
In  answering  Mr.  Pattee’s  remarks,  Mr. 
Hentschell  said : 

“I  will  certainly  try  to  be  more  charit¬ 
able  to  direct-by-mail,  than  Mr.  Pattee 
has  been  to  the  newspapers,  because, 
direct-by-mail  is  if  used  properly 
meritorious. 

“Advertising  is  essential  to  all  busi¬ 
ness.  A  business  enterprise  to  succeed 
under  present  business  competition,  must 
advertise.  And  it  is  truly  amazing  what 
remarkable  returns  all  forms  of  good 
advertising  bring  to  the  business  that 
utilizes  advertising  properly.  There  are 
but  three  requisites  to  attain  the  pro¬ 
nounced  success  that  advertising  is  cer¬ 
tain  to  bring  about — good  merchandise, 
good  organization  and  good  advertising 
copy  used  in  a  good  media. 

“In  1923  there  was  spent  in  the  United 
States  a  total  of  a  billion  dollars  in  all 
forms  of  advertising.  Of  this  billion 
dollars  the  newspapers  received  $600,000,- 
000.  Newspapers  were  used  most  be¬ 
cause,  results  considered,  the  newspaper  is 
the  least  expensive  form  of  advertising. 

“What  is  a  justified  appropriation  for 
advertising?  Before  the  war,  advertising 
experts  said  3  per  cent  of  the  gross  busi¬ 
ness.  Today,  the  percentage  cost  of  ad¬ 
vertising  will  probably  average  about  4 
per  cent  of  the  gross  sales.  The  depart¬ 
ment  stores,  supposedly  the  most  reckless 
in  the  use  of  advertising  do  not  as  a  rule 
spend  4  per  cent  of  their  gross  business 
in  advertising,  in  my  judgment  the  de¬ 
partment  store  is  nearer  the  3  per  cent 
mark  and  the  reason  for  their  small  ad¬ 
vertising  cost  must  be  attributed  to  a 
most  careful  selection  of  media.  Eighty- 
five  per  cent  of  their  advertising  ap¬ 
propriation  is  spend  in  the  newspapers. 
A  Minneapolis  department  store  advertis¬ 
ing  man  attending  the  conferences  of  the 
big  American  retail  stores  tells  me  that 
such  advertising  experts  as  Mr.  Black  of 
Filenc’s,  Boston,  Mr.  Appel  of  Wana- 
maker’s  and  Mr.  Brown  of  Marshall- 
Field’s  have  time  and  time  again  expressed 
themselves  on  the  fact  that  the  news¬ 
papers  should  receive  85  per  cent  of  a 
department  store’s  appropriation  and  that 
all  other  forms  of  advertising  media 
should  receive  the  balance.  In  the  ‘other 
forms  of  advertising’  I  am  including 
direct -by-mail. 

“Why  do  the  experts  allot  85  per  cent 
of  their  appropriations  to  the  news¬ 
papers?  There  must  be  a  reason.  That 
reason  is  the  fact  that  the  advertising  in 
the  daily  newspaper  is  news.  Just  as 
important,  just  as  interesting  as  any 
other  news  in  the  newspaper.  There  is 
no  other  media  that  can  or  that  has  been 
able  to  inject  news  in  its  advertising  to 
such  a  pronounced  extent  as  the  news¬ 
paper.  In  your  morning  newspaper  ap¬ 
peared  price  reduction  announcements  of 
automobile  manufacturers.  Was  that  not 
news  of  the  utmost  importance?  In  the 
same  issue  a  number  of  department  stores 
make  what  they  consider  important  an¬ 
nouncements,  some  relate  to  special  price 
offerings,  others  depict  the  new  styles,  the 
new  arrivals  in  things  that  your  wife  and 
my  wife  is  very  much  interested  in.  Take 
out  the  advertising  from  your  favorite 
newspaper  and  you  will  take  away  from 
it  a  most  interesting  and  most  important 
news  feature. 
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with  full  uitonutic  push  button  control. 

USED  BY  THE 

Johnstown  Tribune 

.  Johnstown,  Pa. 

We  refer  you  to  them  for  their 
opinion 


MAIN  omcK 
Ceovv  Side. 

Ill  W.  WuUnctM  BL 
CHICAGO 


1A8TIBN  OmCK 
Martorldct  Bld|. 
Bnwdvij  at  S4tfe  Bt 
NBWTOU 


of  grocery  and  meat  advertising  has  a 
smashing  attention  appeal.  And  Ooland- 
son’s,  because  they  have  good  merchan¬ 
dise,  received  a  splendid  return.  If  a  three 
column  ad  could  be  made  to  do  what  a 
full  page  accomplishes  why  would  not 
our  good  advertising  experts  use  the 
smaller  space? 

“The  reason  for  the  large  amount  of 
advertising  in  the  daily  press  is  due  to 
the  fact  that  the  advertising  brings  re¬ 
sults  ;  it  is  read  because  it  is  news.” 


“Mr.  Pattee  states  there  is  no  such  a 
thing  as  cumulative  results  from  adver¬ 
tising.  If  that  statement  is  correct  then 
advertising  is  a  fraud.  There  must  be 
cumulative  results  from  your  advertising; 
if  that  was  not  true,  you  could  not 
afford  to  buy  advertising.  Why  is  it 
that  a  page  ad  with  surprisingly  low 
prices,  good  values,  when  used  by  a  non¬ 
advertising  merchant  will  bring  little  or 
no  response,  when  on  the  other  hand  the 
same  copy  signed  by  a  merchant  who  has 
been  a  persistent  advertiser,  will  un¬ 
failingly  bring  a  big  return?  For  ex¬ 
ample:  Foster  &  Waldo,  the  biggest  ad¬ 
vertiser  among  the  piano  merchants  of 
Minneapolis,  announced  the  other  day  in 
the  daily  newspapers  a  removal  sale. 
The  response  was  so  great  that  a  squad 
of  police  were  on  hand  to  take  care  of 
the  mob.  Is  it  not  a  fact  that  the  reason 
for  the  big  success  of  the  Foster-Waldo 
sale  is  primarily  due  to  their  big  adver¬ 
tising  programs  of  the  past  plus  their 
good  merchandise  plus  their  good  organ¬ 
ization?  Cumulative  results  from  former 
advertising  put  the  Foster-Waldo  sale 
over  and  cumulative  results  are  an  abso¬ 
lute  essential  in  the  success  of  any  present 
day  merchandising  effort. 

“Every  successful  retail  department 
store  in  America  uses  newspapers.  The 
Newcomb-Endicott  company  of  Detroit 
spends  in  the  newspapers  of  Detroit  60 
per  cent  of  its  entire  advertising  ap¬ 
propriation. 

“We  must  not  forget  Mr.  Pattee’s 
reference  to  what  he  terms  is  too  much 
advertising  in  the  newspapers.  He 
wonders  how  in  the  world  people  find 
time  to  read  the  mass  of  advertising  that 
is  contained  within  the  folds  of  a  big 
city  daily.  .A.bout  four  years  ago  the 
Powers’  Mercantile  startled  Minneapolis 
by  running  nine  pages  of  advertising  in 
the  interest  of  a  one  day  sale.  I  hope  I 
am  not  trangressing  the  ethics  of  an  ad¬ 
vertising  man  when  I  divulge  the  figures 
of  Powers  one  day  effort  and  the  effect 
of  the  nine  pages.  The  one  day  business 
amounted  to  a  figure  of  more  than  $127,- 
000.  I  recall  the  time  that  the  Donaldson 
store  objected  when  the  paper  that  I  am 
associated  with,  happened  to  place  its 
grocery  copy  on  the  what  is  termed  the 
market  page — a  solid  mass  of  grocery 
and  meat  advertising.  The  point  made 
by  the  Donaldson  store  was  that  its 
merchandise  was  so  far  superior  to  the 
merchandise  offered  by  the  other  merch¬ 
ants  on  the  page  that  the  association  was 
not  wholesome  to  Donaldson’s.  But  today 
you  will  find  Donaldson  grocery  copy 
right  alongside  of  the  cash  and  carry 
stores  on  the  market  pages  every  Friday 
evening  and  Saturday  morning.  Donald¬ 
sons  have  found  that  four  or  five  pages 


CLASSIFIED  ADS  GROW 


President  Nax  Furnishes  Figures  to 
Prove  It 

Classified  advertising  is  growing  in 
prestige  and  profits,  according  to  Charles 
W.  Nax,  of  the  St.  Louis  Globe-Demo¬ 
crat,  and  president  of  the  Association  of 
Newspaper  Classified  Advertising  Mana¬ 
gers.  Mr.  Nax  furnished  figures  to 
prove  his  assertion  to  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  and  that 
organization  made  them  public  this  week. 

“The  revenue  of  one  newspaper  in¬ 
creased  its  revenue  from  classified  adver¬ 
tisements  in  a  few  years  from  $150,000 
to  $1,000,000  a  year,”  Mr.  Nax  said. 
“.Another  newspaper’s  classified  revenue 
is  now  nearly  $5,000,000  a  year. 

“Small  newspapers  are  awaking  to  the 
fact  that  classified  advertisements  pro¬ 
duce  two  and  often  three  times  as  much 
per  line  as  display  copy.  Rate  cards 
show  30  cents  or  40  cents  per  inch  for 
run  of  the  paper  advertising  and  one 
cent  per  word  or  six  cents  per  line  for 
classified  or  72  cents  an  inch.” 


Edmonton  Daily  Resumes  Publication 

Edmonton  (Alta.)  Daily  Bulletin  was 
to  resume  publication  Oct.  15.  Charles 
E.  Campbell,  former  newspaper  proprie¬ 
tor  of  Vancouver,  B.  C.,  has  announced 
he  is  sole  owner.  The  Bulletin  suspend¬ 
ed  last  June  19,  following  a  strike  in  its 
meclianical  department  against  proposed 
wage  reductions. 


THE  MERIDIAN  STAR 

Mississippi's  Largest  Daily 

Circulation  now  above  12,000  Daily  and 
Sunday,  by  nearly  50  percent  largest 
circulation  in  state. 

llie  Star  is  the  only  newspaper  in  a 
trading  radius  of  fifty  miles.  Member 
A.  B.  C. 

THE  STAR  STANDS  HIGH 

At  Home  and  Abroad 
The  Star  leads  Mississippi: 

In  local  advertising 

In  national  advertising 

In  net  paid  circulation. 
A  GOOD  newspaper  in  a  RICH  field. 
Covers  15  populous  and  prosperous 
counties  in  East  Mississippi  and  West 
Alabama. 

Business  is  GOOD.  Crop  prospects  are 
ROSY.  The  Meridian  community  ha; 
money  to  spend. 

Solely  Retresented  by 
The  S.  C.  Beckwith  Special  Agen^ 
New  York,  Chicago,  St.  Ix>uis.  Detroit, 
Kansas  City,  Atlanta.  Los  Angeles, 
San  Francisco. 


Advertisers  Get  Complete 
Coverage  of  Michigan 
Outside  of  Detroit 
With  The  Booth  Newspapers 

Seven  out  of  eight  are  alone 
in  tbeir  fields 

Tbe  Grand  Rapids  PreM 
Tbe  Flint  Daily  Journal 
Tbe  Saginaw  News  Courier 
Tbe  Kalamazoo  Gazette 
Tbe  Jackson  Citizen  Patriot 
Tbe  ^y  City  Times  Tribune 
Tbe  Muskegon  Chronicle 
The  Ann  Arbor  Times  News 

The  Booth  Pubtishing  Co. 

2500  Buhl  Building 

DETROIT,  MICHIGAN 


MERGER  OF  PRESS  GROUPS 


Maine  PreM  AMOciation  and  Typothetse 
Unite 

The  main  Press  Association  at  its 
-Annual  Meeting  on  Friday,  voted  to 
merge  with  the  Maine  Typothetae  under 
the  general  title  of  Franklin  Association. 
The  national  body  of  membership  will  in¬ 
clude  photo-engravers,  paper  dealers  and 
employes  groups  as  well  as  newspaper 
men. 

Pres.  L.  P.  Evans,  of  the  Piscataquis 
Obscrz’cr  was  delegated  to  express 
vehement  objection  of  the  Maine  Associa¬ 
tion  to  Congress  against  the  action  of  the 
Federal  Government,  through  the  printing 
bureau,  in  entering  into  competition  with 
the  private  printing  industry  by  printing 
envelopes. 

President  Evans  was  reelected.  Charles 
F.  Mann  of  Lisbon,  was  elected  vice 
president  and  O.  L.  Evans,  secretary- 
treasurer. 


Each  week  men  and  positions  meet  in 
h?DiT(>R  &  Publisher  classified  columns. 
Read  and  act ! 


^ork  S^fmps 

PRIZE  FOR  ESSAY  ON 
ADVERTISING 
TYPOGRAPHY 

The  New'  York  Times  offers  a 
prize  of  $100  for  the  best  essay 
on  the  practical  value  of  good 
typography  in  newspaper  adver¬ 
tising.  , 

This  prize  offer  affords  opportu¬ 
nity  to  all  who  can  interpret  the 
principles  and  value  of  good 
typography. 

The  essays  submitted  must  be 
not  more  than  1,000  words  in 
length  and  typewritten. 

It  is  suggested  that  references  be 
made  in  illustrating  the  points 
brought  out  in  the  essay,  to  the 
various  entries  in  the  recent 
Typographical  Contest  of  The 
New  York  Times,  400  of  which 
have  been  reproduced  in  the  book 
“Newspaper  Advertising  Typog¬ 
raphy”  by  the  Business  Depart¬ 
ment  of  The  New  York  Times. 
A  copy  of  the  book  will  be  sent 
free  to  any  person  intending  to 
write  an  essay. 

All  entries  must  be  addressed  to 
Typographical  Essay  Contest, 
The  New  York  Times,  229  West 
Forty-third  Street,  New  York 
City,  and  must  be  received  before 
November  15,  1925. 

The  contest  is  open  to  all  except 
members  of  the  staff  of  The  New 
York  Times. 


Greatest  Volume  in  History 
of  any  New  York  Newspaper 
The  New  York  Times  in  September 
published  2,580,816  agate  lines  of  adver- 
tising,  exceeding  its  own  record  and 
reaching  the  greatest  volume  ever  pub¬ 
lished  in  one  month  in  a  New  York 
newspaper. 

This  large  volume  was  attained  not¬ 
withstanding  the  censorship  of  The 
Times  which  excluded  thousands  of 
agate  lines  of  advertising  as  objection¬ 
able. 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  pr^lems. 

S.  P.  WESTON 

Newspaper  Buildings 
Plasst  Layouts 
Production,  Operation 

120  West  42nd  Street  New  York 
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OVER  FIFTEEN  YEARS  AGO  A  MERCHANT 

OFFERED  $1000.00 

For  a  list  of  every  possible  and  favorable  selling  argument  and 
purchasing  appeal  that  could  be  used  in  a  retail  advertisement. 

As  the  result  of  this  offer 

THE  KNIGHT  METHOD  OF  EFFECTIVE  ADVERTISING 

Is  notv  offered  to  you. 


It  is  a  tabular  analysis  of  retail  advertising — so  exhaustive,  as  to 
include,  so  far  as  lies  within  the  reach  of  human  effort,  the  total 
sum  of  retail  advertising's  possibilities. 

It  resolves  retail  advertising  into  both  its  verbal  and  conceptional 
elements  and  presents  those  elements  under  quick  reference  classi¬ 
fications  for  the  ready  synthesis  of  advertising  ideas  and  expository 
phraseology. 

Its  suggestion-value  is  instantly  apparent;  and  it  will  prevent  the 
mind  upon  which  unusual  copy  demands  are  made  from  slipping 
into  a  rut. 


It  will  halt  the  unconscious  habit  of  using  threadbare  words  and 
phrases.  It  enables  the  writer  to  select  the  exact  word  or  idea  for 
the  exact  shade  of  meaning  desired.  It  adds  those  deft  touches  of 
individuality  an<i  distinction,  which  lifts  advertising  above  the 
common  level.  It  epitomizes  the  complete  list  of  retail  advertising 
appeal  and  enables  the  copy  writer  to  have  absolute  assurance  that 
no  applicable  selling  argument  can  be  overlooked  and  yet  tiresome 
repetitions  are  easily  avoided. 

It  is  a  dictionary  of  retail  policies;  it  is  a  bountiful  source  of  mer¬ 
chandising  suggestions;  it  is  a  table  of  retail  service  possibilities; 
it  is  a  text  book  of  oral  salesmanship. 

MAIN  CLASSIFICATIONS 


Prices 

Bargains  and  Values 

Quality 

Styles 

Service 

The  Store  and 
Organization 
Location  of  Store 
Sales 

Merchandise,  Stock 
Description  of  Specific 
Merchandise 
Satisfaction 

Miscellaneous  and  Htiman 
Interest  Appeals 


Each  of  the  Main  Classifications 
here  shown  are  subdivided  into  from 
six  to  twenty-five  Classification  Plans. 
Over  one  thousand  qualifications  of 
“Prices”  are  shown.  This  is  but  one 
item.  Prices,  Bargains,  Values, 
Styles,  Sales,  Credit  Business,  Com¬ 
munity  Building,  Human  Interest 
and  even  applied  Psychology  are  in¬ 
cluded  in  easily  understood  non¬ 
technical  language. 

The  possibilities  extend  to  the 
construction  of  advertising  which  is 
to  be  conservatively  dignified  or 
radically  sensational,  or  in  between 
these  two,  according  to  the  atmos¬ 
phere  and  policy  of  the  store. 


It  is  more  than  a  word-book,  phrase-book  or  an  idea-book.  It  is  more 
than  an  advertising  dictionary,  thesaurus  or  encyclopedia.  It  is  more 
than  a  system  or  service.  It  is  now  and  will  continue  to  be  a  stand¬ 
ard  work. 


THE  ADVERTISING  HANDBOOK  OF  THE  CENTER Y 


Over  100,000  diflerent  advertisements  (during  a  period  of  over  fifteen 
years)  have  been  carefully  analyzed  in  the  compilation  and  creation 
of  the 

KNIGHT  METHOD  OF  EFFECTIVE  ADVERTISING 

and  it  has  taken  over  200,000  record  cards  and  a  ten-foot  pile  of 
finely  penciled  notes  on  ordinary  letter  paper  in  the  process. 

All  the  daily  newspapers  of  this  country  and  Canada  and  many 
English  dailies  have  been  scanned;  and  several  huiulred  books  and 
treatises  on  advertising,  salesmanship,  retailing,  merclianilising, 
storekeeping,  rhetoric,  philosophy,  applied  psychology  and  kindred 
subjects  have  been  searched  for  ideas. 

The  Knight  Method  of  Effective  Advertising  is  designed  primarily  to 
facilitate  the  production  of  retail  advertising.  But  inasmuch  as  the 
basic  principles  which  untlerlie  all  persuasive  publicity  are  identical, 
the  Knight  Method  offers  parallel  assistance  to  the  producers  of  any 
kind  of  advertising. 

The  Knight  Method  will  be  issued  within  a  short  time  as  a  monthly 
service;  preparatory  to  which  it  was  found  necessary  to  have  some 
complete  copies  available.  It  was  therefore  decided  to  publish  a 
complete  edition  in  hook  form  for  a  limited  distribution. 

The  book  contains  over  two  hundred  and  thirty  pages,  and  is  printed 
on  heavy  machine  finished  paper  from  new  type,  size  8  x  11  inches 
and  about  one  inch  thick,  handsomely  hound  in  durable  black  book¬ 
binder’s  heavy  linen  cloth  and  lettered  on  face.  Each  of  the  twelve 
parts  are  arranged  in  sequence  and  cross  references  are  easily  and 
quickly  found  for  outline  and  fill  in  work. 

If  results  received  by  advertisers  mean  more  income  to  a  newspaper, 
because  more  space  is  used;  and  if  a  greater  revenue  enables  pub¬ 
lishers  to  produce  a  better  newspaper  in  every  department,  then 
every  PIBLISHE^  and  ADVERTISING  MANAGER  should  have  a 
copy.  The  stupendous  labor,  the  analytical  concentration,  the  co¬ 
ordinated  application  of  the  English  language,  the  correlation  and 
finely  shaded  differentiation  of  every  conceivable  and  favorable  thing 
that  ran  be  said  about  merchandise,  and  the  many  new  and  otherwise 
hardly  ever  remembered  angles  of  outline  and  presentation  will  un¬ 
doubtedly  make  this  work  THE  STANDARD  FOR  THIS  CENTURY. 
PUBLISHERS  seeking  useful  and  practical  CHRISTMAS  GIFTS 
for  their  heavy  space  buyers  will  do  well  to  consider  THE  KNIGHT 
METHOD  OF  EFFECTIVE  ADVERTISING.  The  complete  work 
can  be  furnished  in  limited  quantities,  provided  that  orders  are 
received  promptly.  Write  for  further  information  and  state  quantity 
desired. 

The  following  special  price  of  the  Knight  Method  in  book  form  is 
about  one  quarter  of  its  cost  as  a  monthly  service. 


TERMS 

Single  Copy  $35.00  less  10%  eash  with  order .  $31.50 

or  $35.00 — $10.00  with  order;  balance  $25.  upon  receipt,  less  10%,  or  $22.50 .  32.50 

or  $35.00 — $15.00  with  order;  balance  $20.  in  ten  days,  less  10%,  or  $18.00 .  33.00 

or  $35.00 — $15.00  with  order;  balance  $20.  in  30  days,  less  5%,  or  $19.00 .  34.00 

When  ordering  signify  the  terms  desired. 


CLARENCE  M.  RLSK 

Exclusive  Sales  Agent  United  States,  Canada  and  Great  Britain. 

New  York  City  Address,  1475  Broadway,  care  EDITOR  &  PX^BLISHER,  Suite  1700 
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WICHITA  EAGLE  PRINTS  troublesome  ways  of  “per  centum,”  which 
«  wmwm  rarcly  seen  nowadays  in  full  Latin  form. 

35,000  TAX  RETURNS  In  many  offices  the  style  for  its  shorten  - 
_  ing  is  left  solely  to  the  whim  of  some  per- 

Editor  Victor  Murdock  Replie.  to  Hi.  authority.  Possibly  the  problem 

.  .  ttr\  D  j  A  presented  for  copy-editors,  for  typesetters 

Critic:  Our  Reader.  Are  {q^  proofreaders  by  the  variations 

Entitled  to  the  of  “per  centum”  causes  more  waste  of 

time  and  labor  than  any  other  locution. 

_  And  even  then,  sometimes  the  term  ap- 

,  ,  pears  in  two  or  three  ways  in  the  same 

\  ictor  Murdock,  editor  of  the  Wtcntta  publication — in  the  same  story ! 

(Kan.)  Eagle,  believing  that  his  reaaers  “Percent,”  one  word,  solves  it.  Let  all 
are  entitled  to  all  the  news,  discovered  publications — Ixioks,  magazines,  down  to 
when  the  income  tax  books  were  opened,  country  weekly  newspaper — adopt 

that  there  were  over  35,000  individual  form  and  there  will  be  rejoicing  in 

taxpayers  on  the  local  hst.  This  didnt  craft — perhaps,  too,  detectible  curtail- 

deter  Mr.  Murdock  from  his  purpose  of  rnent  of  expense  for  publishers !  As  one 

letting  the  people  know.  He  printed  the  ^-ord  I  have  seen  it  recently  in  several 

entire  list,  devoting  eight  columns  of  the  magazines. 


Eagle  each  day  to  this  purpose. 


A  special  convention  of  the  American 


hrom  the  list,  readers  of  the  Eagle  Newspaper  Publishers  Association  to  con- 
learned  a  good  many  things  regarding  si^er  and  act  upon  “the  great  per  cent., 
the  wealth  of  the  individuals  and  the  pg^  cent,  percent  imbroglio”  might  be  in 
state.  It  revealed  that  the  large  taxame  order !  But  a  referendum  would  answer, 
incomes  of  Kansas  are  to  be  found  in  the  2II  events,  why  not  get  together  on  one 
county  seat  towns.  The  larger  towns  style  and  thus  do  away  with  something 
and  cities  appear  to  offer  rnore  advantages  that  is  a  real  nuisance  to  printers  gener- 
to  the  individual  seeking  investments  and  aUy? 

to  the  man  with  a  family.  Better  schools  vVin  Editor  &  Publisher,  palm-bearing 
in  the  cities  attract  many  from  the  farms  champion  of  a  recent  orthographical  re- 


and  small  country  towns. 


form,  now  exert  its  great  influence  in  be- 


A  large  portion  of  the  tax  aggregate  half  of  “percent”?  Its  triumph  will  be 
for  the  last  quarter  was  paid  on  the  last  iqo  percent  satisfactory  to  the  craft,  I  am 


day  before  the  penalty  was  added.  The 
total  amount  collected  at  the  Wichita 
office  was  close  to  $10,000,000. 

A  better  showing  in  prompt  payments 
of  the  tax  was  made  this  year  than  dur¬ 
ing  any  previous  year,  and  the  prompt  -j-, 
payment  indicated  the  prosperity  of  the 
state  at  large. 


J.  Joseph  Lawrence. 


of  the  tax  was  made  this  year  than  dur-  Twelve  Sunday  Sections 

ing  any  previous  year,  and  the  prompt 

payment  indicated  the  prosperity  of  the  Several  days  ago  we  mailed  you  a  story, 
state  at  large.  relating  to  changes  in  our  Sunday  editions,  in 

W/Iao*.  tViA  liefr  tnvr^3v<*i*Q  ntv.  ^hich  we  inadvertently  referred  to  twelve 

When  the  first  list  Ot  taxpayers  a^  comics.”  As  this  carries  the  im- 

peared  in  the  ll.agle  a  mighty  howl  pression  that  we  have  a  twelve  page  comic 
went  up,  but  this  had  little  weight  with  section,  we  request  a  correction  as  followrs. 
MiirHnrlr  Hp  mprolv  rpnlipH  •  Beginning  with  its  issues  of  September  20, 

Murdock.  He  merely  replied.  Milwaukee  Journal  has  increased  its  Sun^ 

Readers  of  the  Eagle  are  entitled  to  Jay  editions  from  nine  to  twelve  sections.  The 
the  news,”  and  the  publication  of  the  list  comic  section  was  enlarged  from  four  to  eight 
went  on  pages,  and  the  feature  magazine  from  a  tabloid 

wciii.  <jii.  g  page,  7  column  newspaper.  There  was 

■  ■■  added  a  tahloid  magazine,  in  color,  for  children, 

a  fiction  story  magazine,  in  color,  newspaper 
WHAT  OUR  READERS  SAY  (supplementing  the  feature  magazine),  and 

a  motoring  and  radio  magazine.  The  sport 
'  '  drama  section  was  doubled  and  space  given  to 

^  J  £  «D  _ .>»  n _ fashions,  society  news,  real  estate  and  building 

CruMde  tor  Percent  One  Complete  materially  increased. 

Word  Yours  very  truly, 

O.  R.  Smith, 

To  Editor  &  Publisher  :  For  years  Service  Bureau,  Milwaukee  Journal. 

I  wondered  why  newspaj^rs  differ  so  - 

widely  in  their  style  of  printing  a  short  Hub  Writer*  in  Golf  Tourney 
forniof ‘“per  centrum”;  and  for  uniformity  j^e  annual  golf  turnament  of  the 


To  Editor  &  Publisher  :  For  years  Service  Bureau,  Milwaukee  Journal. 

I  wondered  why  newspaj^rs  differ  so  - 

widely  in  their  style  of  printing  a  short  Hub  Writer*  in  Golf  Tourney 
forniof  “per  centrum”;  and  for  uniformity  j^e  annual  golf  turnament  of  the 
I  adopted  and  have  urged  u^n  others  Newspaper  Men’s  Golf  Association,  of 
the  use  of  one  word,  percent  atialog-  Boston,  Mass.,  was  held  last  week  at  the 
ous  to  percentage,  which  every  pubhea-  Bellevue  Golf  Club.  In  Class  A,  A.  M. 
tion  uses  as  a  single  word.  Besides  the  Hoxie  of  the  Post  won  first;  J.  A.  Jones 
sign  %,  common  in  stock  market  and  Herald,  second;  W.  O.  Nicoll  of 

other  financial  reports,  and  in  general  ar-  Christian  Science  Monitor,  third ;  and 
tides  m  financial  newspapers,  we  have :  j  h.  Kelly  of  the  Post,  fourth.  In  Class 
(a)  Per  centum-customary  with  b,  G.  E.  Burnham  of  the  Post  won  first, 
writers  who  would  not  use  a  term  half  and  R.  J.  Kelly  of  the  Post  was  second. 
Latin  and  half  English.  No  objection  _ 


to  this. 

(b)  Per  cent. — the  period  to  indicate  Daily  Start*  New  Book  Column 
that  “cent”  is  abbreviation  of  Latin  word  t-,  „  r  i  r-,  'r  t  \. 

meaning  100  and  is  not  intended  for  the 

E„gl,sh^ord  fo,  l.lOCh  of  a  dollar.  jSSlafurTL'lffi  X-rdn-e  eSI 


English  word  for  1-lOOth  of  a  dollar.  liters 

(c)  per  cent — the  period  omitted  as  j 
being  unnecessary  because  everybody  ' 
knows  what  is  meant,  owing  to  longtime 
common  use  of  “cent”  for  100  when  the 
word  is  preceded  by  “per.” 

(d)  Percent — one  word,  no  period: 
adopted  in  recent  years  by  financial  writ¬ 
ers  who  evidently  believe  that  it  is  high 
time  to  establish  this  for  uniformity  in 
the  language.  Many  words  now  in  gen¬ 
eral  use  were  formed  in  this  manner. 

Persons  familiar  with  the  “mechanics” 
of  editing  and  printing  are  aware  of  the 


In  New  Orleana  it*a 

THE  MORNING  TRIBUNE 

(Publuhed  wmek-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  wesk-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Smday  momingt) 

SeU  to  National  Advertiaor*  at  a 
co«nbi  nation  rate  15c  a  lino 
waak-day*  and  ISc  a  Une  Son- 

daya. 


15,279,513  Lines 

Dispatch  advertising  record  first 
nine  months  of  1925  exceeding  other 
Columbus  newspapers  combined  by 
2.699,290.  For  the  first  8  mos.  1925 
The  Dispatch  paid  advertising  lin¬ 
age  exceeded  the  second  Ohio  news¬ 
paper  by  1,522,638. 

NET  PAID  CIRCULATION 

CITY  .  S4,851 

SUBURBAN  .  28.tZ4 

COUNTRY  .  2Z,*44 

Total  Qrculatioa  . 


i0i)km!m5  jOispatrli 


Coolidge  is  Impressed  by 

Indiana 


Dispatches  from  St.  Louis  to  newspapers 
throughout  the  country,  on  October  5th, 
announced  that  President  Coolidge’s  train 
had  arrived  on  its  way  to  Omaha,  where 
the  President  was  to  address  the  American 
Legion  convention  the  following  day. 

After  describing  the  personnel  of  the  Pres¬ 
idential  party,  the  article  continued: — 

“President  Coolidge  appeared  well 
satisfied  with  the  evidence  of  indus¬ 
trial  and  farm  prosperity  he  saw  on 
every  hand  in  his  day  trip  through 
Indiana.  Government  reports  have 
indicated  an  era  of  good  times,  with 
little  unemployment  and  favorable 
crops.  Agricultural  Indiana  verified 
the  report  as  to  an  improved  condi¬ 
tion  among  the  farmers.  The  corn 
fields  appeared  to  be  bounteous  in 
their  yields.  The  small  towns  were 
not  without  industrial  activity.  The 
smokestacks  poured  forth  smoke  in¬ 
dicative  of  production.  All  along 
the  route  farmers  drove  to  the  sta¬ 
tions  in  automobiles.” 

There  is  an  extraordinary  buying  power 
'  in  Indiana  and  this  prosperous  market  can 
be  completely  covered  by  a  sales  promo¬ 
tion  campaign  in  the  following  news¬ 
papers  at  a  remarkably  low  cost. 


Rate  for 
Circulation  Um* 


**Fort  Wayne  Journal-Gazette 
**Fort  Wayne  Journal-Gazette 
••Fort  Wayne  New*-Sentinel 
••Gary  Evening  Post-Tribune 


••Lafayette  Journal  &  Courier. 


••South  Bend  News-Times. 


••South  Bend  Tribune . (S)  19,800. 


...(E) 

4,860 

.03 

...(E) 

4,805 

.025 

...(E) 

3,194 

.025 

...(M) 

32,662 

.08 

....(S) 

34,487 

.08 

...(E) 

42,860 

.10 

,...(E) 

14,772 

.06 

....(E) 

17,127 

.06 

(M&S) 

3,655 

.025 

. . .  .(E) 

125,827 

.25 

7,915 

13,302 

j  21,217 

.06 

....(E) 

6,432 

.025 

....(E) 

4,012 

.025 

9,864  1 
14,151  5 

24,015 

.07 

....(S) 

22,229 

.07 

....(E) 

21,031 

.06 

.(E&S) 

23,710 

.06 

•A.  B.  C.  Statement,  Sept.  30,  1925. 

••A.  B.  C.  Publisher*'  Statement,  March  31,  1925. 
tGovernment  Statement,  Sept.  30,  1925. 
ttGovemment  Statement,  March  31,  1925. 


Let  WG.  Chandler,  President  Central 
Group  the  Scripps*Howard  Newspapers, 
tell  you  why  he  standardized  on 
White  Trucks: 
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Ohe  Clei/eland  Press  operates  23 
^hite  trucks  and  %e  Pittsburg  Press  2o 


THE  WHITE  COMPANY,  Cleveland 


HITE  TRUCKS 
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Editor  &  Publisher  for  October  17,  1925 


BONUS  SYSTEM  FOR  ADVERTISING  STAFF 
PAYS  IN  HEIGHTENED  MORALE 


Extra  Compensation  for  Added  Effort  Has  Beneficial  Effect, 
Ad  Manager  Declares — Danger  of  Overselling 
Advertisers  Small 


By  M.  W.  THOMPSON 

Advertisiiiji  Manager,  St.  Paul  Daily  Sctrs 


/'iPIXlOXS  seem  to  vary  widely  on  the 
merits  of  bonus  systems  as  applied 


to  the  advertising?  departments  of  daily 
newspapers.  JudH:inK  from  reports  made 
recently  on  these  systems,  there  seems 
to  be  an  inclination  toward  forming  opin¬ 
ions  without  considering  various  local 
conditions.  In  order  to  be  successful,  un¬ 
doubtedly  there  must  be  wide  differences 
in  the  application  of  the  idea.  Conditions 
vary  greatly  in  large  and  small  cities 
and  between  big,  dominant  newspaprs  and 
second  or  third  papers.  Some  papers 
are  amply  financed  and  can  work  for  the 
future;  others  must  make  every  dollar 
count  and  can  use  only  such  systems  as 
will  prove  immediately  productive. 

In  principle  the  bonus  system  should 
be  simply  a  matter  of  extra  compensation 
for  extra  effort.  It  is  understood,  of 
course,  that  extra  effort  means  not  only 
the  effort  but  results.  It  is  hard  to 
understand  why  there  should  be  any  ob¬ 
jection  to  this  fundamental  idea.  Many 
of  our  most  efficient  manufacturing  plants 
have  adopted  this  idea.  When  factory- 
workers  go  on  a  piece  work  basis  it  is 
merely  an  application  of  tbis  same  general 
idea.  Practically  all  salesmen  traveling 
in  various  sections  f)f  the  country  work 
on  the  basis  of  a  fixed  salary  and  ex¬ 
penses,  with  contingent  commissions  for 
extra  production.  Hanks,  insurance  com¬ 
panies  and  similar  institutions  very  fre- 
<iuently  give  a  bonus  at  the  end  of  the 
year  to  all  employes,  if  the  year  has  been 
successful.  Retail  stores  are  also  adopt¬ 
ing  the  same  idea. 

In  some  cases  newspaper  advertising 
managers  have  failed  to  make  a  thorough 
and  careful  survey  of  local  conditions. 
The  system  has  been  put  on  and  scheduled 
to  go  through  a  year  or  two  years  with¬ 
out  variation.  In  the  meantime,  business 
conditions  have  changed,  and  bonus  offers 
that  may  have  been  reasonable,  we  will 
say  in  1923,  become  unfair  in  1924,  and 
untenable  in  192.i, 

The  ideal  newspaper  on  which  to  oper¬ 
ate  a  bonus  system  is  a  newspajier  which 
is  in  healthy  condition  and  which  has 
an  aggressive  staff  throughout  the  organ¬ 
ization,  where  circulation  is  growing  and 
where  the  desire  is  to  take  on  a  maximum 
but  sound  growth  in  advertising  linage. 

(iiven  such  a  condition  it  should  not  be 
a  difficult  matter  for  any  advertising  man¬ 
ager  to  work  out  a  scheme  of  bonuses, 
that  will  induce  a  high  tyjx?  of  loyalty, 
guarantee  hard  work  and  give  extra  pro- 
fluction  f)n  the  part  of  the  staff.  Most 
any  advertising  manager  should  be  able 
to  make  a  survey  of  his  newspaper  and 
the  city,  aiul  make  a  list  of  the  things 
that  he  desires  to  accomplish.  It  may¬ 
be  new-  advertising  accounts ;  it  may  be 
better  copy-  writing;  it  may  be  a  change 
in  the  division  of  linaue  on  a  certain 
number  of  accounts.  He  may-  have  a 
weakness  in  a  given  group,  such  as  .shoes 
or  furniture,  or  he  may-  desire  certain 


special  features  put  across.  The  success¬ 
ful  application  of  a  bonus  system  is 
merely-  offering  reasonable  rewards  for  the 
accomplishment  of  these  certain  things 
which  are  desirable  for  the  advertising 
department  as  a  whole. 

()ur  experience  in  the  operation  of 
such  a  system  has  been  quite  satisfactory, 
and  has  not  run  into  an  extravagant 
amount  of  money.  The  natural  state  of 
mind  of  the  average  salesman,  regardless 
of  the  salary-  he  draws,  is  to  consider 
that  he  is  underpaid.  This  whether  the 
man  is  high  class,  medium  or  indifferent. 
The  natural  human  desire  is  to  make 
progress  and  have  the  Ixitter  things  in 
life.  Xo  matter  how-  frequently-  raises 
may-  be  distributed,  there  is  always  a 
tendency-  to  desire  more.  I  consider  that 
the  judicious  distribution  of  a  fair  amount 
of  bonus  money  gives  the  immediate  day 
by  <lay  and  w-eek  by  week  incentive  to 
keep  the  staff  on  its  toes  and  at  peak 
pnxluction. 

It  has  been  said  by  certain  executives 
that  this  may  have  a  tendency-  to  over¬ 
sell  the  advertiser.  This  is  rarely-  true 
if  prt>i)er  supervision  is  given  to  copy 
and  occasional  rewards  are  made  for 
meritorious  campaigns  w-hich  are  planned 
and  written  inside  the  department.  A 
staff  that  affords  intelligent  service  sel¬ 
dom  if  ever,  oversells  a  prospect.  With 
experience  comes  the  knowledge  that  an 
advertiser  who  is  grossly-  oversold  will 
s(K)n  rebel  and  revert  to  a  small  amount 
of  linage,  while  an  advertiser  properly 
.sold,  given  good  service  and  the  right 
advice,  gets  production  on  his  advertising 
and  is  satisfied.  The  account  will  then 
show  development  and  a  healthy-  con¬ 
dition  both  from  the  viewpoint  of  the 
.store  and  the  newspaper. 

The  question  of  staff  morale  is  one  of 
the  most  important  in  the  handling  of  an 
advertising  department.  I  have  person¬ 
ally  worked  on  staffs  of  a  number  of 
new-spapers  in  different  parts  of  the 
country  and  at  times  have  seen  a  staff 
vary-  from  what  might  be  termed  25  per 
cent,  to  95  per  cent,  efficiency.  Many- 
years  ago,  I  was  on  one  advertising  staff 
where,  under  improper  handling,  efficiency 
could  not  be  rated  at  over  25  per  cent. 
This  in  spite  of  the  fact  that  many-  of 
the  men  had  exceptional  ability.  One  of 
these  men  occupies  today  a  prominent 
pisition  at  the  head  of  one  of  the  best 
known  advertising  organizations  in  the 
country. 

The  average  advertising  staff  w-hich  is 
ordinarily  rated  as  fairly  good,  probably 
diH's  not  operate  at  better  than  bO  per 
cent,  efficiency.  This  is  rather  a  sur¬ 
prising  .statement,  and  will  probably  be 
disputed  by  a  gcKid  many-  executives.  In 


contrast  to  this,  there  are  perhaps  a  few 
staffs  scattered  around  the  country-  that 
are  80  per  cent,  to  90  per  cent  efficient. 
They  get  raises  in  salary-  as  deserved, 
without  solicitation.  Many-  such  staffs 
have  extra  rewards  of  some  sort.  In 
some  instances  in  place  of  a  cash  bonus, 
the  newspaper  executives  frequently  en¬ 
tertain  the  advertising  department  at 
dinners.  It  is  also  equally  true  that  on 
these  high  grade  advertising  staffs,  where 
prcxlucers  have  a  great  deal  of  considera¬ 
tion,  the  inefficient  man  is  soon  eliminated 
and  has  to  look  for  a  position  elsewhere. 


Three  New  A.  P.  Member*  Elected 
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WORTHLESS  PROGRAM  ADS 


Portland  Newspapers  and  Merchants 
Protest  Against  Ancient  Graft 


be:l.l.  short 

FICTION 

UNLIMITED  APPEAL  TO  THIS 
WEEKLY  SERVICE  —  MATS 
FOR  ILLUSTRATION  FUR- 
NISHED 


MICHAEt  AfiLEM  JOSEPH  COHHAD 
F.  BRITTEN  AUSTIN  0.  HENRY 

MEIGS  0.  FROST  ZONA  GALE 

FRANK  CONDON  IRVIN  COBB 

RICHARD  CONNELL 
,  EARL  DERR  BIGOERS 
BEATRICE  GRIMSHAW 
ARTHUR  B.  REEVE 
And  many  other  Famous  Authors 
Are  On  Our  Fiction  List  Keeping 
Service  Up  To  ,i  Standard  of  Unvary¬ 
ing  Excellence 

,'\11  Types  of  Stories  Are  Run — 
I»ve.  .\ction.  Sport,  Flap))er,  Mystery 
— Schedule  .\rranged  to  Insure  Wide 
Variety  and  Suit  .Ml  Readers 


THE  BELL  SYNDICATE,  INC. 

154  NASSAU  STREET 
NEW  YORK  CITY 


Amerka'iLar^eitCirculatioix 

Buildinj^  Ori^anizatioR 

ResuitjCount 


€\Fi8ar  Occidental  Bid 

IMOIANAPOLIS.INO 


They* re  enthusiastic 
about  the  new  Shop- 
o-scope!  Send  for 
your  sample  port¬ 
folio  now. 


THE  BASIL  L  SMITH  SYSTEM,  lac. 


Internationftl  Clattifie4  A^vertiiiag 
Coiintellan 


Packard  Bldg. 


Philadelphia 


A  Daily  One  Column 

RADIO 

COMIC 


To  Brighten  Up  Your 
Radio  Section 


"OTTO  WATT” 


By  Barrie  Payne 


ASSOCIATED  EDITORS 

Incorporated 

440  S.  Dearborn  St. 


The  board  of  directors  of  the  As. 
ciated  Press,  meeting  in  Xew  A  ork  la. 
week,  approved  the  election  of  four  new- 
papers  to  membership.  The  new  mt 
bers  are  Stoughton  (Wis.)  Couricr-H'., 
Plant  City  (Fla.)  Ncivs;  Sanf  ■ 
(Fla.)  Signal,  and  IVnioti  (Ttx, 
Record. 


Charles  to  Direct  A.  A.  C.  W.  Progru 

H.  II.  Giarles,  president  of  the  (  har' 
Advertising  Service,  New  York,  has  IB- 
appointed  chairman  of  the  internatii  r. 
program  committee  of  the  Associated  \ 
vertising  Clubs  of  the  World,  to  plan  :  ■ 
the  1926  convention  to  be  held  in  I’l:' 
delphia,  June  19-24,  1926. 


Merchants  of  Portland,  Ore.,  with  the 
support  of  the  newspapers,  are  protesting 
against  the  “advertising  program  graft.” 
The  merchants  take  the  position  that 
money-  spent  for  program  advertising  is 
an  absolute  waste  so  far  as  any-  advertis¬ 
ing  value  is  concerned  and  complain  that 
they  are  often  forced  into  it  on  senti¬ 
mental  appeals  to  support  the  cause  for 
which  a  program  is  issued. 

The  issue  came  to  a  head  when  it  was 
announced  that  an  advertising  program 
would  be  issued  by  the  Pacific  Interna¬ 
tional  Livestock  association.  The  project 
received  the  indorsement  of  the  Chamber 
of  Commerce  on  the  ground  that  while 
the  advertising  itself  was  practically 
worthless  the  livestcKk  exposition  needed 
the  money.  Some  of  the  business  men 
and  the  merchants  got  busy-  and  showed 
that  only-  about  one-half  of  the  $7,000 
it  was  expected  to  raise  through  the  pro¬ 
gram  would  ever  reach  the  exposition  and 
advocated  direct  contributions"  to  sup¬ 
port  the  enterprise. 

The  Portland  Rose  Festival  this  year 
recognized  the  worthlessness  of  this  type 
of  advertising  and  issued  a  program  from 
which  all  advertising  was  eliminated. 
The  Portland  Elks  and  the  Odd  Fellows, 
holding  their  national  conventions  in  Port¬ 
land  the  past  Summer,  also  joined  in  the 
movement. 


Washington  Correspondent  Buys  DtiH 


William  D.  W".  Bishop,  Wasliiiii;' 
(D.  C.)  correspondent  of  the  V 
Nairn  (Conn.)  Register,  has  ininii, 
the  ll'a.thington  (X.  C.)  Daily  S 
from  J.  A.  Oslxirne.  Mr.  Bishop  v, 
be  editor  and  publisher.  He  was  with  • 
Register  six  years. 


”Wits  and  the  Woriian| 

By  Violet  Irwin  I 

A  Great  Serial  Story  Illustrated  D'  I 
With  A  Two  Clolumn  Spread  I 


Wire  Us  For  Samples  And  Prices  0 
The  New 

WHEELER'NICHOLSON  FICTIO! 
SERVICE 


Wheeler  "Nicholson,  Inc. 

15  West  44th  Street  New  Yc| 


You 


should  sign  up  your  paper  for 
Joe  Mitchell  Chappie’s  biographi¬ 
cal  sketches  of  world-known 
celebrities. 


BRAND  NEW  SERIES 
NOW  ON  THE  WAY 


Ask  Us  About  It 


Joe  Mitchell  Chappie  Associate! 


*‘Tk«  Attk,”  WaMorf  •Ast«rU,Ncw  York  CHy.N.T- 


PROGRAMS 

ANY  STYLE 


Used  in  more  than  150 
newspapers;  complete. 


CONCISE  and  accurate; 
IN  YOUR  LOCAL 
STANDARD  "HME. 


Write  for  TERMS  and  SAMPLES 


AUDIO  SERVICE 

30  N.  Dearhorn  St.  ChitA? 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Potvers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
aU  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  hoth  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch* 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribime 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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Editor  &  Publisher 

ANT-HILL  POLITICS,  RECORDS  OF  ROCKS, 
BIG  NEWS  FOR  COSMIC  REPORTER 


Stories  of  Nature  Strike  a  Common  Chord,  J.  Otis  Swift  of 
New  York  World  Declares — His  Copy  Runs 
Daily  on  Editorial  Page 


By  MABEL  ABBOTT 


OO  you  subconscious!"  remember  the 
time  when  you  were  a  tree-dweller, 
or  a  cave-man?  J.  Otis  Swift,  of  the 

Mr.  Swift  is 
the  writer  of  the 
New  York  World, 
thinks  you  do. 
daily  nature-arti¬ 
cles,  “News  Out¬ 
side  the  Door,” 
which  for  three 
years  have  been 
running  alongside 
the  weather-box 
in  the  Morning 
World.  He  is  a 
reiwrter  of  the 
building  statistics 
of  the  birds,  the  j  otis  Sw.ft 

iwlitics  of  ant¬ 
hills,  the  business  of  beetles,  the  indus¬ 
tries  of  grass  and  moss  and  lichens,  the 
records  of  the  rocks,  the  parades  of  the 
constellations. 

Modest,  inconspicuous  and  impersonal, 
these  little  sketches  are  the  very  opposite 
of  sensational ;  yet  the  size  of  Mr. 
Swift’s  mail  is  proof  that  they  touch 
some  universal  interest  of  men  and 
women.  A  busy  magnate  will  take  time 
to  write  in  about  the  bird  that  comes 
regularly  to  his  window.  Clerks,  who 
know  little  more  of  nature  than  they  find 
in  crowded  parks,  write  of  their  interest 
in  the  articles.  Hiking  clubs  beg  him  to 
accempany  them  and  tell  them  about  the 
things  they  see.  Housewives  report  their 
discoveries  in  the  back  yard.  Commuters 
send  in  pebbles  picked  up  as  they  dash 
for  trains,  and  want  to  know  what  they 
are. 

Mr.  Swift  writes  his  “News  Outside 
the  Door”  in  addition  to  the  regular  rou¬ 
tine  of  new.spaper  work.  That  routine, 
liowevcr,  has  not  subdued  him  to  the 
usual  mould  of  the  profession.  Small, 
wiry  and  tanned,  with  black  hair  that 
sticks  up  like  the  crest  of  a  startled  bird, 
and  eyes  that  peer  alertly  through  their 
spectacle-rims,  he  looks  like  a  gentle 
eagle,  caged  at  a  typewriter  desk,  as  he 
hammers  out  “stories,”  or  “sits  in”  for 
some  sub-editor  who  is  having  a  day  off. 
His  pockets  sag  a  little,  because  he  car¬ 
ries  arrow-heads  in  them, — sometimes  old 
ones  which  he  finds  where  others  have 
overlooked  them,  sometimes  new  ones, 
which  he  makes  in  exactly  the  same  way 
that  the  old  ones  were  made,  shaping 
them  with  a  pecking  implement. 

His  grandfather  was  the  Rev.  J.  S. 
Swift,  a  pioneer  county  newspaper  pub¬ 
lisher  of  Maine  and  a  lover  of  nature. 
His  father,  Sprague  Swift,  also  was  a 
newspaper  man  and  a  lover  of  the  open. 

Out  of  school  hours,  young  Otis  di¬ 
vided  his  time  between  inking  forms,  set¬ 
ting  type,  proving  galleys  and  otherwise 
making  himself  useful  in  his  grand¬ 
father’s  newspaper  office,  and  building 
camps  of  spruce  boughs,  hunting  bugs  and 
butterflies,  following  the  fox,  dog  and 
rabbit  tracks  that  laced  the  snow  on  the 
hillside,  playing  Indian,  fishing,  swim¬ 
ming,  and  trying  to  make  wild  flowers 
grow  in  the  garden. 

When  he  was  12.  he  was  publishing  a 
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little  paper  in  W  ilton,  Me.,  which  he 
wrote,  set  the  type  for,  printed  and  sold 
— all  himself.  At  the  sagie  time  he  was 
learning  to  make  stone  implements,  using 
the  exact  method  of  the  aborigines.  He 
copied  Algonquin  stone  axes,  fitted  them 
to  split  stick  handles  bound  on  with  strips 
of  rawhide  from  woodchucks  caught  in 
his  traps,  and  became  so  proficient  in 
throwing  them  that  he  could  hit  a  small 
mark  50  feet  away  with  the  sharp  blade. 

He  linished  his  apprenticeship  as  a 
journeyman  printer  in  the  office  of  the 
Lewiston  Journal,  and  was  for  several 
years  city  editor  of  that  paper.  He  came 
to  New  York  in  1900  and  joined  the  staff 
of  the  World.  His  wife  is  also  an  au¬ 
thority  on  nature  subjects  and  was  for¬ 
merly  connected  with  the  Lewiston  Jour¬ 
nal.  Their  eldest  son,  Otis  Peabody 
Swift,  is  head  of  the  United  News  office 
in  Chicago,  thus  carrying  the  family  in¬ 
heritance  into  the  fourth  generation. 

Mr.  Swift’s  explanation  of  the  response 
to  the  “News  Outside  the  Door”  articles 
sounded  simple  enough,  as  he  set  it  forth 
in  answer  to  a  question. 

“For  one  thing,”  he  said,  “I  make  it 
a  point  to  write  about  things  which  may 
have  been  noticed  by  the  average  man  or 
woman.  Almost  everybody,  even  the 
city-dweller,  gets  outdoors  more  or  less. 
They  notice  and  wonder  about  the  color 
of  a  rock,  the  structure  of  a  leaf,  or  the 
wedge-shaped  flight  of  birds,  and  they 
are  interested  in  reading  about  them. 

“But  the  source  of  the  interest,  I  think, 
lies  farther  back  than  their  own,  perhaps 
very  slight,  observation.  Men  lived  in 
trees  for  a  much  longer  period  than  they 
have  lived  in  houses.  The  experiences 
they  had  during  that  period  are  a  deep 
layer  under  the  shallow  one  acquired 
since  civilization.  We  are  all  haunted 
by  vague  memories  and  instincts,  and  we 
all  have  to  some  extent,  however  slight, 
an  intuitive  knowledge  of  Nature. 

“I  think  these  forest  things  seem  fa¬ 
miliar  because  once  our  home  was  among 
them.  Yciu  know  it  has  been  said  that 
children  pass  through  all  the  ages  of 
mankind  between  babyhood  and  maturity. 
At  first  they  creep  like  animals ;  at  10 
vears  old.  boys  are  arboreal  like  their 
tree-climbing  ancestors.  .\t  12  they  dig 
caves.  At  14  they  are  reaching  the  mi¬ 
gratory  age,  I  suppose,  and  thev  run 
away.  At  16  they  take  to  building  shacks 
and  shanties,  in  vague  recollection  of  the 
beginning  of  life  in  towns  and  cities. 

“Our  primitive  life  was  the  longest, 
and  its  registrations  are  the  strongest. 
.And  so  anything  that  is  connected  with 
primitive  life,  such  as  rocks,  trees,  ani¬ 
mals  and  their  ways,  crude  weapons,  and 
the  feeling  of  the  open,  subconsciously 
interests  every  hum.an  tx'ing.  because  it 
rouses  those  ancient  memories.” 


Selling  Results  to 
Advertisers 

Because  advertising  space  is  only 
a  means  to  an  end,  this  paper 
maintains  the  closest  possible  con¬ 
tact  with  every  sales  campaign  in 
the  rich  Dallas  trade  territory, 
doing  all  it  can  to  help  get  MAX¬ 
IMUM  RESULTS. 

Seores  of  appreciative 
national  advertisers  have 
praised  the  work  of  The 
News’  Trade  Survey  and 
Merchandising  Department. 
Let  us  tell  you  about  it. 

^l|^  BuUaa 
Morning  ^Jrnia 
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JUDGE  HOLDS  EDITORS  TOO 
VALUABLE  FOR  JURY  WORK 

TVEWSPAPER  men  have  been 
barred  from  jury  service  in 
the  district  court  in  Sapulpa,  Okla. 
L.  M.  Nichols,  editor  of  the  Bris¬ 
tow  Record,  called  last  week,  was 
dismissed  by  Judge  F.  A.  Speak- 
man,  who  held  that  newspaper  men 
were  public  servants  and  could 
not  perform  their  duties  when  con¬ 
fined  to  courtrooms. 


It  sounded  so  reasonable  that  it  was 
hard  to  regain  the  point  of  view  from 
which  newspaper  men  have  expressed 
surprise  at  the  popular  appeal  of  the 
“News  Outside  the  Door”  idea. 

“It  isn’t  the  kind  of  ‘news’  that  is 
usually  reported  in  daily  papers,”  was  as 
near  as  the  interviewer  could  get  to  it. 

Mr.  Swift  laughed.  “I  know,”  he  said. 
“We  usually  think  ‘news’  can  only  be 
found  in  court-rooms,  at  mass-meetings, 
in  politicians’  offices,  or  places  like  that. 
We  ought  to  get  over  that.  The  whole 
world  is  full  of  news — the  cosmos  is  full 
of  it.  I  have  been  trying  to  report  some 
of  the  cosmic  news — that’s  all.” 


Better  Sunday  Paper  in  Aurora 

The  Aurora  (Ill.)  Beacon-News  made 
an  advance  with  its  Sunday  issue  of  Oct. 
11,  by  adding  a  four-page  comic  section, 
two  in  colors,  instead  of  a  one-page  in 
colors;  and  an  eight-page  tabloid  maga¬ 
zine  section. 


Curtis  Company  Offers  Stock 

Curtis  Publishing  Company,  through  J. 
A.  Sisto  &  Co.,  are  offering  a  limited 
am.ount  of  common  stock.  The  stock  is 
not  quoted  on  either  the  New  York  or 
Philadelphia  Exchange.  There  are  900,- 
000  shares  of  the  common  outstanding. 


Cos  angeles  Cimes 

California's 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropeditan  market. 
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Minneapolia  Tribune  Seta  Record 

The  Minneapolis  Tribune  on  Oct  9 
printed  the  largest  week-day  newspaper 
in  its  history,  the  edition  numbering  52 
pages.  It  contained  271  columns  of  paij 
advertising,  or  83,326  lines.  E.  P.  Stew¬ 
art,  business  manager,  informed  Editoi 
&  Publisher  there  was  no  advance 
preparation  for  this  issue.  The  size  was 
not  determined  until  9  o’clock  on  the 
morning  of  publication.  The  papers 
were  on  the  street  at  12:45. 


New  Engraving  Firm  in  Dea  Moinat 

A.  P.  Rainsburg,  head  of  the  engraving 
department  of  the  Des  Moines  Register- 
Tribune,  and  his  son,  R.  R.  Rainsburg, 
have  organized  the  Commercial  Engravers 
Company  and  leased  a  4,000  square  foot 
space  in  the  France  building,  506-516 
Seventh  street.  They  will  open  an  en¬ 
graving  plant  about  Nov.  1.  The  elder 
Rainsburg  has  been  with  the  Register- 
Tribune  22  years  and  his  son  has  been  in 
the  same  department  14  years. 


ASHTABULA 
Is  a  Big  City 

About  sixty  miles  east  of  Cleveland 
there  is  a  LIVE-WIRE  city- 
ASHTABULA. 

Among  other  up-to-the-mintite  in¬ 
dustries,  Ashtabula  boasts  a  NEWS¬ 
PAPER  that  is  admired  for  its  clean 
cut  policy. 

This  newspaper  has  a  wonderful 
city  and  county  circulation  and 
assures  advertisers  every  reasonable 
co-operation.  If  YOU  want  to  reach 
the  people  of  ASHTABULA  there 
is  one  SURE  WAY  of  so  doiny  and 
that  is  through  the  columns  at 

Ashtabula  Star-Beacon 

ASHTABULA,  OHIO 

Members  A.  B.  C.— Ohio  Select  List 
Nationcl  Hcprcseniath'cs 
ROBT.  E.  WARD,  Inc. 

New  York  —  Chicag^o 


REVISED,  BOUND,  INDEXED 

The  following  Reports,  issued  dur¬ 
ing  July,  Au^st  and  September, 
have  been  revised,  bound  and  in¬ 
dexed  : 

The  Wadsworth-Garrett  Amendment 
(proposing  change  in  method  of  amend¬ 
ing  U.  S.  Constitution). 

Problems  of  State  and  Local  Taxation. 
Miners’  Wages  and  the  Cost  ot 
Anthiacite. 

Strike  Emergencies  and  the  President. 
Belgian  Debt  to  the  United  States. 
The  Bituminous  Coal  Problem. 
Germany  and  the  Datves  Plan. 

The  Interparliamentary  Union. 
Disposal  of  Alien  Property, 
lieorganieation  of  Executive  Depart¬ 
ments. 

Conflicts  in  Departmental  Reorganiza¬ 
tion. 

The  Cosernment  and  Aviation. 

The  volume  containing  these  Re¬ 
ports  is  available  to  new  clients. 

EDITORIAL  RESEARCH  REPORTS 

828  18th  St.,  Washington,  D.  C. 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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Pennsylvania 

y  Prosperity 
Permanent  // 


This  great  commonwealth  is  an  excellent  merchandising  territory  because  of  its  density  of  popula¬ 
tion,  its  diversity  of  needs,  its  steadily  increasing  productivity  and  its  wonderful  financial  position. 

Pennsylvania  is  a  market  that  is  not  dominated  by  a  few  great  cities,  and  its  production  is  as  well 
balanced  as  its  urban  and  rural  population. 

Obviously  the  consumptive  capacity  of  Pennsylvania  must  increase  to  keep  pace  with  its  increasing 
population,  wealth  and  production. 

Pennsylvania  folks  await  your  message  and  are  scanning  the  advertising  columns  of  their  daily 
newspapers  for  it  If  distribution  of  your  product  is  properly  arranged  to  cover  this  territory,  the 
newspapers  are  the  logical  contact  between  your  dealer  and  the  consumer. 

The  newspapers  on  this  list  are  successfully  carrying  merchandising  messages  to  their  consumer 
readers,  to  the  profit  of  national  advertisers.  Some  of  these  advertisers  are  your  competitors. 

Don’t  neglect  your  business  in  this  prosperous  territory  any  longer. 


THESE  PAPERS  COVER  PENNSYL¬ 
VANIA  THOROUGHLY 
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UR  OVN  VORIX) 

or  LetTbRS 


By  JAMES  MELVIN  LEE 


W/ITH  the  October  issue  of  The  Writer 
^  William  H.  Hills,  a  well  known 
newspaper  man  of  Boston,  resumes  the 
editorial  chair  and  will  direct  that  publica¬ 
tion.  An  interesting  feature  of  this  issue 
is  “The  Forum”  which  gives  several  an¬ 
swers  to  the  question  “Is  Newspaper 
Work  Good  Training  for  Writing  Fic¬ 
tion?”  Typical  of  the  replies  is  that  of 
Irvin  S.  Cobb  who  lists  the  following  six 
points : 

It  teaches  the  beginner  promptness. 

It  teaches  the  Ireginner  to  marshal  his  facts 
in  their  proper  sequence. 

It  gives  facility  in  acquiring  local  color. 

It  strengthens  the  lowers  of  observation. 

It  is  good  mental  discipline. 

It  gives  facility  with  the  tools  of  the  writing 
world. 

Another  feature  of  this  monthly  is 
“Cases  in  Craftsmanship.”  Number  I  is 
“The  Face  in  the  Window” — A  story  by 
William  Dudley  Pelley  in  which  the  plot 
revolves  around  a  newspaper  office.  The 
analysis  is  made  by  John  Gallishaw  who 
was  at  one  time  Assistant  Dean  of  Har¬ 
vard  College. 

^ 

A  PRIZE  of  $100  is  offered  by  the  New 
York  Times  for  the  best  essay  on  the 
practical  value  of  good  typography  in  news¬ 
paper  advertising.  Essays  submitted  must 
be  not  more  than  one  thousand  words  in 
length  and  of  course  must  be  typewritten. 

All  entries  should  be  addressed  to  The 
Typographical  Essay  Contest,  The  New 
York  Times,  229  West  43  street.  New 
York  City,  and  must  be  mailed  before 
November  15,  1925. 

To  supplement  this  announcement  of  the 
prize  contest  The  New  York  Times  has 
issued  a  pamphlet  “Newspaper  Advertis¬ 
ing  Typography.”  Those  who  write 
house  ads  for  newspapers  will  find  this 
pamphlet  extremely  helpful  whether  they 
compete  for  the  prize  or  not. 


^LARENCE  S.  BRIGHAM  in  the 
current  “Proceedings  of  the  Ameri¬ 
can  Antiquarian  Society”  continues  his 
“Bibliography  of  American  Newspapers, 
1690-1820.”  Newspapers  published  be¬ 
tween  these  dates  are  listed  for  Rhode 
Island  and  South  Carolina.  Bingham’s 
bibliography  includes  only  newspapers  and 
omits  magazines.  In  making  the  distinc¬ 
tion  the  test  has  generally  been  the  inclu¬ 
sion  of  current  news.  Neither  in  the  his¬ 
torical  sketches  nor  in  the  listing  of  fdes 
of  the  various  newspapers  is  any  account 
taken  of  lepers  published  after  1820. 
.^fter  the  bibliography  has  been  com¬ 
pleted  in  “Proceedings  of  The  American 
Anti(|uarian  Society”  the  material  will  be 
gathered  into  a  volume  with  a  suitable  his¬ 
torical  introduction. 


'C’OR  years  “The  Newspaper  Worker” 

by  James  Philip  MacCarthy  has  been 
an  excellent  book  to  put  in  the  hands 
of  the  cub  reporter  who  wanted  practical 
tips  on  how  to  cover  stories.  MacCarthy 
worked  on  the  New  York  Herald  until 
that  newspaper  was  sold  by  the  Bennett 
executors.  Then  he  went  to  the  New 
York  Evening  Telegram,  where  he  was 
employed  until  his  life  story  reached 
“thirty.” 

For  years  his  book  has  been  out  of 
Iirint  and  could  be  obtained  only  at  second 
hand  stores — and  then  only  occasionally. 
The  demand  for  the  volume  induced  his 
friend,  L.  J.  DeBekker,  to  compile  a  new 
edition  which  has  just  been  brought  out  by 
Frank-Maurice,  Inc.,  of  New  York  City. 

This  edition  contains  a  brief  biographi¬ 
cal  sketch  of  MacCarthy  by  Mr.  DeBek¬ 
ker  and  in  addition  has  a  treatise  on  “The 
Law  of  Libel”  by  William  M.  Wherry, 
Jr.,  of  the  New  York  bar  and  former 
counsel  to  the  New  York  E'vening  Post. 
This  treatise  has  been  revised  up  to  July 
1,  1925.  Francis  Judson  Tietsort,  who 
at  one  time  was  the  editor  of  The  Three 
Em  Dash,  official  organ  of  the  News¬ 
paper  Club  of  New  York— contributes  an 
interesting  discussion  on  “Tabloids  and 
Pictorials.” 

The  new  edition  is  dedicated  to  Mrs. 
Jessie  Howell  MacCarthy  with  an  ap¬ 
propriate  note  by  Mr.  DeBekker. 


Publicity”  by  Mary  Swain  Routzahn.  It 
may  be  obtained  upon  application  to  the 
Russell  Sage  Foundation,  130  East  22nd 
street. 

t’DITORIAL  writers  and  cable  editors 
ought  to  find  Inter-America  a  worth 
while  publication.  It  is  issued  one  month 
in  Spanish  and  the  next  month  in  English. 
The  Spanish  numbers  consist  of  articles 
translated  from  American  newspapers  and 
magazines ;  the  English  numbers  print 
translations  from  South  American  news¬ 
papers  published  in  Spanish  and  Portu¬ 
guese.  The  magazine  is  issued  under  the 
supervision  of  the  Division  of  Intercourse 
and  Education  of  the  Carnegie  Endowment 
for  International  Peace,  at  407  West  117th 
street.  New  York  City.  The  subscription 
price  is  $1.50  per  annum  or  eighty  cents 
per  annum  for  either  the  English  or  the 
Spanish  numbers. 


'T'HOSI*'  who  furnish  stories  for  the 
press  for  charitable  organizations  will 
be  well  repaid  if  they  glance  through 
“The  Use  of  Case  Stories  in  Newspaper 
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Clean  Enough 
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Where  do  you  want  your  advortldnK 
to  yo? 


Evening 

'I'lO.OOO 

fees 


Sundi^ 

2<vO.OOO 


oho 

oesMOiNes 

CAPIT^ 

Completely  covert 
Des  Moinet’  entire 
trade  territory  for 
you  at  a  rate  of  14c 
per  line. 

It  it ’’the  best 
advertising 
buy  in  the  mid¬ 
west. 

O’Mara&Ormsbee 

Special  Repreecntativcf 

The 

DES  MOINES 
CAPITAL 

II  Lafitycne  Young 

Publtehcr 


For  64  Years 

in  the  prosperous  city  of 

Clarksburg,  W.  Va. 

national  advertisers  have  deliv¬ 
ered  their  sales  messages  through 
Clarksburg’s  leading  newspaper, 

The  TELEGRAM 

Largest  city  and  suburban  cir¬ 
culation  and  largest  total  PAID 
circulation  when  copies  of  other 
paper  IN  ARREARS  are  de¬ 
ducted. 

The  Telegram  carries  more 
local  display,  more  national  and 
more  classified  than  the  morning 
paper  because  of  its  superior 
pulling  power. 

Represented  Nationally  by 

The  Devine-MacQuoid  Co.,  Inc. 

New  York  and  Chicaso 


THE 

Norrislsmn 

Simes 

Offers  You  an 
Opportunity 
to  speak  to  the 

THIRD  RICHEST 
COUNTY  IN 
PENNSYLVANIA 

Through  Its  Columns. 

National  Representitive 

Paul  Block,  Inc. 

New  York  Detroit 

Chicago  Boston 


merica's 


r 

A 

most  compktt 
newspaper 


(EheNeiB  Qork 

■Herald 

Sfribum 


RIFF  TROOPS  HOLD  ENEMY  | 

25  THE  ERIE  DAILY  TBIES  arm 


SUUMC  HITS  rAVOlUTES-eLOSIIK  QUOTATIOMS  ON  NACC  n 

I  I  ERIE  DISPATCH  hImLD 

TO  ENliME  2  SCHOOLS 

Erie,  Pa. 

Joins  the  Rank  of 
Plus  Plan  Users 

WITHOUT  any  thought 
of  self-praise  we  hon¬ 
estly  believe  that  the  Im¬ 
perial  Plus  Metal  Plan  is 
approaching  the  point 
where  it  will  be  standard 
practice  in  the  modern 
printing  plant. 

We  reach  the  above  con¬ 
clusion  after  totaling  the 
list  of  newspapers  who  rely 
on  the  Plus  Plan  and  after 
considering  the  many  cities 
wherein  every  paper  is  a 
user  of  the  Plus  Plan. 

The  latest  Imperial  City 
is  Erie,  Pennsylvania.  The 
Erie  Times  and  the  Erie 
Dispatch-Herald  both  he 
lieve  that  it  pays  to  stick  to 
an  economical,  dependable 
plan  for  caring  for  their 
metal  rather  than  haphazard 
methods. 

The  justification  of  the 
Plus  Plan  lies  in  a  metal 
that  is  constantly  at  par  and 
that  works  for  its  shop 
years  after  a  metal  not 
cared  for  under  the  Plus 
Plan  is  dead. 

The  Plus  Plan 
for  Profit’s  Sake 

One  sure  way  to  increase  profits 
is  to  decrease  sliop  overhead.  The 
Plus  Plan  decreases  overhead  by 
economically  keeping  your  metal 
up  to  scratch  and  postponing  the 
time  when  you  will  need  a  new 
supply  by  many  years.  Read  the 
Plus  Plan  and  be  convinced. 


M  ET  AL 


Linotjrpe— Monotype— Intertypa 
Stereotypo 

Elrod — Ludlow — Unograpb — ^Tlioinpwn 

Imperial  Type 
Metal  Co. 

PkiUddpkia— CIcTclud— New  York— Ckk«i* 
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—  Frank  Presbrejr  Company,  247  Park  avenue, 

New  York.  Renewing  some  newspaper  con- 
WEEK’S  AD  TIPS  tracts  for  J.  E.  Caldwell  &  Company,  jewelry, 

Walz  Advertisinc  Agency,  SOI  Washington 
>  street,  Buffalo.  Reported  will  place  orders  with 

newspapers  in  New  York  and  Pennsylvania  for 
/Alexander  Advertising  Agency,  327  South  the  Barcalo  Manufacturing  Company,  “Matt- 
LaSallc  street,  Chicago.  Sending  out  orders  Rest”  mattresses  and  “Pinehurst”  springs, 
[4  contraots  generally  for  Mantle  Lampt  Com-  Buffalo. 

|any.  Wildman  Advertising  Agency,  450  4th  ave- 

awkman  Company,  120  West  42nd  street,  "ue.  New  York.  Has  secured  account  of  the 


CLUB  OPENS  SEASON 


New  York  Newspaper  Women  Plan 
Weekly  Luncheons 


/Alexander  Advertising  Agency, 


Bkcknan  Company,  120  West  42nd  street. 


L,  York,  .\gain  placing  orders  with  news-  Hercules  Knitting  Company  “Surf  Ace”  swim- 
Lptrs  it;  various  sections  for  the  Proctor  S:  ming  suits.  New  York. 

Fjllier  Company,  “Crisco,”  Cincinnati.  Williams  A  Cunningham,  6  N.  Michigan  ave- 


jllier  Company,  Crisco,  Cincinnati.  Williams  A  Cunningham,  6  N.  Michigan  ave- 

Bnnnan-Phelps  Company,  Republic  Building,  "ue,  Chicago.  Have  taken  on  a  few  papers  for 
hiago  Reported  placing  orders  with  news-  Biford  Company,  Riverside,  Cal. 
apers  in  various  sections  for  the  Kraft  Cheese  J.  O.  Young  Consultation  and  Service  Com- 
mpaiiy,  Chicago.  pany.  Chambers  Building,  Kansas  City.  Mo. 

Cksodicrs  Agency,  614  Maison  Blanche  Build-  Now  handling  account  of  ^e  Barbo  Mami 
-J.  New  Orleans.  Again  making  newspajier  factoring  Company,  Kansas  City. 


The  New  York  Newspaper  Women’s 
Club  held  a  housewarming,  Oct.  9,  at 
their  new  apartment.  A  series  of  weekly 
dinners  at  the  Hotel  Iroquois  for  club 
members  was  startetl,  and  Sunday  after¬ 
noon  teas  will  be  held  during  the  winter 
for  newspaper  friends  of  the  club.  The 
date  for  the  annual  ball  has  been  ten¬ 
tatively  set  for  March  12. 


i-niract'  for  the  Louisville  &  Nashville  Rail- 
rad.  Louisville. 


CJlns,  Kirk  Company,  752  North  Michigan 
ivtnuc.  Chicago.  .Sending  out  contracts  for 
'  hn  K.  Jelke  Company,  Chicago. 

Derrance,  Sullivan  A  Company,  130  West 
:jnd  street.  New  Y'ork.  Making  contracts  for 
■it  American  Cigar  Company  for  the  advertis- 
cj  of  George  W.  Childs  5c.  cigar.  Also  mak- 
itj  fall,  winter  and  spring  contracts  for  the 
iiival  Typewriter  Company. 


LOOKING  BACKWARD 


“Reminiscence  Copy”  Used  to  Build 
Good-Will  for  New  York  Store 


Cleveland  German  Paper  to  Radio 

Beginning  the  latter  part  of  this  month 
the  Clci’cland  VVaechler  und  Anceiger, 
(ierman  language  newspaper,  will  broad¬ 
cast  a  program  monthly  from  Station 
WEAR  of  the  Goodyear  Tire  &  Rubber 
Company. 


■■«  Wl;  winter  and  spring  contracts  for  the  “Reminiscence  copy”  forms  the  key- 
R.yal  ypewriter  ompany.  ^  Series  of  institutional  advertise- 

jAn  H.  Dunham  Company,  Tribune  Tower,  ,  started  rerentlv  in  New  York 

iMcaiin  Now  handling  account  of  the  Quaker  tttentS  Startea  recently  m  ^  ^ew 

l  uring  Company,  furnaces,  Chicago.  newspapers,  designed  to  build  gOOd-Wlll 
Evers,  Watrous  and  Company,  360  North  for  McCreery’s  department  store. 

MichiKim  avenue.  Chicago.  Sending  out  page  Illustrations  in  one-column  Space  show 
f  w  *'**>,  law  list  of  metroMitan  papers  for  clippings  from  old  newspaper  files.  One 
Specialty  Company  Sioux  halls.  S  D.  ^  WOOdcut  of  old-fashioned 

n  bicycle  racing,  carries  the  headline  “Six 

ijrk.  Has  secured  account  of  C.  C.  liood-  -r  j  .  r>  xr  j  l  r-  t  m  >• 

•riios,  turkish  cigarettes.  New  York.  Hour  Pedal  Race  Marred  by  Foul  Play. 

Ckxrles  C.  Green  AdvertUing  Agency,  450  If  IS  dated  1877. 

4th  avenue.  New  York.  Has  secured  the  ac-  Text  beneath  States:  “As  great  as  the 
( .unis  of  Eimer  &  Amend,  New  Y’ork  City  and  contrast  between  the  sports  of  1877  and 
Msieni  Pipes.  jq25  jg  the  contra.st  between  the  shopping 

facilities  of  that  time— when  the  Mc- 
\t»  York.  Placing  orders  with  newspapers  m  _  i  .  . 

li*  East,  South  and  Middle  West  for  Hevoin  Creery  Store  was  only  twenty  years  old— 
1  .m|)any,  Marvis  chocolate.  Baltimore.  and  the  present  day.” 

E.  T.  Hownrd  Company,  33  West  42nd  street.  Another  clipping  horse-car  traffic  and 
Nf»  York.  Reported  to  have  soured  the  ac-  familiar  headline  “Traffic  Conditions 


PEPSODENT 


is  another  of  the  nationally 
famous  accounts  which  has 
recogmzed  the  fact  that  the 
Washington,  D.  C.,  territory 
cannot  be  adequately  covered 
without 


The 


Washington 

Times 


\™'Ymk?and'’lhe“zHrer'l^^^  Outrageous”  is  dated  1857  and  is  brought 


m  Company,  New  Y'ork. 

J.  Roland  Kay  Company,  161  E.  Erie  street 


up  to  date  with  the  statement : 

“Although  the  traffic  problem  is  still 


hicago,  and  i«  East  41st  street.  New  Y’ork.  with  US,  McCreery’s  can  be  reached  to- 
ifponcd  a  test  campaipi  will  lx  condixted  for  from  farthest  Bronx  or  Brook- 

ilkn  &  Hanbury’s  Ltd.,  Allenbury  s  Pastelles,  .  .  ,  .  ,  ,  ( 


Kmyon  Company,  Inc.,  131  Clarendon  street, 
Boston.  Will  place  the  accounts  of  the  Stand- 
ird  Dairy  Company,  Cambridge  and  Arthur 
(iilliam>  Shoe,  Holliston,  Massachusetts. 
Kfiag-Gibson  Company,  310  South  Michigan 
l■i■Jlevarll,  Chicago.  Completing  plan  on 
Williams  Oil-O  Matic  Heater  Company  of 
Bloomingicin,  Ill.,  although  nothing  definite 
as  been  planned. 

McLain-Simpers  Organizatfcm,  331  Madison 
ifnue.  New  Y  ork.  Placing  orders  with  news- 
aiers  in  selected  sections  for  the  Individual 
i'-inking  Cup  Company,  Dixie  cups.  New  York. 
Mhchell-Faust  Advertising  ^mpany,  7  South 
jarboni  street,  Chicago.  Now  handling  ac- 
lunt  of  Steele- Wedeles  Company,  Chicago,  for 
•viiy  Food  Products,  and  (leorge  M.  Forman 
1  Comp.my,  Chicago,  investment  bonds. 
O’Camell-Ingalls  Advertising  Agency,  100 
!  tlstoii  street,  Boston.  Now  handling  ac- 
rint  of  F.  M.  Hoyt  Shoe  Company,  “Beacon 
'  es,”  Manchester,  N.  il. 

VaMtead,  Perrin  A  Leffingrwell,  Inc.,  250 
ii'k  avenue.  New  Y’ork.  Reiiorted  to  lx  plac- 
.  ieciimit  of  the  Continental  Baking  Corixra- 
New  Y’ork. 

Ogpmheimer  Csming  Company,  Chicago.  Are 
mg  some  schedules  direct. 
fiather-Allen  Advertising  Company,  305  Fast 
•  ttrect.  Cincinnati.  Reported  placing  orders 
il  some  Pennsylvania  newspaixrs  fer  the 
I  -Iwen  Chemical  Company,  cod  liver  oil. 


lyn,  in  less  time  than  the  shoppers  of 
1857  required  to  get  from  the  Battery  to 
Fourteenth  street.” 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  City — Bostoa 

G.  LOGAN  PAYNE  CO. 

Chicago  -  Detroit  •  St.  IjouIs  •  Loo  Ancelee 


NEW  YORK  STATE 


1.,^  *  B  I  Westchester  County’s 

^  A  XL  I  FoAtfiMt 


Fourth 

Largest 

City 


Complete  coverage  with 
one  paper. 

The  Detroit  News 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 

Both  Membort  of  A,  B.  C. 


Offers  advertisers 
unusual  opportunities 


Westchester  Newspapers,  Inc. 


Franklin  A.  Merriam,  Pres. 
Mount  Vomon — New  Roehelle 


||  Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howsrd  Nowspspor 


Northern  Ohio!  “Better  News  Service” 


one  of  the  country*! 

Greatest  Markets 


Is  the  answer  to  the  often  repeated 
inquiry  as  to  how  the  Dispatch- 
Herald  was  able  to  take  the  lead 
in  the  Erie,  Fa.,  field. 


gesrvMBtsd  ky 

allied  newspapers, 

INC. 


covered  ALONE  by 
,  one  of  the  country*! 


Greatest  Newspapers 


Only  paper  in  Erie  which  has  the 
Associated  Press.  the  United 
Press,  the  Consolidated  Press,  the 
L’niversal  Service  and  the  News¬ 
paper  Enterprise  .\ssociation. 


ONE  ^Hedium  —OWE  Cast 


RTTiwiftfnwl 

ALowE 


Erie,  Pa.,  Dispatch-Herald 


J.  ■.  VMdwwd 

lit  B.  Ud  SI. 
N««  Jmk 


VMdward  A  KOty 
Mt  N.  Utah.  An. 
CUmg* 


WILUAM  A.  HENDRICK,  PubUiher 
LOUIS  BENJAMIN.  Traas.  A  G«u  Mgr. 
CHAS.  H.  EDDY  CO,.  Rapmmtativn 
New  York  Chicago  Boston 


Udd 

audtke 

Jotwiidl 

toiouf 

lists/ 


Po.stoffiee  cireulutiun  statements. 
Just  out,  sliow  that  tlie  Sunday 
Couriev-Journul  luts  Jumped  to 
101. 49« — a  gain  of  over  6,000  In  the 
|Nist  .sl.\  moiiths^.'Mmost  double  the 
elreulatlon  of  IxiuUvIlle’s  other  Sun- 
•lay  newspaper! 

The  Dally  fourler-Joumal  and  The 
laiuisville  Times  now  load  the  otlwrr 
morning  and  afteriuKiii  newspaiters 
eomhiiied  h>  ov«*r  .">0,000! 


The  Daily 

^unrifT'llonnial 

The 

Loltstvtllb  ‘Td^s 

The  Sunday 


Represented  Nationally  By 
The  S.  C.  Beckwith  Spe¬ 
cial  Agency. 


Tmmm 


Loa  Aagalaa,  CkBf. 

Gaiaad  S.TW  Daly  Avai^  Ohxnlallim 
Swora  QovrrainMit  Statamaot,  Six  Hoaths 
■adiBg  March  tl,  ltS4,  ITS.ttB  Dally.  Mz 
Montha,  Indlng  March  81.  1MB,  in.»8 
Dally.  Inmaac  In  Dally  Araraga  Olrenla- 
tlaa.  8.T4S.  _ 


IT  oovns  THS  ITZLD  OOIOXRTKLT 


BXFBXSnnrATITSS; 

H.  W,  Malaaay,  tM  Tlmaa  Bldg.,  Vaw  Tark. 
O,  Lagaa  Tayaa  Oa.,  4S1  Tawtr  BUg.,  S 
Hortb  Mlehlgaa  Ara.,  CUiMiga. 

A.  J.  Hanli  RIU,  TIO  Haarat  Bldg.,  Saa 
Franeltea.  Caltf. 


I 


1 


4 


i 


1 
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PREISS  AGENT  PREIDICTS  inclusive,  under  which  gage  of  its  assets  unless  these  debentures  cing,  shows  $20,214,005  net  tangible  asse-j 

ijio  K  17'T'  $3,500,000,  or  70  per  cent.,  of  the  issue  shall  share  in  such  security  equally  with  applicable  to  the  debentures  to  be  om 

.  DOOM  OF  HIS  CRAFT  will  have  been  rerleemed  by  Oct.  1,  1939.  the  new  indebtedness.  The  balance  sheet  standing.  Net  current  assets  are  equal;' 

— » —  The  comany  has  no  secure  funded  of  the  company  as  of  Aug.  31,  1925,  ad-  $12,713,799  and  the  ratio  of  current  asse; 

Joe  Carmichael,  Publicity  Expert  for  fl<^bt  and  will  agree  to  make  no  mort-  justed  to  give  effect  to  the  present  finan-  lo  current  liabilities  is  14  to  1. 

Public  Utilities  Group,  Says  News-  _ _  _  _  _  -  _ _ _ _  _ _ _  _ _ _  _ - 

papers  Are  Refusing  to  Be  Imposed  W.. —  . .  ,  , —  .  ■  ~  ~  ;  ~  -  ..."T-.,  — 

Upon  in  Atlantic  City  Talk  |  1  t  T-r-x-r-..-r  a  -r-  ^  ^  ill 


The  doom  of  the  press  agent  and  the  :l 
end  of  “free  space  grabbing”  in  American  iij 
newspapers  was  predicted  by  Joe  Car-  in 
michacl,  director  of  the  Iowa  Committee 
on  Pubic  Utility  Information,  before  the  ^ 
convention  of  the  American  Gas  Associa¬ 
tion,  Atlantic  City,  N.  J.,  Oct.  14.  Pi 

“The  newspapers  are  becoming  less  dis-  i> 
posed  to  be  imposed  on,”  he  said.  “They 
are  differentiating  more  carefully  between  3, 
what  is  legitimate  news  and  what  is  ad-  ,j 
vertising. 

“Tlie  public  utilities  being  industries 
which  affect  vitally  the  very  core  of  our  “ 
national  economic  organization,  furnish 
much  matter  for  news  and  editorial  dis¬ 
cussion.  But  they  have  come  to  realize 
that  the  burden  is  on  them  to  explain  the 
fundamentals  of  their  peculiar  organiza¬ 
tion  to  their  customers  through  the  adver¬ 
tising  columns  of  the  new'spapers,  as  well 
as  to  use  this  means  to  increase  the  .sale 
of  their  service,  their  appliances  and  their 
securities. 

“These  committees  on  public  utility  in¬ 
formation  were  not  organized  as  some 
others  were  to  get  free  space  to  advertise 
theatrical  or  other  amusement  perform¬ 
ances,  or  to  promote  the  political  ambi¬ 
tions  of  an  individual  or  a  party.  Nor 
were  they  organized  to  sell  more  gas  or 
electric  or  telephone  service  or  to  get 
more  people  to  ride  on  the  street  cars. 

“They  were  organized  to  make  the 
people  realize  that  public  co-operation  is 
absolutely  necessary  if  gocxl  dependable 
public  utility  service  is  to  be  given  and 
that  without  this  kind  of  service  the  na¬ 
tion  cannot  advance  industrially  or  so¬ 
cially.” 

Mr.  Carmichael  was  disinclined  to  be 
impressed  with  the  arbitrary  “power  of 
the  press.” 

“This  arbitrary  power  is  frequently 
magnified,”  he  claimed.  “Newspapers  are 
the  vehicles  through  which  the  jxiople 
learn  what  is  transpiring  rather  than  the 
makers  of  public  opinion.  Of  course, 
there  are  efficient  and  non-efficient  vehicles 
just  as  there  are  varying  degrees  of  merit 
among  gas  engineers. 

“But  the  public  is  not  childishly  credu¬ 
lous  and  generally  knows  how  to  judge  a 
good  newspaper  from  a  poor  one.  The 
wise  editor,  therefore,  plays  fair  with  the 
public.  He  gives  the  news  and  lets  the 
people  be  the  judges.” 

BUYS  BROTHER’S  STOCK 

L.  J.  Tarte  Now  Owns  Most  Shares  In 
Montreal  La  Patrie 

L.  J.  Tarte  has  purchased  the  shares 
held  by  his  brother  Eugene  Tarte  in 
Montreal  La  Patrie,  making  him  owner 
of  practically  all  the  total  majority  stock, 
both  common  and  preferred. 

Eugene  Tarte  will  remain  connected 
with  the  newspaper  as  advertising  man¬ 
ager.  The  two  Tarte  brothers  have  been 
associated  for  the  last  35  years,  with 
Eugene  as  vice-president. 

No  other  change  in  the  management 
of  La  Patrie  is  contemplated. 


RNANCING  BY  TYPE  FIRM 

Amercian  Type  Founders  Co.  Offers 
$5,000,000  Bond  Issue 

The  American  Type  Founders  Company, 
through  Lazard  Freres  and  Lehman 
Brothers,  New  York  brokers,  last  week 
offered  a  new  issue  of  $5,000,000  fifteen- 
year  six  per  cent  sinking  fund  gold  deben¬ 
ture  bonds. 

Proceeds  of  the  present  debenture  issue 
will  be  used  to  retire  debentures  of  the 
American  Type  Founders  Company  due 
May  1,  1926,  to  pay  off  floating  debt 
and  to  supply  additional  working  capi¬ 
tal  which  the  growth  of  the  business  re¬ 
quires.  The  bonds  will  mature  in  1940, 
and  provision  is  made  for  a  sinking  fund 
retiring  $250,000  of  the  debentures  yearly 


SUPPLIES 

FOR 


AND  EQUIPMENT 

NEWSPAPER  MAKING 


Printers’  Outfitters. 

I’rinting  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivera,  Wia. 

For  sale  by  all  prosninent  Type 
Fowiders  and  Dealers  everywhere. 


CH 


Newspaper  Conveyors 

speed  up  the  movement  of  paiiers  to  de¬ 
livery  room — without  fuss  or  waste.  Used 
for  years  hy  hundreds  of  large  and  small 
publishers  throughout  the  country.  Write 
for  details  and  typical  tnatallatlon  views. 

The  Cutler-Hammer  Mf|g.  Co. 

Worka:  MILWAUKEE  and  NEW  YORK 
New  York  Cleveland  "“T'*  , 

Chicago  rinelnnatl  „  _  ,  ' 

Pittsburgh  Root  on  Buffalo 

Philadelphia  “oaton  Milwaukee 

San  Francisco,  Los  Angeles,  Portland, 
Seattle.  H.  B.  Squires  Co. 

CUTLER-HAM  M  ER 


Don’tTig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  ’The 
Monomelt  ’’Single  Melting  Sya- 
tem.”  References  gladly  famiahed. 


aa«  M«$al  Fmrmmm 

Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg,,  New  York  City 


USED  NEWSPAPER  PRESSES 

^cott  16,  24  and  32  Page  PTcsstsI 

GOSS  24  page  Press  for  black  otj 
color  work. 

HOE  Quadruple,  Sextuple,  S«-j 
tuplecolor  Press,9cylind« 
color  Press,  Octuple  and 
Double  Sextuple  Presses. 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

Main  Offlea  A  Factory  ...  -  Plainfield,  N.  J. 

New  York  Offico  -  -  Brokaw  Bids.,  1SS7  Braadwij 
Chieaso  Ofl&co  ...•••  Monadnock  Bled 


lllE  Highest  StaNDARD 

Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


HOE  New-Design 
Heavy-Duty 
Matrix  Roller 

Built  especially  for  heavy-duty  work 
from  the  best  grade  of  materials. 
Heavy  supporting  Frames  are  cast 
in  one  piece  and  secured  by  two 
substantial  crossbar  castings.  Bed, 
with  five  second  travel  in  one  direc¬ 
tion  for  wet  mats  and  twenty  sec¬ 
ond  travel  for  dry  mats,  accommo¬ 
dates  the  largest  single  and  double¬ 
page  chases  in  ordinary  use. 


Fastest,  mo.t  easily  operated, 
most  accurate  and  durable  flat 
casting  box  you  can  buy.  Per¬ 
fectly  balanced.  New  design  lock- 
up  bar  allows  for  quick  change 
when  regulating  thicknesa  of  casts. 
Positive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  compjete 
catalog  of  Gosa  Stereotyping 
Machmery. 


Designed  Especially  for 
Dry  Mats 


R.  HOE  &  CO.,  Inc. 

7  Sooth  Doarborn  Stroet 
CHICAGO.  ILL. 


504-520  Grand  St.,  New  York  City 


•Uo  ol 

DUNELLEN,  N.  I. 


7  Water  Street 
BOSTON.  MASS. 
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The  Market  Place  of  the  Newspaper 


editor  publisher 

Classified  Advertising 
Information 

TRANSIENT  RATES 

■^uatioiu  Wanted”  4tc  per  line  per  insertion, 
cash  with  order. 

Two  insertions  35c  per  line  per  insertion,  cash 
with  order. 

Three  insertions  3tc  per  line  per  insertion, 
cash  with  order. 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  hy  freeiuency  of 
insertione 

All  other  classifications  Me  per  line  per  inser¬ 
tion,  cash  with  order. 

Special  rates  for  contract  advertising  upon 
request. 

COUNT  SIX  WORDS  TO  LINE. 


SITUATIONS  WANTED  service.  some  Desirable  Weeklies 

- \our  newspaper  may  need  the  kind  of  manage-  available  in  the  following  states:  New  York, 

Advertising  Manager-Solicitor.  with  constructive  Pennsylvania,  New  Jersey,  Florida,  Tennessee, 

Advertising  manager  oouciior.  building.  1  till  the  bill.  Will  personally  i  n  Shvie  Times  nnildimr  New 

.^ge  26;  three  years’  experience;  practical  answer  all  pro|>osals.  Manager,  downtown  Box  York  City 
printer;  now  employed,  but  desire  change.  A-  556,  New  York. 

906.  Editor  &  Publisher.  - 


Situations  Wanted 

Editorial. 

Man  of  ability  and  wide  experience,  mainly 
metropolitan,  seeks  connection  with  first  class 
pai>er,  editorial  or  feature  writing  preferred, 
but  w  ill  accept  job  in  another  capacity.  Desires 
|>ermanent  connection  where  there  is  a  future. 
.Address  Box  A-8J1,  Editor  &  Publisher. 


Free  Lance  Writer, 

31,  wishes  to  join  newspaper  or  periodical  stall 
as  reporter  or  feature  writer.  Ten  years  varied 
newspaper  and  free  lance  experience.  Can  send 
specimens  of  work.  Box  A-881,  care  Editor  & 
Publisher. 


Highly  Skilled 

newspaper  promotion  man;  creator  of  ideas  and 
skilled  ad  writer;  former  member  New  York 
SV'orld  staff.  Box  A-y09,  Editor  &  Publisher. 


SYNDICATE  FEATURES 

A  Good  Radio  Page 

means  circulation.  “Current  Radio”  means  a 
good  radio  page.  It  solves  hard  problems  and 
gives  valuable  radio  advice.  Daily  articles  by 
the  best  informed  non-commercial  radio  organ¬ 
ization  in  the  world.  You  need  it.  .Apply  for 
your  territory.  American  Radio  Relay  League, 
Hartford,  Conn. 


Articles  on  English  Life. 

Editor-in  Chief,  one  of  the  largest  daily  papers 
in  provinces  of  Great  Britain,  is  ready  to  sup¬ 
ply  limited  number  of  American  and  Canadian 
newspapers  with  bright,  informative,  exclusive 
articles  on  various  aspects  of  English  life, 
iwlitical  and  social.  .A  live  wire  right  in  the 
heart  of  things.  State  your  wants  and  name 
your  own  terms  to  Box  A-905,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 


Advertising  Manager-Solicitor. 


Some  Desirable  Weeklies 

available  in  the  following  states:  New  York, 
Pennsylvania,  New  Jersey,  Florida,  Tennessee, 


beginner,  pen  and  ink  sketches,  lettering, 
posters.  Box  A-910,  Editor  &  Publisher. 


Capable  Advertising  Man 

seeks  connection  with  publisher  desiring  high- 
grade  man  to  take  full  charge  of  department — 
write,  lay-out,  sell  and  develop  accounts  for 
permanency.  Age  38,  married;  northwest  pre¬ 
ferred.  Box  A-904,  Editor  &  Publisher. 


Circulation  Manager, 

Looking  for  position  as  circulation  manager  or 
assistant  in  Florida.  At  present  employed  as 
district  manager  with  large  metropolitan  paper. 
Over  ten  years’  experience,  thoroughly  ac¬ 
quainted  with  all  branches  of  circulation,  -pro- 
motion  work.  Give  me  a  trial,  you  won’t  re¬ 
gret  it!  A-907,  Kiditor  &  Publisher. 

Qty  Editor. 

Perhaps  I  am  just  the  man  you  are  seeking. 
For  details  address  A-914,  Editor  &  Publisher. 


Newspaper  Promotion  Manager, 

now  employed,  in  city  of  450,000  will  consider 
change  of  location;  thoroughly  versed  in  news¬ 
paper  promotion;  versatile  writer;  keen  ana¬ 
lyst;  20  years  practical  newspa|>er  and  large 
national  agency  experience.  Substantial  dailies 
in  cities  of  200,000  or  more  invited  to  make 
proposals.  Would  also  consider  advertising 
managership.  Only  offers  over  $5000  consid¬ 
ered.  Married,  39  years  old.  .Ample  reference 
assured.  Address  A-912,  Editor  &  Publisher. 


HELP  WANTED 


Advertising  Salesman 

wanted;  able  to  write  copy,  assist  handling 
details  department.  Single  man  only.  Evening 
and  Sunday  morning  paper.  Best  climate  in 
Florida.  Daily  News,  Fort  Lauderdale, 
Florida. 


Desk  Man  or  Reporter. 

Young  man  with  four  years’  experience  desires 
to  connect  with  daily  newspaper  in  or  near 
New  York.  .Address  Box  A-913,  Editor  & 
Pilblisher. 


Advertising  Manager, 

For  Florida  evening  daily.  Must  be  good 
copy  writer,  skilled  in  layouts  and  a  hustler. 
State  salary  requirements.  The  Key  West 
Citizen,  Key  West,  Fla. 


Executive. 

Seeks  situation  on  newspaper  where  publisher 
needs  man  capable  of  intelligently  reducing 
expense  and  permanently  increasing  business; 
now  employed  as  publisher  daily  paper  in 
l«rge  city,  where  in  two  years  expenses  have 
been  reduced  over  one-third,  while  paper  is 
Wng  larger  volume.  Exceptionally  success¬ 
ful  in  pay  roll  (including  mechanical)  reduc- 
tims.  Experienced  and  capable  of  taking 
liirect  responsibility  of  every  department.  Able 
lo  supply  references  of  highest  class  extending 
over  period  of  years.  Satisfactory  reason  for 
change.  Ad.dress  Box  .A -873,  Editor  &  Pub¬ 
lisher,  New  York  City. 


Classified 

is  recognized  as  the  eco¬ 
nomical  way  to  form  busi¬ 
ness  connections,  and  the 

Modern 

Method 

of  developing  new  business 
without  a  large  expenditure 
of  cash.  Use  the  classified 
page  of 

Editor  fe?  Publisher 


Clusified  SoUcitor-Mzuuiger 
for  a  small  paper,  city  of  100,000,  Middle  West. 
This  is  a  position  for  life,  young  man  who 
knows  something  about  promoting  small  classi¬ 
fied  by  modern  methods,  yet  who  is  willing  to 
start  at  small  salary  and  grow  as  he  develops 
the  business.  Must  have  clean  record  and  give 
references.  Give  methods  and  ideas  in  first 
letter.  A  real  opportunity  for  a  young  am¬ 
bitious  man.  Possibility  of  stock  being  avail¬ 
able  later.  .Address  Box  A-903,  Editor  & 
Publisher. 


Competent  Newspaper  Executive 
wanted  as  assistant  to  publisher;  answers  will 
lie  held  strictly  confidential.  Give  age,  experi¬ 
ence,  where  now  employed,  salary  expected 
and  when  can  reiwrt;  also  send  photographs. 
This  is  an  exceptional  opportunity  for  a  go- 
getter.  Address  F.  P.  Fildes,  Miami  Tribune, 
Miami,  Florida. 


Exclusive  daily  field,  Kansas  county  seat. 
Box  A-890,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


I  Want  an  Evening  Paper 
Within  50  miles  of  New  York  Gty.  I  am  well 
qualified  and  have  the  money.  Address  Pur¬ 
chaser,  c/o  Editor  &  Publisher.  No  Brokers. 


EQUIPMENT  FOR  SALE 


For  Side. 

Goss,  two-plate  wide,  three-deck,  straight-line 
Rotary  with  all  curved  pieces,  turtles,  mat  roller, 
saw  and  trimmer.  Nothing  to  add  fur  a  com¬ 
plete  outfit  which  includes  motors.  In  excellent 
shape.  Roy  C.  Goodwin,  Geneva,  New  York. 


For  SsJo— Cheap. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co.,  1535  So.  Paulina 
St.,  Chicago,  111.  * 


We  Have  For  Sale  Cheap 
1  Roto  Press,  German  type,  with  folder,  con¬ 
trols,  motors,  copper  shells,  mandrils,  grinders, 
burnisher  and  copper  replating  outfit.  The 
Gevciand  News,  Cleveland,  Ohitx 


EQUIPMENT  WANTED 


Rotary  Press. 

Wanted,  good  sixteen  or  twenty-four  page 
Rotary  that  will  print  by  twos  from  single 
plates  except  10-14  and  18-page  combination. 
Write  American-News,  Aberdeen,  S.  Dak.,  with 
full  description,  age,  condition,  price  and  reason 
for  selling.  Cash  deal. 


MISCELLANEOUS 


Reportorfal 

,  1  r.  >  ..  ncatlv  typewritten  from  our  one  day  old  in- 

and  advertising  position,  afternoon  daily.  New  'zi  7  World  166  W 

Y.rk  State;  community  40,000.  Experience.  ''""■•I  6-^"  L  ''  Z.  World,  166  W. 

salarv.  references  first  letter.  Box  A-908.  "  ashington,  Chicago. 


salary,  references  first  letter. 
Editor  &  Publisher. 


Syndicate  Salesman  Wanted. 

We  pay  50  per  cent  first  three  months’  receipts 
from  all  sales.  Part  or  whole  time.  Commission 
advanced.  Box  1363,  Washington,  D.  C, 


Western  Paper 

has  opening  for  assistant  managing  editor  who 
can  direct  news  department  and  write  editorials 
with  a  punch.  Must  be  an  executive  with  ex¬ 
perience  and  initiative.  A  good  opportunity 
for  the  right  man.  Married  preferred.  Give 
age,  salary  expected  and  full  particulars.  Box 
A -911,  Editor  &  Publisher. 


Daily’s  Marching  Club  Wins 

The  marching  club  of  the  Hibbinii 
(Minn.)  Daily  Tribune,  recently  won 
first  prize  for  the  club  making  the  best 
appearance  in  the  parade  preceding  the 
dedication  of  the  half  million  dollar  me¬ 
morial  building  erected  to  Hibbing's  sol¬ 
dier  dead.  R.  W.  Hitchcock,  owner  and 
publisher  of  the  Tribune,  James  G.  Early, 
general  manager,  ami  George  Fisher, 
managing  editor,  marched  with  the  Tri¬ 
bune  force. 


We  Offer 

for  immediate  acceptance 

Only  newspaper  in  city 
of  25,000  in  N.  Y.  State 

(This  is  six  day  evening) 

PALMER 

DeWlTT  &  PALMER 

350  Madison  Ave.,  New  York  City 


Successful 

Performance 

This  firm  has  a  record  oi  almost 
15  years  oi  successful  performance  in 
the  difficult  work  oi 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAliiAL 
of  newspaper  and  magazine  properties 
throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 
WE  CONNECT  THE  WIRES 


A  GRICTJLTURAL  WRITER, 
^  EDITOR,  COOPERATIVE 
MARKETING  and  .ASSOCI.A- 
TION  MAN.  Graduate,  Agri¬ 
cultural  State  College,  with 
p<Mt  graduate  courses,  successful 
teaching  and  government  bureau 
research.  His  feature  articles 
have  long  been  in  demand.  Has 
edited  farm  papers  and  bureau 
editions.  In  organizing  farmers 
of  key  county,  he  signed  65%  in 
five  days.  Age  36.  Married. 
.\sks  $65.  Our  No.  1039. 

Fernalo's  Exchange. Inc. 

Third  Nat*l  B'ld'g..  Springfield.  Mass. 


BETTER  REPORTERS  WANTED 

Columbus  Journal  Editor  Praises  A.P. 

Man  in  Journalism  Talk 

“The  world  hasn’t  enough  gtxxl  report¬ 
ers,”  A.  E.  McKee,  editor  of  the  Colum¬ 
bus  (O.)  Stale  Journal,  declared  in  an 
address  before  the  annual  convention  oi 
the  Journalism  Association  of  Ohio 
Schools,  held  here  recently.  More  than 
300  attended  the  gathering. 

Mr.  McKee’s  subject  was,  “Opportuni¬ 
ties  in  Newspaper  Work. . Fhe  reporter 

is  the  most  important  man  on  the  news¬ 
paper,”  he  continued. 

1  le  cited  the  work  of  L.  .\.  Brophy,  of 
the  Columbus  bureau  of  the  Associated 
I’ress,  who  received  the  wire  story  of  the 
Shenandoah  disaster,  to  illustrate  his 
point. 

“This  was  probably  the  greatest  piece 
of  newspaper  reporting  in  Ohio  in  the 
last  25  years,”  he  asserted. 

When  Brophy  telephoned  string  corre¬ 
spondents  and  member  papers  in  the  vicin¬ 
ity  to  get  them  to  the  scene,  none  knew 
of  the  wreck,  not  even  those  within  a  few 
miles  of  where  the  ship  cracked  in  two, 
he  pointed  out. 

Mr.  Brophy  went  by  automobile  to  the 
wreck,  later  in  the  morning.  After  five 
hours’  work  there,  he  sustained  a  frac¬ 
tured  left  leg,  when  an  automobile  in 
which  he  was  riding  to  obtain  another 
angle  of  the  story,  upset  and  turned  over 
tin  him. 

“.\  good  reporter  is  not  content  merely 
to  fulfil  his  assignment,”  the  speaker  con- 
finnctl.  “He  is  on  the  alert  for  informa¬ 
tion  which  his  city  editor  has  not  asked 
him  to  get.  That  kind  of  a  reporter 
doesn’t  have  to  ‘yell’  for  more  salary.  He 
gets  it.” 

Others  who  spoke  at  the  sessions  in- 
clndcfl  I’rof.  Joseph  S.  Myers,  head  of 
the  department  of  journalism  at  Ohio 
State ;  Lester  C.  fletzlec.  assistant  jour¬ 
nalism  professor  in  the  department,  and 
Kay  O.  Evans,  staff  artist  of  the  Colum¬ 
bus  Dispatch. 
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INTERTYPE  NET  $215,570 


IVOW  is  the  time  for  a  “Prepare  for 
'  Winter”  page.  Furnace  and  coal  deal¬ 
ers  are  a  sure  tap.  Rooting  contractors, 
tinsmiths  and  painters  also  contributed 
considerable  space  to  this  feature  run  in 
the  Toledo  News  Bee. — Qay  Smith. 


goods  delivered  right  to  the  house. — C. 
E.  Pellissier,  Boston,  Mass. 


A  column  entitled  “What  to  Make  for 
Christmas,”  should  appeal  to  retailers 
who  sell  materials  from  which  gifts  can 
be  made,  such  as  dry  goods,  stationery, 
hardware  stores  and  lumber  yards. — 
Fremont  Kutnewsky,  Box  K-1,  Santa 
Ana,  Cal. 


FtrSvening  midSkiadtgrl^te^eptn 
htvrnatianal  New*  Service 
V  Werid  Bidd^,  New  York 


The  fall  is  an  ideal  time  to  take  pic¬ 
tures.  Why  not  play  up  this  fact  and 
run  advertisements  of  camera  houses, 
printing  houses,  supply  houses,  etc.  Deal¬ 
ers  would  welcome  this  opportunity  to 
bring  their  wares  to  public  attention 
through  such  a  specialized  section. — C.  E. 
Pellissier,  Boston,  Mass. 


Tbird  Quarter’s  Income  Equal  to  96 
Cents  on  Common  Shares 

The  net  income  of  the  Intertype  (Cor¬ 
poration  in  the  third  quarter  of  the  year 
amounted  to  $215,570,  equivalent,  after 
dividends  on  the  first  and  second  preferred 
stocks  to  96  cents  a  share  on  the  199,133 
shares  of  no  par  value  common  stock. 

The  showing  compares  with  earnings 
of  $215,961,  or  97  cents  a  share  on  the 
181,031  shares  in  the  third  quarter  of  the 
year.  Net  income  in  the  first  nine  months 
totaled  $616,650,  or  $2.75  a  share  on  the 
common,  against  $615,239,  or  $3.04  a  share, 
in  the  same  period  of  last  year. 

Change  in  Sunday  Magazine  Size 

The  St.  Paul  Sunday  Pioneer  Press  is 
now  putting  out  its  magazine  section  in 
regular  magazine  form  of  16  pages.  With 
it  goes  a  “Junior  Magazine”  of  eight 
pages. 


solve  the  traffic  problem  in  Indianapolis 
so  as  to  reduce  the  number  of  fatalities 
and  other  accidents?” — Robert  L.  Beard, 
News-Sentinel,  Fort  Wayne,  Ind. 

Are  married  men  the  flirts  that  they  are 
supposed  to  be?  Ask  the  waitresses  m 
the  various  restaurants  around  town  and 
see  what  they  have  to  say.  If  anyone  can 
tell  the  truth  a  waitress  should  be  able  to 
because  it  seems  that  men  begin  to  flirt 
the  minute  they  get  into  a  restaurant  es¬ 
pecially  if  the  waitress  is  a  bit  good  look¬ 
ing.  Might  not  be  possible  to  mention 
names  but  there  is  a  wealth  of  good  feat¬ 
ure  copy  here  if  it  is  worked  up  in  the 
right  way. — R.  R.  V.,  Miami,  Fla. 


Get  the  wholesalers  in  your  city  to  put 
on  a  special  day  or  weelc  in  which  they 
do  everything  possible  to  bring  out-of- 
town  buyers  and  customers  to  the  city. 
To  do  this  would  be  a  good  stunt  for 
the  wholesalers  because  in  this  way  they 
would  make  more  of  their  customers  and 
prospects  acquainted  with  their  places  of 
business,  (iet  considerable  quantities  of 
advertising  from  the  wholesalers  in  put¬ 
ting  on  the  event. — Frank  H.  Williams, 
Santa  Ana,  Cal. 


life  insurance  agent  was  sold  a  con¬ 
tract  for  three  S.C.  4  in.  a  week  ads  by 
suggesting  that  he  use  his  picture  in  one 
corner  of  the  ad.  Sometimes  he  uses  the 
space  for  his  policies,  but  more  often  he 
announces  civic  events  such  as :  “Concert, 
Masonic  Temple,  etc.,”  or  “Catholic 
Woman’s  League  Lawn  Social,  etc.” 
After  about  six  months  use  of  this  space 
he  has  gotten  readers  to  look  for  his 
little  ad  for  dates  of  certain  “seldom 
advertised”  events. — Louis  DeArmand, 
Davenport,  la. 


Answers  to  advertisements  are  per¬ 
mitted  to  be  phoned  in  as  a  feature  of  the 
classified  columns  of  the  Vancouver  (B. 
C.)  Province.  Answers  as  well  as  ads 
may  be  telephoned  to  this  department. 
This  double  service  in  ads  is  explained 
as  follow's  to  the  readers: 

“Readers  are  often  interested  in  classi¬ 
fied  advertisements  in  the  Province  that 
do  not  carry  the  names  or  addresses  of 
advertisers.  These  are  known  as  ‘blind 
addresses.’  To  answer  them  in  the  case 
of  most  newspapers,  involves  writing  a 
reply  and  mailing  it  or  carrying  it  to  the 
newspaper  office.  For  the  accommoda¬ 
tion  of  those  readers  who  find  this  incon¬ 
venient  and  to  serve  the  advertisers  better 
the  ‘Want  Ad  Taker’  will  take  answers 
to  ‘blind  ads’  over  the  telephone.  They 
will  note  your  interest  in  the  proposition 
offered,  your  name,  address  and  tele¬ 
phone  number,  and  see  that  your  message 
is  delivered  to  the  advertiser  when  he 
calls  for  his  replies.” 

C.  M.  L. 


4  SUBSTANTIAL  part  of  the  popula- 
tion  of  every  large  American  city  is 
made  up  of  peopie  of  foreign-born  or  for¬ 
eign  born  parentage.  In  no  other  institu¬ 
tion  are  the  various  nationalities  brought 
closer  together  than  in  the  public  school. 
In  Toledo  a  good  feature  was  worked  up 
on  a  school  which  has  pupils  representing 
seventeen  nationalities  and  races.  Cuts 
of  children  representing  the  various  na¬ 
tionalities  were  run,  with  a  large  drawing 
of  the  American  flag  for  background. — 
J.  F.  More,  Toledo  News-Bee. 

.\  twofold  contest  started  by  a  Madison 
newspaper  among  rural  children  in  order 
to  boost  its  rural  circulation,  in  which 
prizes  totaling  $300  in  value  were  distri¬ 
buted  to  winners,  organized  the  children 
of  the  surrounding  territory  to;  (1)  com¬ 
pete  with  each  other  in  sending  in  the  most 
news  of  their  school  district,  its  people 
and  institutions;  (2)  compete  in  sending 
in  the  most  clippings  from  this  news¬ 
paper  published  on  the  contest  entrant’s 
community,  its  church,  club,  farm  clubs, 
school,  and  other  organizations. — Anony¬ 
mous. 


yells  of  various  high  schools  and  colleges 
in  the  paper’s  territory. — J.  A.  Abey. 


.\  Boston  newspaper  has  just  finished 
an  interesting  series  on  the  experiences  of 
a  young  woman  seeking  work  in  the  city. 
“Sob-sister”  stuff,  of  course,  but  was  well 
done,  and  restrained. — C.  W.  Whittemore. 


Have  you  a  night  watchman  in  your 
town  who  makes  the  rounds  of  stores  to 
investigate  locked  doors?  How  far  does 
he  walk  in  a  year?  What  kind  of  people 
does  he  see  about  the  streets  at  night? 
Are  people  careless  about  locking  their 
doors?  What  is  the  most  lonesome  and 
fearsome  spot  in  the  town  at  night?— 
Earl  Potter,  Lawrence,  Kan. 


"It’s  a  Long,  Long  Laugh 
With  Leacock!’’ 

ACE  OF  HUMORISTS 

STEPHEN 

LEACOCK 

A  Synonym  for  Enjoyment 

ON  FIVE  CONTINENTS 


Determined  to  awaken  its  readers  in¬ 
terest  in  a  solution  of  the  Indianapolis 
traffic  problem,  the  Indianapolis  Times  for 
several  days  played  up  8  columns  at  the 
top  of  page  1  suggestions  made  by  readers 
submitted  for  a  $50  prize  for  the  best  an¬ 
swer  to  the  question;  “How  would  you 


Metropolitan  Newspaper 
Service 

yaximilian  Elser,  Jr.,  General  Manager 
150  Nassau  Street,  New  York  City 


A  “Bureau  of  Missing  Relatives”  has 
been  established  by  the  Seattle  (Wash.) 
.Star,  which  “invites  its  readers  to  use  this 
department  as  an  aid  in  finding  missing 
relatives  or  friends.  ♦  ♦  ♦  Other 

newspapers  are  invited  to  reproduce  such 
items  as  will  interest  their  readers.”  In 
this  manner  persons  missing  are  reported 
directly  to  the  newspaper  office. — C.  M.  L. 


One  of  the  Indianapolis  papers  is  run¬ 
ning  college  yells  on  its  sport  page.  This 
is  about  a  stickful,  containing  the  school 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


The  Worlds s  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comics. 
fTrke  for  samples  and  rates 

ClEVKLANI>.OHIO 


Why  not  start  a  mail  order  section  of 
advertising  in  your  paper  under  the  head¬ 
ing  of  “Home  Shopping  List.”  Play  up 
the  idea  of  buying  from  home  and  the 
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SANDY 

By  ELENORE  MEHERIN 
Author  of  “Chickie”  and  Other 
Popular  Hits. 

Get  the  best-selling  news¬ 
paper  serial  of  the  year — 
Ready  for  release — Wire  NOW  I 
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Runs  Six  Weeks 
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373  Fourth  Ave.,  New  York  Oty 


THOS.  W. 
BRIGGS  CO. 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Our  Biislnees  Review  snd  many  other 
featore  pages  now  running  In  more 
than  80  leading  Ameiicnn  and  Can¬ 
adian  newnpipers.  Write  or  wire 
for  our  repreeentatlre. 
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NATIONAL 

ADVERTISING 

For  the  first  nine  months  of  1925,  The  New 
York  Sun  published  over  half  a  million  lines 
of  National  Advertising  more  than  the  next 
New  York  evening  newspaper — practically  as 
much  as  the  third  and  fourth  New  York  evening 
newspapers  combined. 

For  the  first  nine  months  of  1925,  compared 
with  the  corresponding  months  of  last  year.  The 
Sun  showed  a  gain  in  National  Advertising  of 
almost  half  a  million  lines — a  greater  gain  than 
the  gains  of  the  next  four  New  York  evening 
newspapers  combined. 

All  advertisements  published  in  The  New 
.York  Sun  are  subject  to  censorship.  The  Sun 
will  not  knowingly  print  any  advertisement 
of  a  doubtful,  questionable  or  misleading 
character. 
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